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ADVERTISING 

REPRESENTATIVES: 


NEW  YORK 
J.  B.  Woodward 
no  E.  42d  St. 


CHICAGO 
Woodward  &  Kelly 
360  N.  Michigan  Ave. 


DETROIT 

Woodward  &  Kelly 
408  Fine  Arts  Bldg. 


SAN  FRANCISCO 
C.  Geo.  Krogneso 
303  Crocker  1st  Natl  Bank  Bldg. 


NEW  YORK,  JANUARY  5,  1929 


By  Mail  in  Advance  $4,  U.  S.  A. 
$4.50.  Canada;  $5.  Foreign. 


lOc  Per  Copy 


THE  CHICAGO  DAILY  NEWS 


^  PROPAGANDA  “MIU  "  EXPOSED  BY  ST.  LOUIS  DAILY 

Heritor  &  PUBLISHER 

The  Fourth  Estate 


KnaBIt  A  B  F. 


Itt  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Children,  that  the  Libf.rty  of  thf.  1’ress  is  the  Palladium  of  all  the  Civil, 
Ptafiti'  al  and  Religious  Rights  of  Freemen. — Junius.  Congress  shall  make  no  law  *  ♦  *  abridging  the  Freedom  of  Speech  or  of  the 
p^g  ;  or  the  right  of  the  people  Peaceably  to  Assemble  *  *  * — First  Amendment  United  States  ConstitHtioi\,  December  15,  1791. 


Chicago's  Home  News/mper 


THE  CHICAGO 
SHOW 

On  January  26,’  the  open¬ 
ing  day  of  the  Chicago 
Automobile  Show.  The 
Chicago  Daily  Newt  will 
issue  its  annual  automo¬ 
bile  show  number. 

A  comprehensive  editorial 
survey  of  the  coming  au¬ 
tomobile  year  with  a  dis¬ 
cussion  and  pictures  of 
the  new  models  and  ac¬ 
cessories  will  make  this 
section  one  of  unusual  in¬ 
terest  to  readers  ...  of 
onusual  value  to  automo¬ 
tive  advertisers.  It  will 
enable  the  advertiser 
most  effectively  to  capi¬ 
talise  the  keen  interest 
in  automotive  subjects 
the  Chicago  show  always 
creates. 

May  we  have  your  copy 
for  this  number  early  this 
year?  Regular  rates  will 
apply.  Write  or  call  our 
representatives  listed  be¬ 
low.  They  will  be  glad 
to  call  and  give  you  fur¬ 
ther  information  concern¬ 
ing  this  section  and  the 
day  hy  day  effectiveness 
of  The  Daily  News  for 
automotive  advertising. 


tf  hose  fine  produets  were  successfully  merchandised  in  the 
Chicago  market  during  1928;  tvhose  consistent  advertising  in  The 
Chicago  Daily  News  heus  year  after  year  brought  greater  returns  from  this 
rich,  exfHinsihle  territory;  whose  1929  announcements  the  ahle-to-huy, 
willing-to-huy  families  of  the  midwest  eagerly  await: 


CHICAGO  OFFERS  AGAIN: 

A  rich  market . . .  supporting  4,000,000 
people,  8,000  retail  automotive  out* 
lets,  more  than  500,000  registered 
motor  vehicles. 

A  convenient  market  .  . .  comprised 
in  a  compact  40.inile  area  . .  .  easily 
reached  .  .  .  easily  traveled  .  .  .  easily 
merchandised. 

A  key  market  .  .  .  supplying  through 
its  numerous  wholesale  and  distribu* 
tion  facilities  the  entire  midwest  .  .  . 
setting  the  pace  and  creating  the  style 
demand  for  an  inland  empire  of  more 
than  20,000,000  people. 


And  to  this  market  The  Chicago 
Daily  News  offers  the  logical 
medium : 

A  good  newspaper  .  .  .  high  in  principle  .  .  . 
fair  in  policy  .  .  .  clean  in  text  .  .  .  alert,  pro¬ 
gressive,  independent  .  .  .  worthy  of  and 
accepted  daily  in  more  than  400,000  substantial 
Chicago  and  suburban  homes. 

A  Chicago  newspaper  .  ,  .  owned,  edited  and 
operated  hy  Chicagoans,  building  with  and  for 
the  city  of  which  it  is  a  part  .  .  .  concentrat¬ 
ing  in  Chicago  and  its  suburbs  more  than  OS 
per  cent  of  its  circulation, 

A  newspaper  of  proved  effectiveness  for  adver¬ 
tisers.  Carrying  more  lines  of  automobile 
advertising  than  any  other  Chicago  daily  news¬ 
paper.  Carrying  more  lines  of  total  advertising 
than  any  other  Chicago  daily  newspaper  for 
the  last  27  years. 


i'  For  the  best  returns  from  every  merchandising  dollar  during  1929  choose 
'  Chicago. 

For  the  best  returns  from  every  advertising  dollar  during  1929  choose  The 
Chicago  Daily  News. 

An  effective  medium  in  a  rich,  responsive  market. 


A  RECORD-BREAKING  RUN  OF 

SUBSTANTIAL  MERCHANDISING  ADVERTISING 

Appealing  to  the  Rich  Birmingham  Market  .  .  . 

Sunday,  December  9,  The  Birmingham  News  and  Age-Herald  ran  the  largest  paper  in  the 
history  of  the  plant.  193,832  lines  of  good,  substantial,  merchandising  advertising  in  this 
one  Sunday  paper.  Every  line  of  every  ad  designed  to  SELL  MERCHANDISE !  A  complete 
analysis  shows  as  follows : 

Local  Advertising,  159,614  lines  National  Advertising,  21,882  lines 

Classified  Advertising,  14,336  lines 

This  is  the  second  record  paper  for  The  Birmingham  News  and  Age-Herald  in  two  weeks.  November  23,  The 
News  printed  the  largest  regular  week-day  paper  in  its  history — containing  98,112  lines  of  paid  advertising. 
The  advertising  trend  in  Birmingham  ^  and  North  Alabama  has  proved  itself  time  and  again. 


AGE-HERALD 


AND 


The  South* s  Greatest  Newspaper 

EVENING 

National  Representaftives 

KELLY-SMITH  COMPANY 

New  VbrlL.— Claca^ — Boston — Philadeiphia — ^Atlanta 


MORNING 


SUNDAY 


OricituI  cecond  cUm  entries:  Tm  Jou»nALitT.  Mirch  24th,  1884;  NtwffA««ooM.  March.  1892;  Tnt  Fouith  Estat*.  March  1st,  1894;  Thi  Ebitoi  S  Publisheb  December  7th,  1901;  TM 
Emtob  a  PnBLiiHn  amd  Joubhalist,  October  30th,  1909;  ADVEBTisiito,  Febmary  7th.  1935;  Eoitob  A  Publisheb,  May  11th,  1916;  Rerised  entry,  Ebitob  A  Publisheb,  The  Foubth  Estate, 
December  3rd,  1927,  at  the  Post  Office  at  New  York,  N.  Y.,  nndcr  the  act  of  March  3rd,  1879— issued  crcry  Saturday  by  Thb  Eoitob  A  Publisheb  Combahv,  James  Wright  Brosm,  Presi'lent. 
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THE  BALTIMORE  SUN 


MORNING 


EVENING 


SUNDAY 


in  1928  Carried 


33,415,088 

Agate  Lines  of 
Paid  Advertising 


*  A  Qain  of 
349,832  Lines 
Over  1927 


The 

Circulation 
Average  Net  Paid 

of 

THE  SUNPAPERS 

for  December,  1928 


Daily  (m^e)  287,876 

A  Qain  of  27,980  Over  December,  1927 


Sunday"  194,031 


JOHN  B.  WOODWARD 
Bowrf  Bank  Blitg, 
no  E.  42nd  St.,  Nnu  Yaik 
GUY  S.  OSBORN 
360  S.  Michigan  Ave.,  Chicago 
JOSEPH  R.  SrOLARO 
General  Motor,  Bldg.,  Detroit 
A.  D.  GRANT 
Constitution  Bldg.,  Atlanta 
C.  GEORGE  KROGXESS 
First  National  Bank  Bldg. 
San  Francitco 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 
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In  the  Chicago  Territory  the 
Chicago  Tribune’s  Circulation 

of  857,000  daily 

and  1,207,000  on  Sunday 

CAN  DO  THE  JOB  ALONE! 


Hoiv 

The  Tribune 
Covers  Chicago 

METKOI’OLITAN  Chicago 
is  a  community  of  1,034,069 
families. 

Eleven  of  the  46  merchandising 
districts  which  comprise  residen¬ 
tial  Chicago  are  above  average 
in  buying  power.  The  233,272 
families  living  in  these  eleven 
districts  buy  205,585  Tribunes 
daily  and  209,841  on  Sundays. 

Fourteen  districts  of  average 
buying  power  contain  232,129 
families,  who  buy  145,164  Trib¬ 
unes  daily  and  185,033  on 
Sunday. 

Tw'enty-one  districts  of  below 
average  buying  j)ower  contain 
308,139  families — the  majority 
either  foreign  born  or  living  on 
the  bare  margin  of  existence. 
They  absorb  151,122  Tribunes 
daily  and  178,899  on  Sunday. 

In  the-  suburbs  the  story  is  the 
same — 160,577  Tribunes  daily 
and  166,181  on  Sunday  distrib¬ 
uted  among  253,581  families  with 
selectivity  as  to  buying  power. 

What  better  coverage  of  ABLE- 
TO-BUY  families  could  the 
advertiser  ask? 


'^ODAY,  on  the  threshold  of  1929,  the 

Chicago  Tribune  can  announce  that: 

With  its  present  record-breaking  circu¬ 
lation,  the  Chicago  Tribune  reaches  prac¬ 
tically  every  English-speaking,  able-to-buy 
family  in  metropolitan  Chicago. 

Without  aid  from  any  other  medium,  it 
can  place  practically  all  the  buying  power 
of  the  gigantic  Chicago  market  at  the  adver¬ 
tiser’s  disposal. 

What  more  could'advertisers  ask  ?  Here 
is  America’s  second  greatest  market — 
spender  of  nearly  two  billion  dollars  yearly 
in  retail  stores  in  the  city  of  Chicago  alone. 
And  in  this  huge  market  is  one  newspaper 
which  passes  by  the  illiterate,  the  indigent, 
the  non-English  speaking — and  reaches 
practically  all  the  rest,  every  day  in  the  year! 

To  reach  the  full  buying  power  of  this 
market,  you  need  use  the  Chicago  Tribune 
only. 

(HlfitnsB  OTxiintnt 

THE  WORLD'S  GREATEST  NEWSPAPER 

November  circulation  857,020  daily;  1,207,104  Sunday 
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A  Record 

and 

A  Prediction 

In  1928  the  Detroit  Times 
made  an  outstanding  record 
in  advertising  lineage  gained- 
leading  every  metropolitan 
newspaper  in  the  United  States 

In  1929  the  Detroit  Times 
is  destined  to  enjoy  the 
greatest  year  in  its  history- 
advertisers  are  invited  to 
make  use  of  the  Detroit  Times 
columns  if  they  have 
anything  to  sell  to 
300,000  buyers  daily  and 
350,000  on  Sundays— 


''The  Trend  is  to  the  Times'' 
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a  IRC  (L IL  AT  a  ®  FSJ 


WITH  TCWEI^ 

TC  INFLUENCE  A  MAE.K.ET 


YOr  «*\p«*rirnred  advert  iHcrH  do  not 
buy  eireulatifin  alone:  you  buy 
its  poMer  to  inlliu'iiee  a  market! 

You  bave  not  only  eireulation  eover- 
a«e  to  deal  uitb : 

There  ih  tbe  <|ueHtion  of  kind  of  eir¬ 
eulation  .  .  .  the  eharaeter  of  the 
neM'»«pap«‘r. 

Juki  why  do  p«‘ople  buy  it  ?  For  w  hat 
influeementK  ? 

Buying  it,  <lo  they  read  it?  Kf'ading 
it,  d«»e»  it  earry  weight  ? 

1h  it  a  newHpa|M‘r  with  junrer  to  in- 
fluenee  a  market  ? 

The  Philadelphia  market — the  third 
largest  in  America,  has  six  hundred 
thousand  hornet. 

The  Evening  Bulletin,  with  a  daily 
sale  of  more  than  five  hundred  thou¬ 
sand  copies,  r<“aehe8  nc'arly  every 
home  in  this  great  trading  area. 

— Mansion  and  modest  home  .  .  . 


Phiiadelbhia  — 

Tht  Idtal  Tat  Maria 


A  compact  market  where  distribution  and  tales  costs 
can  be  kept  down;  where  the  varied  activities  of  the 
people  Rive  an  average  conniaon;  where  one  news¬ 
paper  reaches  nearly  everv  home  at  an  adveniting 
cost  that  is  exceptionally  low.  Test  your  prcxiuct  in 
Philadelphia  and  advertise  it  in  The  Bulletin. 


city  and  suburbs. 

Back  of  that  all-ineliisive  «-ireululi<m 
is  a  standard  of  newspapt^r  making 
unusual  in  publishing  history;  a 
rs'cord  of  natural  and  solid  growth 
through  the  years. 

Back  of  it,  the  eonfidenee  in  a  news- 
pa  p<‘r  of  a  gr(‘at  ptHsple! 

The  Bulletin  never  deals  in  sensa¬ 
tionalism;  has  nothing  lurid  in 
heaslline,  picture,  or  make-up; 


1903  1906  1913 


Gives  no  prizes,  premiums,  coupons; 
runs  no  contests;  uses  no  artificial 
methods  of  stimulating  sales! 

But  serves  the  reader  with  care, 
accuracy,  truth,  in  news  and  edi¬ 
torials;  with  typical  Philadelphia 
moderation  in  all  departments: 

.  .  .  Such  is  the  program  for  The 
Bulletin,  set  up  hy  its  pres<mt  pub¬ 
lisher,  thirty-three  years  ago. 

.  .  .  Such  is  th(‘ day-hy-day  perform¬ 
ance  upon  which  The  Bulletin  has 
grown  to  he  hy  far  the  largest  news¬ 
paper  in  its  territory — one  of  the 
greatest  in  America. 

.  .  .  Such  is  the  way  eireiilatitm  has 
been  built  with  influence  over  a 
market — and  oppttrUinity  created  for 
the  advertiser! 

One  Newspap<*r!  One  Adv<‘rtising 
Cost!  In  America's  Third  Largest 
Market ! 


549,148  QrculatioH 
With  a  Vtrj  Difftrent  Background 
For  thirty-three  years,  under  its  present  publisher. 
The  Bulletin  has  continued  to  work  on  a  quality 
standat  d  as  do  manufacturersof  high-class  mer¬ 
chandise.  No  premiums  prizes,  contests,  or  induce¬ 
ments  other  than  the  merit  of  the  newspaper  itself 
hive  ever  been  used  to  get  circulation. 


€6tniim  Bulletin 
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Famous  87-year-old  Brooklyn  Daily  Eagle 
Joining  Gannett  Newspapers 

Consideration  Not  Disclosed  but  Report  Places  It  at  $6,000,000 — Rochester  Publisher  Now  Owns  1  6 
Dailies — Spent  $10,500,000  for  Papers  During  1928 — Crist  Remains  M.  E. 


ff’HlLE  final  legal  pai)ers  remained 
”  unsigned,  it  seemed  certain  Thiirs- 


By  PHILIP  SCHUYLER 


day  this  week  that  Frank  hi.  (iannett,  has  resigned  with  the  disjKtsal  of  his 
jiresident  of  the  Gannett  Newspapers,  stock  interest  in  the  property  and  told 
»ould  complete  his  purchase  of  control  Editor  &  Publisher  he  probiably  would 

_  take  a  trip  to  California  or  possibly 

around  the  world.  He  is  uncertain  now 
whether  or  not  he  will  ever  re-enter 
journalism.  Mr.  Martin  has  long  been 
prominent  in  the  Publishers  Association 
op  New  York,  being  a  chairman  of  many 
of  that  body’s  labor  committees. 

Frank  E.  Tripp,  wlio  was  this  week 
made  vice-president  of  the  Gannett 
Newspapers,  will  represent  the  Gannett 
organization  when  it  assumes  control  of 
the  Eagle  either  Saturday  or  Monday. 


5CHUYLER  .^^anization  is  the  third  largest  newspaper 

group  in  the  I’nited  States.  The  two 
He  will  Ik-  acting  publisher  of  the  Eagle,  larger  are  the  Scripps-Howard  News- 
and  will  Ik;  assisted  by  R.  B.  McClean,  (wpers  and  the  Hearst  Newsi>apers. 


.7 


C'  / 


who  has  been  appointed  general  manager 
of  (iannett  Ncwspaiiers,  succeeding  Mr. 
Tripp. 

With  acipiisition  of  the  Eagle  the 
Gannett  Newspapers  now  operate  16 
dailies.  Mr.  (iannett,  who  makes  his 
headf|uartcrs  in  Rochester  where  he  owns 
the  Titnes- Union  and  the  Democrat  & 
Chronicle,  and  near  where  he  was  born, 
spent  about  $10,5(K),()00  for  newspapers 
during  1928,  apart  from  the  reiK»rtcd  $(),- 
000,000  purchase  price  of  the  Eagle  at 
the  beginning  of  this  new  year.  His  or- 


The  piipers  Mr.  Gannett  purchased  last 


Frank  R.  (iniine;t 

of  the  Brooklyn  Daily  liable  by  Satur¬ 
day.  Mr.  Gannett  himself  declared  he 
blew  of  no  possible  hitch  which  might 
Iffevent  successful  conclusion  of  negotia¬ 
tions,  but  withheld  official  announcement 
until  all  details  were  settled. 

Mr.  Gannett  has  agreed  not  to  disclose 
the  consideration  involved,  fnit  it  was 
reported  to  be  in  the  neighborluxKl  of 
S6,(X)0.000.  .Xs  a  result  of  the  deal  he 
acquires  a  controlling  interest  in  the 
Eagle,  consisting  of  circulation,  good  will, 
real  estate  and  equipment.  Some  stock  re¬ 
mains  in  the  hands  of  inactive  estates. 

The  purchase  was  from  the  Brooklyn 
Publishing  Company,  organized  three 
years  ago,  of  which  Herbert  F.  Gunnison 
was  president,  Raymond  M.  Gunnison, 
rice-president,  William  V.  Hester,  secre¬ 
tary,  and  Harris  M.  Crist,  treasurer. 

H.  F.  Gunnison  will  remain  with  the 
new  publishing  corporation  as  chairman 
of  the  board  of  trustees  and  Mr.  Crist 
will  become  assiK-iated  with  Mr.  (iannett, 
retaining  the  jKisition  as  managing  editor 
he  has  held  for  the  past  15  years.  This 
is  in  line  with  the  Gannett  publishing 
policy  which  provides  for  strict  autonomy 
of  his  various  publications,  keeping  the 
local  influences  strong  and  minimizing  the 
group  ownership  factor,  .\rthur  Howe, 
editor  of  the  Eagle,  who  has  been  with 
the  >ame  paper  35  years,  declined  to  dis¬ 
cuss  his  future  plans. 

R  M.  Gunnison  is  planning  a  holiday 
trip  South  and  will  announce  his  business 
plpns  on  his  return.  E.  G.  Martin,  the 
Eacle’s  business  manager,  who  with  Mr. 
H<iwe  has  been  with  the  paper  .35  years. 


F.  E.  TRIPP  MADE  VICE-PRESIDENT  OF  GANNETT 
NEWSPAPERS;  McCLEAN  NAMED 


Y^JTH  the  New  Year,  Frank  E. 
”  Tripp  becomes  vice-president  of  the 
(iannett  Newspapers  and  Robert  B.  Mc¬ 
Clean,  formerly 


vice-president  and 
general  manager 
of  the  Consoli¬ 
dated  Press  Asso¬ 
ciation,  succeeds 
him,  according  to 
an  aimouncement 
made  this  week 
by  Frank  E.  Gan¬ 
nett,  David  Law¬ 
rence,  president 
of  the  Consolidat¬ 
ed  Press  .Asso¬ 
ciation,  in  a  state¬ 
ment  expressing 

regret  at  Air.  Me-  Robfut  b.  McClfan 
Lean’s  resigna¬ 
tion,  announced  Horace  Epes,  director  of 
the  editorial  department,  as  his  successor. 

Mr.  Tripp,  at  the  same  time,  stated 
that  Robert  W.  Disque,  who  was  gen¬ 
eral  manager  of  the  Rochester  Democrat 
&  Chronicle,  had  been  advanced  to  the 
newly  createil  post  of  prrKluction  man¬ 
ager  of  the  (iannett  Press,  and  that  Her¬ 
bert  M.  Cruikshank  liad  been  made  gen¬ 
eral  auditor.  George  F.  Nieberg  con¬ 
tinues  as  assistant  general  manager. 

Mr.  Gannett  and  Mr.  Tripp  have  been 
associated  for  23  years.  Mr.  Tripp  is 
financially  interested  in  several  of  the 
Gannett  operating  companies  and  is  vice- 
president  of  most  of  them.  For  the  past 
four  years,  he  has  been  general  manager 
of  the  group.  The  rapid  growth  of  the 
enterprise  made  it  necessary  for_  Mr. 
(iannett  to  use  him  in  the  more  intimate 
capacity  of  vice-president  of  the  parent 
comiiany. 

Mr.  McClean  has  been  vice-president 
and  general  manager  of  the  C.  P.  A.  for 
nine  years.  He  was  graduated  from 
Pennsylvania  College  at  (iettysburg  with 
the  class  of  1897.  During  the  Spanish 
.American  war  he  served  with  Company 
M  of  the  Fifth  Pennsylvania  Volunteers 
as  sergeant.  .After  he  was  mustered  out 
he  became  editor  of  the  Cettyshurf’  Star 


and  Sentinel.  When  E.  J.  Stackpole 
bought  the  flarrisimr!’  (Pa.)  Telcfiraph 
from  the  Mc.Xlarney  estate  in  18W,  Mr. 

.Xlc  Lean  was 
made  managing 
editor.  Two  years 
later  he  was 
transferred  to  the 
business  depart¬ 
ment,  working 
first  in  the  ailver- 
tii^'ng  and  later  in 
the  circulation  de¬ 
partment.  Subse¬ 
quently  he  work¬ 
ed  as  circulation 
manager  of  the 
Rittsburgh  Pqst, 
Pittsburgh  .9  u  u 
IloRscE  Epes  and  S’ e  xv  York 
P.-,ming  Post.  On 
the  Post  he  eventually  iK-came  business 
manager.  While  in  the  latter  capacity  he 
organized  the  Post  Synidcate,  where  he 
handled  the  work  of  Daviil  Lawrence, 
then  Washington  correspondent.  XV’hen 
Mr.  Lawrence  organized  the  C.  P.  .X.  he 
asked  .XIr.  .XlcLean  to  join  him. 

Prior  to  his  work  as  general  manager 
of  the  RiK'hester  Democrat  &  Chronicle. 
Mr.  Disque  was  business  manager  of 
the  Syracuse  Post-Standard.  He  lias  Ik*- 
come  an  autlmrity  on  newspaper  priKluc- 
tion,  typography  and  printing,  upon 
which  he  will  specialize  for  the  Gannett 
Newspapers,  and  by  reason  of  his  pub¬ 
lishing  experience  he  will  also  particijiate 
in  the  general  branches  of  the  group 
operation  with  Mr.  McClean. 

Mr.  McClean  and  Mr.  Disipic  will  for 
some  time  assi.st  Mr.  Triiqi  in  manage¬ 
ment  of  the  Brooklyn  P.agle. 

Mr.  Epes  has  been  with  the  Con- 
.solidated  Press  more  than  eight  years, 
and  prior  to  that  was  with  the  .Xss<K'iated 
Press  for  eight  years  in  the  Washington 
office.  He  began  his  newsi>ai)er  training 
on  X'irginia  papers.  Since  joining  the 
('.  P.  .A.,  he  has  had  charge  of  ditferent 
divisions  of  the  organization  and  was 
business  manager  liefore  he  became  head 
of  the  editorial  department. 


Herbert  F.  (iiinnisnn 

year  were  the  Hartford  (Conn.)  Times, 
the  Rochester  Democrat  fr  C  hronicle,  the 
.  llhany  Knickerbocker  Press  and  Albany 
Hx'ening  .W'xos  and  the  Ogdensburg 
Republican-Jounuil.  He  paiil  a  price 
.approximating  $5,()0(MH)()  for  the  Hart¬ 
ford  Times.  The  Roche.ster  DemiKrat 
Sc  Chronicle  is  said  to  have  cost  him 
^3,.s()(),()(K),  and  he  paid  $2.0()().)MK>  for 
the  two  .Albany  papers,  only  recently 
acquired. 

Other  jiaiKTS  of  the  (iannett  group 
include  the  Rochester  Tinies-L'nion,  the 
lilmira  Star-Gasetle,  Mr.  (iannett’s  first 
imrchase  ami  merger,  the  Ithaca  Journal- 
S'nos.  the  Utica  Obseri'er-Dispatch,  the 
S'exi’burgh  .Wi'u.'s,  ami  Beacon  S’excs,  the 
P.lmira  Telegram  and  Adxrrtiser,  the 
Oleaii  Herald,  and  the  Plainfield  (N.  J.) 

C  ourier-.W'tcs.  A  paper  he  bought  and 
subse»|uenfly  sold  was  the  ll'inston- 
.S'alem  (N.  C. )  Sentinel. 

Mr.  (iannett  had  prepared  the  follow¬ 
ing  statement : 

“Few  newspapers  in  the  United 
States  have  made  as  large  a  contribution 
to  forceful,  effective  and  honest  journal¬ 
ism  as  has  the  Brooklyn  Daily  b'agle. 
It  has  had  as.sociated  with  it,  through  its 
long  life,  active  in  its  management,  ftirmu- 
lating  its  jKilicies.  and  writing  its  news 
and  eiiitorial  columns,  men  not  only 
prominent  in  the  life  of  Brooklyn  and 
(ireater  New  York,  but  men  famous 
throughout  the  nation. 

“The  history  of  the  Brooklyn  Daily 
Eagle  is  a  challenge  to  tliose  who  would 
control  its  future,  and  no  one  is  more  sen¬ 
sible  of  the  responsibility  which  this" 
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record  imposes  than  I,  now  that  I  have 
become  the  controlling  owner. 

“The  Borough  of  Brooklyn  and  the 
City  of  New  York  are  fortunate  not 
only  in  that  the  Brooklyn  Daily  Eagle 
is  one  of  the  outstanding  newspapers  of 
the  country  but  also  l>ecause  it  has  been 
one  of  the  strongest  factors  working  for 
the  best  development  of  the  city  and  its 
own  community.  Nothing  shall  be  done 
under  my  ownership  that  will  change  this 
situation;  rather  1  shall  strive  to  im¬ 
prove  and  strengthen  its  work. 

“With  the  newsi)apers  under  my  con¬ 
trol,  it  is,  and  will  continue  to  be  my 
effort  to  give  to  each  one  the  largest 
possible  measure  of  freedom  to  develop, 
in  its  own  c'wnmunity  and  according  to 
its  own  history  and  traditions,  its  dis¬ 
tinctive  and  individual  character  and 
service.  That  will  be  my  policy  in  the 
management  of  the  Brooklyn  Daily 
Eagle.  Here,  as  elsewhere,  I  will  insist 
only  on  certain  broad  general  lines  of 
inHuence  and  opinion  within  which  this 
newspjiper  shall  contribute,  in  its  own 
way,  to  the  development  of  a  finer  and 
better  common  life. 

“On  several  occasions,  when  my  pur¬ 
chase  of  a  newsi>apcr  has  been  annr)unced, 
I  have  made  certain  statements  concern¬ 
ing  these  general  policies  referred  to.  I 
can  do  no  Ijetter  than  to  re|>eat  them 
for  the  readers  of  this  newspaper. 

“The  Brooklyn  I)aily  Eagle  will  not 
be  interested  in  promoting  the  fortunes 
of  any  political  organization,  or  any 
special  brand  of  political  belief.  It  will 
not  even  support  a  political  party  with¬ 
out  careful  appraisal  of  its  work  and 
the  merit  of  issues  involved.  It  will  not 
seek  or  accei»f  political  favors  of  any 
sort,  nor  jK-rmit  itself  to  be  involved  in 
any  situation  which  will  restrict  its 
liberty,  political  or  otherwise. 

“The  Brooklyn  Daily  Eagle  is  not  con¬ 
sidered  as  personal  property,  as  an  organ 
to  serve  personal  ambition  or  propaganda, 
or  as  a  tool  for  exploiting  special  inter¬ 
ests.  It  is  considered  as  the  readers’ 
paper,  a  vehicle  through  which  the 
thought  and  life  of  the  community  may 
be  expressed. 

“A  newspai)er  is  a  great  public  trust. 
We  know  and  sense  our  duty  in  the  man¬ 
agement  of  this  trust.  It  is  our  solemn 
pledge  to  be  fair  and  just,  to  oppose 
special  privilege  at  all  times  and  in 
every  form,  especially  to  be  sympathetic 
with  the  unfortunate,  to  be  tolerent  of 
the  opinirms  of  others,  to  be  ready  and 
eager  to  publish  all  sides  of  any  question, 
to  print  the  news  as  accurately  and  as 
fairly  as  human  l)eings  with  honest  in¬ 
tentions  can  do.  always  keeping  our 
columns  clean,  always  ready  to  fight  for 
the  right  as  it  is  given  us  to  see  tlie 
right,  and  to  prrmote  the  public  interest 
by  doing  everything  possible  to  develop 
and  express  an  informed  and  intelligent 
public  opinion. 

“It  is  because  such  ideals,  such  pur¬ 
poses  and  policies  have  been  held  and 
conserved  by  the  Brooklyn  Daily  Eagle, 
that  I  was  glad  to  take  the  opportunity 
offered  to  become  its  controlling  owner. 
For  all  its  readers  in  the  metropolitan 
area  of  New  York,  this  newspaper  will 
continue  to  reflect  the  colorful,  vivid  and 
interesting  life  of  the  metropolis.  It  will 
continue  to  be  a  newspaper  for  the  home, 
offering  something  of  news,  entertain¬ 
ment  and  instruction  for  all  members  of 
the  family.  It  will  continue  to  insist  on 
accurate  reporting  of  events,  and  such 
fairly  interpretive  news  and  editorial 
comment  as  will  help  them  to  he  more 
informed  and  more  useful  members  of 
their  comunity.” 

The  Brooklyn  Eagle  and  Kings  County 
Democrat,  as  it  was  first  called,  was  started 
on  Oct.  26,  1841,  by  a  group  of  Brooklyn 
politicians  as  a  party  organ.  Henry  C. 
Murphy  was  the  first  editor  and  directed 
the  paper  until  the  following  year  when 
it  was  bought  b>'  Isaac  Van  .\nden.  a 
young  printer  who  had  come  to  Brookl)^! 
from  Poughkeepsie,  N.  Y..  and  h^ 
established  the  job  printing  plant  in  which 
the  Eagle  was  first  published. 

Isaac  Van  Anden  was  the  actual 
founder  of  the  Eagle  as  an  independent 
newspaper.  With  only  a  brief  inter¬ 
regnum,  in  1870.  he  continued  in  con¬ 
trol  of  the  property  until  his  death  in 
1875.  During  the  whole  of  its  existence. 


the  Eagle  has  had  continuity  in  its 
ownership  and  Cf»ntrol.  Colonel  William 
Hester,  V’an  Anden’s  Nephew,  succeeded 
him  as  president  of  the  corporation,  and 
the  Flagle  was  under  his  energetic  direc¬ 
tion  until  he  died  in  1921  at  the  age  of 
85.  Colonel  Hester,  like  Isaac  Van 
.\nden,  was  a  man  of  unusual  force  and 
I)er.sonality,  and  it  was  under  his  presi¬ 
dency  that  the  Eagle  expanded  and  at¬ 
taint  nation  wide  recognition. 

Cokmel  Hester  was  in  turn  succeeded 
by  his  son,  William  V.  Hester,  who 
served  as  president  until  his  death  in 
1924.  Herbert  F.  Gunnison,  who  had 
been  with  the  Eagle  since  1882  as  re¬ 
porter,  .Mbany  correspondent  and  busi¬ 
ness  manager,  succeeded  William  V. 
Hester  as  president  in  1924.  At  the  same 
time,  Raymond  M.  Gunnison  became 
vice-president,  W'illiam  Van  .\nden 
Hester.  Jr.,  Ijecame  secretary,  and  Harris 
M.  Crist,  managing  editor,  was  made 
treasurer  of  the  corporation.  These 
officers  continued  to  control  the  property 
until  the  present  change  of  ownership. 

During  its  eighty-seven  years,  the 
Eagle  has  had  a  long  list  of  distinguished 
men  as  editors  and  many  notafile  figures 
in  the  world  of  literature  as  well  as 
journalism  have  been  connected  with  the 
jiublication.  The  first  editor  under  Van 
.\nden  was  William  B.  Marsh,  a  friend 
of  Horace  fireeley,  who  had  worked 
with  Greeley  in  New  York.  When  Marsh 
died,  in  If^,  Walt  Whitman,  then  a 
free  lance  writer,  became  editor  of  the 
hagle.  Whitman  remained  as  editor  un¬ 
til  early  in  1848,  and  was  regarded  as  a 
successful  young  journalist  until  he  and 
Van  .\nden  disagreed  over  politics,  and 
Whitman  left  the  paper  to  go  to  the  New 
Orleans  Crescent.  It  was  during  his 
editorship  of  the  Eagle  that  Whitman  be¬ 
gan  the  compositiem  of  the  poems  in 
“I>eaves  of  Grass”  that  later  brought 
him  fame  as  one  of  America’s  greatest 
poets. 

One  of  the  Eagle’s  forceful  editors  in 
its  early  days  was  Thomas  Kinsella,  who 
served  from  1861  until  1884.  Kinsella 
was  kfiown  and  feared  by  Hugh  Mc- 
Eiughlin,  the  old  political  boss  of  Kings 
County,  and  was  a  leader  in  many  local 
movements  as  well  as  an  important  poli¬ 
tical  figure,  .\ndrew  Mcl^can.  an  elo¬ 
quent  speaker  as  well  as  a  fluent  and 
vigorous  writer,  succeeded  Kinsella. 
Mcla*an  later  t»ecame  editor  of  the 
Brooklyn  Citizen  and  St.  Clair  McKel- 
way  began  his  editorship  of  the  Eagle. 
Dr.  McKelway  was  a  noted  orator  and 
educator  as  well  as  one  of  the  foremost 
editors  of  his  day.  He  was  a  close 
friend  and  adviser  of  the  leading  states¬ 
men  of  his  time,  and  enjoyed  the  con- 
fideiKe  of  such  men  as  Grover  Cleveland. 
William  C.  Whitney,  Benjamin  F. 
Tracy,  and  Henry  Ward  Beecher.  Dr. 
McKelway  was  one  of  the  last  survivors 
of  the  days  of  so-called  “persf>nal  journal- 
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Jan.  9 — \dverli>.er8  Club,  Cin¬ 
cinnati,  celebrates  25th  anniver¬ 
sary. 

Jan.  11-12 — Colorado  Press  Assn., 
meeting,  Denver  Press  Club.  Den¬ 
ver,  Col. 

Jan.  11 — Oklahoma  Press  .4ssn.. 
gridiron  banquet.  Oklahoma  City. 

Jan.  11-21  —  Newspaper  Week, 
under  auspices  of  International 
Assn,  of  Newspaper  Advertising 
Executives. 

Jan.  16 — New  York  Council, 
American  Assn,  of  .Advertising 
.Agencies,  luncheon  meeting,  Ken¬ 
neth  Goode  speaker.  Hotel  Com¬ 
modore. 

Jan.  17 — Newspaper  Day  and 
Benjamin  Franklin's  Birthday. 

Jan.  18-19  California  Newspaper 
Publishers  Assn.,  annual  conven¬ 
tion,  Sacramento  HoteL  Sacra¬ 
mento. 

Jan.  18-19  -Virginia  Pres-  .Ass'i. 
mid  -  winter  meeting,  Richmond, 
Va. 

Jan.  18-19  Kansas  Press  .Assn., 
meeting.  Topeka.  Kan. 

Jan.  21-25— Indiana  Republican 
Editorial  .Assn.,  mid-winter  meet¬ 
ing.  Columbia  Club,  Indianapolis. 

Jan.  21-26  Michigan  Press  .Assn., 
annual  business  meeting,  Michi¬ 
gan  State  College.  Lansing. 

Jan.  25 — Newsprint  Service  Bu¬ 
reau.  annual  meeting.  Montreal. 
C.anada. 

Jan.  25  —  Canadian  Pulp  and 
Papen  Assn.,  dinner,  Ritz-Carltoii 
Hotel,  Montreal. 

Jan.  31-Feb.  1-2 — New  York  Pub¬ 
lishers  Assn.,  mid-winter  meeting. 
Syracuse. 

Feb.  1-2 — New  York  Press  Assn., 
meeting,  Syracuse. 


ism"  and  was  a  commanding  figure  un¬ 
til  his  death  in  1915.  Among  his  other 
distinctions.  Dr.  McKelway  was  Chancel¬ 
lor  of  the  Board  of  Regents  of  the  State 
of  New  York.  Dr.  Arthur  M.  Howe, 
successor  to  Dr.  McKelway  and  the  pres¬ 
ent  editor,  has  been  with  the  Eagle  since 
189.1,  and  was  formerly  managing  editor. 
In  his  pre.scnt  post,  he  has  maintained 
the  i  idependent  policies  and  high  stan¬ 
dard  of  his  predecessors. 

Many  other  men  of  note  have  been 
connected  with  the  Eagle  in  one  capacity 
or  another — Edward  Ikjk.  formerly  edi¬ 
tor  of  the  Ladies’  Home  Jounud,  worked 
as  a  reporter  on  the  Brooklyn  paper. 
Pomeroy  Burton  served  as  a  composi¬ 
tor  on  the  l  agle,  and  Mater  became  assis¬ 
tant  to  the  managing  editor,  and  in  that 
ca|)acity  attracted  the  attention  of  \^ri\ 
Northcliffe,  who  tfK)k  him  to  London  and 
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made  him  his  riglit  hand  mar.  in  th* 
handling  of  the  Northcliffe  papers.  Bur¬ 
ton  was  for  a  time  manager  of  the 
London  Daily  Mail  and  is  now  Sir 
Pomeroy  Burton. 

Don  C.  Seitz,  formerly  busine.ss  nan- 
ager  of  the  Xew  York  li'orld,  .and  the 
biographer  of  Joseph  Pulitzer,  was  at 
one  time  city  editor  of  the  Eagle.  Don 
MartjuU,  the  well  kncjwn  author  and 
humorist,  served  in  the  city  room  of  the 
Eagle.  Rcd)ert  .Adamson,  formerly  secre¬ 
tary  to  Mayor  Gaynor  and  later  Fire 
Commissioner  of  New  York,  worked  on 
the  Eagle,  as  did  Edwin  Huneerford, 
the  author,  and  Charles  F.  Kerrigan] 
now  assistant  to  Mayor  Walker.  John 
V.  ,A.  W’eaver,  the  pwt  and  novelist, 
was  recently  literary  ^itor. 

Five  years  ago,  the  jiaper  started  an 
investigation  of  the  causes  of  the  cur¬ 
rent  crime  wave,  the  delays  in  justice, 
the  failure  of  juries  to  convict  and  the 
general  lax  conditions  surrounding  the 
enforcement  of  laws.  The  results  were 
far  reaching.  The  publication  of  the 
facts  in  the  famous  case  of  Izzy  Presser, 
the  escaped  convict,  led  to  an  inquiry 
into  and  the  reform  of  the  parole  laws 
of  the  state,  and  a  reorganization  of  the 
jier.sonnel  of  the  parole  system. 

In  the  midst  of  the  campaign.  Gover¬ 
nor  Smith  appointed  a  Crime  Commis¬ 
sion  with  Senator  Baumes  as  its  chair¬ 
man  and  Thomas  S.  Rice,  of  tlie  staff  of 
the  ICagle,  as  a  member.  Rice  had  writ¬ 
ten  many  of  the  articles  in  the  Eagle 
about  the  deplorable  crime  conditions. 
The  Baumes  laws  were  the  result  of  the 
inquiries  of  this  commission. 

The  Eagle  in  a  series  of  articles  ex¬ 
tending  over  a  year,  called  attention  to 
the  delays  in  prosecuting  the  oil  scandals 
at  Washington,  and  canvassed  every 
governor  and  every  officer  of  the  .Ameri¬ 
can  Bar  .As.sociation  in  every  state  in 
the  union  seeking  to  find  remedic'  that 
would  prevent  indefinite  delays  caused 
by  clever  lawyers  taking  advantage  of 
technicalities  and  loop  holes  in  the  laws. 

The  most  recent  achievement  of  the 
Tvagle  in  this  field  has  been  its  campaign 
against  ambulance  chasing  lawyers.  As 
a  result  of  exposures  in  this  paper,  be¬ 
gun  over  a  year  ago.  the  courts  and  bar 
associations  have  conducted  thorough  in¬ 
vestigations  more  than  a  hundred  lawyers 
have  been  cited  for  disbarment  and  other 
punishments,  fake  claims  against  em¬ 
ployers  and  surety  companies  have  been 
greatly  reduced  and  the  court  calendars 
cleared  of  fraudulent  cases  to  such  an  ex. 
tent  that  there  is  no  longer  clamor  for 
more  judges. 
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Manufacturers  Optimistic  Statement  (j 

Will  Be  Made  Next  Week  i 

Canadian  newsprint  manufacturers  J 

seeking  to  make  the  Newsprint  Insti-  j 

tute  more  th.'.n  a  name  will  resume  their  ], 

meeting  in  Montreal  Jan.  7.  and  those  j 

participating  are  optimistic  a  statement  j 

on  the  situation  will  lie  made  public  j 

shortly  Hiereafter. 

The  Monday  meeting  will  lie  a  con¬ 
tinuation  of  conferences  begun  six 
weeks  ago  when  it  was  first  announced  j 

that  the  Canadians  had  agreed  with  the  ^ 

International  Paper  Company  to  limit  | 

newsprint  production  to  80  per  cent  ca-  , 

pacity  during  1929  as  a  means  of  stabliz- 
ing  prices.  Several  contracts,  including 
one  with  tlie  Hearst  newspapers,  have 
proved  stumbling  blocks  against  any 
agreement  over  prices.  It  is  thought  that 
between  $55  and  $57  a  ton  should  be 
charged  to  keep  the  industry  healthy,  but 
the  Hearst  contract  is  for  $50.  and  In¬ 
ternational  is  insisting  on  maintaining  a 
policy  of  price  uniformity. 

Reduction  in  price  is  indefinitely  in¬ 
dicated  in  a  statement  issued  by  -A.  R- 
Graustein.  International’s  president  In 
regard  to  earnings  outlook  for 
Mr.  Graustein  stated  that  no  dea’sion 
has  lieen  reached  as  to  depreciation 
charge,  “in  view  of  the  drastic  decline 
in  the  price  of  newsprint.” 

In  his  letter  to  common  shareholdeo 
he  says  that  “con.solidated  earnings  wHH 
be  materially  affected  by  the  reduction 
in  the  price  of  newsprint  effective  in  the 
beginning  of  1929.” 
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ST.  LOUIS  DAILY  EXPOSES  "PROPAGANDA  MILL” 

Paul  Y.  Anderson,  St.  Louis  Post-Dispatch  Uncovers  Plans  of  Industrial  Conservation  Board  to 
'^Educate’*  Public  Ag^ainst  Government  in  Business  and  make  Country  Safe  from  Bolshevism 


ONK  of  the  most  elaborate  propaganda 
mills  e\'er  ccmceived  has  been  ex- 
^oied  by  the  St.  Louis  Post-Dispatch, 
fhich  recently  sent  Paul  Y.  Anderson, 
saff  correspondent,  to  Oiicago  to  investi- 
pte  propos^  activities  of  the  “Industrial 
ooservation  Board”  in  the  latter  city. 
Sponsored  by  W.  J.  Sylvester,  a  pro- 
jjoter,  the  “board,”  Mr.  .Anderson  found, 
rts  pushing  to  completion  grandiose 
plans  for  subsidizing  and  “tying  in”  with 
»*spapers  in  efforts  to  “save  the  United 
Sates  from  Bolshevism”  and  “educate” 
4e  public  against  government  activity  in 
business.  The  agency  was  incorptjrated 
last  January  and  maintains  a  sumptuous 
suite  occupying  an  entire  floor  of  the 
Mather  Tower,  Chicago. 

Mr.  .Ander.sfMi  described  the  aspirations 
of  the  propaganda  agency  in  a  dispatch 
to  his  paper  Dec.  23,  herewith  presented 
in  part : 

The  propaganda  campaign  outlined  by 
Sylvester  is  astounding  in  scope,  and  the 
metlvds  by  which  he  proposes  to  make 
<  effective  are  extremely  daring.  These 
Btthwls  include  many  already  employed 
by  the  Power  Trust— and  recently  ex¬ 
posed  by  the  Federal  Trade  Commission 
such  as  subsidizing  or  coercing  news¬ 
papers  and  teachers,  introducing  propa- 
ipmd.n  into  the  public  schools  and  uni¬ 
versities,  and  the  employment  of  a  troupe 
of  public  speakers.  Among  the  new  ones 
proposed  is  the  widespread  use  of  radio 
and  the  movies,  the  issuance  of  a  monthly 
magazine  and  the  constant  bomlaardment 
of  public  officials  with  a  weekly  “clip- 
s^t.” 

To  meet  the  tremendous  expense  that 
would  be  incurred  by  operations  on  such 
a  scale,  the  promoter  has  devised  a  com¬ 
mensurate  plan  for  raising  revenue.  He 
proposes  that  each  concern  supporting  the 
agency  shall  contribute  a  “quota”  con¬ 
sisting  of  1  mill  for  each  $100  of  net 
income  of  the  concern.  When  it  is 
known  that  Sylvester  is  counting  upon 
the  support  of  a  majority  of  the  great 
industrial  and  financial  interests  of  the 
country,  the  size  of  his  projected  incoms- 
can  be  appreciated.  He  declares  that 
MO.OOO  already  has  been  spent  in  laying 
plans,  of  whi^  $20,000  was  contributed 
by  business  men  as  “advances  on  their 
quotas.” 

However,  of  the  54  named  as  memliers 
of  the  "advisory  board,”  the  few  whom 
the  Post-Dispatch  was  able  to  reach  with 
inquiries  displayed  little  acquaintance 
with  Sylvester’s  plans,  and  no  acquaint¬ 
ance  with  the  methods  by  whicdi  he  pro¬ 
poses  to  carry  them  out.  Concerning  the 
latter,  they  exhibited  surprise  and  some 
alarm  when  given  the  particulars,  and 
some  of  them  manifested  a  hasty  inten¬ 
tion  to  withdraw. 

Sylvester,  who  is  a  suave  and  well- 
groomed  man  of  about  60,  was  employed 
prior  to  1925  in  the  promotion  depart¬ 
ments  of  various  newspapers  and  by 
trade  associations.  It  was  while  work¬ 
ing  for  the  Neu<  York  Commercial,  he 
told  the  writer,  that  the  idea  of  forming 
such  an  agency  came  to  him. 

There  was  held  in  Washington  in  1925 
a  conference  to  combat  government  com¬ 
petition  with  private  business.  It  was 
attended  by  business  and  industrial  lead¬ 
ers  from  all  over  the  country.  It  was 
subsequent  to  the  conference  that  Syl¬ 
vester  launched  his  plan  to  form  the  In¬ 
dustrial  Conservation  Board,  the  purpose 
of  which,  he  said,  was  “to  put  into  effect 
the  program  outlined  by  the  Washington 
Conference.”  He  links  the  two  together, 
and  in  his  printed  literature  the  outline 
of  his  plans  is  prefaced  hv  the  statement 
of  purpose  adopted  by  the  Washington 
conference. 

This  outline  is  graphically  set  forth  in 
his  own  “Bulletin  No.  1,”  copies  of  which 
have  been  sent  to  prospective  supporters 
of  the  agency.  It  begins  with  the  state¬ 
ment  ; 

“Business  today  is  suffering  from  too 


much  government  in  business.  National¬ 
izing  of  the  resources  of  the  country  is 
rapidly  becoming  a  fact  through  our  pres- 
sent  system." 

Then  follows  reference  to  the  Wash¬ 
ington  conference,  and  the  statement  tliat 
the  conference  agreed  that  the  remedy 
for  too  much  government  in  business 
was  a  nation-wide  campaign  of  “educa¬ 
tion.” 

“The  Industrial  Conservation  Board, 
Inc.,”  the  bulletin  continues,  “was  organ¬ 
ized  for  the  sole  purpose  of  carrying  on 
this  educational  work.  It  is  a  neutral 
body,  with  no  entanglements  whatever, 
working  in  the  interest  of  all  industry. 

“The  plan  has  been  developed  from 
three  years’  liard  work  and  the  expcmli- 
ture  of  considerable  money,  backed  by 
more  than  35  years  of  actual  experience 
in  every  phase  of  newspaper  and  general 
publicity  and  a  thorough  knowledge  of 
the  workings  of  present  day  publicity  ami 
syndicating  methods,  and  the  full  recog¬ 
nition  of  other  limitations.  It  has  thus 
been  possible  to  construct  a  fool-prooi 
publicity  plan  to  educate  the  12().(K)(),0(Ht 
jveople  of  the  I'nited  States — a  plan  that 
will  bring  home  most  conclusivelv  to  the 
individual  that  HK  IS  THh:  f)XK  WHO 
PAYS. 

“This  educational  plan  is  most  com¬ 
prehensive  and  complete.  It  embodies ; 

“First,  the  setting  up  of  a  Financial 
Department  to  raise  the  necessary  money 
to  carry  on  this  activity.  This  depart¬ 
ment  will  operate  in  the  48  states,  and 
every  business  man  will  l)e  given  an 
opportunity  to  do  his  part.  It  is  our  plan 
to  work  from  the  beginning  on  a  tive- 
year  budget. 

“Second,  the  next  step,  and  the  one 
that  is  now  going  into  effect,  is  the  set¬ 
ting  up  of  the  Kditorial  Department.  The 
men  employed  in  this  department  will  b«- 
nationally  known,  and  the  department  it¬ 
self  will  be  second  to  none  of  the  metro¬ 
politan  press.  The  Fditorial  Department 
will  make  all  investigations,  and  dig  out 
the  facts  of  government  activity  in  busi¬ 
ness  all  over  the  country.  The  original 
data  on  these  investigatiems  will  remain 
in  the  offv  e  of  the  Board.  .\s  soon  as 
this  information  begins  to  come  in  it 
will  be  whipped  into  storv  form— not 
cut-and-dried  statistics,  but  short,  snappv . 
concrete  facts,  stated  in  a  way  to  arouse 
the  interest  of  the  voter. 

“Third,  we  will  then  ‘tie  in'  the  pre," 
of  the  country.  What  we  mean  by  thi- 


is  that  all  daily  and  weekly  papers  and 
other  publications  will  be  committed  in 
black  and  white  in  our  office  as  to  their 
exact  stand  on  government  in  industry. 
Tliere  may  be  a  question  in  your  mind 
as  to  whether  we  can  really  do  this,  as 
it  has  never  lieen  attempted  before. 
However,  in  a  recent  i)*)ll  taken  ot  the 
papers  in  the  State  of  Illinois  it  was 
shown  that  about  95  per  cent  were  op¬ 
posed  to  any  government  ci>mpetition  in 
business.  \Ve  tliink  you  will  agree  that 
the  sentiment  in  Illinois  is  no  different 
from  that  in  any  other  state.  .As  for  the 
other  5  per  cent — or  10  per  cent,  as  the 
V  a.sc  may  be — we  have  a  plan  that  will 
c<«ucrt  even  the  chain  newspapers. 

“I'ourth,  the  next  step  is  to  send  out 
our  weekly  clipsheet.  What  we  mean 
by  clipsheet  is  a  series  of  articles  put 
on  one  sheet  for  the  convenience  of  the 
press.  In  addition  to  sending  these  clip- 
sheets  to  all  the  newspapers,  daily,  weekly 
and  monthly  publications  of  the  country, 
they  will  be  sent  to  the  President  of  the 
I’nited  States,  every  officeholder  in 
W'ashington,  and  on  down  through  the 
states  to  the  village  fathers  in  the  four 
corners  of  the  48  states.  Fven  the  cross¬ 
roads  constable  will  receive  this  informa- 
ion  every  time  it  is  sent  out. 

“Fifth,  we  will  next  launch  a  monthly 
publication  which  will  be  ably  edited  and 
furnished  to  the  employer  for  additional 
education  among  his  employes. 

“Sixth,  we  will  then  invite  to  Oiicago 
the  professors  of  economics  of  all  the 
leading  universities  of  the  country,  to 
formulate  an  educational  plan  for  the 
gr.aded  schools,  high  scIuhiIs  and  colleges. 
The  object  is  to  educate  the  coming  gen¬ 
eration  as  to  wliat  government  activity 
in  business  means.  Not  only  this,  but  in 
a  great  many  instances  where  fathers  and 
mothers  do  not  follow  the  press  closely, 
they  will  be  educated  regarding  existing 
( onditions  through  the  children. 

“Seventh,  a  Board  of  Lectureship, 
comprised  of  men  of  proven  ability,  will 
Ih-  organized.  Lectures  will  lie  delivered 
to  every  chamber  of  commerce.  Rotary 
(  lub.  Lions  Club,  Kiwanis  Club — every 
civic  l)ody — as  often  as  necessary  to  fit 
into  the  general  educational  plan.  The 
majority  of  our  business  men  do  not 
realize  the  true  condition  that  confronts 
us  today.  ^ 

“Fighth,  the  railio  and  the  films  finally 
w  ill  fx-  embodied  in  the  plan  for  education. 
In  fact,  there  is  no  avenue  of  education 


PRESSROOM  FOREMAN  GETS  EFFICIENCY  MEDAL 


William  Brand,  foreman  of  the  ,Veu'  York  Sun  pressroom  was  awarded  the 
bronze  medal  recently  presented  to  W.  T.  Dewart,  publisher,  by  Dr.  Marcel 
Knecht,  of  Le  Matin  of  Paris  with  the  request  that  it  he  given  tn  the  member 
of  the  mechanical  department  who  had  contributed  most  largely  to  the  effi- 
ciency  of  the  Sun.  Photo  shows  John  E.  Martin,  production  manager  of  the 
Sun  presenting  the  medal  tn  Mr.  Brand. 


tliat  we  will  overltHik  in  bringing  this 
most  important  situation  squarely  before 
the  voter,  for  he.  and  he  only,  lan  correct 
it.  But  the  facts  must  be  given  to  him  in 
the  way,  and  from  the  angle,  tlwt  it  be¬ 
comes  his  business. 

“We  have  endeavored  to  set  forth  in  as 
few  words  as  |H>ssible  the  set-up  of  the 
organization  aiul  the  general  plart  of 
oix‘ration.  There  are  many  other  im- 
jK)rtant  features  of  the  plan  which  we 
sluiuld  like  to  mention,  but  the  detail 
would  require  too  much  space.” 

The  writer  called  on  Sylvester  and 
found  him  in  his  handsome  office,  busy 
with  prci>arations  for  calling  “a  rmmster 
economic  conference”  to  be  held  here  in 
b'ebruary,  at  which  time,  he  said,  the 
agency  would  be  formally  launched  upon 
its  campaign  of  activity.  The  promoter 
explained  that  he  was  issuing  15,000  invi¬ 
tations  to  “the  business  leaders  of  every 
se  tion  of  the  country,”  and  that  he  cx- 
ixcted  to  have  at  least  5,0(XJ  present. 

He  was  anxious  that  nothing  lie  pub- 
li'hed  about  his  plans  for  the  present,  on 
the  ground  tliat  it  would  be  “premature," 
and  that  “it  would  put  our  opjiosition  on 
their  guard.” 

He  was  asked  if  he  realized  how  serious 
this  oposition  was  likely  to  be,  in  view 
of  the  nature  of  his  plans,  and  in  view 
of  recent  disclosures  liefore  the  Federal 
Trade  Commission  of  similar  activity  on 
the  part  of  the  Power  Trust. 

“We  are  not  afraid,”  he  declared  “Wc 
would  welcome  an  investigation  by  a  Con¬ 
gressional  committee.  It  would  give  us 
the  advertising  that  we  need.  I>et  them 
come  ahead.” 

The  writer  was  curious  to  know  how 
Sylvester  projwscd  to  “convert”  news- 
I>apers  that  might  be  unwilling  to  print 
liis  propaganda.  The  promoter  said  he 
was  not  ready  to  divulge  his  plan  but  his 
assistant,  Donald  Despain,  who  was 
present  remarked  significantly : 

“I  might  just  call  your  attention  to  the 
fact  that  nearly  all  the  big  advertisers  in 
the  country  will  be  liehind  us.  That 
might  have  some  effect.” 

Concerning  the  plan  to  introduce 
propaganda  nito  the  schools  and  colleges, 
Sylvester  was  reminded  that  the  exposure 
of  similar  activity  by  the  power  com¬ 
panies  had  provoked  widespread  criticism. 
Moreover,  the  scheme  outlined  in  the 
“Bulletin”  of  summoning  the  leading 
professors  of  economics  to  Chicago,  to 
formulate  a  prfigram  of  education  for  the 
schfKils  might  fail — they  might  refuse  to 
come. 

“I  know  that  half  the  professors  of 
economics  in  the  country  are  Bolsheviks, 
but  we  have  a  plan  to  handle  them,”  the 
promoter  replied.  He  would  not  say 
what  it  was. 

“The  trouble  with  the  power  com¬ 
panies,”  he  went  on,  “was  that  they  didn’t 
go  alwnit  it  right.  They  had  their  own 
private  propaganda  organization,  and  it 
ioc)ked  like  they  were  .serving  a  selfish 
interest.  If  there  had  lieen  a  central, 
neutral  agency,  like  the  Industrial  Con¬ 
servation  Board,  to  handle  their  work, 
most  of  the  criticism  would  have  lieen 
avoided. 

“VV’ouIdn’t  the  purpose  of  those  sup¬ 
porting  your  agency  lie  precisely  the  same 
as  the  purpose  of  the  power  companies  in 
suporting  their  own  propaganda  bureaus?” 
he  was  asked. 

“No.  sir  ;  we  are  actuated  by  the  same 
patriotic  impulse  that  moved  the  men 
who  founded  this  country.  We  are  just 
as  much  interested  in  saving  the  govern¬ 
ment  from  itself  as  we  are  in  .saving  busi¬ 
ness  from  Government  competition. 

The  writer  inquired  if  Sylvester  seri¬ 
ously  believ^  there  was  a  real  danger  of 
the  nationalization  of  private  business  by 
the  Government. 

"That’s  just  the  trouble,”  he  retorted. 
“People  don’t  realize  the  danger.  Apathy 
»s  the  greatest  obstacle  we  have  to  over¬ 
come.  The  average  man  like  yourself  has 
(Continued  on  Page  57) 
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AYLESWORTH,  N.B.C.  PRESIDENT,  ARGUES 
RADIO  AS  SUPPLEMENTAL  MEDIUM 


Broadcasts  Speech  Claiming  New  Form  of  Air  Advertising  Has 
Disturbed  Neither  Magazines  nor  Newspapers — Quotes 
Letter  Giving  Test  of  American  Tobacco  Company 


A  SALES  talk  for  radio  advertising  and  greater  prosperity  as  a  result  of 
^  broadcast  by  Merlin  Hall  Ayles-  radio-broadcasting. 

worth,  president  of  the  National  Broad-  “It  might  be  interesting  to  cite  an 
casting  Company,  illustration.  Let  me  read  you  a  few  ex- 
and  subsequently  cerpts  from  a  letter  to  the  National 
distributed  to  Broadcasting  Company,  written  by 
newspapers  for  Ceorge  W.  Hill,  president  of  the  Amer- 
publication  Dec.  ican  Tobacco  Company,  a  firm  which  is 
29,  argued  that  ^  national  leader  in  the  size  of  its  adver- 
radio  is  a  supple-  tising  appropriations.  Here  is  what  Mr. 
mental  medium,  Hill  says: 


whose  adoption  “‘My  dear  Mr.  Aylesworth: 

.  ...  ••  ‘U _ ; _ : _ c _ _  1  c  »i.: 


by  advertisers 
has  failed  to  dis¬ 
turb  either  news¬ 
papers  or  maga¬ 
zines. 


practical — ^largely  as  a  result  of  increased 
sales  during  the  period  we  have  been 
broadcasting. 

“  ‘Of  course,  our  radio  program  will 
continue.  We  realize  that  the  Lucky 
Strike  Dance  Orchestra  is  enjoyed  by 
millions  of  people  whose  response  in  pur¬ 
chasing  our  product  makes  possible  our 
weekly  dance  hour.’ 

“This  is  cited  as  merely  one  of  the 
many  instances  in  which  network  broad¬ 
casting  has  proved  its  value  as  a  stimu¬ 
lus  to  industry — in  this  case  not  only  to 
the  sales  of  the  American  Tobacco  Com¬ 
pany  and  Lucky  Strike  cigarettes  but 
also  in  increasing  the-  advertising  revenue 
of  every  daily  newspaper  in  the  United 
-States. 

“The  American  Tc^bacco  Company  is 
one  of  more  than  a  hundred  great  .Vmer- 
ican  industrial  concerns  now  sponsoring 
programs  sent  to  you  through  the  58 
independently  owned  and  operated  stations 


Beginning  Sept.  15  of  this  year,  the  associated  with  the  National  Broadcasting 


Company.  It  is  the  co-operation  of  these 
stations  and  these  commercial  organiza¬ 
tions  that  has  brought  broadcasting  pro- 


M.  H.  Aylesworth 


.American  Tobacco  Qjmpany  engaged  the 
facilities  of  39  radio  stations  associated 

with  the  National  Broadcasting  Com-  _  _ ^ 

_  l«ny,  to  brcjadcast  an  hour  of  music  by  grams  to  their  present  high  stan^rd?’ 

Mr.  Aylesworth  the  Lucky  Strike  Dance  Orchestra.  The  _ 

compart  the  prf»gram  has  been  presented  weekly  for 
•American  system  the  past  four  months, 
of  “raising  money  ‘“During  this  period,  in  order  to  test 


NEBRASKA  DAILY  SOLD 


painlessly’’  to  support  radio  broadcasting  radio  broadcasting,  we  discontinued  all 
to  the  British  system  whereliy  listeners  <dher  advertising  activities,  except  in  a 
are  taxed.  lew  magazines  and  in  a  localized  news- 

“In  America,’’  he  said,  “we  obtain  our  paper  campaign  in  New  York  City.  In 


Falls  City  Journal  Purchased  by  Gene 
Howe  and  W.  C.  Hawk 


Purchase  of  the  Falls  City  (Neb.) 
Journal  by  Gene  A.  Howe,  editor  and 


financial  support  in  the  same  way  as  does  other  words,  for  four  months  we  have  publisher  of  the  Atchison  (Kan.)  Globe 


our  sister  industry — the  publication  busi-  concentrated  on  _  the  radio  as  an  agency 
ness.  That  is,  by  making  available  a  lor  sales  promotion, 
certain  proportion  of  space  or  time  for  “  ‘I  want  you  to  know  that  radio  has 
the  printed  or  spoken  messages  of  com-  done  an  excellent  job  for  us.  In  the  past 
mercial  concerns.  In  other  words — ^ad-  two  months  the  sales  of  Lucky  Strike 
vertising.  cigarettes  have  increased  in  excess  of  47 

“Revenue  derived  from  advertising  is  !>cr  cent.  We  feel  that  this  remarkable 
the  financial  life-blood  of  every  unsub-  increase  in  sales  is  largely  due  to  our 
sidized  newspaper  or  magazine.  The  broadcasting  programs, 
publisher,  by  selling  part  of  his  space  to  “‘Our  advertising  message  on  the  air 
advertisers,  is  able  to  give  you— for  a  has  been  so  productive  and  has  created 
few  pennies — a  newspaper  containing  a  such  national  interest  that  we  will  make 
record  of  the  latest  events  including  news  't  the  basis  of  our  national  advertising 
of  the  shops  and  .stores.  If  the  publisher  camjiaign  in  newspapers,  magazines  and 
did  not  carry  advertising  in  his  paper  lie  billboards.  Cornmencing  Jan.  8  we  will 
w'ould  have  to  charge  you  five  or  ten — or  have  an  advertisement  of  Lucky  Strike 


ADVERTISING  OPHCES  MERGED 


The  Detroit  and  Cleveland  national 
advertising  offices  of  the  Christian 
perhaps  twenty  times  "the  price  you  now  cigarettes  in  daily  newspaijers  through-  Science  Monitor  have  been  consolidated, 
jay  for  it.  "ut  the  United  States.  Similar  adver-  with  headquarters  at  455  BfK>k  Building, 

“And  that  is  exactly  what  we  do  in  tisements  will  apjwar  twice  each  week  Detroit.  E.  Brewster,  Cleveland  man- 
radio.  AVe  allocate  a  certain  proportion  thereafter  for  an  indefinite  period.  Our  ager,  has  lieen  placed  in  charge  of  the 
of  our  time  to  commercial  institutions  appropriation  for  newspaper  and  maga-  combined  territory,  with  the  title  of 
for  presentation  of  programs  which  in-  ’^me  advertising  for  1929  will  be  materi- 
clude  advertising.  ally  increased.  This  addition  to  our  ad- 

“Of  course,  the  advertising  on  the  air  vertising  appropriation  is  made  possible,  associated  with  him.  A  retail  advertis- 
and  the  advertising  in  puWications  are  ^nd  the  expenditure  has  been  deemed  ing  office  will  continue  to  be  maintained, 
entirely  different  in  character.  They  do 


not  duplicate  each  other  in  any  way. 
Rather,  they  complement — dovetail  into 
each  other.  Each  has  its  own  place  in 
the  advertising  field — each  is  essential  in 
a  complete  advertising  campaign.  Neither 
performs  the  functions  of  the  other. 

“In  newsi>apers  and  magazines  we  have 
direct  sales  stimulation,  forcibly  and  in¬ 
terestingly  and  inoffensibly  presented — 
with  detailed  descriptions  and  prices  of 
products.  That  type  of  advertising,  which 
is  perfectly  logical  and  desirable  and  pro- 
diKtive  in  newspapers  and  magazines, 
would  rot  be  entertaining  or  productive 
over  the  air.  W’e  realize  that  the  radio 
appeal,  in  order  to  be  productive,  must 
be  brief  and  interesting  and  infrequent. 

“The  radio,  the  newspaper  and  the 
magazine  each  has  its  distinct  and  essen¬ 
tial  part  in  any  complete  advertising 
structure.  Each  is  a  powerful  stimulus 
to  industry ;  each  is  an  agent  in  creating 
and  maintaining  a  consumer  demand  that 
assures  quantity  production.  .And  quan¬ 
tity  production  means  lower  costs  of  pro-' 
duction  and.  consequently,  lower  costs  to 
the  ultimate  consumer.  .Advertising 
actually  makes  things  cheaper  to  the 
buyer.  It  is  not  an  expense — it  is  an  in¬ 
vestment — and  the  buying  public  benefits 
from  it.  We  are  able  to  buy  advertised 
goods  at  prices  lower  than  we  could  if 
the  goods  were  not  advertised. 

“It  is  a  remarkable  fact  that  this  new 
force,  radio-broadcasting,  has  come  into 
our  industrial  life  as  an  advertising 
medium  of  proved  value  without  disturb¬ 
ing  any  of  the  previously  existing  agen¬ 
cies.  It  has  simply  found  a  place  hither¬ 
to  imocciTpied.  Newspapers  and  maga^ 
zines  have  not  been  disturbed,  in  fact,  a 
complete  survey  would  show  that  they 
have  experienced  increased  circulation 


FORMER  BENNETT  ASSOCIATES  MEET  IN  PARIS 


A.  N.  A.  OPTION  ENDS 
ON  BATTEN  SYSTEM 


Advertisers  Failed  to  Exercise  Right  to 
Buy  System  of  Determining  Market 
Coverage  Based  on  News¬ 
paper  Circulation 


and  Amarillo  (Tex.)  News  and  Globe 
and  Wilbur  C.  Hawk,  general  manager 
of  these  papers,  was  announced  this 
week. 

N.  W.  Todd,  for  five  years  with  the 
.Atchison  (ilobe,  will  be  editor  of  the 
journal,  with  Leo  F.  Nusbaum,  also  of 
Atchison,  acting  as  business  manager. 
A'irgil  Falloon,  former  owner  of  the 
Journal,  will  still  be  associated  with  the 
liaper. 


Three  men,  who  were  once  rlo»e  assoeiatex  of  James  (Gordon  Bennett  on  the 
New  Y’ork  Herald,  met  in  Paris  recently  and  talked  over  old  times.  Photo  shows 
them,  left  to  right:  Percy  Mitchell,  former  serretary  and  travelling  com¬ 
panion  to  Mr.  Bennett;  Capt.  Cordon-Smith,  former  Herald  correspondent  in 
Berlin  and  now  Serbian  military  attache  at  Washington;  Mrs.  Cordon-Smith; 
W.  L.  Warden,  former  editor  of  the  European  edition  of  the  Herald  and 
now  managing  editor  of  the  continental  edition  of  the  London  Daily  Mail. 
Capt.  and  Mrs.  Cordon-Smith  sailed  for  New  York  aboard  the  S.  S.  De  Crasse. 

Dec.  29. 


An  option  held  by  the  Association  of 
National  Advertisers  on  the  so-called 
Batten  System  expiredi  Dec.  31,  and 
Editor  &  Publisher  was  informed  this 
week  at  Batten,  Barton,  Durstine  &  (Js- 
born  that  there  was  little  likelihood  of 
a  renewal.  The  system  was  descritjcd  as 
a  method  of  determining  media  coverage 
in  trading  areas  determined  by  dominant 
newspaper  circulations. 

The  A.N.A.  had  hoped  to  obtain 
money  for  financing  use  of  the  system 
for  its  members  and  advertisers  general¬ 
ly  from  the  leading  newspaper  publishers 
and  a  number  of  meetings  to  that  end 
were  held  during  1928.  One  of  the  last 
meetings  took  ^ace  at  Oiicago  during 
the  week  of  the  Audit  Bureau  of  Circu¬ 
lations’  annual  convention  in  October. 
Then  Harry  T.  Watts,  business  manager 
of  the  Des  Moines  Register  and  Tribune- 
Capital  was  appointed  chairman  of  a 
committee  to  place  the  financing  proposal 
before  the  American  Newspaper  Pub¬ 
lishers  Association.  The  fall  meeting  of 
.A.N.P.A.  came  and  went  without  any 
action  being  taken. 

The  Batten  System  was  devised  for 
the  old  George  Batten  Company  by  T.  0. 
Grissel  at  a  cost  said  to  have  been  $100,- 
000.  The  A.N.A.  planned  to  buy  the 
rights  to  use  it.  It  has  now  been  taken 
over  by  the  merged  agency,  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  and  officials  told 
Editor  &  Publisher  this  week  that  the 
company  was  no  Icmger  anxious  to  dis- 
jiose  of  the  rights.  No  money  was  paid 
down  for  the  option,  negotiations  being 
on  a  friendship  basis. 

Arthur  Ogle,  managing  director  of 
.A.N.A.,  was  ill  in  Chicago  this  week 
and  his  return  to  New  York  head<iuar- 
ters  has  been  delayed. 


zinc  advertising  ^or  1929  will  be  materi-  central  advertising  manager.  Walter  H. 

Prentiss,  formerly  Detroit  manager,  is 


JEWELL  TO  RE-ENTER 
SPRINGFIELD,  MO. 


Former  Publisher  of  Leader  to  Start 
Publication  of  Press  March  1 — 
Presented  Subscription  List 
of  SOOO  Names 


H.  S.  Jewell,  former  publisher  of  the 
Springfield  (Mo.)  I.eadcr,  will  re-enter 
the  field  March  1  with  the  Springfield 
Tress,  an  evening  paper,  he  announced 
this  week. 

The  announcement  followed  a  testimon¬ 
ial  unique  in  newspaper  publishing,  a  pe¬ 
tition  signed  by  more  than  200  of  Spring- 
field’s  business  and  civic  institutions,  with 
a  subscription  list  of  names  of  more  than 
5,000  citizens,  presented  Mr.  Jewell  with 
the  urgent  wish  that  he  again  identify 
himself  with  the  daily  press  of  the  Mis¬ 
souri  city. 

Mr.  Jewell  sold  the  Springfield  Ixader 
aliout  18  months  ago  to  Stuart  Olivier, 
former  Baltimore  publisher,  who  recently 
merged  the  publication  with  the  Spring- 
held  News.  When  he  sold  his  paper  fie 
had  been  a  new’spaper  publisher  in  Spring- 
field  for  30  years,  having  built  up  the 
Leader  from  a  four-page  paper  to  one 
of  the  leading  papers  of  bis  state. 

The  publi.sher  of  the  proposed  Spring- 
field  Press  has  business  interests  outside 
the  newspaper  field.  He  is  the  organizer 
:ind  present  head  of  two  wholesale  and 
inanu  factoring  concerns  in  Springfield,  the 
Springfield  Tablet  Manufacturing  Com¬ 
pany  and  the  Springfield  Paper  Company. 


CHRISTMAS  CRIME  NEWS  BAN 

“Blood  and  thunder”  stories  were 
ordered  off  the  front  page  of  the  IVor- 
cester  (Mass.)  Morning  Telegram  and 
Ervning  Gazette  on  Christmas  and  the 
day  before,  on  the  instructions  of  George 
F.  Booth,  publisher.  A  shooting,  a  run¬ 
ning  automobile  chase  and  several  other 
stories  landed  on  inside  pages. 
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GREATER 


Expert  Says  Manufacturers  Turning  to  Newspapers  to  Sell  5,000,000  Cars  in  1929 — Larger  Copy  but 
Fewer  Accounts  Is  Prospect — Chevrolet-Ford  Fight  for  Supremacy 

As  the  number  of  automobile  com-  .  Huimiobile’s  merger  taking  in  Oiandler 

thp  vnliifrip  of  adver-  Bv  JAMES  T.  SULLIVAN  is  another  individual  aspect  out  of  which 


panics  decreases  the  volume  of  adver¬ 
tising  goes  upward.  To  most  people  that 
might  appear  strange.  Automotive  men 
<jo  not  consider  it  so.  They  realize  that 
in  the  fight  for  survival  the  one  thing 
that  will  do  them  the  most  good  is  adver¬ 
tising— particularly  newspaper  copy.  And 
,0  the  1929  schedules  will  again  soar  into 
the  millions,  how  many  no  one  knows  to¬ 
day,  but  it  will  be  larger  than  in  1928. 

There  is  talk  of  an  8,000,000  car  pro¬ 
duction  for  1929.  Talk  does  not  mean 
much.  Today  the  automotive  makers 
have  their  departments  so  highly  spe¬ 
cialized  that  it  is  possible  to  slow  down 
one  after  another  as  easily  as  one  does  a 
motor  car.  If  one  were  to  look  over  the 
commitments  for  material  it  would  be 
found  that  there  are  no  irrevocable  con¬ 
tracts  to  run  through  the  year.  Produc¬ 
tion  will  be  big.  That  means  keener 
competition,  and  more  advertising. 

There  is  the  usual  replacement  market 
figured  at  2,500,000.  Exports  have  in- 
aeased  annually  with  countries  showing 
more  stability  as  the  war  ravages  are 
overcome.  It  will  go  above  1,000,000 
this  year,  possibly  250,000  more.  That 
brings  the  total  near  4,000,000. 

Year  by  year  the  market  for  two  and 
three  cars  to  a  family  is  being  widened. 
This  was  one  of  the  larger  factors  in 
making  1928  such  a  remarkable  motor 
sales  year.  Better  highways  was  another. 
Individual  sections  advertising  their  at¬ 
tractions  sent  thousands  off  on  tours,  and 
new  cars  were  ordered  for  many  such 
trips.  These  are  widening  with  the  years. 

But  the  greater  impetus  was  given  by 
the  mass  of  newspaper  advertising 
throughout  the  year,  plus  the  rock  bottom 
prices  for  cars  of  exceptional  value,  which 
buyers  knew  would  take  them  around  the 
world  at  low  cost  without  much,  if  any, 
trouble.  Confidence  has  been  built  into 
the  minds  of  the  buying  public  100  per 
cent.  Production  of  4,630,000  this  year 
should  mean  5,000,000  in  1929. 

Some  people  are  wondering  if  the 
mergers  will  lessen  advertising.  Men 
well  versed  in  the  industry  feel  it  will 
increase  copy.  This  is  based  on  the 
theory  that  mergers  lessen  overhead  costs 
through  fewer  administrative  depart¬ 
ments,  lower  prices  for  materials  with 
bulk  buying,  expanding  dealer  organiza¬ 
tions.  all  of  which  should  mean  greater 
profits  out  of  which  it  is  easier  to  get 
advertising  appropriations. 

Manufacturers  are  going  to  make 
things  hum  for  a  start.  In  a  number  of 
plants  today  men  in  charge  of  sales 
sectors  are  pushing  off  on  siAordinates 
all  the  detail  work  possible  so  that  there 
may  be  more  concentration  on  getting  the 
cars  into  the  hands  of  dealers  and  buyers. 
Instead  of  asking  distributors  and  dealers 
to  come  to  the  factories  more  and  more 
the  executives  have  been  staging  regional 
meetings  taking  their  messages  to  where 
they  were  certain  to  get  a  larger  propor¬ 
tion  of  such  men,  with  salesmen  invited 
to  the  gatherings. 

Three  years  ago  there  was  a  trend  to 
smarter  body  types.  It  was  more  in 
evidence  two  years  ago,  and  rather  pro¬ 
nounced  at  the  last  show  by  some  makers. 
There  has  been  a  sort  of  overlapping  of 
this,  passing  from  one  class  to  another. 
Those  who  centered  their  sales  efforts 
the  last  couple  of  years  on  newer  body 
types  with  striking  colors  and  have  not 
made  a  change  naturally  find  the  sales  re¬ 
sistance  increasing.  Until  they  have  de¬ 
termined  on  new  policies  of  some  other 
specific  appeals  they  must  fight  harder 
because  a  name  alone  no  longer  is  at¬ 
traction  enough  to  keep  up  volume  pro- 
ductioa  And  without  volume  profits 
dwindle. 

So  this  year  we  shall  see  a  newer  crop 
with  added  color  lustre  and  lines  in  one 
*ales  group.  Another  will  have  different 
models.  A  third  will  make  the  fight  in 
the  price  values  with  the  classes  narrow¬ 
ing  but  not  by  drastic  cuts.  All  groups 


By  JAMES  T.  SULLIVAN 

Automobile  Editor,  Boston  Globe 


will  have  to  tell  the  world  why  their 
product  is  good,  and  why  they  made 

changes.  Most  of  this  will  be  told  in  the 
newspapers. 

But  ask  any  one  of  a  number  of  factory 
or  advertising  agency  executives  what  the 
advertising  program  is  for  1929  and  they 
will  admit  it  is  not  settled.  A  few  weeks 
ago  schedules  for  show  copy  in  New 
York  were  not  ready  for  release.  Today 
some  of  the  prominent  companies,  which 
each  year  until  now  have  contracted 

months  in  advance  for  specified  pages  in 
show  numbers  in  cities  outside  of  New 
V'ork  and  Chicago,  have  not  said  a  word 
about  what  they  are  going  to  do  this 
year.  They  are  taking  each  show  in  its 

turn  and  there  will  be  some  mad 

scrambles  for  right  hand  and  outside 
pages  in  different  cities  in  the  next  few 
months.  And  little  copy  now  will  be 
placed  on  a  50-50  basis. 

Copy  will  be  larger  although  there 
will  be  a  lesser  number  of  accounts  ap- 
iwrently.  In  some  cities  where  tie-ups 
have  helped  build  up  linage  it  will  not 
get  the  support  of  outside  dealers  so 
much  this  year  because  many  of  them 
have  found  their  names  in  a  metropoli¬ 
tan  paper  were  not  seen  by  people  in  the 
old  home  towns. 

It  is  not  difficult  to  predict  more  copy 
when  one  realizes  that  while  there  are 
32  specific  American  companies  show¬ 
ing  cars  at  New  York  yet  the  car  names 
run  to  42.  Take  General  Motors  line¬ 
up  with  the  Cadillac  Motor  Car  Com¬ 
pany  building  Cadillac  and  La  Salle,  and 
the  Oakland  producing  Oakland  and 
Pontiac.  It  means  four  names  to  be 
kept  in  the  limelight,  and  General 
Motors  never  was  niggardly  with  any 
of  its  accounts. 

Chrysler  Motor  Company  with  its 
Chrysler,  Plymouth,  De  Soto,  and  Fargo 
truck  forming  one  group,  and  Dodge 
Brothers  the  other  it  must  keep  Wt- 
lights  playing  on  all  units  as  does  fun¬ 
eral  Motors.  As  the  name  Graham 
Brothers  is  being  dropped  on  the  truck 
it  means  advertising  to  build  up  the 
Dodge  name  for  the  commercial  vehicles 
plus  the  copy  for  cars. 

Studebaker  will  have  to  feature  its 
own  line  and  the  Erskine.  The  Stude¬ 
baker  trio.  Dictator,  Commander  and 
President,  are  now  pretty  well  fixed  in 
the  minds  of  many,  but  they  will  get 
additional  emphasis  to  make  distinctions, 
plus  keeping  its  world  records  prominent. 


and  other  records  it  may  create  this  year. 

John  N.  Willys  has  the  Whippets  and 
Willys  Knights  in  the  Willys  Overland 
Comiwny,  and  with  his  big  production 
program  planned,  plus  the  Stearns 
Knight  showing  a  profit  since  he  took 
over,  there  is  no  doubt  about  his 
schedules  increasing. 

Hudson  Motor  Company  has  its  own 
name  and  that  of  the  Essex,  with  the 
latter  the  larger  seller.  It  plans  to  try 
to  sell  as  many  cars  in  the  first  six 
months  of  1929  as  it  did  in  the  entire 
1928  year,  and  with  this  plan  mapped 
out,  its  copy  has  beci>  enlarged  and 
schedules  increased  very  much. 

Durant  has  his  Locomobile  adjunct ; 
Marmon  is  bringing  out  its  Roosevelt 
and  Stutz  has  its  Black  Hawk.  Old 
firm  names  cannot  be  allowed  to  fade 
out  at  the  expense  of  the  newer  ones. 
Motor  history  shows  that  newer  names 
have  been  discarded  such  as  Ajax, 
Qeveland,  Wolverine,  Flint,  Jewett,  etc. 

The  above  combinations  form  a  big 
portion  of  the  automotive  car  industry, 
but  many  others  are  in  it,  whose  ex¬ 
penditures  will  total  more  thereby  mak¬ 
ing  the  outlook  bright.  Chevrolet’s 
schedule  bids  fair  to  outrank  any  other 
individual  unit. 

Meanwhile,  Ford  must  not  be  over¬ 
looked  even  though  he  is  not  in  the 
show  with  his  car,  while  Lincoln  has 
representation.  Just  as  soon  as  the  new 
Chevrolet  was  being  announced  there 
was  a  resumption  of  Ford’s  copy  with  the 
full  pages  under  way.  These  will  have 
to  keep  up  because  Chevrolet  officials 
stated  to  the  writer  a  year  ago  that  their 
company  never  was  going  to  be  displaced 
from  first  position.  Mr.  Ford  thinks  he 
is  going  to  go  back  to  his  old  place, 
natirrally,  so  between  them  it  will  be  a 
big  help,  particularly  with  Ford  using 
daily  copy  most  of  the  time  and  Chevro¬ 
let  going  in  Sundays. 

Nash  never  has  felt  that  newspaper  ad¬ 
vertising  should  be  curtailed,  and  his 
distributors  have  agreed  with  him  and 
his  executives  that  the  way  to  build  up 
their  fortunes  is  to  go  through  from 
New  Year’s  to  Christmas  with  big  copy. 

Marmon  bringing  out  a  new  light — 
The  Roosevelt — at  a  low  figure,  com¬ 
paratively  for  Marmon  cars,  Franklin 
with  a  smaller  unit,  Reo  with  its  "Mate” 
in  the  Flying  Goud  lower  than  the 
“Master,”  are  three  more  reasons  for 
larger  schedules. 


M.  C.  MEIGS  AN  ENTHUSIASTIC  AIR  PILOT 


M.  C.  Meigs,  publisher  of  the  Chicago  Herald  and  Examiner,  who  received 
his  license  as  a  pilot  last  November,  has  purchased  his  own  plane  and  is  an 
ardent  advocate  flying.  •  He  has  made  a  thorough  study  of  flying  statistics  and 
is  convinced  it  is  safe,  according  to  an  article  he  wrote  recently  for  the  Herald 
and  Examkier^s  aviation  page.  Photo  shows  Mr.  Meigs  in  his  plane  ready  to 

take  off. 


HuiMuobilc’s  merger  taking  in  Chandler 
i.s  another  individual  aspect  out  of  which 
there  is  bound  to  be  beneficial  results. 
Chandler  distributors  and  dealers  have 
been  awaiting  some  anouncement  re¬ 
garding  plans,  and  one  had  been  written, 
but  held  up  pending  the  ratification  of 
the  agreement  by  Chandler  stockholders. 
Once  settled  the  basis  will  be  laid  for 
bigger  effort  for  both  companies. 

Pierce-Arrow  is  going  to  figure  in  the 
automotive  picture  to  a  greater  degree 
since  Studebaker  interests  have  bought 
into  it.  One  of  the  first  evidences  was 
the  revision  of  prices,  and  letting  the 
world  know  all  about  the  cut  which 
brought  many  people  to  salesrooms. 

Pierce  is  going  to  operate  as  an  en¬ 
tirely  separate  unit,  independent,  but  hav¬ 
ing  the  benefit  of  the  additional  Stude¬ 
baker  engineering  and  executive  brains, 
plus  a  wider  spread  of  sales  through 
Studebaker  dealers  sympathetic  to  the 
other  company.  Since  Studebaker  never 
was  niggardly  with  newspaper  copy,  and 
more  money  rolls  in  to  Pierce-Arrow 
there  will  be  a  larger  portion  spread  out 
to  the  press. 

Packard  has  dropped  its  six  cylinder 
line.  That  came  as  a  big  surprise  to 
many  people  because  it  was  regarded  as 
one  of  the  best  sellers  in  the  business. 
There  followed  talk  of  a  lower-priced 
Packard  Six  to  be  introduced  early  this 
year,  but  it  has  no  confirmation.  Left 
with  its  Eight  only  the  company  must 
cultivate  that  class  intensively,  and  it  is 
doing  so  now. 

Peerless  has  jumped  into  the  straight 
eight  class  with  a  medium  priced  car 
u]^  which  it  is  going  to  make  a  drive, 
with  an  increased  advertising  schedule 
planned  to  have  the  factory  pay  all  in¬ 
stead  of  the  50-50  in  vogue  so  long.  It 
will  continue  its  six. 

Then  there  is  Auburn,  which  waited  to 
announce  its  new  six  in  the  $1,000  class 
and  saved  up  its  money  the  last  few 
months  to  break  through  with  large  copy 
this  spring.  Graham-Paige  has  followed 
a  consistent  schedule  through  1928  mak¬ 
ing  a  wonderful  success  and  so  its  efforts 
will  be  larger  in  1929.  Jordan  with  a 
new  executive  staff,  newer  cars,  and  ad¬ 
ditional  finances  is  coming  back — note 
the  80  per  cent  increase  in  its  quoted 
stock  within  a  few  months — and  every¬ 
one  knows  Jordan  is  a  newspaper  adver¬ 
tiser  first  of  all.  Gardner  h^  a  good 
year  and  has  a  flexible  schedule  in  opera¬ 
tion.  Moon  will  continue  in  the  picture. 

Tire  companies  have  tried  magazines, 
newspapers,  billboards,  radio.  An  index 
of  what  is  to  follow  was  the  full  page 
copy  announcing  the  formation  and 
policies  of  the  Rubber  Institute  by  Amer¬ 
ican  rubber  companies.  They  wanted  to 
get  their  message  across  quickly,  and  the 
newspapers  did  it  for  them.  They  can¬ 
not  lose  sight  of  this  now,  and  tire 
advertising  is  going  to  be  larger. 

So  many  cars  are  coming  through  with 
practically  100  per  cent  equipment  that 
the  accessory  field  is  not  very  promising. 
However,  there  are  some  full  pages  of 
Gabriel  Snubber  coming  through  based 
upon  an  entirely  new  device.  Pines 
VVinterfront  stood  out  during  the  cold 
weather  as  typical  of  one  of  the  few 
accessories  that  spent  a  good  sum.  Also 
there  have  been  the  glycerine  and 
Eveready  Prestone  for  radiators.  Had 
there  been  continued  cold  the  co^  on 
these  would  have  been  increased.  Spark 
plugs  are  coming  back  into  the  news¬ 
papers  again  more  frequently  it  seems 
from  watching  A  C  copy. 

There  should  be  more  truck  advertis¬ 
ing  in  1929.  And  now  with  aviation 
shows  coming  into  existence;  automobile 
makers  entering  that  field  to  a  larger 
extent;  commercial  lines  being  extended 
widely,  here  is  another  automobile  partner 
that  is  going  to  have  money  to  spend  in 
the  next  few  years.  It  is  spending  a  little 
now,  about  what  the  motor  industry  did 
in  its  infancy.  So  keep  an  eye  on  it 


WHITE,  N.  Y.  WORLD’S  MANAGER,  GIVEN 
LOVING  CUP  ON  GOLDEN  JUBILEE 


WOODSON  RETIRES  AS 
PUBLISHER 


SPFXIAL  HEADLINE  EFFORT 
ON  4th  SET  OF  TWINS 

''PHE  arrival  of  the  fourth  pair  of 
twinb  in  the  family  of  Mr.  and 
Mrb.  Grover  C.  Robey  of  Washing¬ 
ton,  D.  C.,  recently  offered  a  great 
opportunity  for  facetious  headline 
writers  to  do  their  stuff. 

Eli  Ives  Collins,  rewrite  man  on 
the  Jersey  City  Journal  and  con¬ 
tributor  to  some  of  New  York’s 
better  known  “columns”  heard 
opportunity  knock  and  won  the 
praise  of  his  fellow  workers  by 
announcing  the  birth  of  the  pair 
in  a  pair  of  words — “Deuces  Wild.” 


Sella  Owensboro  (Ky.)  Meatengar 
Business  Manager  G.  M.  Fuqas 
and  Evening  Inquirer 
Owners 


Surprise  Presentation  Made  by  Ralph  Pulitzer  Dec.  28— Busi¬ 
ness  Man  Formerly  Distinguished  Himself  as  City 
Editor  in  St.  Louis  and  New  York 


Announcement  was  made,  Dec.  29  q( 
the  sale  of  the  Owensboro  (Ky.)  ift/. 
senger,  morning  paper,  to  George  M, 
Fuqua,  business  manager  of  the  paper 
and  Lawrence  W-  Hager  and  W.  Bmce 
Hager,  publishers  of  the  Owensboro  In¬ 
quirer,  evening  paper.  Urey  Woodson, 


TT  was  precisely  4.20  the  afternoon  of  a  time  have  1  been  asked  to  ‘write  my 

Dec.  28.  own  ticket.'  1  have  preferred  always  to 

Ralph  Pulitzer,  editor  of  the  New  York  l»e  on  a  voluntary  basis — on  a  Saturday 

World,  in  the  office  of  his  brother  night  contract — though  I  have  drawn 

Herbert  Pulitzer,  the  largest  private  suite  literally  thousands  of  contracts  for  others. 

"This  has,  indeed,  been  a  long,  but  a 
r  happy  service.  I  had  hoped  that  its  anni- 

_  >  versary  might  be  overlooked,  but  I  am 

deeply  touched  by  this  observance  of  it. 
It  has  been  a  period  of  deep  interest  to 
\  '  me  because  both  the  World  and  the  Post- 

j  Dispatch  have  so  fulfilled  my  own  pre- 

{  conceptions  of  a  newspaper’s  mission — the 

//  ability  and  desire  to  defend  those  who  are 

j!  unaMe  to  defend  themselves,  and  its  re- 

jJ  sponsibility  to  its  community. 

jff  “1,  who  can  review  the  changes  of 

ff  direction  that  time  has  brought  about, 

*  can  gladly  say  that  the  standards  of  the 

zeal  of  these  papers  for  the  public  good 
have  never  been  so  high  as  at  the  present 
time.  The  World  is  a  better  paper  than 
it  ever  has  been  before ;  its  taste,  its 
-  recognition  of  the  limitations  of  its 

privileges ;  its  appreciation  of  the  rights 


tion  of  the  loving  cup  to  Mr.  White  were : 

Herbert  Bayard  Swope,  J.  F.  Bres- 
nahan,  Walter  Lippmann,  John  H. 
Tennant,  F.  D.  Caruthers,  Foster  Gilroy, 
W.  P.  Beazell,  J.  W.  Barrett,  J.  S. 
(iriffith,  Louis  Weitzenkorn,  A.  L. 
Schlosser,  John  L.  Heaton,  L.  R.  E. 
Paulin,  George  B.  Fife. 

Martin  Green,  Erwin  Thomas,  Harold 
S.  Pollard,  Ernest  Howard.  Qaude  G. 
Bowers,  N.  R.  Hoover,  Joseph  M.  Scott, 
Frank  Brosnan,  H.  H.  Irish,  Henry 
Waldinger,  Theodore  L.  Egnor,  Frank  J. 
Schlosser,  John  Ludwig,  John  Leary, 
Xeal  Doherty,  Henry  F.  Muller,  T.  F. 
Burns,  Vernon  Brooks. 

John  D.  Brewer,  Joseph  P.  Crynes, 
George  M.  Stone,  Henry  Jenkins,  Ed¬ 
ward  Weisman,  Charles  Schneider,  W. 
I.  Shimer,  Charles  M.  White,  Louis 
Feinberg,  John  D.  Had  win.  Stephen  C. 
Berger,  Oarence  F.  LeGendre,  Ralph  E. 
Renaud. 

W.  F.  Baldwin,  N.  H.  Botsford,  E.  E. 
Bowns,  A.  Bucher,  C.  E.  Cooper,  E.  F. 
Flinn,  J.  A.  Jackson,  F.  B.  Knapp,  R. 
H.  Lyman,  A.  W.  Many,  Paul  Palmer, 
V„  A.  Pratt,  Dick  Reid,  A.  S.  Van 
Benthuysen,  George  Ware,  G.  S.  Will¬ 
iamson,  I.  D.  White,  Ralph  Pulitzer,  Jr. 


Cold  cup  presented  to  Florence  D. 
White,  business  manager  of  the  New 
York  World,  by  the  World  and  the 
St.  Louit  Post-Dispatch  on  the  .SOth 
anniversary  of  his  connection  with 
those  papers.  The  inscription  reads: 
“To  Florence  1).  White  from  the 
New  York  World  and  the  St.  Louis 
Post-Dispatch  in  grateful  recognition 
of  fifty  ahle,  loyal  and  unselfish  years 
dedicated  to  their  welfare.  1878 — 
December  I2lh — 1928. 


Urey  Woodson 


publisher  of  the  Mes.senger  for  40  years 
that  he  would  retire  from 


announces 

active  newspaper  work  and  spend  his 
time  traveling  in  foreign  lands  with  Mrs. 
Woodson. 

The  two  dailies  will  retain  their  sep¬ 
arate  identities  but  both  will  be  pi^ 
lished  from  the  Messenger  plant,  whidi 
was  not  sold  but  remains  the  property 
of  the  Woodson  estate.  The  Inquirer 
will  continue  in  the  afternoon  field  and 
the  Messenger  in  the  morning  field.  It 
is  planned  to  merge  the  Sunday  morning 
editions  as  soon  as  it  is  practicable. 


in  the  plant,  reached  for  the  telephone 
and  asked  to  be  connected  with  Florence 
D.  White,  general  manager. 

“Will  you  please  step  up  to  Herbert’s 
office  for  a  moment  on  a  little  matter  of 
business?”  Mr.  Pulitzer  a.sked. 

The  office  was  crowded  with  employes 
of  the  World,  when  the  general  manager 
of  the  paper  arrived,  wearing  as  usual, 
his  pongee  jacket,  so  well-known  to  Park 
Row.  The  element  of  surprise  was 
necessary  for  the  ceremony  at  which  Mr. 
Pulitzer  was  about  to  preside.  Mr. 
White  never  did  care  for  tenquets.  He 
has  always  shunned  publicity.  Speeches 
of  all  kinds  he  has  ever  abhorred. 

But  he  had  ended  his  SOth  year  of 
service  on  the  Pulitzer  paper,  and  never 
could  a  golden  jubilee  be  ignored.  To 
the  applause  of  his  colleagues  on  the 
paper,  Mr.  White  was  presented  a  gold 
loving  cup  by  Mr.  Pulitzer.  Then  he  was 
forced  to  speak. 

“When  I  was  in  college.”  said  Mr. 
White  in  response  to  Mr.  Pulitzer, 
“with  my  Juvenal  and  Horace,  my  in¬ 
tegral  and  differential  calculus,  I  was 
a  great  newspaper  reader,  and  found  my¬ 
self  leaning  toward  that  business.  But  I 
found  that  my  sheepskin  was  no  ^arantee 
of  a  job,  and  with  my  graduation  I  set 
about  supplying  this  deficiency. 

“My  first  effort  brought  two  responses. 
One  was  as  a  shipping  clerk  m  the 
Central  Bridge  Iron  Foundry  at  $15  a 
week.  The  other  was  an  offer  of  a  trial 
for  one  month,  without  salary,  on  the 
St.  Louis  Evening  Post.  I  chose  the 
trial,  and  at  the  end  of  the  month  got  a 
verdict-— a  job  as  a  reporter  at  $6  a 
week.  I  n^  hardly  say  that  this  com¬ 
pensation  was  not  a  matter  of  bartering. 
I  like  to  look  back  on  the  fact  that  never 
have  I  talked  money.  I  have  found  a 
pride  in  the  fact  that  never  have  I  asked 
for  or  received  a  contract,  although  many 


BRISBANE  TAKES  VACATION  IN  SOUTH 


in  pitblishing  the  Messenger,  which  he 
developed  from  a  small  publication  to 


one  of  influential  dailies  in  the  State.  He 
announced  last  summer  his  retirement 
from  active  political  duties,  refusing  re- 
election  as 


Democratic  National  Com¬ 
mitteeman  from  Kentucky,  after  being 
elected  to  that  office  for  six  terms. 


Arthur  Brisbane,  editor  of  the  New  York  Journal,  and  C.  F.  Redden  of  Sea 
Island,  Georgia,  photographed  recently  at  the  hunting  preserve  of  Howard  El. 
Co^  at  Sea  Island,  where  President  and  Mrs.  Coolidge  are  spending  their 
wrinter  holidays. 


y 


/ 


TRUEBLOOD  WINS  E.  &  P. 
ELECTION  PRIZE 


SANGER  AND  DAVIES  ACQUIRE  INTEREST 
IN  S.  S.  KOPPE  &  CO.  FROM  JAFFE 


BEAVERBROOk  GIVES  MONEY 
AS  THANKS  OFFERING 


I  ORl)  BEAVERBROOK,  pro- 
prirlor  of  the  London  Daily 
Express  and  the  London  Evening 
Standard,  who  escaped  serious  in¬ 
jury  in  an  automobile  accident 
Dec.  28,  distributed  .t;25,00() 
(about  $125,008)  Dec.  30  "to  vari¬ 
ous  persons  and  objects  in  (crati- 
ture  for  our  good  fortune." 

After  donating  about  1'2,000  to 
the  Surbiton  Hospital,  where  his 
chauffeur  and  secretary  were 
treated,  the  publisher  asked 
Premier  Baldwin  to  undertake 
allocation  of  the  remainder,  ex¬ 
pressing  a  preference  for  assisting 
medical  education. 

Lord  Beaverbrook  was  rut  by 
glass  when  his  automobile  was  in 
collision  with  a  motor  truck  at  a 
crossroads  near  London.  The 
cliauffeur  suffered  several  broken 
ribs  and  the  Secretary  entered  a 
hospital  for  an  X-ray  examination. 


Los  Angeles  Times  Editor  Forecast 
Popular  Vote  of  37,000,000 — Gave 
Hoover  21,000,000  Smith 
16,000,000 


Administrator  of  Vestris  Victim’s  Estate  Adjusts  Business  of 
Foreign  Newspaper  Representative  in  New  York — 

Both  Partners  Friends  of  Late  Owner 


EORGANIZATION  of  S.  S.  Koppe  Association  of  Advertising;  .Agencies. 
&  Co.,  business  of  the  late  Sydney  S.  Mr.  Davies  began  his  newspaiR-r  work 
ppt .  victim  of  the  Vestris  disaster,  was  in  .Au.straha.  and  after  representing  a 

group  of  .Australian  papers  in  brnglaml, 
—  came  to  New  York  and  shortly  after- 

wards  was  appointed  representative 

M  La  \acion.  For  the  past  eight  years  he 

■  m  has  looked  after  the  business  interests  of 

I  La  Xacion  in  the  United  States  as  well 

as  the  cable  service  sent  that  newspaper 
from  New  York.  Mr.  Davies  was  asso- 
ciated  with  the  late  Mr.  Koppe  in  various 
enterprises,  notably  the  Australian  News- 
V  paper  Agency  Corporation,  of  which  Mr. 

is  president  and  of  which  the 
late  Mr.  Koppe  vice-president 


The  winner  of  the  Editor  &  I’ubi.isher 
prize  for  the  nearest  estimate  of  the 
1028  national  jxipular  vote  is  Ralph  \V. 
Trueblooil.  wlitor  of  Los  .-Ingrles  (Cal.) 
limes. 


W.  W.  Davies 


BUSINESS  WORDS  IRK 
NEW  YORK  EDITOR 


kDaiiced  this  week  when  it  became 
wii  that  J.  W.  Sanger,  formerly  of 
gc  Foreign  Advertising  Service  Bureau 
d  New  Y^ork,  and  W.  W.  Davies,  gen- 
gal  representative  in  New  A’ork  of  La 
Mieitm  of  Buenos  Aires,  had  acquired 
iHerests  in  the  firm,  which  represents 
feort'  than  .50  foreign  newspapers  in  the 
Igiericaii  advertising  field.  Under  the 
■Ew  management  Mr.  Sanger  is  president, 

Mr.  Davies  vice-president,  and  I.  Jaffe,  ci 
iKthcr-in-law  of  Mr.  Koppe  and  admin- 
lirator  of  the  estate,  is  secretary  and 
fmsurer.  Mr.  Koppe  left  no  will  and 
ittlement  of  his  business  was  left  in  the 
luids  of  Mr.  Jaflfe. 

“Mr.  Koppe  built  not  only  a  business, 
he  built  an  organization,’’  Mr.  Sanger  de¬ 
clared  this  week.  “That  organization  will 
continue  to  develop  along  the  lines 
planned  for  it  by  Mr.  Koppe." 

Mr.  Davies,  the  vice-president  of  the 
re-oetjanized  company,  will  continue  as 
general  manager  in  New  York  of  La 
Nacion.  Mr.  Davies  was  also  on  board 
the  ill-fated  Vestris  but  was  rescued  after 
hours  in  the  water. 

Both  Mr.  Davies  and  Mr.  Sanger  were 
friends  of  the  founder  of  S.  S.  Koppe  & 

Co.,  and  are  intimate  with  details  of  the 
company’s  business.  Mr.  Sanger  first  met  ‘■ 

Mr.  Koppe  in  1918  when  the  latter  was  " 
associated  with  the  .Vm-  Vork  Evening 
Post.  As  a  member  of  the  trade  com-  ^  : 

mission  of  the  U.  S.  Department  of  Com-  ^ 
merce,  Mr.  Sanger  had  been  sent  to  study 
the  advertising  media  of  the  Latin-Amer- 
ican  republics,  and  Mr.  Koppe,  with  the  ‘fiocw  usage^^s 
idea  of  forming  the  special  representative  the  situation, 
business,  sought  advice  from  him.  In-  “Commercial  org 
deed,  Mr.  Koppe  often  used  to  introduce  bringing  pressui 
Mr.  Sanger  to  his  friends  as  “the  father  efforts  to  have 
of  my  business.”  newspapers  and 

Graduated  from  the  University  of  Cin-  !“  'f"*  oi, 

cinnati  with  the  class  of  19(H.  Mr.  San-  “jV 

ger's  first  advertising  experience  was  as  .  .  ^ 

a  copywriter  in  Los  Angeles.  In  1912  he  _  I 

organized  his  o^  agency,  the  Sanger  {L’  i 
Advertising  Service.  During  his  career  in 
Los  Angeles,  Mr.  Sanger  was  interested  "^‘7  *  ?  u- 

in  the  work  of  the  then  Associated  Ad-  I  don  t  thin 
rertising  Clubs  of  the  World.  He  was  forced  to  make 
one  of  the  first  to  intrcxluce  the  Better  those  that  hones 
Business  movement  to  California.  'h  '^he  language 

On  the  trade  commission  of  the  De-  Mr.  Mason 
partment  of  Commerce  Mr.  Sanger  went  words  have  bcci 
to  South  America  in  1917.  During  1919 
and  1920  he  made  a  similar  trip  to  the  ‘  kodak  and 
Far  E^st.  Subsequently  he  spent  two  Rf^hP  was  pa 
years  as  resident  trade  commissioner  in  writing  newspa 
.Australia.  Following  this  he  undertook  t”C  use  of  the_  w 
the  reorganization  and  management  of  **.*^*'’tf,  substitu 
the  export  department  of  Frank  Seaman,  chines  when  tl 
Inc.,  New  York  advertising  agency,  of  notation. 

which  he  was  director  of  foreign  service.  - 

After  three  years  in  that  capacity  he  ab-  GAVE  TC 

•orbed  the  export  business  by  agreement 
with  the  principals  and  merged  it  with  The  South 
the  Foreign  Advertising  Service  Bureau,  appeal  for  toys 
Inc.,  of  which  he  became  vice-president,  a  generous  resi 
remaining  until  his  appointment  as  presi-  were  made  haj 
dent  of  the  S.  S  .Koppe  &  Co.  From  nual  appeal  was 
1924  to  1927,  Mr.  Sanger  was  chairman  F.  A.  Miller,  i 
of  the  export  committee  of  the  American  of  the  Tribune. 


'Should  Language  Be  Twisted  to 
Please  Commercial  Groups?”  Is 
Question  Asked  by  Julian 
Mason 


PASTOR  ASKS  $50,000 
LIBEL  DAMAGES 


Rev.  J.  Frank  Norris  of  Ft.  Worth 
Brings  Action  Against  Denison 
Daily  Herald  Based  on 
Reader’s  Letter 


Ralph  W.  Trueblood 


When  Editor  &  Pubi.isiikr  (xillcd  the 
editors  of  the  nation  in  the  fall,  estimates 
of  the  probable  popular  votes  of  the  two 
Rev.  J.  Frank  Norris,  “Fundamen-  caiKlidates  were  requested  and  a  fivc- 
talist’’  preacher  of  Fort  Worth,  Tex.,  year  paid-up  subscrii>tion  to  this  journal 
recently  started  suit  for  $50,000  damages  was  offered  for  the  closest  figures, 
agaimst  the  Denison  (Tex.)  Daily  .Mr.  TriiebliKKl’s  estimates  were ;  Hoov- 
Herald  based  on  alleged  libelous  matter  er,  21,0<X),(KX);  Smith,  16,000,000. 
published  by  that  paper  in  its  “readers’  jhe  official  pi.pular  vote  recently  an- 
lorum  POf’f  to  the  recent  presidential  i]«,i)iifc<l  from  VVashington  shows  that  Mr. 
campaign.  No  date  for  the  trial  has  been  n,H,ver  ik.IKvI  21,42<),109  and  Mr.  Smith 

II  u  .  J  Alt  J  tr  I*”'!*'*!  10,(K)3.497.  Therefore  Mr.  Truc- 

The  Herald  _  supported  .Alfred  E.  underestimated  the  Hoover  vote  by 

Smith  for  president  during  the  cam-  429,109  and  the  Smith  vote  by  only  5,497. 

paigii,  while  Norris  bitterly  opposed  him.  The  official  total  ixqHilar  vote  is  given  as 

making  many  radio  talks  over  station  .17,434,600. 

KFQB  at  Fort  Worth.*  The  article  \r'  (  ,  ,,  .. 

which  gave  rise  to  the  libel  charges  was  7 

written  by  a  reader  of  the  Herald. 

Norris  claims  it  contained  certain  phrases  whirh  r-  V  ^  ** 

I  .  .  i.u  u  t.  u  Oiat  which  came  out  m  Noveiiilier.  Less 

derogatory  to  him,  althoiqrh  he  has  never  ^  estimated  above  32,0(X(.(XX). 

.stated  siicc.fically  to  which  phrases  he  -j-hc  complete  ,x.ll  of  all  the  editors  aver- 

*"1  L-  I-  .  11  J  -  t.-  ut-  !tR^d  16,271,276  H(x>ver  popular  vote  and 

In  h.s  radio  talks  and  m  his  publica-  ,9,863,936  Smith  popular  vote, 
tion.  The  l  undamentalist,  Norris  at-  r-  i>  ,  r  .  r.  .  > 

tacked  the  Herald,  but  the  Herald  , 


Julian  S.  Mason 


ADVERTISING  STAFF  LUNCHEON 


12 


Editor  &  Publisher  and  The  Fourth  Estate  for  January  ‘5,  1929 


14  WESTCHESTER  COUNTY  PAPERS 
MERGER  TO  BE  CLOSED  JAN.  15 


IN 


AGENCY  ELECTS  OFTICERS 


Consolidation  of  Macy  and  Forbes-Hunter  Groups  Nearly 
Completed — New  White  Plains  Daily  to  Be  Started  Soon 
Will  Also  Be  Under  Control  of  Combination 


^\V0  newspaper  groups  in  Westchester 
County,  New  York,  involving  14 
different  publications,  will  be  united 
under  one  com¬ 


J.  Noel  Mact 


pany  when  nego- 
tiatirms  arc  con¬ 
cluded  Jan.  15 
for  consolidation 
of  the  Forbes- 
Hunter  and  the 
Macy  combina¬ 
tions.  Announce¬ 
ment  to  this  effect 
was  made  Jan.  3 
by  Francis  T. 
Hunter,  president 
of  the  former  and 
largest  chain. 

The  two  groups 
now  comprise  six 
weeklies  and 


Mr.  Macy  bought  an  interest  in  the 
Yonkers  Statesman  live  years  ago  and  a 
year  and  a  lialf  later  he  purcha.sed  it 
outright.  He  started  his  newspaper 
career  as  a  “cub”  reporter  on  the  States¬ 
man,  .slwrtly  after  his  graduation  from 
Harvard  College,  working  as  an  employe 
on  his  own  paper.  He  also  worked  in 
the  advertising  and  business  departments 
and  learned  linotype  operation. 


John  M.  W’yatt,  vice-president  of  the 
Criterion  .Advertising  Company,  national 
poster  advertising  concern,  was  appointed 
general  manager  of  the  organization  at  a 
general  convention  of  sales  managers  and 
district  representatives  of  the  company  in 
its  New  York  office,  Dec.  27-29.  He 
succeeds  President  Frank  H.  Burch  in 
the  managership.  Mr.  Burch  will  devote 
his  entire  attention  to  his  other  execu¬ 
tive  duties.  Harold  Reynolds,  general 
manager  of  operations  was  made  vice- 
president  and  treasurer.  A.  Edward  Au¬ 
stin,  auditor,  was  named  comptroller  and 
secretary.  .\  dinner  was  held  at  the 
New  York  .Advertising  Gub,  Dec.  27. 


GROAT  AND  CLAPPER 
PROMOTED  BY  U.  P. 


Former  Named  Day  New*  Director  aad 
Latter  Washington  Manager — 
Both  Long  With 
Organisation 


.Appointment  of  Carl  D.  Groat  as  day 
news  director  of  the  United  Press  and 
Raymond  Clapper  as  manager  of  the 


SLATED  FOR  CHAIRMAN 


RULES  FUTURE  ISSUES 
CAN  BE  SUPPRESSED 


Eldgar  A. 
Myer* 


McCulloch  May  Succeed 
on  Trade  Commission 


seven  dailies,  and  the  merged  company 
will  publish  the  IVhite  Flams  Daily 
Press,  which  will  begin  publication  about 
March  1. 

Francis  T.  Hunter,  president  of  the 
Forbes-Hunter  group,  has  for  some  years 
been  ranked  hi^  in  the  list  of  tennis 
stars  of  the  United  States,  and  last  year 
represented  this  country  in  the  Davis  cup 
matches  with  France.  He  is  the  national 
ranking  numl>er  two  player. 

T.  Harold  Forbes,  his  partner,  is  one 
of  the  prominent  journalists  of  Westches¬ 
ter  county.  J.  Noel  Macy’s  philanthropic 
interests  have  l)een  widespread  and  he  is 
reputed  to  be  one  of  tlK‘  wealthiest  men  m 
the  county. 

Mr.  Hunter’s  announcement  follows: 
“This  idea  appeals  to  Mr.  Macy,  Mr. 
Forbes  and  myself  as  the  most  logical 
step  in  strengthening  the  newspapers  in 
our  respective  groups.  It  will  enable  us 
to  institute  service  ecmomically  and  will 
greatly  better  and  enlarge  the  type  and 
character  of  each  of  the  papers. 

“We  believe  this  combination  will  re¬ 
sult  in  our  county  having  the  best  papers 
of  their  size  published  anywhere  in  the 
United  States.  Service  to  the  community 
in  which  it  is  published  is  the  one  objec¬ 
tive  of  a  real  newspaper  and  this  merger 
will  increase  the  possibilities  of  service  by 
each  paper. 

“It  is  planned  that  the  personnel  of 
the  two  groups  shall  remain  practically 
unchanged.  Mr.  Macy  will  become 
chairman  of  the  board  of  directors  in  our 
parent  corporation  and  1  will  hold  a 
similar  position  in  the  Macy  parent  cor¬ 
poration. 

“The  merger  will  include  the  following 
papers,  seven  dailies  ami  six  weeklies  in 
Westchester  county: 

“Mount  Vernon  Daily  .Argus,  New 
Rochelle  Standard-Star.  The  Yonkers 
Statesman.  Tarrytown  Daily  News,  Os¬ 
sining  Sentinel,  Port  Qiester  Daily  Item 
and  Mamaroneck  Daily  Times.  The 
weeklies  are :  The  Larchmont  Times,  The 
Harrison  Citizen-Observer,  The  Dobbs 
Ferry  Register,  The  Pleasantville  Jour¬ 
nal,  The  Newcastle  Tribune,  and  the 
North  Westchester  Times  of  Mt.  Kisco. 

“It  is  planned  later  to  include  in  the 
corporation  the  WTiite  Plains  Daily  Press, 
publication  of  which  will  be  start^  on  or 
about  March  1.” 

Mr.  Macy  said  he  expected  that  the 
negotiations  would  be  formally  completed 
by  Jan.  15,  adding  that  the  terms  would 
not  be  made  public  at  the  present  time. 
The  Macy  organization  comprises  the 
Yonkers  Statesman,  the  Port  Chester 
Daily  Item,  the  Tarrytown  Daily  New’s 
and  the  Ossining  Citizen-Sentinel. 


Washingto.v,  D.  C.,  Jan.  3. — Edgar 
A.  McCullfich,  Federal  Trade  Commis¬ 
sioner  who  presides  over  the  public  utility 
investigation  hearings  in  which  the  power 
propaganda  activities  have  been  revealed, 
is  slated  to  become  chairman  of  the 
Federal  Trade  Commission. 

Chairman  .Abram  F.  .Myers  has  tender¬ 
ed  his  resignation  to  President  C'lKilidge 
to  accept  the  position  of  president  and 
general  cfiunsel  of  the  .Allied  States 
Mijtion  Picture  Exhibitors’  .Association. 

As  the  chairmanship  rotates  among 
the  five  commissioners,  Comissioner  Mc- 
CulliKh  will  liecome  chairman  when 
Chairman  Myers  leaves.  C.'ommissioner 
McCulloch  is  a  Democrat  from  Arkansas. 
He  was  a  justice  of  the  .Arkansas  State 
Supreme  Court  for  more  than  22  years, 
and  was  chief  justice  for  lb  years. 


Springfield,  Mass.,  City  Attorney 
Upholds  Police  in  Barring 
Publication  of  Klan 
Paper 


Raymond  CXArres 


Police  are  within  their  rights  in  sup¬ 
pressing  future  jHihlication  as  well  as  a 
current  issue  of  any  publication  believed 
to  be  objectionable  in  a  broad  sense,  ac¬ 
cording  to  City  Solicitor  Charles  Beck- 


Casl  D.  Gsoat 


Washington  bureau  was  announced  this 
week  by  Robert  J.  Bender,  vice-president 
and  general  news  manager. 

Groat  has  been  day  manager  in  Wash- 


with  of  Springfield,  Mass.  Attorney  nearly  three  years.  Qapper  has 

Beckwith’s  opinion  was  brought  out  by  Washington  night  manager  for  siz 

the  suppression  of  the  Springfield  Herald, 

a  weekly  newspaper  published  by  Charles  ,,,  JO'tied  the  United  Press  from  the 
\V.  Louis,  an  acknowledged  Ku  KIux  Ir^hington  Times  in  1913_. 

Klan  organizer.  ^During  the  war  Groat  was  in  charge  of 

Attorney  Beckwith  explains  that  if  it  Press  service  in  the  State,  War 

is  seen  by  police  that  the  current  issue  Navy  departments.  .After  the  armis- 


STARTS  OWN  DEUVERY  SYSTEM 


The  Boston  Herald-Traxeler,  on  Jan. 
1,  t>egan  the  operation  of  its  own  delivery 
service  with  a  fleet  of  fast  motor  trucks. 
Previously  the  two  jwpers  have  used  the 
Hotel  and  Railroad  News  delivery- 
service. 


HIGHAM  SAIUNG  FOR  U.  S. 


Sir  Charles  F.  Higham,  president  of 
Charles  F.  Higham,  Ltd.,  British  adver¬ 
tising  agency,  will  sail  for  the  United 
States  aboard  the  S.  S.  Majestic,  Jan.  30. 


is  objectionable,  they  have  the  right  to 
suppress  the  jiaper  on  the  assumption 
that  future  issues  will  contain  the  same 
brand  of  printed  matter. 

“When  mere  dirtiness  is  printed,  there 
is  no  doubt  but  the  public  officials  have 
the  right  to  suiijiress  publication  by  these 
(police)  means,”  Mr.  Beckwith  said.  He 
has  also  ruled  that  the  police  department 
has  the  right  to  revoke  the  license  of 
newslHAV  or  their  agents  who  ignore  the 
notice  (dacing  a  ban  on  a  publication. 

Mr.  Louis,  in  appealing  to  the  Mayor 
for  lifting  of  the  ban  on  his  publication, 
argued  that  the  iiaper  was  intended  to 
lie  a  “cleanup”  agency  rather  than  a 
scandal  sheet,  it  was  rep»»rted  after  the 
two  had  conferred.  The  Mayor,  so  far, 
has  declined  to  take  a  stand  on  the  sup¬ 
pression  issue. 


I  ^ 


Photo  shows  Maurice  L.  Platt,  local  advertising  manager  of  the  Times-Vnion, 
presenting  testimonial  scroll  to  Governor  Alfred  E.  Smith.  Left  to  right  in 
the  picture  are:  Comptroller  Morris  Tremaine,  Mr.  Platt.  Charles  Taaffe.  of 
the  Times-Union  staff;  Governor  Smith  and  George  B.  Graves,  his  secretary. 


Cl 

Nc 


by  Maurice  I-. 
manager  of  the 


Platt,  local  advertising 
Times-Union,  was  sub 


tice  he  went  with  President  Wilson  on 
his  .second  trip  to  Europe,  and  then  in 
the  early  summer  of  1919  was  assigned 
as  manager  of  the  Berlin  bureau  of  the 
United  Press. 

In  March,  1926  Groat  returneil  to  the 
United  States  and  was  appointee!  day 
manager  at  Washington  which  position 
he  has  held  since  that  time. 

Raymond  Qapper  came  to  the  United 
Press  before  the  war  from  the  Kansas 
City  Star.  His  first  assignment  was  in 
the  Chicago  bureau. 

Qapper  served  in  the  Milwaukee  and 
St.  Paul  bureaus,  and  then  went  to  the 
I^stem  division,  where  he  worked  in  the 
New  York  and  Washington  offices. 

He  was  assigned  to  the  conventions  in 
1920,  and  later  covered  Warren  (j.  Hard¬ 
ing’s  campaign  an<l  pre-inauguration  ac¬ 
tivities.  He  served  for  a  time  as  cable 
editor  in  New  York,  prior  to  his  last 
assignment  to  Washington. 

Announcement  of  .several  new  wire  cir- 
raits,  and  of  an  extension  of  hours  on 
its  trans-continental  double  trunk  circuit! 
was  made  by  the  United  Press  Jan.  2. 

Trunk  wires  out  of  New  York  will 
open  at  4  a.  m.  to  metropolitan  news¬ 
papers  as  far  yyest  as  Kansas  City,  instead 
of  6  a.  m.  to  give  additional  time  in  which 
to  carry  necessary  overnight  news  and 
early  cable  news  from  Europe.  At  the 
same  time,  two  hours  more  will  be  added 
to  afternoon  operation  of  the  printer-tele¬ 
graph  side  of  the  United  Press  double 
trunk  circuits. 

A  new  financial  wire  from  St.  Louis 
to  San  Francisco  was  opened,  Jan.  1. 
carrying,  besides  general  financial  and 
market  news,  the  complete  stock,  fxmd 
ami  curb  tables. 

On  Monday,  Jan.  7  an  auxiliary  printer 
tclegrapli  circuit  operated  from  the  U. 
Chicago  bureau  will  be  started  as  a  sup¬ 
plementary  service  carrying  financial  and 
general  news. 

-A  new  circuit,  operated  by  printer- 
telegraph,  serving  West  Texas  news¬ 
papers  was  started  Jan.  1  from  the  Dal¬ 
las  bureau. 

Another  new  printer-telegraph  circuit, 
operated  from  the  Memphis  bureau,  start¬ 
ed  Jan.  1,  for  newspapers  of  Arkansas, 
Mississippi  and  Louisiana. 

Bureaus  were  established  by  the  I’nited 


The  Forbes-Hunter  chain,  also  in  'T’HE  Albany  (N.  Y.)  Sunday  Txmes- 

w’esichester.  includes  the  Mount  \'emon  ^  Union  published  a  two-page  testi-  ---r.-  —  -  •  n  o  oa  ^  j  a  '  z--. 

Argus  the  New  Rochelle  SUndard-Star  raonial  to  Governor  Alfred  E.  Smith  on  scribed  to  by  fifty  representative  Albani-  Press  on  Dec  24  at  Jefferson  City,  Mo, 

and  the  Mamaroneck  Times,  all  daily  pa-  l>c.  30, in  conjunction  with  the  farewell  ans,  plwtostot  c^ies  of  their  signatures  and  on  Jan.  1  at  Olympia,  Wash.,  and 

nws  LkI  the  following  weeklies:  T^e  dinner  of  the  Albany  Chamber  of  Com-  being  inscribed  beneath  the  text.  Mwe  night  bureau  at  S  Louis  ori  Jan.  1. 


pers,  and  the  following 
Pleasantville  Journal.  Newcastle  Tribune, 
Larchmont  Times,  Harrison  Gtizen-Ob- 
server,  Dobbs  Ferry  Register  and  the 
North  Westchester  Times,  which  is  pub¬ 
lished  at  Mount  Kisco. 


merce,  then  prepared  a  de  luxe  scroll  of 
the  document  and  presented  it  to  the 
Governor  just  bfore  he  officially  retired 
from  public  service. 

The  testimonial,  arranged  and  designed 


than  a  hundred  persons  hearing  of  the  Extensions  of  the  United  Press  two- 
testitnonial  in  ilvance  sought  to  be  sub-  wire  financial  circuits  operating  between 
scribers  but  the  list  Was  restricted  to  50  New  York  and  St.  Louis  put  these  wires 
who  were  selected  as  '  being  typically  into  Toledo,  Dayton,  Youngstown,  Colum- 
representative.  •  bus  and  Cincinnati. 


Newspapers  Are  Basis  for  “Community  Consciousness  Adver< 
tising  of  Kroger  Stores — Lau-ge  Space 
Used  in  Ohio  Cities 


By  HAMMOND  EDWARD  FRANKLIN  know  our  Toledo  and  be  Proud  of  it.” 

ti/'kUR  use  of  institutional  advertising  calling  attention  to  this  in  the  press.  Ci^inMti' CharleT P.  ^aft  and  his  home  ^  publish^  in  Su^ix  Ont., 

^  in  the  newspapers.is  by  all  means  Crowds  mill^  around  and  through  the  jJsTpTslnted  an  Insti?SI^  aAe  lSlnce 

the  best  bid  for  good-will  that  we  have  vvarehouse  all  day  long.  Baking  tna-  of  Fine  Arts  with  a  million  dollar  en-  'f  tHal  rw 

made,”  declares  C.  H.  Shocnberger,  ad-  chinery  was  m  full  operation  and  points  dovmient  were  made  the  subject  of  a  SI  ^  Th!l 

vertising  manager  of  the  Kroger  Grocery  of  interest  were  placarded  for  puWic  in-  piece  of  copy  with  strong  local  interest  ^agisiraie  j.  a.  mcivtosock.  me 

A  Baking  Company,  one  of  America’s  formation.  Loaves  of  bread  and  other  and  pride.  In  the  Columbus.  O..  adver-  tw 

largest  system  of  chain  stores,  which  has  bakery  goods  were  given  away.  Between  tising,  the  governor  of  the  sute  was  Iu'l.  u  ‘  i-  j 

developed  a  most  constructive  form  of  the  hours  of  ten  in  the  morning  and  five  quoted.  Notes  at  the  tese  of  the  copy  j  I-  ®  ’^2®"  dir^M  attcn- 

^■mmunity  consciousness  advertising.”  in  the  evening,  about  20,000  peo^e  passed  in  Columbus  pointed  out  Kroger’s  faith  *2'®  '"at  Kmg  caught 

‘‘■^e  problem  of  the  chain  store,  as  we  through  the  building.  in  the  future  of  the  city  in  establishing  ybooping  cough  by  standing  outside  for 

see  it,  is  not  solely  concerned  with  price  “Following  the  ‘Onward  Qeveland’  200  of  its  stores,  a  warehouse,  bakery  .  "i'"utcs  at  sotw  lestivity.  l  ne 
advantage,  but  also  with  educating  the  effort,  similar  campaigns  consisting  of  and  abattoir  and  the  employment  of  1,370  j^iRistrate  deemed  this  an  attempt  to 
public  to  the  true  service  of  the  chain  seven  to  ten  large  advertisements  were  Columbus  people.  royalty  into  contempt, 

ftore  and  its  usefulness  to  the  community,  run  in  a  number  of  other  cities.  In  Cin-  in  connection  with  the  Geveland  cam-  Court  proceedings  were  enlivenrt  by 

“Most  people  understand  that  Kroger  cinnati,  coincidental  with  the  ‘Onward  paign,  the  president  of  the  Cleveland  numerous  clashes  between  Lrowii  Attor- 

Stores  sell  good  food  for  less  money  and,  Cincinnati’  messages,  the  essay  contest  Federation  of  Women’s  Oubs  was  quoted  5^“^  McKcssock  and  A.  VV.  Koe- 

wliile  appreciating  this  virtue,  there  is,  to  and  the  open  house  feature  of  the  cam-  on  the  influence  of  women  in  fashioning  buck,  loronto,  cojmsel  for  Vaara.  yfhc'' 
some,  a  shadow  of  prejudice  and  mis-  paign,  the  company  secured  the  services  a  finer  city.  The  company’s  copy  en-  high  lights  were  the  magistrate  s  order  to 
understanding  of  the  very  system  which  of  a  song  writer  who  wrote  a  catchy  larged  on  the  idea.  I  quote  a  character-  business  manager  of  the  Vapaus, 
makes  such  advanUge  possible.  song,  entitled,  ‘Onward  Cincinnati.’  istic  paragraph;  John  V.  Kannasto,  to  pr^uce  the  su^ 

“We  have  come  to  the  conclusion  that  “This  song  was  approved  by  the  city  “Cleveland  women!  Our  city’s  future  ^ni^ion  lists  and  the  refti^  of  J.  A. 

not  by  price,  quality  and  service  alone  can  administration  and  a  message  from  the  is  in  our  hands.  Think  how  glorious  we  Jarvis,  an  interpreter  ^Hed  by  _  the 
we  offer  the  maximum  attraction,  or  City  Manager  was  printed  on  the  back  can  make  it.  Let  us  interest  ourselves  Crown,  to  translate  the  offensive  articles 
rather  such  advantages  are  not  one  hun-  of  it.  Orchestrations  were  made  up  and  in  Cleveland  more.  Let  us  instill  a  love  for  the  court  Threatened  with  a  charge 
dred  per  cent  attraction  if  they  are  dis-  the  song  was  generally  and  enthusi-  for  it  in  the  hearts  of  our  children,  for  of  contempt  of  court,  he  consented.  Jarvis 
count^  by  a  prejudice  against  the  organi-  astically  received.  Twenty-five  thousand  it  is  they  upon  whom  a  greater  Qeveland  frankly  admitted  that  his  sympathies  were 
zation.  copies  were  distributed  in  our  stores,  will  smile.  with  the  defense  in  the  case  and  claimed 

“About  a  year  ago,  therefore,  the  com-  Radio  artists  sang  it  over  the  air,  daiwe  “Let  our  influence  be  seen  in  our  that  he  should  not  be  asked  to  act. 
pany  decided  that  some  form  of  institu-  orchestras  played  it,  orchestras  broad-  splendid  schools  and  parks  and  play-  Jarvis’  translations  differ  only  in  minor 
tional  advertising  should  be  undertaken,  cast  it,  community  song  leaders  put  it  on  grounds  and  in  all  phases  of  life  that  go  phrases  from  the  quotations  used  in  the 
We  doubted  it  was  logical  to  use  direct  their  programs,  motion  picture  theatres  to  make  our  city  a  cleaner,  healthier  and  information,  and  the  Crown  attorney  de¬ 
statements  which  would  be  more  or  less  had  slides  made  for  the  words,  school  better  place  in  which  to  live.”  clare<l  his  willingness  to  have  the  charge 

characterized  by  ego  and  self-praise,  so  musical  organizations  gave  it,  men  In  September,  the  company  published  based  on  the  amended  translations.  In 

we  put  across  our  ideas  by  innuendo,  as  whistled  it  and  housewives  sang  it.  The  an  appeal  urging  boys  and  girls  to  keep  describing  the  trip  of  the  Prince  of  Wales 
it  were,  in  the  type  of  messages  that  newspapers  commented  on  it.  on  with  school  and  carried  on  a  contest  to  Africa,  Jarvis  translated  the  passage, 

were  subsequemly  used.  “The  street  railway  company  tied  up  for  the  best  messages.  The  company  also  “Will  the  King  die  make  no  difference 


S.  F.  EXECUTIVES  HOSTS  TO  DISPLAY  STAFF 


Answering  the  point  raised  by  Mr. 
Roebuck,  the  magistrate  held  that  there 
was  no  doubt  about  the  responsibility  of 
Vaara  in  the  case,  as  he  is  the  editor-in- 
chief. 

Bail  for  Vaara  was  renewed.  He  will 
be  tried  in  February. 


STARTS  CAMBRIDGE  PAPER 

Frederick  W.  En  weight,  former  pub¬ 
lisher  of  the  defunct  Boston  Telegram 
and  publisher  of  the  Lynn  Telegram 
News  is  publishing  a  new  afternoon  daily 
paper  in  Cambridge,  Mass.,  the  Cam¬ 
bridge  Ez'ening  Journal,  which  made  its 
initial  appearance  Dec.  21,  from  its  plant 
at  786  Main  street,  Cambridge.  Samuel 
F.  Smith  is  business  manager  and  Her¬ 
bert  J.  Whitney  is  managing  editor. 


George  Hearst,  publisher,  Homer  Cuck,  general  manager,  and  Louis  C.  Boone, 
advertising  director  of  the  San  Francisco  Examiner,  recently  gave  a  dinner  at 
the  Olympic  Club,  San  Francisco,  for  the  local  display  tales  staff  of  the 
Examiner.  Photo  shows  the  party  at  the  elub.  Seated  left  to  right:  Mr. 
Boone,  Mr.  Guck.  Dan  Hart,  C.  J.  McDermott,  Rosalind  Bates,  Frank  Beatty, 
N.  A.  Tebbets,  R.  C.  Jewell;  Standing:  L.  M.  Wood,  L.  J.  Smith,  H.  W. 
Meachnm,  David  G.  Reid,  Dan  Hngnenin,  Gray  Crane,  James  Murray,  Harold 
Bryant,  Robert  B.  Selby,  George  J.  Thompson,  W.  V.  Stolie,  Claude  La  Belle, 
J.  J.  Kerwin,  R.  W.  Cummings,  and  William  Mervin. 


PLANNING  TO  AID  STRIKERS 

Members  of  the  Boston  (Mass.)  Typo¬ 
graphical  l^ion  No.  13  are  considering 
I  $1,000  gift  to  the  striking  members  of 
the  International  Union  at  Albany,  N.  Y„ 
the  same  to  be  raised  by  a  special  assess¬ 
ment  of  25  cents  a  week  for  eight  weeks. 


/. 


Am. 
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Romances  of  American  Journalism 


6WD0MANCE?  Can  you  call  it  By  LUCIA  GIDDENS  and  a  girl  who  helped  with  make>i». 

■*■'•  romance — working  sometimes  six-  The  pai«r  flourished  with  1,500  sotk 

much  influence  as  it  de^^es,  he  stated  «>  ;:  'jii  f  /?'"  'f[j|f|[^  day  until  election.  The  plan  carried, 

cnsplv.  If  It  IS  entitled  to  respect,  it  ''■'''.  i  ’  i*)!i«>  n  i  j  •  »  •  •  »  •  t.— 

gets  It  now  as  in  the  days  of  p^sonal  f  He  plunged  into  civic  enterprise  whm 

journalism.  Editorials  must  have  cour-  '  '  ..^v  /  ^  V.  „  f  '"T?*^**  with  maki^  the 

ige  but  it  should  be  a  tolerant  courage.  h3  '  A,  V^inr^^e 

recognizing  a  reader’s  right  to  hold  the  mT  \  .  ^  1  °  i^-^f 

«  '■  began  a.ssailing  the  regime  of  the  chief 

^■T^’  «/i't  *^i  1  i%rmA  \  police,  a  man  who  had  had  the  town 

•»  if’®i^’‘Ti!“^"”‘°»-®'"™2^i,  ?  ^  /  •  squiming  under  his  official  thumb  for 

it^lf  above  ^e  dogmatism  and  hys^  20  years  Finally  the  Telegram  saw  him 

which  sometimes  ^ddled  t  e  J"®®®"  4  squirming  in  an  investigation  which 

Pw'**  ^LLIAM  L.  STURDEVANT,  I  ended  in  the  governor’s  ousting  him. 

h“v«  iaiUnT^a^  n  l  Editor  Binnin,!..™  P...  ‘  I"  *.  Trlrgr.m  Mr,  Stur,fc,.«  ad- 

noover,  ^ain  ana  ag^n  us  ca  ‘  ^  ^  .».  vocated  charter  reform  in  the  face  of  all 

commei^ed  Smith  for  flashes  of  politi-  Drawn  Specwlly  for  Editob  &  Pu.lishe.  by  Seymonr  Marcus  Conservatives.  Again— the  people 

o"'y  to  be  infmWd. 

and  acknowledge  some  good  m  t  e  op-  {gated  all  senior  candidates  for  editor  of  ing  neighborhood  news  for  the  Brooks  When  Youngstown’s  industrial  expan- 

..  .  1  *  K«  jj  ^  *be  annual.  The  Cauldron,  thereby  top-  BMetin,  a  weekly  published  in  Alberta,  sion  was  checked  by  its  limited  water 

Ihe  editorial  pa^  must  be  addressM  piing  over  a  precedent  at  Allegheny  Only  an  excellent  nose  for  news  could  supply.  Mr.  Sturdevant’s  typewriter  be- 
to  increasmgly  intelli^gent  readers,  wto  Coljege.  Then  and  there  the  news  editor  have  sniffed  anything  to  write  about  in  gan  clicking  out  a  scheme.  Day  after 
wish  to  be  infomed  and  not  bullied,  decided  to  elect  himself  permanently  an  that  sparsely-settled  country,  often  snow-  day  he  flung  at  Youngstowners  the  idea 
1*1  "i  ^‘^bool  graduatir^  editor,  by  joining  a  newspaper.  But  he  bound  of  purchasing  a  site  on  the  river  above 

class .  It  will  make  you  studying  civil  engineering.  Could  Once  when  the  Sturdevants  went  only  the  city.  An  artificial  lake  thpre  would 

level  of  intelligence  is  being  raised,  ^n  engineer  eventually  propel  a  type-  60  miles  to  a  dance,  the  trip  there  and  flood  the  river  bed  when  the  normal 
slowly.  ,1  .  ij  writer,  he  wondered.  Before  he  had  back  required  a  week.  But  what  a  scoop  water  supply  was  low.  At  first  objectors 

What  about  the  alleged  12-year-old  change  his  course,  his  money  that  was!  challenged  the  plan.  In  the  end  the 

mentality  of  the  average  newspaper  ^^yg  forcing  him  to  leave  college.  Mr.  Sturdevant  dashed  off  the  news  citizens  voted  it  in. 

•  ,  u  1  r  .  ."^ben  he  ran  into  his  only  detour.  He  items  in  sketchy  long-hand.  Then  Mrs.  When  Mr.  Sturdevant’s  typewriter  has 

“Why,  that  s  not  such  a  slur  after  joined  the  engineering  corps  of  the  Le-  Sturdevant  copied  them  in  flowing  let-  clattered  to  its  last  period  every  day,  he 
all  1”  Mr.  Sturdevant  retorted  rousmgly.  high  Valley  Railroad  at  Buffalo.  Soon  ters — “such  beautiful  penmanship  that  the  hurries  home  to  hobnob  with  his  bo>  s, 
“Exceedingly  kwn  and  alert  as  the  12-  he  became  assistant  division  engineer.  editor  of  the  paper  began  asking  for  15-year-old  Bob  and  Bill,  Jr.,  and  to 

year-old  mind  is!  There’s  my  13-year-  When  he  met  and  married  Bessie  N.  more,”  Mr.  Sturdevant  recalls.  tinker  with  his  radio, 

old  boy  who  does  not  stop  with  the  Noyes,  he  was  becoming  a  capitalist — at  He  saved  money  until  he  could  afford  “I’ve  been  tampering  with  radio  ever 

funny  paper  but  is  interested  in  eveiy  the  rate  of  $90  a  month.  That  seemed  to  become  a  $15-a-week  newspaper  man.  since  KDKA  started  broadcasting  phono- 
news  item.  And  he  reads  all  the  edi-  rather  gradual.  And  so  he  resigned  to  .And  suddenly  here  was  his  ambition  graph  records."  he  said, 
torials.^  In  fact  he  is  often  my  sharpest  be  an  independent  contractor.  within  arm’s  reach,  when  he  undertook  “Will  the  broadcasting  of  news  ulti- 

critic!”  Mr.  and  Mrs.  Sturdevant  fared  forth  the  management  of  the  Ashtabula  mately  compete  with  the  daily  paper?,’’ 

To  Bill,  Jr.,  Mr.  Sturdevant  has  al-  on  their  honeymoon  to  Alberta,  Canada,  Beacon-Record’s  bureau  in  Geneva.  he  was  ask^. 
ready  imparted  his  journalistic  fervor,  where  he  began  building  bridges  for  the  As  publisher  of  the  ^ily  Geneva  Free  “Not  at  all!”  was  the  quick  reply. 

The  boy  OTipnated  a  classroom  news-  Canadian  Northwest  Railroad.  For  two  Press-Times,  Mr.  Sturdevant — in  spite  “Radio  can  never  supplant  newspaper', 

paper  at  junior  hi^  school  and  was  years  they  lived  on  an  isolated  home-  of  his  august  title — did  not  scorn  the  Can  anyone  tell  you:  ‘You  shall  read 
immediately  made  etUtor  of  it.  Now  the  stead  with  no  neighbors  within  miles.  writing  of  humWe  items  and  in  regis-  your  news  every  night  only  from  6:15  to 
venture  is  growing  into  a  school  paper.  All  the  time  he  was  in  bridge  con-  tering  much  mileage  in  reportorial  “leg  6:3ff?  If  you  depended  solely  on  radio 
Mr.  Sturdevant’s  own  journalistic  struction,  Mr.  Sturdevant  was  trying  to  work.”  In  fact  he  wrote  the  entire  paper  news,  you  would  have  to  catch  it  like 
Odyssey  started  when  he  was  a  youngster  span  the  space  between  a  civil  engineer’s  for  the  only  other  members  of  the  staff  that — on  schedule.  But  no  one  can  com- 
in  college.  Sophomore  Sturdevant  de-  sphere  and  a  city-room.  He  began  writ-  were  a  linotype  operator,  a  bcx^ckeeper  mand  that!” 


Ill 
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Serving  Both  Ways 


News  on  the  minute;  news  presented 
in  the  way  present-day  readers  want  V 

it;  and  advertising  service  to  both  ^ 

local  and  national  advertisers  which 
insures  maximum  co-operation  and 
results — these  features  of  Times- 
Union  service  are  to  be  taken  as  a 
matter  of  course.  While  neither 
news-gathering  and  publication  nor 
advertising  service  can  fall  into  a  rut 
if  a  newspaper  is  to  continue  its 
place  among  progressive  publica¬ 
tions,  still  these  functions  are  closely 
linked  with  the  mechanics  of  news¬ 
paper  making. 

There  is  another  type  of  newspaper 

Mrvice  which  The  Florida  Timea-Union  he* 

.  conaistently  rendered  during  its  sixty-three 

years  of  existence. 

Editorial  alertness  is  the  basis  of  this  sereice 
— eision  to  see  the  need  of  the  hour  and  in- 
It  jCrwUe  telligently  to  work  for  the  accomplishment 

of  that  need;  alertness  to  dare  the  new  and 
untried  after  sound  thought  has  proved 
rnMC  ^  the  value  of  a  new  idea;  alertness  to 

\  promote  the  welfare  of  the  people  who 

depend  upon  it  for  guidance, 
llie  Florida  Times-Union  serves  well 
-  both  ways,  maintaining  a  standard 

v\\9a.  excellence  in  ^presenting  news 

and  serving  advertisers  which 

has  won  first  place  for  it  amon'* 
all  Florida  newspapers  —  and 

maintaining  a  keen  eye  which 
discern*  the  chaff  from  the 
***  wheat  in  the  things  which 

~  make  tomorrow  a  better 

day  than  yesterday.  The 
^  reward  of  such  seswice 

is  popularity  which 
-  makes  the  Florida 

— -Q ,  — .  Times-Union  Flori-  J 

*^ ******  i 


Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc.  (Fonllm^y  Benjamin  A  Kentnor 

t  It.  Oliiosgo . IDS  X.  Wsbssh  Av*. 


Company) 
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nVE  YEARS  OF  NEWSPAPER  EXPERIENCE 
SUGGESTED  FOR  JOURNALISM  TEACHERS 

Ann  Arbor  Convention  Recommends  That  Training  for  Profes¬ 
sors,  Two  Years  for  Instructors — Plan  to  Give 
Graduates  Identi&cation  Cards 


XJOW  to  educate  outstanding  news- 
paper  workers  who  will  possess  char¬ 
acter,  versatility  and  a  background  of 
ability  to  know  what  economic,  social  and 
political  sources  to  tap  in  order  to  pene¬ 
trate  the  significance  of  intricate  ques¬ 
tions  of  the  modern  day,  was  the  foremost 
problem  considered  by  teachers  of  jour¬ 
nalism  at  the  annual  convention  in  Ann 
Arbor,  Michigan,  Dec.  27,  28,  and  29. 

Nearly  40  universities  and  colleges 
from  Boston  to  Los  Angeles  and  from 
Texas  to  Minnesota  were  represented. 
The  department  of  journalism  at  Uni¬ 
versity  of  Michigan  acted  as  host  to  the 
two  organizations.  The  American  As¬ 
sociation  of  Schools  and  Departments  of 
Journalism  met  Thursday,  and  the 
American  Association  of  Teachers  of 
Journalism  gathered  Friday  and  Saturday 
in  Michigan  Union. 

The  outstanding  action  of  the  latter 
group  was  passage  of  a  resolution  pre¬ 
sented  by  Prof.  A.  S.  Will  of  Columbia 
recommending  “that  it  shall  be  a  requisite 
for  teachers  of  full  professorial  rank 
newly  appointed  after  July  1,  1929,  to 
give  instruction  in  professional  journal¬ 
ism,  that  they  shall  have  had  a  minimum 
of  five  years’  adequate  experience  in  the 
field  or  fields  in  which  they  arc  to  give 
instruction;  and  that  teachers  of  less 
than  professorial  rank  thus  employed 
shall  have  had  a  minimum  of  two  years’ 
experience  of  the  same  kind.’’ 

The  Schools  of  Journalism  association 
met  the  first  day  with  President  A.  L. 
Stone  of  Montana  presiding.  The  prin¬ 
cipal  business  voted  was  cooperation  with 
the  American  Society  of  Newspaper  Edi¬ 
tors  in  issuing  to  each  student  an  ic^ti- 
fication  card  upon  his  graduation  with  a 
bachelor’s  degree,  stating  he  is  adequately 
prepared  to  engage  in  journalistic  work. 
This  action  was  taken  until  such  time  as 
ftmds  are  available  for  a  satisfactory  in¬ 
spection  and  classification  of  schools  and 
departments.  The  society  was  request^ 
to  cooperate  with  the  two  associations  m 
securing  the  assistance  of  newspaper  edi¬ 
tors  who  pass  upon  candidates  for  posi¬ 
tions  on  their  staffs,  so  that  they  will 
request  all  applicants  from  schools  and 
departments  of  journalism  to  show  their 
identification  cards. 

It  was  also  voted  that  a  minimum  of 
24  credits  of  graduate  courses  be  re¬ 
quired  for  the  master’s  degree  in  jtmrnal- 
ism,  at  least  one-half  to  consist  of 
grsxluate  work  in  journalism  which  shall 
be  included  in  not  less  than  two-year 
courses,  open  to  graduate  students  only, 
exclusive  of  research  work  and  the  thesis 
requirement.  The  proposed  amendments 
to  the  constitution,  introduced  last  year 
by  Dean  W’^illiams  of  Missouri,  were  left 
to  the  annual  meeting  next  year,  which  is 
to  be  held  at  Baton  Rouge,  La.,  at  the 
invitation  of  the  University  of  Louisiana. 
TTiis  was  due  to  the  fact  that  Dean 
Williams  was  not  able  to  attend  this 
year. 

The  organization  of  cooperative  re¬ 
search  in  the  journalistic  field  was  the 
only  paper  presented  at  the  afternoon 
session.  Dean  Eric  W,  Allen  presented 
a  careful  survey  of  research  conducted 
thus  far  and  stated  that  the  schools  “are 
facing  a  critical  turning  point  and  that 
if  we  do  not  act  soon  and  act  with  a 
certain  amount  of  coordination  between 
the  different  schools  we  shall  lo»  some 
of  our  best  opportunities.”  He  discussed 
research  up  to  the  present  and  then  ad¬ 
vocated  plans  for  further  research  under 
the  headings  of  historical,  eccmomic  and 
business,  international  journalism,  and 
analyses  of  editorial  contents. 

As  a  result  of  the  round  table  discus¬ 
sion  a  committee  on  research  in  journal¬ 
ism  was  appointed  as  follows:  W.  G. 
Bleyer,  Wisconsin,  temporary  chairman; 
A.  L.  Stone,  Montana ;  E.  W.  Allen, 
Oregon;  E.  M.  Johnson,  Minnesota;  J. 
O.  Simmons,  Syracuse.  A  uniform  blai^ 


and  a  central  plan  for  research  will  be 
submitted  to  the  next  convention  by  this 
committee.  Cooperation  with  the  news¬ 
paper  profession  generally  in  this  respect 
was  also  described  where  it  is  already- 
being  conducted  in  various  parts  of  the 
country. 

Frank  L.  Mott  of  University  of  Iowa 
was  elected  president  for  1929;  G.  C. 
Walker,  Nebraska,  vice-president;  C.  E. 
Rogers,  Kansas  State  College,  secretary- 
treasurer.  Additional  members  of  the 
executive  committee;  J.  S.  Meyers.  Ohio 
State;  C.  P.  Cooper,  Columbia;  Walter 
Williams,  Missouri ;  Eric  W.  Allen, 
Oregon;  L.  N.  Flint,  Kansas;  W.  G. 
Blever,  Wisconsin. 

.\t  the  complimentary  dinner  given  by 
the  department  of  journalism  in  the 
evening  the  speakers  were :  James 
Schermerhorn,  former  publisher  and  edi¬ 
tor  of  the  Detroit  Times,  and  Lee  A. 
White,  executive  secretary,  Detroit  News. 
Professor  J.  L.  Brumm  presided. 

Mr.  White  analyzed  the  need  for  com¬ 
petent  newspaper  men,  particularly  re¬ 
porters,  and  he  stated  that  the  develop¬ 
ment  of  professional  pride  in  the  student 
is  infinitely  more  important  as  a  product 
of  journalism  schools  than  technique. 

Mr,  Schermerhorn  started  a  debate 
when  he  characterized  the  age  of  Greely 
and  Dana  as  golden  in  journalism.  Fol¬ 
lowing  the  tenquet  the  question  was 
taken  up  at  a  smoker  by  Stuart  Perry  of 
the  Adrian  Telegram,  a  member  of  the 
American  Society  of  Newspaper  Editors, 
who  cited  examples  to  show  that  modern 
journalism  is  more  independent  and  cleaner 
than  during  the  so-called  “golden  age.” 
He  stated  that  newspapers  are  financially 
and  politically  more  independent  today 
than  at  any  other  time.  Mr.  Schermer¬ 
horn  countered  that  with  the  mechanical 
facilities  available  today  we  should  have 
even  better  papers  than  we  have. 

John  E.  Drewry  of  Georgia,  vice-presi¬ 
dent,  presided  at  the  sessions  of  the 
teachers  of  journalism  which  opened  Fri¬ 
day  morning,  in  the  absence  of  Grant  M. 
Hyde  of  Wisconsin.  He  read  the  latter’s 
atMress  which  was  a  resume  of  journal¬ 
ism  teaching  since  its  inception  24  years 
ago.  The  general  topic  of  the  first  ses¬ 
sion  was:  “Relation  of  instruction  in 
journalism  to  other  college  activities.” 

The  relation  of  the  journalism  depart¬ 
ment  to  university  publicity  service  was 
described  by  Everett  Smith  of  Stanford 
University.  He  maintained  that  the  time 
and  energy  of  the  teacher  is  needed  solely 
for  teaching,  although  he  said  the  two 
may  be  wholly  and  completely  separated, 
with  faculty  men  lending  aid,  the  two 
merged  wi^  the  journalism  department 
foremost,  or  with  the  university  ideas 
dominant. 

The  relation  of  the  department  to 


Write  today  for 
samples  and  rates 
of  the  NEA  Sunday 
Magazine. 


student  publications  was  described  by  M. 
G.  Osborn  of  Louisiana  who  stated  the 
extent  of  sudi  work  by  the  student 
should  be  dependent  upon  hit  high 
scholastic  standing. 

The  results  of  a  questionnaire  on  reader 
interest,  conducted  by  the  students  of 
Wisconsin,  was  described  by  W.  A. 
Sumner. 

At  the  afternoon  session  J.  O.  Simmons 
of  Syracuse  described  the  schools  and 
departments  of  journalism  exhibit  as  a 
part  of  the  American  exhibit  at  the  In¬ 
ternational  Press  Exhibition,  Cologne, 
Germany,  which  dosed  last  month. 

The  question  of  instruction  in  journal¬ 
ism  organized  as  a  separate  academic 
unit,  like  law  and  medicine  was  answered 
in  the  affirmative  by  F.  L.  Martin  of 
Missouri.  C.  E.  Rogers  of  Kansas  State 
.said  there  is  nothing  in  common  between 
training  for  journalism  as  compared  with 
law  and  medicine  although  he  was  not 
opposed  to  it  as  a  separate  unit.  Law¬ 
rence  Martin  of  Northwestern  maintained 
a  separate  journalism  department  of 
school  is  needed  because  it  ought  to  be 
master  of  its  own  fate  without  inter¬ 
ference.  A.  L.  Stone  stated:  /‘As  a 
separate  academic  unit,  yes,  but  like  law 
and  medicine,  no.” 

The  relation  of  instruction  in  journal¬ 
ism  to  the  department  of  English  was  dis¬ 
cussed  by  John  E.  Drewry  of  Geor^. 
The  relation  of  instruction  in  journalism 
to  the  social  sciences  was  described  by 
W,  G.  Bleyer  of  Wisconsin.  He  pointed 
out  the  changes  in  the  social  sciences  and 
the  modem  attitudes  which  are  vastly  dif¬ 
ferent  from  those  of  a  decade  or  so  ago. 

Following  this  discussion  a  motion  to 
have  some  future  convention  conducted 
with  a  session  in  cooperation  with  the 
social  science  group  was  proposed  by 


W.  A.  Sumner  of  Wisconsin.  A  coi.unh- 
tee  will  be  appointed  by  the  pre.id(.nt  to 
report  to  the  convention  next  year. 

At  the  joint  banquet  in  the  evening  two 
speakers  who  were  not  joumalitB 
teachers  discussed  “If  I  Were  Teaching 
Journalism.”  The  preacher  and  the 
physics  professor  outlined  the  impor'anoe 
of  the  position  of  the  journalist  in  every¬ 
day  life  and  stressed  the  duty  of  the 
teacher  of  journalism  in  preparing  youiy 
minds  for  competent  le^ing  of  public 
opinion.  V.  McKenzie,  new  head  of  the 
courses  at  Washington  State,  was  in¬ 
troduced,  and  he  described  his  travels  in 
Europe  in  searching  out  articles  from 
Robert  Frost,  George  Bernard  Shaw  and 
other  celebrities. 

The  academic  qualifications  of  the 
journalism  teacher  were  discussed  by  Eric 
W.  Allen  of  Oregon  when  the  Saturday 
morning  sessions  were  resumed.  He 
stated  that  the  time  has  not  come  wnen 
the  qualifications  of  a  journalism  te.acher 
can  be  seL  and  that  we  still  hear  of 
teachers  with  too  little  experience  more 
than  with  too  little  academic  training. 

The  teachers  group  elected  the  follow¬ 
ing  officers:  EL  M.  Johnson,  Minnesota, 
president ;  Vernon  McKenzie,  University 
of  Washington,  vice-president ;  J.  0. 
Simmons,  Syracuse,  secretary-treasurer. 
.Additional  members  of  the  executive  com¬ 
mittee:  C.  D.  Johnson,  Baylor  Univer¬ 
sity,  and  R.  S.  Mann,  University  of 
Missouri. 


SO  YEARS  ON  NEWSPAPERS 

Herbert  L.  Gill,  editor  of  the  Wood- 
bum  (Ore.)  Independent,  is  <*serving 
the  semi-centeimial  of  his  entrance  into 
journalism  this  month. 


Ho  other  American 
Journalist  commands 
the  hreakfast-tahle 
precedence  among  the 
great  ladies’*  of  his 
city  as  Cholly 
Knidkerhocker*  Born  to 
the  purple  of  the 
’’social  register”,  he 
wields  in  the  Morning 
American  New  York’s 
most  powerful  social 
pen 
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1928  RECORDS 


Paper  Consumption 

1928  . 110,908  toM  (221315.781  Ibt.) 


Ink  Consumption 

1928  (pounds)  . 5,015,544 


Press  Room  Capacity 

Four  now  Wood  prom  unito,  tho  foatoat  in  tho  world,  woro 
inatoJIod  in  Tho  How  York  Timoo  prooo  room  in  Juno. 
Fiftoon  oimitar  urdto  hovo  boon  ordorod.  Tho  inerooood 
oolo  of  rh«  Mow  York  Timoo  a%okoo  tho  onloriomont  of  tho 
prom  o^uipmont  rmooooory.  toeh  now  four  urUt  prom  io 
\dssorontood  toprintot  tho  roto  of  50,000  improooiono  of  S2 


podo  poporo  on  hour. 

Cspacity  of  presses  (21  sextuples 
or  17  octuples)  O-page  papers 
per  hour .  2,176,000 

Rotocravure  presMS  (12)  O-page 

papers  per  hour .  144,000 

Tobd  8-page  papers  per  hour. . .  2320,000 


Pages  Printed 

Pages  in  the  issues  (or  year  end¬ 
ed  December  31,  1928  (tab¬ 
loid  pages  inclu<M .  28,366 

Total  pages  printed  during 
srear  ended  Dwember  31, 1928 
(tabloid  pages  included)  . .  15,267,250,520 


Average  number  of  pages  in 

daily  issue .  51.46 

Average  number  of  pages,  Sun¬ 
day  (tabloid  pages 

included)  .  231.3 

Payroll 

Weekly . $163,625.76 


Paid  Postoffice  Department 

For  year  ended  December  31, 1928  $850,846 


ue(|6S9  '■  4 


Circulation  (Yearly  Average) 
and  Advertising  Record 


cttcuunoK 

&AU 

met 

dKIAATIO* 

WVMTUK 

TOTU 

TlAt 

WoiMof 

(..iblan) 

1896 

21.916'!  . 
22,496  J 

X 

2,227,196 

1897 

X 

2,408,247 

1898 

29,726 'n 

X 

2,433,193 

1899 

76,260 

X 

3,378,790 

1900 

82,106  : 

X 

3,978,620 

1901 

102,472 

X 

4,997,209 

1902 

100,738 

48394 

9,901,779 

1903 

161,999 

46,681 

9,207,964 

1904 

109,770 

46,991 

9,228,480 

1909 

116,629 

94,799 

9,998,322 

1906 

124,267 

99,911 

6,033,497 

1967 

133,067 

le 

71390 

6,304,298 

1908 

198,692 

86,779 

9,897392 

1909 

171,693 

ioo.r8 

7,194,703 

1910 

178,708 

113329 

7,990,690 

1911 

187,018  j 

128,089 

8,190,429 

1912 

220,139  ' 

198399 

8,844366 

1913 

242,624 

180,143 

93*7309 

1914 

270,113 

231,409 

9,164.927 

1919 

313391 

344,019 

9,682382 

1916 

331,918 

377,699 

11392,496 

1917 

344,989  > 

414,202 

12309,987 

1918 

392,980'' 

486,933 

13318,299 

1919 

341,999 

910311 

19,682,962 

1920 

323,489 

486,969 

23,447399 

1921 

330302 

911,731 

21,692,613 

1922 

336,000 

929,794 

24,142,222 

1923 

337,427 

2c 

946,497 

24,101,226 

1924 

391,976 

980,749 

26,283,924 

1929 

392,699 

988,699 

28,200,444 

1926 

361,271 

610,093 

29.788328 

1927 

391,497 

666,239 

29,710,606 

1928 

422,745  i 

714,635 

30,736,847 

I  I  Wotkdmg  ond  Sundmp  not  mpormled. 


The  new  YORK  times  not  paid  mlo  for  tbo  U»t  thro* 
month*  of  192S  ovorafod  ov*r  430,000  copto*  woolidajrc. 
ovoff  725.000  Sundajrt. 

Tho  Timo*  not  paid  aalo  wookdap  and  avorago  wtobdap  and 
Sunday  ia  graattr  than  that  of  any  othor  Now  York  morning 
nowtpapor  of  ttandard  aioo  and  roproaonta  tho  largoat  circula¬ 
tion  among  intolligont.  diacriminating  roadtra  ooor  attainod  by 
a  nowapapor. 

Tho  Timof  auppKoa  nowadoaitra  only  to  moot  tho  rogular 
domaad.  It  dooa  not  forco  copioi  on  nowadoatora,  and  tho  not 
paid  sak  roproaonta  only  tho  logitimato  domanda  of  rogular 
roatkra. 

Tho  Ttmoa  total  of  adoortiaing  in  1929  waa  30.736.947 
linoa.  tho jKoatost  volinno  publlahod  any  nowapapor  in  tho 
world.  Tho  T  moa  careful  cenaoramp  roketa  hundroda  of 
thouaanda  of  l.noa.  Bvory  effort  ia  made  to  aoo  that  all  an- 
nouncomOnta  publiahod  are  trustworthy  and  informatioo. 


Telegraph  and  Cable 

Number  of  words  received  daily,  in¬ 
cluding  Associated  Press  (average)  lOO.OOC 
Cost  per  week.  $10,000.  Cost  per  year  $500,000 


Adveituing  Lineage 

Agate  lines  published  in  1928 ....  30,736,847 

(AU  advertising  censored.  The  total  was 
greater  than  that  o(  any  other  newspaper 
in  the  world,  and  11,070,543  more  than 
that  o(  any  other  New  York  newspaper.) 


Mail  and  Phone  Calls  a^m. 

Replies  to  classified  advertise¬ 
ments  (average) . 35300  15,000 

Telephone  calls  per  day  (average)  7,637 
Letters  received  per  day  (average)  7,000 


Welfare  Activities 

Par  year  ended  December  31,  1928, 
including  Pensions.  Sick  Bene¬ 
fits,  Restaurant,  Hospital.  In¬ 
surance,  Clubrooms,  SmUI  Ser¬ 
vice,  etc . $444,000 


Number  of  Employes 

Editorial  and  News  Department  537 


Business  Office .  889 

Mechanical  Department . 1,885 

Executive .  72 

Total . 3,383 


Paper  Mill 

in  Juno.  193$,  tho  popor  mill  of  tho  Sprueo  Folia  Power 
ond  Popor  Compony,  of  Kop%»okooin$.  Ontorio,  of  which 
Tho  Mow  York  Timoo  Compony  owno  hotf  tho  eopitot otock, 
bogon  tho  production  of  rwwoprint. 


Square  miles  of  timber  rights .  4.700 

Daily  capacity  newsprint,  tons .  550 

Hydro-electrkdevelopment.honMpower  7S,000 
Private  railroad,  miles .  50 


I 


I. 


1 


1896— Circulation  Growth— 1928 


(*  Wtekimy  mnd  Smndmy  ma*  ae^arslad) 
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BRIT  SH  NEWSPAPER  MEN  ARE  REAL 
SPECIALISTS,  HENRY  C.  HASKELL  FINDS 


Physician*  and  Lawyers  on  Staffs  of  London  Dailies — Strict 
Libel  Laws  Force  Discreet  Handling  of  Crime  News — 

No  Favors  Granted  News  Writers  by  Police 


By  HARRY  S.  SHERWOOD 


to  get  news.  He  discharges  that  fuiK-  obtaining  in  this  country.  He  fouad  no 
tion  with  great  efficiency,  from  the  point  office  corresf^ding  exactly  to  that  of  an 
of  view  of  the  police  only.  American  city  editorship.  The  news 

This  is  less  true  in  Uie  provinces  of  forces  were  usually  headed  by  news 
England  and  elsewhere  in  the  British  editors  or  chief  reporters.  The  re  ortet 
Isles  and  when  one  enters  Scotland  or  receives  his  assignment  (termed  ar  “en- 
Ireland  forms  of  judicial  procedure  gagement”)  from  one  of  these,  but  his 
change  somewhat.  copy  goes  immediately  to  the  head  of 

These  practices  do  not,  however,  pre-  the  copy  desk,  called  the  chief  sub¬ 
vert  the  English  newspaper  from  attack-  editor,  where  it  is  whipped  into  shape  if 
ing  men  who  organize  to  defraud  the  any  changes  are  deemed  necessary.  A 
prtHic.  The  laws  of  libel  provide  that  list  of  engagements  is  made  up  by  the 
names  of  those  involved  in  criminal  or  chief  reporter  or  the  news  editor.  The 


PROFOUND  admiration  of  the  organi-  Times,  for  example,  are  written  by  bar-  questionable  affairs  may  be  printed  when  turnover  on  English  editorial  staffs  U 

zation  of  English  newspapers  for  risters,  who  devote  the  whole  time  to  jj  (]oue  in  the  public  interest.  There  small.  The  men,  once  associated  with 

handling  news  from  the  continents  of  that  occupation,  a  corps  of  them,  one  ^^e  examples  of  such  attacks  being  made  the  paper,  stay  on. 

Eurojie  and  Asia,  senior  devoting  all  his  time  to  the  edit-  £q,.  frustration  of  get-rich-quick  con-  Mr.  Haskell  is  a  son  of  Henry  J. 
with  all  the  dif-  mg  of  the  reports  each  day  before  mey  cerns  for  example,  of  the  newspapers  Haskell,  editor  of  the  Kansas  City  Star. 

fcrence  of  langu-  are  allowed  to  get  into  print.  A  chess  emerging  from  the  attack  with  only  - ^ - 

ages  and  institu-  expert  censors  all  chess  news  placed  in  credit  to  themselves.  BUCKLEY  RESIGNS 

tions  involved,  is  the  paper.  .\  physician  edits  all  news  q-ijg  English  newspapers  cover  fires  in  „  t  d  i  i  u  •  t 

expressed  by  l>caring  on  medical  science.  Men  who  a  manner  differing  widely  from  the  man-  J-  Bmkley,  chairman  of  the 

Henry  C.  Has-  are  familiar  with  the  language,  the  cus-  ner  in  which  the  American  newspapers  “  J*' 

kell.  who  has  toms,  the  history  and  the  political  cus-  cover  them.  The  difference  begins  in  the  *  -  serving  cntin- 


returned  o(  *e  c»„.,ie,  , I  Europe  and  to  tta  the  En^Uh  n^s^'p^irienm  Se.,'";,  K  own'  Se..'““C 

from  n  year  that  there  i,  a  fire  of  pnMtqnence  m  the  l.^tnl^Tot  a  ,ir"hahSZ  wlll^ 


[Ding  trom  corre-  London,  through  a  tip  from  !«_  in 

of  whom  has  been  someone  who  knows  he  will  be  given  a  J  ■  • 


Henry  r.  Haskeli. 


Spent  in  working  tries— the  news  coming 

on  the  staffs  of  sixmdents  each  one  of  wiiiyiii  uas  uccu  someone  who  knows  he  will  be  given  _ 
seven  newspapers  selec^  because  of  sj^ial,  proved  check  for  the  information;  not  from  the 
and  one  press  as-  <|ualifications  for  the  positiOT.  The  staff  striking  of  the  alarm  in  the  newspaper 
sfKiatioii  in  five  of  a  London  ^new^pajier  inclines  much  office  at  the  same  time  it  strikes  in  fire 
British  c  i  t  i  e 


nouncement  of  a  new  chairman  will  be 


PENNSYLVANIA  DATES  SET 


E>ublin.  aiul  Glasgow. 


London,  Man-  than  does  the  staff  of  an  American  news 
Chester,  Cardiff,  paper,  he  declares. 

Mr.  Haskell  calls  attention  to  the  fact 
The  administrafion  of  Elnglish  criminal  that  the  law  reports  of  the  London  Times 
justice  an<l  the  relation  of  the  newspaper  are  regarded  as  authoritative,  used  con- 
to  it  also  made  a  deep  impression  on  Mr.  stantly  by  lawyers  in  practice  and  pub- 
Haskell.  .V  member  pf  the  staff  of  the  lished  in  permanent  book  form  each  year. 
Baltimore  Erenins  Sun,  he  was  the  first  Because  of  the  difference  between  Eng- 
junior  fellow  in  an  arrangement  between  lish  criminal  justice  and  the  laws  of 
the  .\mcr  can  Branch  of  the  English  libel  t>etwcen  this  country  and  England, 
•Speaking  Union  and  the  London  Times  there  is  a  wide  variation  from  the  Ameri- 
for  an  exchange  of  visits  between  .Ameri-  can  newspai^r  method  in  the  manner  in 
can  and  1  iiglish  news{iapcr  men  for  the  which  English  news]:npers  handle  crim- 
promotion  of  better  understanding  be-  inal  news.  English  journalists  tell  him, 
tween  the  two  peoples.  says  Mr.  Haskell,  that  if  a  man  is  ar- 

Returniiig  to  Baltimore  on  the  first  rested  accused  of  a  crime  in  England, 
day  of  tlu-  New  Year  Mr.  Haskell  joined  the  newspaper  ordinarily  does  not  use 
the  group  of  Baltimore  Evening  Sun  his  name.  Too  much  danger  that  the 
men  cover  !ng  the  biennial  session  of  the  man  may  be  able  to  recover  from  the 
Maryland  legi.slature.  newspaper  if  he  should  be  proved  inno- 

Tliree  irontlis  were  spent  on  the  staff  cent  of  the  crime  is  involved  in  such  an 
of  the  1.  I  don  Times,  one  month  on  the  adventure  to  justify  the  newspaper  in 
Slant  hesh  r  Guardian,  one  month  on  the  taking  the  risk.  The  name  is  used  when 
StanchesU  r  Nexvs,  the  evening  edition  of  tlie  man  is  convicted,  not  before, 
the  Gua'  d  an,  one  month  on  the  IVestern  1  he  previous  record  of  a  criminal  be- 
Sfail  in  i,  ardiff.  one  month  on  the  Irish  fore  the  bar  may  not  be  used  against 
Times  ill  Dublin,  one  month  on  the  him  when  he  is  on  trial.  He  is  tried  for 
G/ajgni,  Herald,  one  month  on  the  the  particular  offense  of  which  he  stands 
Bulletin,  a  picture  tabloid  in  Glasgow,  ac'u-ed  at  that  time,  not  for  the  crimes 
one  month  on  the  Daily  News  in  London,  he  may  have  committed  in  the  past. 
.1  period  on  the  Star,  the  evening  edition  That  limits  the  English  newspaper  in  the 
of  the  News  and  a  month  in  London  news  it  prints  in  relation  to  him  and  to 
office  of  Reuters.  the'  crime. 

Englishmen  have  visited  this  country  English  jxdice  are  regarded  by  the 
and  will  visit  it  again  under  the  arrange-  English  people  as  having  been  created 
ment  and  .Americans  will  go  to  the  for  the  purpise  of  protecting  the  liberties 
British  Isles.  of  the  individual,  this  being  emphasized 

Mr.  Haskell  declares  the  British  rather  than  the  feeling  frequently  found 
papers,  especially  the  London  Times,  are  in  this  coimtry  to  the  effect  that  the 
remarkable  for  the  manner  in  which  they  chief  funcMon  of  the  ixdice  is  to  im- 
assemhle  on  their  staffs  men  who  are  rose  the  law  with  an  iron  hand  on  the 


. .  _  _ _  ..  . . . . .  The  Pennsylvania  Newspaper  Pub- 

more  toward  being  a  body  of  experts  headquarters,  which  is  the  American  way.  lishers’  Association  will  hold  its  annual 


The  system  of  handling  local  copy  on  convention  at  the  Penn  Harris  Hotel, 
those  London  newspapers  with  which  Mr.  Harrisburg,  Friday  and  Saturday,  Jan. 
Haskell  was  associated  differed  from  that  25-26. 


experts  i-i  a  long  list  of  varied  interests 
— from  chess  to  medicine  and  from  af¬ 
fairs  in  China  to  the  significance  of 
changes  in  the  state  officials  of  Jugo¬ 
slavia. 

The  court  reports  of  the  London 


•'  "iple.  The  pilice  of  London  are  not 
friends  of  the  newspaper  men.  says 
Mr.  Haskell.  They  give  the  newspaper 
man  nothing  in  the  form  of  news.  There 
s  a  iiublic  relations  representative  whose 
business  it  is  to  aid  the  newspajier  men 


Publishers  building  Problem 


■I '4', 


is  and  many  other 
successful  netvspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 


HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


Worcester,  Massachusetts 


$10y273yl24  Increase 


The  prosperity  of  a  community  may  well  be  gauged  by 
the  increase  of  its  cash  assets. 


Savings  deposits  represent  part  of  the  excess  of  earnings 
over  expenditures  of  the  great  mass  of  people. 


The  “Business  Review  of  Worcester,”  published  by  The 
Worcester  Bank  and  Trust  Company,  December  15,  1928, 
gives  figures  for  savings  deposits  in  Worcester  Savings 
Banks  for  the  year  ending  October  31st.  The  figures  show 
an  increase  in  savings  deposits  of  .$10,273,124. 


The  increase  in  savings  for  five  years -was  $36,080,014. 
So  the  savings  for  the  year  ending  October  31,  1928, 
exceeded  the  average  yearlv  savings  of  five  years  by 
$3,056,962. 


These  figures  are  for  the  regular  savings  banks  only  and 
do  not  include  those  for  the  savings  departments  of  the 
commercial  and  industrial  banks  and  of  the  co-operative 
associations,  which  also  show  increases  but  whose  figures 
are  not  yet  available. 


In  this  prosperous  community  The  Telegram-Gazette 
has  so  dominant  a  place  that  comparisons  are  useless. 


Worcester  has  approximately  2()4,(XX)  population — 
approximately  50,000  newspaper  buyers.  The  Telegram- 
Gazette  every  day  sells  them  56,768  papers. 


In  the  suburban  territory  (average  18  mile  radius)  there 
is  approximately  206,(XX)  population.  The  Telegram- 
Gazette  every  day  sells  there  33,247  papers. 


The  city  and  suburban  territory  has  approximately 
80.fXX)  families.  The  Telegram-Gazette  sells  them  every 
day  60.015  papers. 


Total  net  paid  circulation . . . 100,288 

Within  18  milea  of  center  of  the  city . 90,015 

Within  25  miles  of  center  of  the  city . . 96,813 


THE 


TELEGRAM  -  GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

•troit  PhilAdalphlft  S&n  Fraacisoo 


CbicAfo 
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The  Delivery  Service  Of 
The  Des  Moines  Register  and  Tribune 


HOME 

fwrioNs 

/mA/t/atn 


184  Trains! 


29  Yellow  Box 
Motor  Carriers 
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From  *The  Chicago  Evening 


Automobile  advertisers 
in  the  Chicago  Evening 
American  are  certain  of 
contact  with— 


4 


_  •  •  •  •  •  « 

★  The  Chicago  Evening  American  Market  is  the 

term  applied  to  the  tabulated  facts  gathered  in  a 
survey  made  in  Chicago  by  Emerson  B.  Knight,  Inc., 
of  Indianapolis,  financed  by  this  newspaper,  but  in¬ 
dependently  conducted.  It  is  presented  to  advertis¬ 
ers  and  advertising  agencies,  at  their  offices,  in 
graphic  motion  picture  or  chart  form,  with  a  supple¬ 
mentary  book-presentation  for  extended  study.  Ap¬ 
pointments  for  either  presentation  may  be  made  di¬ 
rectly  with  this  newspaper,  or  through  any  of  its 
offices  or  representatives. 


Chicago  Auto  Show  Issue 

MONDAY,  JANUARY  28 
Closes  January  24 


A 
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American  Market: 


of  Chicago’s  car-owning 
families.  Of  all  cars  in 
Illinois  27%  are  owned 
in  Chicago. 


a  good  newspaper 


One  of  28  Hearst  Newspapers 
Read  by  Over  20,000,000  People 

IntcriMtieMl  N«wa  Ssrric*,  UmrarMl  Sarric* 

•mI  Ainlit  Buraatt  of  CirculatioB* 


Largest  Evening  Circulation 
in  Chicago  by  Over 
125,000 
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FEWER  SECTIONS  IN  SUNDAY  PAPERS 
SUGGESTED  BY  CLEVELAND  EDITOR 

W.  G.  Vorpe,  Sunday  and  Feature  Editor  of  Cleyeland  Plain 
Dealer,  Also  Advocates  More  Individuality — Wants 
Readers  Educated  to  Read  Advertuing 


L'LWER  sectioos  in  the  Sunday  news- 
^  paper,  “just  as  few  as  possible,”  is 
suggested  by  W,  G.  Vorw,  Sunday  and 
feature  editor  of  the  Cleveltmd  (O.) 
Plain  Dealer  in  the  current  bulletin  of 
the  American  Society  of  Newspaper  Edi¬ 
tors.  Mr.  Vorpe  commented  on  a  recent 
Editor  &  Pubushes  editorial  citing  tho 
paradoxical  situation  of  Sunday  news¬ 
papers  increasing  circulation  and  decreas¬ 
ing  in  linage,  and  urged  that  the  Sunday 
newspaper  bie  made  a  subject  for  dis¬ 
cussion  at  the  next  meeting  of  the  edi¬ 
tors’  society. 

“I  know  there  is  a  demand  on  the  part 
of  the  advertiser  of  certain  standard 
products  like  radios  and  automobiles, 
building  material  and  real  estate  to  have 
sections  devoted  largely  to  their  interests, 
and  probably  it  is  perfectly  all  right  for 
the  Sunday  paper  to  cater  to  them,”  Mr. 
Vorpe  contended.  “But  I  believe  the 
time  is  coming  when  there  will  be  less 
and  less  of  that.  The  Plain  Dealer  not 
very  long  ago  .combined  its  woman’s 
magazine  on  Sunday  with  its  dramatic 
and  music  section.  We  haven’t  foui^ 
that  it  hurt  anything  to  do  that,  and  it 
certainly  has  given  more  elasticity  in 
make-up,  given  a  better  section  to  its 
advertisers,  and  at  the  same  time  put  two 
sections  into  one.” 

It  was  Mr.  Vorpe’s  opinion  that  the 
bulk  of  Sunday  newspapers  has  not 
affected  the  advertising  so  much  as  the 
division  into  a  number  of  different  sec¬ 
tions. 

“Many  of  these  parts  have  little  or 
no  advertising — not  becauM  advertising 
would  not  if  properly  solicited  go  into 
those  sections — but  berause  the  publishers 
do  not  as  a  rule  care  for  advertising 
in  such  sections — namely  the  comic  sec¬ 
tions  and  feature  magazines.  But  in  ad¬ 
dition  to  the  separate  sections  such  as 
the  comics,  the  magazine  and  the  roto¬ 
gravure,  there  will  be  from  three  to  six 
other  sections  making  up  a  Sunday  paper. 
The  result  of  this,  in  the  mind  of  the 
advertiser,  is  that  his  advertising  may 
go  into  one  section  and  be  only  read  by 
a  small  group  so  that  he  is  not  receiving 
the  full  benefit  of  the  large  circulation 
of  the  Sunday  issue.  WTiether  or  not 
the  logic  of  the  advertiser  is  correct  I 
am  not  saying,  but  I  do  know  that  is 
the  line  of  reasoning  which  many  adver¬ 
tisers  take. 

"Furthermore,  unless  in  a  large  Sun¬ 
day  paper  the  advertiser  can  afford  to 
take  space  for  a  rather  large  advertise¬ 
ment  he  feels  that  his  ad  is  to  a  certain 
extent  hidden.  A  great  many  of  the 
Sunday  papers,  having  a  large  number 
of  pages,  naturally  do  not  have  very 
much  reading  matter  on  each  page  out¬ 
side  the  first  pages  of  the  section,  and 
this  leads  the  advertiser  to  believe  he 
isn’t  getting  a  fair  proportion  of  reading 
on  the  amount  of  advertising  placed.  It 


is  possible  also  ^at  the  newspapers  in 
their  Sunday  editions,  pving  so  much 
prominence  to  the  various  sy^icat^ 
features,  handicap  themselves  in  their 
news  columns,  which  means  that  the 
readers  who  should  be  educated  to  get 
information  from  the  advertisements  as 
well  as  from  other  news  do  not  find  the 
same  impetus  for  reading  advertising  in 
the  Sunday  issues  that  they  have  in  the 
dailies.  I  think  the  advertiser  also  be¬ 
lieves  this  to  be  the  case.” 

As  another  remedy  for  the  Sunday 
newspaper  situation,  Mr.  Vorpe  sug¬ 
gested  that  the  papers  should  develop 
more  individuality  by  providing  their  own 
conducted  departments  and  features  in¬ 
stead  of  buying  so  much  material  from 
the  syndicates. 

“This  is  not  to  be  considered  as  in 
any  way  reflecting  on  the  syndicates,”  he 
added.  “They  have  good  stuff  to  sell, 
and  if  they  can  convince  an  editor  he 
ought  to  have  it,  that  is  good  salesman¬ 
ship.  But  I  believe  that  less  use  of  syn¬ 
dicate  material  and  more  developiiKnt  of 
staff  writers  on  a  newspaper  will  in¬ 
crease  its  value  both  to  ^e  reader  and 
advertiser. 

“Thirdly,  I  believe  that  the  promotion 
departments  of  the  newspaper  have  a 
duty  to  perform,  not  merely  in  present¬ 
ing  their  particular  newspaper  as  a  news¬ 
paper  which  contains  certain  reading,  but 
as  a  newspaper  that  presents  its  adver¬ 
tising  as  well  as  its  news  and  features 
in  a  more  readable  way,  a  newspaper  that 
censors  its  advertising  trying  to  give 
its  readers  advertisements  not  only  clean 
but  honest  The  reader  should  be  edu¬ 
cated  to  get  his  information  regarding 
the  necessities  and  luxuries  of  life  out 
of  advertising  in  newspapers.  Readers 
can  be  educated  to  read  the  advertising 
just  as  religiously  and  even  more  so  than 
they  read  the  news. 

“Fourth,  there  might  be  a  certain 
amount  of  education  among  the  adver¬ 
tisers  conducted  by  the  newspapers.  In 
this  day  of  increasingly  keen  competition 
the  live  advertiser  wants  to  get  his  mes¬ 
sage  across  so  as  to  get  the  quickest 
results.  By  reason  of  that  the  lo<^  mer¬ 
chant  pretty  often  finds  that  the  daily 
paper  furnishes  him  a  better  medium 
than  the  Sunday  paper.  On  the  other 
hand  the  national  advertiser,  with  a  na¬ 
tional  product  to  exploit,  or  the  big  de¬ 
partment  store  with  a  large  clientele 
outside  the  immediate  city  boundaries, 
shmild  find  the  Sunday  edition  a  most 
excellent  advertising  medium.  Whether 
the  newspaper  publishers  are  sufficiently 
impressing  this  on  the  advertisers  is  a 
question. 

“I  presume  that  some  editors  might 
think  it  rather  unusual  for  a  Sunday 
editor  of  a  newspaper  to  discuss  so 
frankly  the  influence  of  the  advertiser 
upon  the  newspaper,  but  I  don’t  see  any¬ 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  Find  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 
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thing  queer  about  it  It  has  always  been 
my  opinion  that  newspapers  must  make 
money,  and  until  the  public  is  ready  to 
pay  quite  a  lot  more  for  its  Sunday 
newsiaper  than  it  does  at  present,  mu^ 
of  this  money  must  come  from  the  ad¬ 
vertiser.  This  does  not  mean  at  all  that 
the  advertiser  does  in  any  way  influence 
the  editorial  policy  because  the  newsp^>er 
that  makes  money  is  the  only  truly  inde¬ 
pendent  newspaper.” 


NEW  MONTREAL  DAILY 

Montreal  has  a  new  daily,  the  Evening 
Journal.  In  the  current  issue  of  the 
Canada  Gasette  announcement  is  made 
of  the  incoriwration  of  the  Montreal 
Journal  Publishing  Company,  with  a 
^pital  of  $100,000.  The  names  of  the 
incorporators  are  given  as  Jacques 
Senecal,  David  M.  Jc^nson,  and  William 
H.  Wilson,  all  of  Montreal.  The  com¬ 
pany  is  empowered  to  carry  on  a  general 
printing  and  publishing  business.  The 
Evening  Journal  takes  the  International 
News  Service. 


DESK  MAN  SELLS  PLAY 

Robert  W.  Lillard,  member  of  the 
New  York  Herald  Tribune  staff,  has 
sold  a  play  to  James  E.  Kenny  called 
“In  the  Marlow  House,”  which  is  sched¬ 
uled  for  early  production.  Mr.  Lillard 
has  been  with  the  Herald  Tribune  for 
the  past  three  years  as  assistant  society 
editor,  assistant  city  editor  and  copy 
reader. 


TO  REOPEN  UTILITY 
PROBE  JAN.  10 


Propaganda  PbaM  of  Foderal  Tra^ 
CommUtioa'a  InveatigatioB  to  Bo 
Taken  Up  in  Washington — 
Expect  Delay  on  Trial 


(By  Texzgraph  to  Eoitok  &  Pubusheb) 

Washington,  Jan.  3. — Resumption  of 
hearings  on  the  propaganda  phase  of  the 
Federal  Trade  Commission’s  public  utili¬ 
ties  investi^tion  has  been  set  to  Jan.  10. 

At  that  time  Leon  C.  Bradley,  attorney 
of  Birmingham,  Ala.,  and  former  director 
of  the  Alabama  Public  Utilities  Informa¬ 
tion  Bureau,  will  testify. 

The  witnesses  Friday,  Jan.  11,  will  be 
headed  by  Mrs.  John  D.  Sherman,  of 
Estes  Park,  Col.,  a  storm  center  in  the 
earlier  phase  of  the  investigation.  Mrs. 
Sherman,  a  former  president  of  the 
American  Federation  of  Women’s  Oul^ 
herself  asked  permission  to  testify  con¬ 
cerning  payments  she  is  said  to  have  re¬ 
ceived  for  magazine  articles  on  public 
utilities  subjects. 

On  the  same  day  F.  G.  R.  Gordon,  of 
Haverhill,  Mass.,  is  to  testify.  Mr. 
Gordon  is  former  member  of  Ae  joint 
committee  of  National  Utilities  Associa- 
tiems. 

A  number  of  documents  now  in 
the  possession  of  the  commission  but  not 
entered  on  the  record  will  be  introduced 
on  resumption  of  the  hearings,  it  was  also 
announced. 


“I  Want  a  Newspaper  That 
Will  Sell  The  Goods” 

By  R.  F.  R.  Huntsman 


"If  each  one  of  the  five  bor¬ 
oughs  in  Greater  New  York  was 
covered  by  one  newspaper — thor¬ 
oughly  and  completely  —  then 
‘Breaking  into  Greater  New  York’ 
would  be  just  cream,”  said  the  Ac¬ 
count  Executive  who  struggled 
with  this  market  problem,  the 
greatest  problem  of  all  in  this 
country. 

"Then,”  he  continued,  "I’d 
know  just  where  I  was  every  min¬ 
ute  in  my  campiaign.'  I  could  tell 
my  potential  customers  not  only 
all  about  my  product,  but  also 
name  the  dealers  where  it  could 
be  bought.  And  each  borough 
would  be  a  unit — and  one  can  deal 
successfully  with  units.” 

“Well,”  I  said  to  him,  "why  not 
start  in  one  Iwrough  of  Greater 
New  York  where  you  can  cover  it 
with  one  paper? 

"You  ought  to  know,  if  you 
don’t  know,  that  the  Borough  of 
the  Bronx  with  a  population  of  a 
million,  is  completely  covered  by 
The  Bronx  Home  News  with  a 
distribution  at  present  of  128,000 
copies  daily  and  Sunday  in  the 
Bronx  alone.” 

This  Account  man  previously 
had  said  to  me: 

“I  don’t  want  to  hear  about 
comparative  lineage  with  other 
mediums;  or  estimates  and  sur¬ 
veys  of  buying  power;  or  gross 
or  net  circulation ;  or  about  what 
some  other  advertiser  in  a  differ¬ 
ent  line  has  accomplished.” 


"Well,”  I  said,  “what  do  you 
want  to  know?” 

“I  want  to  know  if  a  newspaper 
will  sell  the  goods’’  he  answered. 

“Well,  that’s  easy,  it  would 
seem  to  me,  Mr.  Space  Buyer. 

"Why  don’t  you  go  to  the  deal¬ 
ers  who  sell  your  sort  of  product 
in  the  Bronx,  or  who  ought  to  be 
selling  your  product  in  the  Bronx, 
and  ask  them  two  or  three  ques¬ 
tions  ? 

"Ask  them:  ‘Do  you  take  the 
Home  News  in  your  home?’ 

"Ask  them:  ‘Does  your  family 
read  it?’ 

“Ask  them :  ‘Do  your  friends 
read  it?’ 

“Ask  them :  ‘Do  you  know  of 
anyone  in  the  Bronx  who  doesn’t 
read  it?’ 

"If  you  cannot  go  yourself,  get 
someone  else  to  go  to  these  deal¬ 
ers,  who  are  in  business  solely 
to  sell  products  like  yours. 

“If  practically  every  English- 
speaking  family  in  this  big  bor¬ 
ough  of  the  Bronx  reads  this  one 
newspaper,  how  in  the  world  can 
you  help  selling  your  goods  if  you 
tell  these  people  about  those  goods 
in  the  one  newspaper  you  know 
they  read? 

"Ask  the  man  who  knows.” 

ft. 

Woolworth  Tower,  N.  Y. 

National  Representative 
“The  Home  News” 
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IN'  THE  daily  fight  against  time, 
metropolitan  newspapers  leave 
nothing  to  chance*  Mechanical 
ingenuity  is  harnessed  to  human 
energy — all  to  give  readers  news 
while  it  is  news. 

Linotype^s  job  is  production, 
unhampered  and  uninterrupted 
type  production.  No  interference 
with  their  steady  ^^click^^ — else  the  news 
paper  machine  is  slowed  up.  When  new 
Linotypes  are  added  to  a  battery  they,  too, 
must  produce,  and  from  the  start.  No  time 
out  for  ^^breaking  in.*'  No  chance  for  me 
chanical  faltering. 

How  well  Linotype  plays  its  part  is  told 
by  S.  J.  Sennett,  machinist  in  charge  of  the 
Chicago  Daily  T ribune  plant : 

^We  recently  ordered  two  Model  8*s  to 
add  to  our  battery,  now  61  Linotypes. 
These  two  machines,  erected  without  trial, 
for  time  was  limited,  have  run  successfully 
since — without  adjustments.'^ 

MERGENTHALER  LINOTYPE  COMPANY 

Stooklyn,  New  York  San  Francisco  Chicago  New  Orleans 

Canadian  Linotype,  Limited  Toronto  2,  Canada 

Representatives  in  the  Principal  Cities  of  the  World 
I*  TNI  sim.icTiiif  Sols  ttiiii.  dico>«tio«  i<  Sor(»  s.Tiieit  IS  Pr.  S4T  sat  It  Pr.  tit 
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“STUFFED  STATISTICS” 
HIT  BY  AD  BUREAU 

A.  N.  P.  A.  Oi^anization  Ri<Ule«  Fi|'- 
ures  on  Magazine  Circulation  Beinc 
Used  bjr  Fumitiire  Trade  to 
Get  Driee  Money 


Figures  on  magazine  circulation  being 
used  by  furniture  manufacturers  in  an 
effort  to  raise  $4,000,000  for  a  co-opera¬ 
tive  campaign  arc  riddled  by  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers  Association  in  a  recent 
confidential  bulletin  which,  according  to 
plans  announced  this  week,  may  be  re¬ 
printed  and  given  wide  distribution  as 
evidence  of  distortion  resorted  to  in  at¬ 
tempts  to  promote  weekly  and  monthly 
periodicals  as  the  best  media  for  national 
advertising. 

“Over-Stuffed  Statistics”  is  the  title 
of  the  article,  written  by  William  A. 
Thomson,  managing  director  of  the  bu¬ 
reau.  It  deals  with  a  “Pro^am  Book" 
issued  for  the  National  Retail  Furniture 
Association  by  the  Mill  is  Advertising 
Company  of  Indianapolis,  Ind.  Accord¬ 
ing  to  this  book  the  national  advertising 
of  the  furniture  men  k  to  be  confined  to 
the  Saturday  Evening  Post,  Literary 
Digest,  Collier's  Weekly,  Cosmopolitan, 
American,  Liberty,  Women’s  Home  Com¬ 
panion,  Ladies  Home  Journal,  Red  Book, 
Photoplay.  All  Fiction  grotip,  and  Life. 
Mr.  Thomson’s  article  continues: 

“In  order  to  give  a  picture  of  the  in¬ 
fluence  of  the  magazines  mentioned,  a 
state  by  state  tabulation  is  presented  with 
this  headline  in  display  type:  Check  the 
Circulation  of  These  Magazines  in  Your 
Territory.  In  much  smaller  type  below 
this  heading  is  the  explanation.  These 
figures  are  based  on  four  readers  per 
copy  so  that  the  person  who  happens  to 
sec  tlie  small-type  notice  will  understand 
that  the  total  of  76,844,256  is  not  pure 
circulation ;  it  represents  readers. 

“Another  note  Jn  connection  with  the 
tabulation  says.  We  can  reach  nearly 
every  adult  in  the  United  States  ivith  this 
list. 

“This  statement,  which  is  printed  in 
modest  type  shows  what  can  really  be 
done  with  statistics. 

“Assuming  that  the  ‘reader’  tabulation 
is  Itased  on  correct  figures,  the  powerful 
magazines  in  the  list  have  an  actual  com¬ 
bined  U.  S.  circulation  of  19.211,064. 
Each  one  of  this  group  can  produce  on 
demand  figures  to  show  how  its  own 
circulation  duplicates  the  circulation  of 
all  the  others.  ()nc  of  the  biggest  is 
said  to  duplicate  all  its  competitors  by  at 
least  50  per  cent.  No  one  knows  how 
much  actual  duplication  there  is  in  the 
magazine  field;  it  is  said  that  the  vast 
majority  of  magazine  reading  families 
buy .  frejm  two,,to  16  copies  of  current 
magazines.  has  been  asserted  that  not 
more  than  5.000,000  American  families 
read  magazines. 

“Anyhow,  even  the  most  conservative 

allowance  for  duplication  is  bound  to 

-- 


shrink  the  19,211,064  actual  circulation  to 
a  point  where  the  ‘76,844,256  readers’  dis¬ 
played  for  the  furniture  men  look  like  a 
job  of  overstuffed  upholstery  parked  in  a 
Ix>uis  Quinze  salon. 

“Newspaper  men  are  gratified  to  see 
the  furniture  business  taking  an  interest 
in  national  advertising.  They  hc^  to 
see  some  of  the  advertising  placed  with 
the  newspapers  but  they  recognize  the 
right  of  the  Association  to  spend  its 
funds  exclusively  in  magazines  if  it 
thinks  better  of  that  excellent  medium. 

“But  every  newspaper  man  wdio  sees 
the  Program  Book  will  wonder  why  the 
case  for  magazine  advertising  should  not 
stand  upon  the  facts.  It  does  not  help 
advertising  to  lead  advertisers  to  expect 
miracles.  Magazines,  like  all  successful 
mediums,  have  a  good  enough  story  to 
tell  without  calling  upon  romance  to  adorn 
the  telling. 

“It  will  be  interesting  to  see  how  the 
furniture  men  who  will  be  asked  to 
finance  the  campaign  react  to  the  glowing 
picture.  Perhaps  they  will  make  allow¬ 
ance  for  the  over  emphasis  that  sur¬ 
rounds  many  promotional  enterprises  no 
less  than  college  football  and  conclude 
that  advertising  of  any  kind  will  help  the 
business.”  ’ 

N.  Y.  POSTS  CHARITY 
REACHED  NEW  RECORD 


Old  Couples’  Fund,  Conducted  by 
Nomtan  Klein,  Amounted  to 
‘  $70,823.50  —  $18,286.20 
More  than  Last  Year 


The  Old  Couples’  Christmas  Fund  of 
the  New  York  Evening  Post  beat  its 
previous  record  this  season  by  going  up 
to  $70,823.50.  This  sum  was  donated 
volurtarily  by  Evening  Post  readers  with¬ 
out  the  use  of  theatrical  benefits  or 
solicitations. 

Famous  writers,  playwrights,  stage 
folk  and  artists  served  as  “Evening  Post 
reporters  for  a  day”  and  visited  at  the 
homes  of  the  destitute  old  couples.  Their 
stories  and  pictures  helped  the  public  to 
visualize  the  tragic  plight  of  old  men 
and  women  reluctant  to  go  to  the  poor- 
htjuse. 

The  Post’s  fund  raised  $18,286.20  more 
than  last  year.  It  has  climbed  steadily 
since  1925,  when  Norman  Klein,  an 
Evening  Post  reporter,  was  assign^  to 
it.  He  brought  the  fund  up  that  year  to 
$33,f)38.00.  The  total  in  1924  was 
$9,906.00.  In  1926  the  fund  went  up  to 
$43,200.00  and  in  1927  the  final  figure 
was  $52,537.00. 

The  purpose  of  the  charity  is  to  raise 
funds  to  care  for  respectable  old  couples, 
humbled  by  sickness  and  misfortune,  for 
twelve  months.  They  are  provided  with 
weekly  checks  for  rent,  food,  clothing, 
coal  and  medical  care.  The  Evening 
Post  called  them  the  “forgotten  folk” 
because  they  comprise  a  group  usually 
overlooked  by  charitable  citizens  at 
Christmas. 


HEARST  OFFERS  $25,000 
ANTI-VOLSTEAD  PRIZE 

Publisher  Seek*  Best  Plan  for  Repeal 
of  18tb  Amendment  Declar¬ 
ing  Prohibiiton  a 
Failure 


A  prize  of  $25,000  for  the  best  plan  to 
repeal  the  l%h  Ammendment  will  be 
given  by  William  Randolph  Hearst,  it 
was  announced  by  the  publisher  this 
week.  The  announcement  was  made  in  a 
telegram  from  Mr.  Hearst  to  Edwin  J. 
Qapp  of  Ehirant  Motors,  Inc.,  formerly 
editor  of  Mr.  Hearst’s  New  York  Ameri¬ 
can.  W.  C.  Durant,  head  of  Durant 
Motors,  recently  paid  $25,000  to  former 
Prohibition  Administrator  Chester  P. 
Mills  for  a  plan  for  prohibition  enforce¬ 
ment. 

Mr.  Durant  telegraphed  Mr.  Hearst 
that  the  publisher’s  offer  furnished  a 
“rallying  point  for  those  who  are  ready  to 
admit  defeat  and  want  the  Eighteenth 
.Amendment  repealed,”  and  was  a  notable 
contribution  to  the  question:  “Are  the 
.American  people  ready  to  give  up  and 
admit  the  failure  of  this,  the  greatest 
experiment  ever  undertaken  by  a  free 
people  ?” 

Mr.  Hearst’s  offer  was  contained  in  a 
telegram  which  was  an  answer  to  an 
earlier  telegram  to  him  from  Mr.  Oapp 
with  respect  to  Mr.  Hearst’s  use  of  the 
“Pinchot  plan”  in  his  newspapers.  Mr. 
Qapp  had  said  he  would  like  to  talk  to 
the  publisher  about  “this  problem  of  law 
observance  as  a  necessary  part  of  the 
return  of  the  country  to  being  lawabid- 
ing.” 


In  his  reply  to  this  Mr.  Hearst  criti. 
cized  the  prohibition  law  as  unwise,  og. 
just,  un-American  and  in  violation  of 
citizens’  fundamental  rights.  He  leclamt 
he  did  not  believe  prohibition  ever  could 
be  enforced  and  that  a  “violent  efforf 
to  do  so  during  the  next  four  yean  1^ 
the  Republican  administration  would 
mean  that  the  next  President  of  the 
United  States  would  be  a  Democrat 
He  said  Mr.  Durant  had  really  of. 
fered  a  prize  on  “how  best  to  put  tb 
Republican  party  out  of  power,”  and 
Mr.  Pinchot  had  “actually  won  it  l»- 
cause  his  plan  was  the  most  ol^noxiam 
and  un-American.”  An  “enormous  middk 
class,”  he  said,  who  believe  in  tempe. 
aiKe,  sooner  or  later  will  assert  them, 
selves.  After  further  attacking  pro^. 
tion,  he  concluded: 

‘“rherefore,  I  would  like  to  offer,  and 
hereby  do  offer,  a  prize  of  $25,000  for 
the  best  plan  to  repeal  the  Eighteenth 
Amendment  and  substitute  in  place  of 
prohibition  a  more  liberaj  and  mon 
American  measure  which  will  secure  for 
the  public  a  more  genuine  tenii)eranct 
with  less  offensive  interference  with  tk 
futsdamental  rights  and  personal  libertki 
of  the  citizen.” 


EXHIBIT  PULITZER  ART 

The  New  York  home  of  the  late  Joseph 
Pulitzer,  founder  of  the  New  York  World 
and  the  St.  Louis  Post  Dispatch,  will  he 
thrown  open  to  the  public  Jan.  6  and  7 
prior  to  the  sale  at  auction  of  its  coo* 
tents  by  the  American  Art  Associatioo. 
The  sale  will  be  held  Jan.  8  and  9.  The 
mansion  contains  much  antique  French 
furniture  and  rare  carvings  in  crystal, 
jade  and  rose  quartz,  as  well  as  valuable 
collections  of  European  porcelains. 


[ 


ANNOUNCEMENT 


,yHE  far-reaching  business 
of  S.  S.  Koppe  &  Company,  Inc.,  publishers* 
reprejerUalives,  was  built  up  from  small  begin¬ 
nings  until  now  the  firm  represents  over  fifty 
newspapers  and  other  publications  in  various 
parts  of  the  world.  The  founder  of  the  busi¬ 
ness,  Mr.  Sydney  S.  Koppe,  was  one  of  the 
ujifortunate  victims  of  the" Vestris** disaster. 
He  had  built,  however,  not  only  a  business, 
but  an  organization. 

This  organization  will  carry  on  the  business 
along  the  lines  established  by  the  founder. 
There  will  be  no  change  in  policy.  The  firm 
will  continue  to  render  to  its  aientele  that  type 
of  service  which  has  made  it  unique  in  its  field. 

On  January  I,  1929 

J.  W.  Sanger 

fatmmlyrHrme$orofFor9imS0rt4e9tFpmukSmmmm 
Imtorpormmd,  ami  mmtii  Uacambar  SI,  1928, 

Prmidmu  af  Fotmigm  Adtmtmmg  Sarviem  Rurtii, 
NawYoHt, 

became  President  and  General  Manager,  and 


W.  W.  Davies 

kia  rmpaeitymCamtrmI  H 
f  La  Nadom,  Baamm  Aira 

became  Vice-President. 


onwllMiiiim-  im  kia  rapaday  m  CamaamI  Hmpraaamaatlma 
af  La  Nadom,  Bmamoa  Airm 


S.  S.  Koppe  &  Co„  Inc. 

PubUthen*  Representatives 
Times  Building  «  '  New  York 
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IOWA’S  CROPS  VALUED  AT  $569, 616fl00 


Corn  Stalk  By-Products  Open  New  Source  of  Income  jTOTAL  PRODUCTION 
-  ' . . . ^  -  -  .  I  SURPASSES  1 927  BY 


*^:nD  rnDVcr!!!  IOWA*S  FIRST  FACTORY  FC 

o.ur.r.nT?imtn  STALKS  NOW  UN 

IN  MANUFACTURING  _ 

Waste  Product  Converted  Into 
Goods  of  Actual  Com*  j 

mercial  Value  '  ^ 

Use  of  corn  etalks  as  the 
nw  material  for  such  manu- 
lictured  products  as  newsprint 
aper  and  wall  board  promises 
Iowa  farmers  an  unusually 
irofltable  source  of  future  In- 
eome.  Now,  and  in  the  past, 
com  stalks  are  regarded  entire*  L 
!y  as  a  waste  product.  Millions 
of  tons  are  burned  every  year 
in  the  fields,  while  other  mil- 
loos  of  tons  are  plowed  under 
In  the  fall  or  in  the  spring. 

But  the  development  of  new 
commercial  uses  for  corn  _  - 

italks  is  rapidly  converting  i  «  -  -  ■  -  « 

many  tons  of  this  waste  I 

product  into  goods  of  real  ^  -- 

aarket  value.  The  agrlcul- 

toral  engineering  department  Thit  plant  of  the  Maitevood  Produett  Corporation 
of  Iowa  state  College  at  Ames  Dubuque  i*  the  flret  in  the  elate  to  ronvert  corn 
ias  alscovered  and  listed  eolelp  o»  a  u-aete  prodyt 

J.  arttrUa  of  rommarce.  It  turns  out  daHy  t00,000 

lover  a  1  hundred  products  equare  feet  of  Maiiewood,  an  ineutntion  hoard,  and 
vhich  may  be  manufactured  wSI  probahip  u»r  between  fifteen  and  twentp  Ihou- 
(rom  corn  stalks  and  their  by-  «/  rorn  etalke  He  firet  year.  At  the  right 

nrnHiir.fa  “  ehown  the  firet  rarload  of  Matzewood  before  it 

proauLlS.  ehipped  to  a  big  Chicago  lumber  company. 

First  of  Its  Kind  _ 

The  Maizewood  Products  ,  .  .  _  _ _  - 

Corporation,  in  Dubuque,  is  J®  manufacture  c<mrse  ^per ,  wj- 

Iowa’s  first  manufacturing  Jtleri 

pUnt  to  turn  out  a  corn  «talk  - 

product  on  a  commercial  scale.  sausiacio  y,  RAISES  Cl- 

This  plant  produces  a  high- 1  More  Factories  Predicted  _ 

irade  insulation  board  known 


lOWA*S  FIRST  FACTORY  FOR  UTILIZING  CORN  NEARLY  $50,000,000 

STALKS  NOW  UNDER  OPERATION  IN  DUBUQUE  State’s  Corn  Crop  This  Year 

Exceeded  Only  Once  Be- 

_ fore  in  History 

I  MORE  MONEY  TO  SPEND 

i  ^  I  During  this  year’s  145-day 

1  growing  .season  between  May 

5  and  September  25,  Iowa  pro¬ 
duced  crops  which,  on  the 
basis  of  December  prices,  have 
a  value  of  1569,616,000.  This 
huge  total  of  agricultural 
wealth  represents  an  increase 
of  $46,449,999  over  1927,  and  is 
only  $2,000,000  less  than  the 
record-breaking  crop  of  1924. 
And  crops  are  Just  a  part  of 
Iowa’s  total  farm  output,  which 
is  estimated  this  year  at  near- 
-  1  ly  $800,000,000. 

Price  Favorable  to  Iowa 
These  significant  reports  of 
Iowa’s  agricultural  activity 
during  1928  have  just  been 
issued  by  the  Iowa  Weather 
and  Crop  Bureau,  which  is 
maintaine<l  jointly  by  the  Iowa 
and  the  United  States  Depart¬ 
ments  of  Agriculture.  They 
emphasize  particularly  the 
gigantic  corn  crop  this  year, 
with  a  price  situation  that  is 
®*‘^®*‘***"K*y  favorable  to  Iowa. 

“Iowa’s  1928  corn  crop,  esti- 

- -  j  ■  mated  at  476,012,000  bushels, 

:o  manufacture  coarse  paper!  ~  •  w  is  89.000.000  bushels  more  than 

Here  and  There  tn  Iowa 

ly  satisfactory,  i  history  of  the  state.”  the 

o  J.  t  J  RAISES  CHAMPION  STEER  1  During  November  corn  re-  crop  bureau  explain.s.  “Iowa 
More  Factories  Predicted  Marshalltown  —  c  1  a  r  ence  '  LoLaled  1,660,000  bushels,  was  favorably  situated  this 

Farm  leaders  are  freely  pre-  ^  l2-year-old  boy  who !  compared  with  258,000  bushels  year  in  having  a  large  crop, 

iictlng  that  Inside  the  next  |  ^  ;  during  the  same  month  last  |  while  most  of  the  rest  of  the 

rew  years  factories  will  be  |  in  Marshall  county  ■  Corn  shipments  ac- 1  United  States  has  about  an 

scattered  throughout  the  corn  [  named  the  world’s  chain- '  counted  for  609  of  the  7,590  ;  average  crop  or  less.” 
belt  to  manufacture  the  many  |  feeder  recently  i  TreiRhl  cars  loaderf  In  Sioux  ]  Corn  Worth  Over  $300,000,000 

micles  of  commerce  which  ;  Hereford  calf,  ^’lly  ‘luring  the  month.  The  1  The  corn  crop  alone  contrl- 

may  use  corn  stalks  as  their  grand  cham- 1  TfJtal  gain  in  car  loadings  for  |  buted  $314,168,000  to  the  $.569,- 

raw  material.  And  the  sale  of  International  -November  was  119  cars.  For  616.000  total,  which  is  an  in- 

Eorn  stalks  to  the  factories  |  i^ivestock  Exhibition  in  Chi- 1  *he  same  month  last  year  the  crease  of  18  per  cent  over  the 
will  be  one  of  the  farmer  s  sister  Emma,  who  j  ^otal  was  7,709  carloads  of  December  value  of  last  year’s 

most  steady  sources  of  Income,  exhibited  the  steer  against  the  '  which  corn  contributed  only  corn  crop.  Oats  represents  an 

best  stock  feeders  and  cattle  carloads.  additional  $80,000,000,  while 

breeders  in  the  world,  shares  hay,  barley,  wheat  and  other 

I  with  Clarence  the  distinction  $154,000,000  IN  DAIRY  grain  account  for  the  remain- 
understand  the  Iowa  |  of  being  the  first  members  of  PRODUCTS  der.  Iowa,  it  will  be^  lemem- 

,  ,  the  Farm  Bureaus  boys’  and  bered.  leads  every  other  state 

lence  that  it  cannot  be  .  4.H  ciub  to  win  such  an  Ames. — At  the  dedication  of  jn  raising  both  corn  and  oats. 

Bwspaper.  The  use  of  honor.  ‘’“'’’y  building  at  the  The  fact  that  Iowa  enjoyed 

iventy-two  commercial  1  After  the  exhibition,  Dick  Ii’wa  State  College  here  re- 1  an  unusually  successful  grow- 

rfittirn?  vour  full  sharp  was  purchased  for  $8,050  by  cently,  C.  W.  Larson,  director  i  ing  season  this  year,  and  has 

,eiuiiK  yuui  luii  siiaie  i  penney.  the  chain  store  ,  *he  National  Dairy  Council,  the  additional  advantage  of  an 

I  magnate,  at  a  price  of  $3.60  a  i  reviewed  the  progress  of  dairy-  exceptionally  giXKl  price,  signi- 
A  cci’M’*'!  A pound.  Including  the  prize  1**  Lhe  state.  He  pointed  (jeg  that  lowans  will  have 

Do  A 1  IvJIN  money  he  won,  Clarence  ‘’ut  that  when  the  first  dairy  more  money  to  spend  during 

IT,  IOWA  j  Goecke  is  nearly  $10,000  richer  building  was  erected  a*  Ames,  1929  than  they  have  had  for 

,  .  <-u«  p  .  rui...  i  I  through  his  success  in  raising  Iowa  produced  only  82,000,000  many  years. 

'kcokuk  .  .G«i«  city  '  j  the  world’s  champion  steer.  pounds  of  butter,  valued  at  - 

Marshalltown  . Tlmaa-  ^  -  $20,000,000.  Since  then,  the  Pfggg  Associotion 

Rapubticaa  I  I  production  has  Increased  to  n  ai*  a  n  i 

Maaon  City  . . .  .CIoba.Caiatta  j  SECOND  AMONG  CORN  192.000.000  pounds,  valued  at  Publishes  Book  on 

*  j  I  MARKETS  $84,000,000.  Only  one  other  Iowa  as  a  Market 

Muacatin*  Journal  &  |  ,  gjoux  City. — Because  of  its  state  produces  as  much  butter  "Sizing  Up  the  Iowa  Mar- 

_ ***'  record  receipts  of  corn  shii>  as  Iowa,  he  declared.  And  ket,”  a  booklet  published  by 

Oakarooaa"  .JpwaW  ments  since  the  first  of  No-  butter  represents  little  more  the  Iowa  Daily  Press  Associa- 

Ottumwa  icouriar  !  vember,  Sioux  City  has  risen  than  half  Iowa’s  dairy  produc-  tion,  contains  thirty-two  pages 

^i*5r  . lo  second  place  among  the  tlon,  for  the  total  value  of  all  crammed  with  facts  and 

Waahinf ton  "V.'.’.".". Joura^  com  markets  of  the  United  dairy  products  is  $164,000,000  figures  of  the  marketing  pos- 

Watarloo  . . . ! EvMia's ' Caoriar  States.  It  Is  exceeded  only  by  annually,  making  an  average  siblllties  of  Iowa.  A  copy  will 

Watarioa  . THbuna  Chicago,  with  St.  Louls  HOW  in  income  of  $688  for  every  farm  be  mailed  on  request  to  any 

- ,  -  -■■■  ■  - - third  place.  I  in  the  state.  business  executive. 


Here  and  There  in  Iowa 


.A.  DVERTISERS  who  understand  the  Iowa 
market  know  from  experience  that  it  cannot  be 
I  covered  by  any  single  newspaper.  The  use  of 
I  newspapers  in  these  twenty-two  commercial 
i  centers  is  necessary  in  getting  your  full  share 
I  of  the  Iowa  business. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Amtta  . Tribune  Iowa  City 


Boone  . News-Republican 

I  Burlington  . Gazette 

I  Burlington  . Hawk-Eye 

'  Cedar  Rapids  . Gazette 

A  Republican 

I  Centerville. lowegian  A  Citizen 

!  Clinton  . Heraid 

I  Council  Bluffs  . Nonpareil 

!  Davenport . Democrat 

A  Leader 

Davenport  . Times 

Dubuque  ...Telegraph-Herald 
aad  Timas  Journal 

Fort  Dodge  . Massangar 

A  ChroalcU 

;  Fart  Madison  . Damecrat 


RAISES  CHAMPION  STEER  1  During  November  corn  re- 
Marshalltown.  —  C  1  a  r  ence  ,  ®®lpl®  totaled  1,660,000  bushels. 


iraae  insulation  board  known  Farm  leaders  are  freely  pre-  „  i2-vpar-ol(l  bov  who !  compared  with  258,000  bushels 

!  .w  ■  I  ‘llctInK  That  inside  the  next  j  ’  J  ^State  i  ‘luring  the  same  month  last 

K’ot  iDDrLuSew'lMMSt'*''  '““dw  ,»">  >»  1  "m'er  In  Marahad  co?oty.  rear-  Cnrn  ahlpm.nt.  an- 

™te  of  approximately  100,000  scattered  throughout  the  corn  named  the  world’s  cham- '  counted  for  609  of  the  7,590 

ctoT^o ' ‘’"'J  ^  many  | Xct  feeZ  cars  loadetf  In  Sioux 

17^0  to^s  oV corn  commerce  w-hich  ,  „ick,  his  Hereford  calf,  (’Hy  ‘luring  the  month.  The 

,50)  tons  of  corn  stalks  ‘Aill  niay  use  corn  stalks  as  their  jc  ....  .  grand  cham-  l‘’Lal  gain  in  car  loadings  for 

Vjv, aired  tor  a  year’,  opera- 1  raw  m.lerlal.  And  the  aale  or  »»;  faTerpatS '  N"*e™b«r  wa,  119  car.,  For 

I  corn  stalks  to  the  factories  |  j^jvestock  Exhibition  in  Chi- 1  Ibe  same  month  last  year  the 
Another  company  has  re-  will  be  one  of  the  farmer’s  sister  Emma  who '  total  was  7,709  carloads  of 

«Btly  been  formed  in  Illinois  most  steady  sources  of  Income,  exhibited  the  steer  against  the  !  "hlch  corn  contributed  only 

^  ~  -  best  stock  feeders  and  cattle  260  carloads. 

I  breeders  In  the  world,  shares 

A  I  with  Clarence  the  distinction  $154,000,000  IN  DAIRY 

DVERTISERS  w’ho  understand  the  Iowa  |  of  being  the  first  members  of  products 

p„„...  r - 1 - .K»-  - -  K»  Ihe  harm  Burra,,  a  boy.  and  dedication  of 

the  new  dairy  building  at  the 


girls’  4-H  Club  to  win  such  an 
honor. 


.Pres*  Citizen 


Keokuk  . Gate  City 

Marehalltown  . Timee- 

Repubtiezm 

Maaon  City  .  . .  .Globa-Cazatte 

A  Timet 

Muecatine  . Journal  A 

Nawa-Tribune 

Oalwein  . Register 

Oekaloota  . Herald 

Ottumwa  . Courier 

Sioux  City  . Journal 

Sioux  City  . Tribuna 

Washington  . Journal 

Watarloo  ....  Evaaiag  Caoriar 
Waterlea  . Tribune 


I  After  the  exhibition,  Dick '  l‘>'^a  State  College  here  re- 
was  purchased  for  $8,050  by  ®®n«lyf  f  Lar.'ion.  director 
J.  C.  I’enney,  the  chain  store  j  H*®  National  Dairy  Council, 
'  magnate,  at  a  price  of  $3.60  a  ,  reviewed  the  progress  of  dairy- 
pound.  Including  the  prize  l"K  I**  H*®  *I®L®-  H®  pointed 

money  he  won,  Clarence  ‘’ut  that  when  the  first  dairy 

j  Goecke  is  nearly  $10,000  richer  building  was  erected  a*  Ames, 
I  through  his  success  in  raising  Iowa  produced  only  82,000,000 
j  the  world’s  champion  steer.  pounds  of  butter,  valued  at 


SECOND  AMONG  CORN 
MARKETS 


$20,000,000.  Since  then,  the  i 
production  has  Increased  to 
192,000,000  pounds,  valued  at 
$84,000,000.  Only  one  other 


i  Sioux  City. — Because  of  its  state  produces  as  much  butter 
record  receipts  of  corn  shli>  as  Iowa,  he  declared.  And 
ments  since  the  first  of  No-  butter  represents  little  more 
!  vember,  Sioux  City  has  risen  than  half  Iowa’s  dairy  produc- 
to  second  place  among  the  tlon,  for  the  total  value  of  all 
corn  markets  of  the  United  dairy  products  is  $164,000,000 
States.  It  Is  exceeded  only  by  annually,  making  an  average 
Chicago,  with  St.  Louis  now  Jn  income  of  $688  for  every  farm 
third  place.  [in  the  state. 
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SLiWiCE  OFFICE  FOR  COLOR  GRAVURE 
ADVOCATED  BY  PRESS  MANUFACTURER 


W.  I.  Hughes,  International  Intaglio  Corporation,  Says  Number 
of  Publishers  Enthusiastic  About  Plan — Details  Advantages 
— Says  25  Papers  Will  Print  in  Color  by  End  of  1929 


rsi  ABLISHMEN'T  of  a  service  office 
iii  \ew  York  by  newspaper  pub¬ 
lishers,  printing  color  gravure  sectirnis,  is 
bcinf?  advocated 
by  W.  I.  Hughes, 
who  has  charge 
of  the  service  de¬ 
partment  of  the 
International  In¬ 
taglio  Corpora  - 
tion,  which  has 
sold  and  installed 
the  various  color 
presses  now  in 
successful  opera¬ 
tion  in  this  coun¬ 
try  and  Canada, 
with  the  excep¬ 
tion  of  the  Chi¬ 
cago  T  rilmne 

press,  designed  by 
that  paper’s  own  engineers  and  built  by 
the  <ioss  Press  Cf>mpany.  Mr.  Hughes 
declared  a  iiumlxT  of  publishers  with 
whom  he  had  talked  rc  ently  were  en¬ 
thusiastic  about  the  t>lan 

It  is  Mr.  Hughes’  contention  that  such 
an  office  would  enable  publishers  now 
using  color  gravure  to  effect  a  “real 
economy  and  assure  the  very  best  and 
most  consistent  results  for  advertisers.’’ 
l.ater.  as  more  papers  enter  the  color 
field,  another  office  might  be  opened  in 
Chic  go.  he  said.  Mr.  Hughes  listed  ad¬ 
vantages  such  an  arrangement  would 
afford  publishers,  in  the  following  state¬ 
ment  to  Editor  &  PuBUsutR  this  week: 

"1  It  would  not  be  necessary  for 
a-b  tisers  to  send  original  paintings  to 
f  wrious  rotogravure  plants.  The 
‘  e  office  at  New  York  or  Chicago, 

w«  ,  1  maintain  an  expert  color  photog¬ 
raph  r  \\Ik>  would  photograph  and  make 
the  I  olor  separations  of  the  original  paint¬ 
ing  t )  lie  reproduced.  The  color  positives 
c<juld  then  lie  made  and  the  necessary  re¬ 
touching  done  by  an  expert  retoucher  be¬ 
fore  the  positives  or  negatives  are  shipped 
to  the  various  plants  together  with  a  color 
cliart  of  the  exact  colors  to  be  used.  They 
mi'jht  also  be  made  in  a  small  size  and 
enlarged  at  the  out-of-town  print¬ 
ing  plant.  This  would  mean  that 
ea  h  newspaper  would  have  the  ad¬ 
vantage  of  employing  an  expert  photog¬ 
rapher  and  an  expert  color  retoucher, 
Iv  th  of  whom  are  essential  to  the  process 
of  color  gravure.  It  would  also  make 
for  a  luiiform  quality  of  printing  in  the 
various  color  gravure  newspapers.  At 
pre.-ent  there  are  only  a  few  really  great 
Color  pliotog^aphers  in  this  country  and 
the  same  is  true  of  polor  retouchers.  If 
the  publishers  would  cooperate  and  en¬ 
gage  the  services  of  an  expert  color 
photograirfier  and  an  expert  color  re¬ 
toucher,  they  would  be  assured  of  the 
very  best  work  at  a  minimum  expense, 
btt  ause  they  could  pro-rate  the  charge 
and  the  share  would  be  less  than  it  now 
is  when  publishers  individually  engage 
photographers  and  retouchers,  and  of 
course,  the  advertiser  would  be  assured 
of  consistent  results,  and  the  entire 
matter  of  handling  copy  would  be  greatly 
simplified.  The  service  agency  could 
send  out  these  color  positives  to  the 
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various  newspapers  for  reproduction  in 
much  the  same  manner  that  an  advertis¬ 
ing  agency  now  sends  out  engraved  color 
plates  to  the  various  magazines. 

“2.  Perliaps  in  the  same  service  office 
the  newspaiKTs  could  maintain  a  trained 
solicitor  for  color  advertising.  This  .same- 
plan  lias  been  su  cessfully  followed  by 
many  of  tlie  national  magazines,  and  is 
responsible  to  a  great  extent  for  the  enor¬ 
mous  developments  made  by  the  maga¬ 
zines  in  color  advertising.  In  the  case  of 
color  gravure  it  would  seem  that  there 
are  a  numlier  of  excellent  reasons  for 
requiring  the  service  of  a  solicitor  who  is 
particularly  familiar  with  the  process  of 
color  gravure,  and  who  lias  a  clear  con¬ 
ception  of  the  advantages  of  color  adver¬ 
tising.  It  is  a  fact  that  with  one  excep¬ 
tion,  newspaix'rs  liave  carried  only  a 
negligible  amount  of  color  advertising  and 
the  ncwsi>aper  organization  wliich  has 
successfully  develojied  color  advertisiog 
was  able  to  do  so  only  by  maintaining  a 
separate  sales  organization  for  their  mag¬ 
azine  color  features. 

“There  are  at  least  500  advertisers  us¬ 
ing  color  in  the  national  magazines. 
Approximately  50  of  these  advertisers 
have  used  four  color  gravure,  newspaper 
advertising  this  year.  This  would  indi¬ 
cate  that  there  are  about  450  national 
advertisers  who  are  using  color  and  who 
could  be  brought  over  to  newspaper  ad¬ 
vertising  if  the  newspapers  were  equipped 
to  print  high  class  color  work,  because 
newspapers  offer  a  better  concentration  of 
circulation.  A  great  many  of  these  ad¬ 
vertisers,  jiarticularly  in  the  food  and 
'  .are  lines  are  consistent  magazine 
advertisers,  but  have  not  used  mono¬ 
gravure  in  the  newspapers  even  though 
the  newspapers  offer  a  more  logical 
medium  for  this  type  of  advertising. 

“The  large  inciease  in  color  space  in 
the  national  magazines  since  1915,  demon¬ 
strates  how  completely  the  magazines, 
with  the  cooperation  of  advertising  agents, 
liave  educated  advertisers  to  the  use  of 
color.  It  is  certain  that  the  large  metro¬ 
politan  newspapers,  that  can  offer  a  better 
concentration  of  circulation  to  advertisers 
will  logically  receive  murh  of  this  adver¬ 
tising,  when  they  are  in  a  position  to  offer 
advertisers  four  color  printing. 

“It  is  safe  to  predict  that  by  the  end  of 
1929,  at  least  25  of  the  great  newspapers 
will  be  using  color  gravure. 

“While  color  gravure  has  had  a  con¬ 
sistent  development  for  the  past  five  years 
in  the  United  States  and  in  Canada,  still 
it  is  worth  while  to  note  that  the  first  de¬ 
velopments  in  color  gravure  were  made 
abroad. 

“Most  magazines  require  a  60  day  clos¬ 
ing  date  for  color  work.  If  a  newspaper 
were  to  require  a  30  day  closing  date, 
this  would  allow  them  ample  time  to  have 
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HOOVER’S  SECRETARY 


George  Akerson,  fornifr  Minneapolis 
newspaper  man,  recently  appointed 
fiecretary  and  political  adviser  to 
President-elect  Herbert  Hoover,  it 
often  mistaken  for  his  boss  because 
of  a  physical  and  facial  resemblance. 
During  the  trip  on  Hoover’s  cam¬ 
paign  train,  Akerson  was  often  ap¬ 
plauded  when  he  stepped  out  on  the 
platform  before  the  candidate. 


the  color  work  properly  photographed, 
by  making  color  separation  plates  which 
would  give  them  time  to  have  the  cy¬ 
linders  pre^red,  tested  and  they  could 
still  be  laid  away  in  reserve  for  two 
weeks  liefore  it  would  be  necessary  to 
use  them.  Unquestionably  color  gravure 
is  opening  up  a  new  field  for  newspaper 
advertising. 


STORES  PLACED  COPY 
EARLY  FOR  CHRISTMAS 

Holiday  Buying  Season  Pushed  Back 
to  Nov.  1  Now  as  Compart  d 
With  Last  Week  Rush  of 
Several  Years  Ago 

A  marked  increa^  in  tlie  am-  unt  of 
Christmas  advertising  placed  in  news¬ 
papers  by  departments  stores  early  bi 
November  was  evident  this  season,  ac¬ 
cording  to  W.  G.  Bryan,  president  of 
The  Bryan  Organization,  New  York 
Several  years  ago  Mr.  Bryan  was  a 
pioneer  in  urging  early  Christni.is  ad¬ 
vertising  on  the  part  of  depirtment 
stores.  When  he  was  advertising:  nun- 
ager  of  the  Kansas  City  Journal  in  1909, 
he  prevailed  upon  the  stores  to  move  the 
bulk  of  their  advertising  from  the  Sun¬ 
day  before  Christmas  to  the  second 
Sunday  before  Christmas.  This  led, 
Mr.  Bryan  believes,  to  a  gradual  moving 
ahead  of  the  annual  Christmas  drive  and 
has  greatly  aided  early  Christmas  shop¬ 
ping. 

A  specific  instance  of  the  early  appeal, 
which  Mr.  Bryan  noticed  this  year,  was 
the  advertising  of  Abraham  &  Straus  de¬ 
partment  store  in  Brooklyn.  This  store 
took  large  space  on  Nov.  1,  notifying 
charge  customers  that  they  might  buy 
in  November  and  pay  their  bills  in  Jan¬ 
uary. 

The  fact  that  a  department  store  had 
its  Christmas  display  arranged  in  its 
windows  on  Dec.  1,  eight  years  ago  was 
cause  for  gratification,  Mr.  Bryan  de¬ 
clared.  This  year,  he  said,  the  wiiulow 
displays  were  in  place  before  the  middle 
of  November. 


LEFT  $200,000  ESTATE 

Charles  N.  Gaunier,  Ohio  newspaper 
man  who  died  a  few  days  ago  at  his 
home  in  Zanesville,  left  an  estate  of  $200,- 
000.  A  large  sum  was  left  to  the  United 
Lutheran  church. 


r 


We  respectfully  invite  you,  too,  to  get 
acquainted.  To  compare  is  to  know. 
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Bought  on  Merit  I 

I 

'I'he  very  nature  of  a  newspaper  makes  it  | 

imjicrativc  that  only  dependable  supplies  be  | 

chosen.  | 

In  the  Stereotype  Department  the  flat  | 
forms  must  be  converted  into  curved  plates,  i 

and  the  mat  used  to  do  this  plays  an  impor-  | 

tant  role.  Where  Certified  Dry  Mats  are  used  | 

publishers  and  stereotypers  know  from  expe-  I 

rience  that  good  printing  plates  are  produced  | 

dav  in  and  day  out.  i 

i 

Over  400  of  your  fellow  publishers,  having  I 

compared  Certifieds,  have  found  that  they  can  | 

depend  on  them  and  are  using  them  for  their  \ 

proven  results.  j 


One  Quaill^ 
One  Trice 

MADE  \nrn%y  % 


Certified  Dry  Mat  Corporation 

340  MadiMin  Avenne.  New  York.  N.  Y. 


for  wet  met  prfaidng  with  DRY  MAT  faeility  — CERTIFIEDS 


W.  I.  Hughes 


Editor  &  Publisher  and  The  Fourth  Estate  for  January  5,  1929 
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Newsprint  Vrice  Schedule 
for  1929 

WE  regret  that  it  is  still  impossible  to  an¬ 
nounce  our  revised  newsprint  price  schedule 
for  1929.  The  revision  will,  however,  be  tnade  as 
soon  as  conditions  permit  and  will  include  retroac¬ 
tive  adjustments  on  shipments  due  after  January  first. 

INTERNATIONAL  PAPER  COMPANY 

100  EAST  42nd  STREET . NEWYORK  CITY 
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AVIATION  NEWS  WILL  MAKE  STREAMER 
HEADLINES  IN  PRESS  THIS  YEAR 


C.  B.  Allen,  Aviation  Editor  of  New  York  World,  Sees  1929  as 
Proving  Ground  for  Airplane  Transportation — Chicago 
Daily  News  Reported  Sponsoring  Flight 


headlines  will  be  made  in  the  war  when  he  won  his  commission  as 
press  during  1929  by  dar-  lieutenant  in  the  United  States  army  air 
he  growth  of  the  industry  service.  Altogether  he  has  flown 
more  than  200  hours,  and,  including 
-  i  flights  as  passenger  he  has  flown  more 

I  than  500  hour*  or  about  50,000  miles. 

1  I  -.  ^  He  is  now  a  first  lieutenant  in  the  air 

r  force  reserve. 

He  has  been  a  newspaper  man  since 
1920,  when  he  started  work  on  the  Cin- 
cinnatt  Commercial  Tribune.  He  had  at* 
tended  West  Virginia  University  for  two 
years,  leaving  to  enter  the  army  air 
service.  He  first  came  to  New  York  in 
1923,  joining  the  World  in  that  year.  As 
editor  of  the  World  he  has  par* 
ticipated  in  a  number  of  thrilling  flights. 

to  meet  the 
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ALFRED  A.  V^It 


ST.  PAUL 

O.J.KINGkSON 
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RalsloB 


Lawrence  to  meet  the  home-coming 
’round-the-world  army  flyers.  In  1927 
he  flew  from  New  York  to  San  Francisco 
with  air  mail  pilots  in  31  hours  elapsed 
time.  G>vering  the  New  England  flood 
of  a  year  ago  he  flew  from  New  York 
to  Montpelier,  Vt.,  and  back  again  in  one 
day. 

“It’s  the  only  way  to  travel,”  he  said 
this  week. 


•ALSTON  Purina  Co.  ran 


National  Copy 
in  The  Christian  Science  Monitor, 
using  37  insertions  with  a  total  of  5,460 
lines,  over  a  period  of  six  months. 

Noiv  consider  the  291  .  .  .  that  is  the 
number  of  tie'in  advertisements  featuring 
Ralston,  The  Whole  Wheat  Cereal,  placed 
in  The  Monitor  and  paid  for  by  51  local 
retailers  in  various  parts  of  the  United 
States. 

^Thc  total  linage  of  these  291  tie-in  advert 
tisements  was  4,733  lines — increasing 
Ralston  linage  86%  per  cent.,  at  no  cost 
to  the  manufacturer. 

There  was  no  Monitor  advertising  featuring 
this  produy  by  d^ers  prior  to  Ralston's 

The  Monitor. 
Dealer  tie-in  dcmM  national  advertising 
^imier  of  dealers  featuring 
Ralstpi^  in  jJ^k.locak  advertising  is  still 


C.  B.  Allen  ulking  with  Clarence 

Chamberlain,  noted  aviator.  ‘’••“o*'™ 

J.  R.  “Jack”  Harrison,  editor  and  pub- 
will  be  brought  to  a  point  where  pas-  lisher  of  the  Beloit  (Kan.)  Gazette,  a 
senger  flights  will  become  commonplace,  newly  elected  member  of  the  state  senate 
in  the  c^ion  of  Carl  B.  Allen,  aviation  and  a  widely  quoted  editor,  has  mapped 
editor  of  the  New  York  World.  Mr.  out  his  campaign  in  the  legislature  this 
Allen  is  one  of  the  few  aviation  editors  winter. 

of  this  country  with  a  transport  pilot’s  ,“I  am  inclined  to  thijd?  Ui.it  any  ser* 
license  entitling  him  to  fly  passenger  and  vice  I  may  render  the  ok^K^Ttas 

freight  airplanes.  as  member  of  the  state^wjaff^il^Jie- 

Interviewed  this  week,  Mr.  Allen  pre-  in  heading  off  hectic  reformers  with 
dieted  the  year  would  furnish  spectacular  plans  for  the  moral  and  general  uplift  of 
aviation  news  helpful  to  newspaper  circu-  the  great  common  people.  Swivel  chair 
lations  and  declared  he  saw  the  day  com-  autocrats  and  bureaucratic  goverrunent 
ing  when  all  metropolitan  dailies  would  will  find  me  listed  as  an  enemy,” 
be  equipped  with  airplanes  as  today  they  Harrison  said.  ' 

have  automobiles.  - - 

“I  believe  that  the  Pacific  will  be  flown 

some  time  next  year,”  Mr.  Allen  said.  PRESS  FOR  N.  Y.  DAILY 

"And  there  are  bwnd  to  be  a  number  of  A  new  Scott  high  speed  double  sex* 

vSt  a“AS,rfr“ 

“The  Chicago  Daily  News  is  having  a  Curtis-Martin  paper*s  press  capacity  50 
special  airplane  built  by  the  Bellanca  pej  cent.  TJie  present,  equipment  con-w 
Company,  about  which  a  number  of  Snjl'ttT 

ports  are  current.  It  is  thought  by  some  ’our  sextuples  »  three  oauples.  Tne 
that  the  pilot  in  charge,  Shirley  ShorL  ”cw  press  will  be  ready  for  operation 

ISMS' hi,  ,13Y3WOri  ,llh 

"A  new  recruit  to  the  ranks  of  news-  r»Aiiv»c  di  aatt 

paper  airplane  owners  will  shortly  bt  the  .  Y  f  •  P**A|iT 

Detroit  News.  James  Piersoll,  a  foyfi0l393e  ^MUJn^Ithii^^t 
barnstorming  pilot,  is  a  member  of  the  Carbondale  (Pa.)  Leader.  Dec.  30,  but 
News  staff,  and  will  fly  the  plane  for  his  the  publicati^  was.  able  tos  continue 


Mr.  Allen  said  it  was  difficult  to*a«CT- 
mine  just  what  the  cost  of  maintaining  a 
plane  would  be  to  a  newspaper.  Lady 
Heath,  he  said,  had  estimated  that  she 
spent  about  $100  a  month  keeping  up  her 
Moth  DeHaviland.  flying  3.000  miles  in 
that  time.  To  fly  one  of  the  Ford  14* 

essenger  tri-motored  monoplanes,  it  has 
m  estimated,  costs  $100  an  hour. 

Some  aviation  stories  in  prospect  for 
1929  include  the  scheduled  flight  of  the 
British  dirigible  R.lOl  from  -JUpd^  ^ 
Montreal,  and  continuation  ftlthgVaH 
tempts  by  French  pilots  to  cross  the 
Atlantic  from  Pkris  to  NeWp'V^rk.  Tl» 
opening  of  a  number  of  airplane  ipaslengCT 
lines  are  also  set  for  next  ^)car,  includ¬ 
ing  the  Transcontinental  Air  Transport 
Coitimny,  with  which  Col.  Charles  A. 
Lindbergh  is  connected,  the  Western  Air 
Express,  the  Boeing  Air  Tranportation 
ConvuiY  and  Pan-American  Airways. 

Mr.  Allen  was  awarded  his  transport 
pilot’s  license  only  a  short  time  ago  by 
the  United  Department  of  Commerce. 
His  license  is  number  at  77,  nnH 
Iqr  Oarence  M.  Young,  director  of  aero¬ 
nautics.  Mr.  Allen  kjuiEdLUUBUlUiUE 
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'WT^Z  Generalizadons  are  dangerous,  but 

there  is  a  lot  of  truth  in  ^em. 

Otherwise  they  never  would  have  be¬ 
come  generalizations.  And  so  there  is  a  lot  of  truth  in  the 
statement  that  women  **read**  the  pictures  and  captions  of 
publications,  and  that  they  get  their  fashion  ideas  from  pic¬ 
tures  and  window  displays.  01  Next  best  to  getting  a  woman 
to  visit  a  store  and  see  the  merchandise  is  showing  her  a  pic¬ 
ture  of  that  merchandise — a  picture  as  true  as  a  reflection 
of  herself  in  a  mirror — a  photograph  reproduced  perfectly 
in  the  rotogravure  section  of  your  newspapers. 


MERCHANT 

SHOULD  USE  P  I  C  T  U  R  E  S 


m  believe  0Mr 
eualomera  are 
thane  who  plaee 
their  advertiaem 
menta  in  the  roto^ 
gravure  aeetion 
of  your  paper 


m/6V  can’t  consume  rotofra- 
A  Tnre  paper  faster  than  a 
perfectly  printed  rotograrnre 
section  helps  to  Increase  your 
circulation  and  Induces  more 
and  more  advertisers  to  use 
that  section  of  your  paper. 
(Figures  show  that  both  of 
those  desirable  results  follow 
good  rotogravure.) 

Those  truths  are  the  reasons 
Kimberly-Clark  Interest  con¬ 
tinues  long  after  Its  paper  Is 
delivered  to  Its  newspaper  cus¬ 
tomers.  Those  truths  are  the 
explanations  of  the  service  we 
give  publishers  In  the  mechan¬ 
ics  of  printing  constantly  Im¬ 
proved  rotogravure  sections 
and  the  service  we  give  pub¬ 
lishers  In  making  It  easier  for 
their  advertisers  to  use  con¬ 
stantly  Improved  advertising 
In  the  rotogravure  sections.  ^ 

On  this  page  we  Illustrate  how 
you  can  use  a  Kimberly-Clark 
Corporation  Roto  Photo  Serv¬ 
ice  Catalog  In  presenting  adver¬ 
tising  suggestions  to  advertisers. 

Each  of  these  layouts  was  made 
up  from  material  contained  In 
the  Fall  and  Winter,  ltMI8-90, 
Catalog.  In  that  book  there  are 
over  two  hundred  Illustrations 
on  practically  every  kind  of 
merchandise  and  service,  along 


Rotogravure  gives  all 
the  details  at  a  glance 
This  is  important  to 
those  who  advertise  to 
women  who  observe 


smartness  ts  a 
selling  feature  in  an 
advertisement  for  lug' 
gage,  then  pictures  are 
essential  to  a  luggage 
advertisement 

Sell  Your  Advertisers 

%0^^‘Prin..  On  THE  Use  OF  Pictures 


with  borders,  backgrounds  and 
layout  suggestions,  especially 
suited  to  rotogravure. 

Until  you  take  a  copy  of  this 
book  and  begin  to  make  up 
actual  suggestions  yon  hardly 
appreciate  the  wealth  of  mate¬ 
rial  In  It— yon  hardly  realise  how 
effective  an  agent  It  can  be  In 
enlarging  rotogravure  lineage. 

That  book  — and  the  photo¬ 
graphs  that  we  furnish  free— 
Is  a  part  of  our  service  to  our 
customers- your  advertisers. 

Are  yon  using  it  to  their  and 
to  your  maximum  advantage  t 
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^  CITY  EDITOR  IS 
JOB-HUNTERS’  TARGET 


ELLIS  SUIT  SETTLED 


A  Distinguished  WEEKLY  Feature 

JOHN  HAY  ONCE  SAID 

"Real  history  is  not  to  he  found  in  books  but  in  personal  anecdotes  and 
private  letters  of  those  who  make  history.  These  reveal  the  men  themselves.'* 


A(reeBi*nt  of  Counsel  En<li  Fibre 
Blenket  Compeny  Litigation 

Evening  Post  Litigation  over  5,000  shares  of  New 
ants  —  Some  England  Fibre  Blanket  Company  stock, 
k  ns  Low  which  has  been  pending  in  the  Worcester, 

^  ,  Mass.,  County  Probate  Court  for  several 

months,  has  been  settled  by  an  agreement 
“  of  counsel. 

N  York  City  desk  The  action  was  for  $100,000  and  was 
for  renewed  ac-  brought  by  Mrs.  Anna  B.  Ellis  of  East 
:  ubiquitous  news-  BrocJcfield  and  Worcester,  against  her 
paper-job-  husband,  Frank  E.  Ellis,  former  business 
hunters,  constant-  executive  of  the  Worcester  Telegram. 
ly  on  the  watch  She  sought  to  obtain  the  proceeds  from 
for  a  chance  to  the  5,000  shares  which  she  claimed  to 
“make  good”  in  have  given  her  husband  to  dispose  of. 
the  world’s  larg¬ 
est  city. 

At  least  that 
has  been  the  ex¬ 
perience  of  Row- 
la  n  d  Wood, 
formerly  of  Con¬ 
solidated  Press, 
who  became  city 
editor  of  the 
New  York  Eve¬ 
ning  Post  Dec.  2. 

The  number  of  The  annual  meeting  of  the  New  York 
plic.ints  for  positions  has  tripled  since  State  Publishers’  Association  will  be 
;  took  charge,  large  numbers  apparently  held  at  the  Hotel  Syracuse,  Syracuse, 
iicviiig  a  new  man  on  the  job  naturally  N.  Y.,  on  Thursday,  Jan.  31  and  Friday, 
Jin^  his  duties  with  a  “shake-up.”  Feb.  1.  Members  of  the  New  York  City 
Such  has  not  been  the  case  on  the  Publishers  Association  have  been  invited 
venin'.;  Post,  where  in  the  month  he  to  attend  the  sessions  and  many  have 
IS  been  city  editor,  Mr.  Wood  has  only  accepted,  according  to  the  announcement 
yen  four  men  jobs.  Before  he  was  ap-  by  Jerome  D.  Barnum,  president  of  the 
)intcd  and  Vincent  Byers,  now  manag-  Association. 

g  editor,  was  on  the  desk,  the  number  The  meeting  will  open  with  an  informal 
[  applicants  had  fallen  off  to  one  a  day.  luncheon  followed  by  a  program  in  the 
he  moment  the  news  was  out  that  a  afternoon  devoted  entirely  to  the  labor 
:w  city  editor  was  in  charge  the  number  problems  facing  newspapers  in  new  York 
aniHil  to  three  a  day.  State  in  which  Harvey  Kelly,  represent- 

During  the  month  40  of  the  callers  ing  the  Standing  Committee  of  the 
ere  asked  to  fill  out  formal  applications  A.  N.  P.  A.  and  J.  B.  Pinkham,  the  New 
w  positions  and  the  new  city  editor  has  York  State  labor  represenative,  will  be 
use  now  on  file.  Mr.  Wood  at  first  at-  the  principal  speakers, 
mpted  to  see  all  the  job-hunters.  He  The  plans  for  the  new  courses  in  print- 
jond  it  impossible,  but  did  manage  to  ing  at  the  Empire  State  School  of  Print- 
ilk  to  20  of  the  40.  Most  of  them  were  jng  at  Ithaca  will  be  laid  before  the 
ut  of  work  he  found.  The  great  ma-  members  by  John  W.  Baker  of  the 
arity  were  college  graduates  with  news-  Olean  Herald,  chairman  of  the  school 
*per  experience.  Some  offered  to  committee  and  Don  Johnson,  .school  prin- 


NOW  for  a  little  real  history  a  la  John  Hay 


An  Attic  Salt-Shake 


the  Royal  Society  in  London.  Mark  Twain  Daniel  Chester  French,  the  sculptor,  Jirs.  French 
was  up  to  respond  to  the  toast  "Literature.”  remarked  that  she  had  just  seen  a  friend — 
"Ladies  and  Kentlemen.*'  he  began  in  his  it  wa.s  Mrs.  Henry  Fairfield  Osborn,  wife  of 
famous  drawl,  “Literature  is  in  a  pretty  bad  the  naturalist— who  told  of  having  a  dinner  at 
way.  Shakespeare  is  dead  and  gone.  Milton  which  Peary  (discoverer  of  the  North  Pole) 
is  gathered  unto  his  fathers.  Tennyson  is  no  sat  on  her  right  and  Amundsen  (discoverer 
longer  with  us,  and,  ladies  and  gentlemen,  I  of  the  South  Pole)  on  her  left, 
am  sorry  to  say  that  I'm  not  feeling  very  well  "Shouldn't  you  think  she  would  have  been 
myself.”  excited?”  said  Mrs.  French. 

Then  he  sat  down.  "I  should  indeed,"  agreed  Mr.  French.  "I 

*  *  *  should  think  she  would  have  felt  like  the 

A  YOUNG  dramatic  critic  blessed  with  that  Equator." 

fine  old  name  of  Moses,  got  the  idea  that  be  s  •  • 

would  make  greater  strides  in  his  profession 

were  he  to  change  it.  And  so  he  blossomed  THIS  very  human  story  about  the  Prince 

into  Morton.  Israel  Zangwrill — wit  of  wits —  of  Wales  is  told  by  Mrs.  A.  M.  W.  Stirling, 
although  very  fond  of  Morton,  never  quite  for-  sister-indaw  of  William  De  Morgan,  famous 
gave  him  the  change  of  name.  Gn  one  occa-  novelist: 

sion  when  the  critic  was  guest  of  honor  at  l>uring  his  tour  in  India,  worn  out  with  the 
a  dinner  presided  over  by  Zangwili,  the  latter  enthusiasm  of  his  welcome  and  the  reiteration 
"stopped  the  show”  when  he  began  his  re-  of  "God  Save  the  King,”  and  "God  Bless  the 
marks  writh:  "And  the  Lord  spake  unto  Mor-  Prince  of  Wales,"  the  Prince  staggered  one 
ton,  saying."  day  into  the  mess-room  at  Delhi. 

•  *  •  "Ten  ‘G<d  saves’  and  eight  ‘God  Messes’," 

EVERY  prisoner  entering  Sing  Sing  has  to  he  ejaculated.  “For  God’s  sake  give  me  • 

answer  a  long  list  of  formal  questions  put  to  drink.” 

him  by  the  record  clerk,  relates  Warden  Lewis  •  •  • 

E.  Lawes  (in  "Life  an  I  Death  in  Sing  Sing"). 

The  final  question;  "How  did  you  happen  to  A  MEMBER  of  Parliament  on  his  return  to 
get  into  prison?"  was  asked  of  a  negro,  com-  I-ondon  from  a  visit  to  the  United  States, 

mitted  for  assault  and  battery.  was  giving  his  colleagues  in  the  House  of 

"Two  deputy  .sheriffs  just  brought  me  along,"  Commons  his  views  upon  the  Prohibition  prob- 

he  replied.  lem.  He  said  that  when  in  New  York  bo 

"I  know,”  said  the  clerk,  grinning,  "but  was  inviterl  to  try  a  drink  called  "near  beer.” 

didn’t  alcohol  have  something  to  do  with  your  "All  I  can  say,”  he  added,  "is  that  the  imtte- 

coming  here?”  tnan  who  invented  it  is  a  pretty  poor  judge  of 

"Yes,  sah,  dey  was  bofe  considerably  teaed  up",  distance.” 


Labor  Problems  Chief  Topic  for  Con- 
sideration  of  Dailies  at  Syracuse — 
Weekly  Group  Will 
Also  Meet 


Rowland  Wood 


CLEAN.  LIVELY  HUMOR  FOR  DISCRIMINATING  READERS. 
AMUSING  AND  WORTH-WHILE. 


An  Attic  Salt-Shaker 

A  Cheery,  Newsy,  Weekly  Budget  of  Little  Stories  About  Big  Peoplt 
Hot  from  the  International  Griddle. 


ONCE  A  WEEK 


Brooklyn  Eagle,  and  the  Savanfvah  Times,  chairman,  to  listen  to  plans  for 
Morning  Press;  James  D.  Carson,  a  improvement  of  service, 
ibtgers  University  graduate,  and  Robert  annual  dinner  will  be  held  in  the 

S.  Sylvester,  who  received  his  newspaper  small  ballroom  of  the  Hotel  Syracuse 
•lining  in  New  Haven.  that  evening,  to  which  members  of  the 

-  New  York  State  Press  Associaion,  com- 

CHRISTMAS  SERVICE  SECTION  prising  the  weekly  newspapers,  have 
,  1  -c  j  been  invited  to  join.  On  the  following 

i;  A  s^ial  Christmas  classified  section  n^Q^ning  William  A.  Thomson,  director 
lAvotcd  to  churches  and  fraternal  organ-  Advertising  of  the 

^ns  was  issued  by  the  Oaklai^  ^  p  ^  fj^^ris  of  the 

Tnbune,  Dec.  22,  News  of  the  Courier,  chairman  of  the  New 

^^istmas  pre^rams  to  be  conducted  by  York  State  Advertising  Men’s  Depart- 
K  various  churches  made  up  the  text  cental,  will  discuss  more  advertising  for 
■d  advertisements  were  obtained  from  newspapers.  L.  B.  Palmer,  manager  of 
w  ^istors  and  from  1<^1  Icxiges.  Mor-  ^  p  ^  ^jjj  present  other  prob- 
Iw  J.  A.  Mc^nald,  classifiM  advertis-  jems  of  newspapers.  The  luiwdieon 
•■g  manager,  directed  the  solicitation.  sneaker  on  Friday  will  be  Merwin  K. 


Client  Papers  include: 

Ening  Graphic  (Saturday  Magazine) 
lily  News  (Midweek  Supplement) 

News 

ladelpbia  Public  Ledger 
Atlanta  Journal 
Dallas  News 

Kansas  City  Star 

Hartford  Courant 

Syracuse  Post-Star 
San  Jose  Merc 


R)  Sunilay  Telegram 

(S.  C.)  Evening  Post 
I  (S.  C.)  State 
dlle  (N.  C.)  Citisen 
ronto  Star 
Ottawa  Journal 

Montreal  Standard 
Calgary  Herald 
Moose  Jaw  T 
Ivingtton 
Chariot 


Wnwal  ■sIBMCtice  of  the  Eagle,  journalism  by  Frank  Tripp  of  the  Gan- 
^  3  -  ^  nett  Newspapers. 

FNGAGFP  annual  dinner  of  the  New  York 

TlnCT’WT-'  .57  State  Press  Association  at  which 

nirrrfBts^b  hMniWBn>->inade  of  the  Franklin  Roosevelt,  Governor,  and  U.  S. 
apBpt  on  Feb.  Senator  Royal  S.  Copeland  will  be  guests 

J*nct  of  honor,  will  be  served  at  the  Hotel 
Onondaga.  The  New  York  State  Press 
Asociation  will  hold  all  day  sessions  on 
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Editor  &  Publisher  and  The  Fourth  Estate  for  January  5,  1929 


E  D  I 


NEW  EAGLE  OWNERSHIP 


Group  ownership  technique  starts  the  new  year 
with  a  notable  achievement.  Frank  E.  Gannett 
purchases  Brooklyn  Eagle.  This  is  among  the 
major  newspaper  transfers  in  point  of  investment,  and 
because  of  the  peculiar  qualities  of  the  Eagle  it  is  of 
absorbing  interest.  To  us  it  seems  entirely  appro¬ 
priate  that  Mr.  Gannett  should  acquire  that  news¬ 
paper,  if  and  when  its  employe-proprietors  might 
wish  to  relinquish  control.  He  will  appreciate  and 
protect  the  elements  in  the  Eagle  that  have  given  it 
through  the  years  an  enduring  grip  on  the  hearts  as 
well  as  the  minds  of  its  family  of  readers,  and  its 
world-wide  reputation  for  enterprise,  vision  and  honest 
puriK>se.  Mr.  Gannett  and  his  associates  will  make 
the  great  Eagle  greater. 

To  the  journalistic  student  newspapers  take  on  per¬ 
sonalities,  even  as  men,  and  we  have  long  looked  on 
the  Eagle  as  the  very  highest  type  of  good  citizen. 
He  has  lived  in  a  fine  house,  on  the  main  street.  Fair 
and  industrious  in  business,  he  has  prospered.  His 
ideas  of  life  have  been  wholesome,  kindly,  just, 
tolerant  and  wise.  He  was  a  diligent  searcher  for 
truth  and,  finding  it,  did  not  fear  to  speak  it.  He 
walked  down  the  street  with  his  head  up,  equally 
friendly  with  those  of  influence  and  those  to  whom 
life  was  a  struggle.  He  tempered  the  wind  for  the 
shorn  lamb.  He  had  an  eye  for  beauty,  as  well  as 
for  practical  affairs.  He  deeply  loved  children.  .‘\nd, 
of  course,  he  gathered  about  him  in  the  office  an 
interesting,  vital,  right-thinking,  clean-living  group 
of  individuals  who  were  Eagle  men  from  disposition 
and  remained  Eagle  men  by  reason  of  temperament. 
Together  they  have  fought  for  their  borough  in  the 
metropolis,  for  their  city,  state  and  nation.  It  has 
been  as  fine  a  performance  as  American  journalism 
can  boast.  There  is  a  new  pilot  now,  but  the  Elagle 
will  not  change  its  course. 

The  newspaper  has  been  remarkable  because  of  its 
preponderant  localism,  perhaps  unequaled  both  for 
intensity  and  volume  but  always  leavened  by  a  grasp 
of  national  and  international  affairs  on  a  par  with 
the  best  metropolitan  newspapers.  We  doubt  if  in 
all  America  any  newspaper  has  a  comparable  record 
of  local  and  surburban  news  coverage.  In  a  vast 
aixi  bewildering  city  it  has  paid  attention  to  minor 
events  in  its  field  as  one  might  expect  of  a  news¬ 
paper  in  a  relatively  small  community.  Yet  it 
managed  to  keep  abreast  of  the  broad  action  of  the 
world  and  its  Washington  and  foreign  services  scored 
many  a  triumph.  Its  editorial  policies  have  been  pro¬ 
gressive,  thoughtful,  interesting  and  boldly  independ¬ 
ent.  For  years  the  Eagle  slogan  was  "Three 
cents  daily  and  Sunday,  and  worth  it.”  This  under¬ 
stated  the  fact  for  many  thousands  of  Brooklyn 
people  who  valued  the  paper  for  its  qualities  and 
especially  for  its  service  in  supporting  the  old  Brook¬ 
lyn  homogeneity,  without  which  the  City  of  Churches 
would  have  lost  its  character  in  the  Greater  City. 


Remarkable,  too,  has  been  the  Eagle  in  advertising. 
For  years  it  has  been  one  of  the  great  linage  papers 
of  the  country.  Local  advertisers  were  firm  patrons, 
national  grew  to  big  proportions  and  the  management 
took  full  advantage  of  the  classified  department  op¬ 
portunity.  Its  advertising  was  built  on  the  policy  of 
service  to  the  reader  and  when  it  went  into  such 
things  as  a  vacation  and  resort  bureau,  or  an  informa¬ 
tion  service,  or  a  kiddie  club,  or  an  annual  almanac, 
the  purpose  seemed  not  to  be  to  pile  up  agate  lines, 
but  to  yield  a  reader  value,  .^nd,  of  course,  agate 
lines  of  advertising  came  as  they  habitually  do  in 
these  circumstances.  It  is  perhaps  true  that  the  Eagle 
carries  more  agate  lines  per  unit  of  circulation  than 
any  metropolitan  newspaper. 

Editor  &  Publisher  congratulates  the  retiring 
owners  on  their  fine  job  in  journalism  and  welcomes 
the  new  owner  as  an  entirely  appropriate  successor. 
The  new  E^gle  will  be  the  belov^  old  Elagle  and  a 
natural  sister  of  the  Gannett  group  now  numbering 
16  newspapers,  Mr.  Gannett’s  achievement  in  less  than 
20  years  of  building. 


The  Quill,  of  Sigma  Delta  CM,  deplores  the 
l6-page  Susulay  comic  section  as  waste  of^  poper 
and  ink.  /American  children  deserve  their  toys. 
Nor  do  we  begrudge  any  laughs  adults  may  And. 


R  I  ^  L 


Fear  thou  not;  for  I  am  with  thee;  be  not 
dismayed;  for  I  am  thy  God;  I  will  strengthen 
thee;  yea,  I  will  help  thee;  yea,  I  will  uphold 
thee  with  the  right  hand  of  my  rigbteonsneas. 
- Isaiah,  XLI;  10. 


THE  RADIO  DOLLAR 


There  is  no  doubt  in  the  mind  of  Merlin  H. 
Aylesworth,  president  of  the  National  Broadcast¬ 
ing  Company,  that  radio  is  in  the  contest  for  the 
dollar  of  the  national  advertiser.  Mr.  Aylesworth’s 
business  has  been  and  is  to  make  broadcasting  pay. 
In  accounting  for  his  stewardship  before  the  air  audi¬ 
ence  the  other  night  he  said:  “We  obtain  financial 
support  in  the  same  way  as  does  our  sister  industry — 
the  publication  business.  That  is,  by  making  avail¬ 
able  a  certain  proportion  of  space  or  time  for  the 
printed  or  spoken  messages  of  commercial  concerns. 
In  other  words — advertising.” 

Mr.  Aylesworth,  however,  insisted  that  there  was 
no  rivalry,  but  rather  that  broadcasting  “dovetails” 
with  published  advertising  and  stimulates  it.  He  read  a 
letter  from  the  president  of  the  American  Tobacco 
Company,  wherein  it  was  stated  that  for  four  months 
Lucky  Strike  advertising  was  suspended  in  newspapers 
and  magazines,  except  in  a  few  publications,  and  the 
entire  appropriation  given  for  a  radio  test  which  was 
counted  highly  successful.  It  was  also  announced 
that  there  would  now  be  a  new  advertising  campaign 
for  that  brand  of  cigarettes  in  which  every  daily 
newspaper  in  the  country  would  share.  This,  Mr. 
Ayleswoitli  held,  demonstrated  his  point  that  radio  ad¬ 
vertising  did  not  disturb  other  media,  but  rather  stim¬ 
ulated  its  advertising. 

We  do  not  follow  this  logic.  In  the  instance  of 
the  American  Tobacco  Company,  it  appears  to  be 
true  that  whereas  for  four  months  radio  got  the  busi¬ 
ness,  now  the  newspaper  is  to  have  a  share.  Lucky 
Strike  appropriation  is  broad  enough  to  cover  all 
media.  But  for  this  one  instance  we  might  cite  a 
number  of  radio  advertisers  who  do  little  or  no  news¬ 
paper  advertising.  They  have  a  full  right  to  their 
experience.  It  is  up  to  the  newspaper  to  fight  for 
and  hold  the  business.  But  how  clever  of  Mr. 
Aylesworth  to  keep  the  press  thinking  that  radio  is 
not  a  rival  for  the  advertising  dollar.  He  has  all 
along  contended  that  the  newspaper  need  never  regard 
his  instrumentality  as  a  competitor.  Yet,  we  find  it 
active  in  the  news  field,  in  advertising  and  in  the  pub¬ 
licity,  from  week  to  week  in  increasing  volume  and 
intensity.  We  have  no  doubt  that  it  is  a  rival  both 
for  public  power  and  for  private  profit.  And  our 
notion  is  that,  whatever  this  may  or  may  not  portend, 
it  is  well  enough  to  recognize  the  simple  fact  without 
quite  so  much  mutual  handshaking. 


This  year  should  be  notable  in  journalistic 
history  for  int’entions  and  creations  that  make 
for  the  progress  of  the  editorial  side! 


WHAT  DID  THEY  SAY? 


WHEN  Edit(»  &  Publisher  complained  of  the 
broadcasting  and  printing  of  cribbed  news  by 
the  so-called  news  magazine  Time,  the  edi¬ 


tor  of  that  publication  wrote  in  that  he  didn’t  think 
it  was  wrong  to  lift  other  people’s  news  property,  but 
to  further  reassure  himself  on  this  Interesting  point 
he  promised  to  write  letters  to  a  list  of  distinguished 
newspaper  editors  and  publishers,  eliciting  their  opin¬ 
ion  whether  Time  might  justifiably  crib  its  stuff. 

Weeks  have  passed  and  we  are  wondering  what,  if 
anything,  the  distinguished  newspaper  men  said  of  the 
practice.  Perhaps  the  editor  of  Time  will  be  willing 
to  publish  the  result  of  his  proposed  inquiry,  or  make 
it  available  to  Editor  &  Publisher  for  publication  in 
our  columns,  the  writers  consenting. 


PROPAGANDA  MILL 


Booze  continues  to  be  an  interesting  subject, 
witness  the  week’s  enterprising  campaign  against 
poison  liquor  by  New  York  Telegram  and  Mr. 
Hearst’s  $25,000  prize  for  the  best  plan  to  deal 
with  the  prohibition  question. 


BROUN  ON  THE  NATION 


In  England  it  is  proposed  that  a  commissio* 
of  distinguished  journalists  and  public  m/U 
draw  up  a  code  of  ethics  for  the  press.  IV* 
offer  the  code  of  the  American  Society  of 
Editors  as  a  model. 


I 


THEIRE  is  a  type  of  business  man  in  this  coun&r 
who  is  convinced  that  a  reptile  press  is  aUaj 
a  possibility.  It  is  this  sinister  psydiology  whic 
makes  easy  the  activities  of  men  like  J.  W.  Sylvester 
whose  Chicago  propaganda  mill  has  been  exposed 
St.  Louis  Post-Despatch.  The  subsidized  press, 
coerced  editor,  the  propaganda  corrupted  schooiro? 
the  hand-picked  paid  lecturer  and  the  bamboozled  a 
bribed  university  professor  are  the  familiar  proiierties 
in  this  set-up.  The  mask  would  be  some  such  bunk 
as  that  the  Russian  reds  are  about  to  throttle  poor, 
old  Uncle  Samuel.  The  prize  is  privilege  tliroi 
legislation.  Mr.  Sylvester,  if  the  story  is  correct, 
invented  nothing,  but  has  organized  on  an  ambitio 
scale  elements  which  amateurs  have  toyed  with  f 
years. 

Yes,  hard-headed  business  men,  of  a  t)rpe,  will  put 
thousands  and  perhaps  millions  into  such  a  raw  arvl 
vicious  enterprise  as  that.  Sylvester  will  sell  ’em.  But 
we  rather  incline  to  the  notion  that  the  ludustriai 
Conservation  Board  is  foredoomed  to  ineffectiveness. 
The  bones  of  the  Bdshevism  bogey  are  beginning  to 
rattle  in  this  country.  The  exposures  of  the  Power 
Trust  press  agents  are  somewhat  too  fresh  in  ment- 
ory.  Congress  may  be  a  little  touchy.  Senates 
Walsh  is  gunning  for  the  commercial  bally-hoo  artist 
A  reptile  press  is  always  an  interesting  theory,  but 
difficult  to  deliver  as  a  fact.  And  one  Paul  Y. 
Anderson  can  tear  down  a  bunk  propaganda  ^‘rul:ture 
faster  than  a  thousand  Sylvesters  and  Insults  ((tud 
build  it.  But,  of  course,  we  wish  Sylvester  wdl.  I; 
is  always  a  pleasure  to  know  that  there  is  -omcfrt 
as  persuasive  as  he  to  intrigue  the  type  of 
man  who  falls  for  reptile  measures  and  induce  h’r: 
to  contribute  to  a  holy  and  plausible  cause. 


HEYWOOD  BROUN,  who  was  fired  from  the 
World  for  his  celebrated  piece  in  the 
on  the  subject,  “What’s  the  Matter  with  tk 
World,”  now  writes  on  “What’s  the  Matter  with  t!* 
Nation”  in  that  publication,  explaining  that  the  editer 
had  granted  immunity.  He  complains  that  Oswald 
Garrison  V’illard  is  too  much  of  a  gentlemaa 
runs  a  liberal,  progressive  or  radical  paper,  as 
will,  yet  desires  to  be  respectable.  He  is  a  consem- 
tive  in  many  respects.  Broun  thinks  that  if,  yao 
ago,  there  could  have  been  a  marriage  of  the  Natka 
and  the  old  Masses  something  of  great  quality  migh 
have  been  derived  from  the  union.  As  it  stands  tht 
Nation  is  in  special  need  of  ribaldry.  Its  critic  can¬ 
not  reconcile  a  reform  journal  having  the  good  tasu 
of  a  Boston  Transcript,  or  a  radical  editor  who  dcci 
not  actually  enjoy  the  business  of  fighting. 

Broun  is  always  a  good  sport  and,  of  course,  is 
only  half  serious  in  this  criticism.  Consisics: 
progressives  are  fine  and  sensitive  people  the  world 
over  and  Mr.  Villard  is  no  exceptioa  In  general  tbi 
technique  of  the  Nation  is  admirable  for  its  purpu* 
and  its  form,  not  the  “frock-coat”  that  Broun 
scribes,  but  a  readable  page.  The  fault  we  find  with 
the  Nation  is  that  it  sometimes  spends  its  ericr^ 
quibbling  over  small  matters,  while  big  questions  u 
its  field  go  begging.  By  and  large  its  minority 
opinions  are  as  useful  as  any  reports  in  print  ® 
this  country.  If  Mr.  Villard  would  dispel  the  thougbt 
that  the  Nation  must  be  made  for  a  select  circle,  *sd 
would  broaden  the  service  of  his  magazine  and  prO" 
ceed  to  sell  it  where  h  is  needed,  its  cont'^ibutic* 
would  be  immeasurably  increased. 
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PURELY  PERSONAL 


PVRUS  H.  K.  CURTIS,  Philadelphia 
l«iblisher,  who  was  to  have  been  the 
^l.er  at  the  Boston  (Mass.)  (Thamber 
i  C  inunerce  luncheon  Dec.  27,  was  un- 
ible  to  be  present  because  of  illness. 

Joiin  H.  Fahey,  publisher  of  the  Wor- 
asicr  (Mass.)  Evening  Post,  will  ad¬ 
zes'  the  Graduate  Menorah  Society  in 
tat  city  Jan.  9  at  the  home  of  Mr.  and 
Mrs  B.  Larz  Newton  of  Worcester.  His 
libject  will  be  “Front  Page  Personali¬ 
ties.’’ 

Julian  S.  Miller,  editor  of  the  Charlotte 
(N.  C.,)  News,  is  recovering  from  a 
mrere  attack  of  pneumonia,  following  in- 
leer.za.  Mr.  Miller’s  condition  was  re- 
prdt'd  as  desperate  for  several  days. 

Karl  Bickel,  president  of  United  Press 
Associations,  is  recovering  from  a  severe 
attack  of  influenza.  He  has  been  ill  for 
■ore  than  a  week. 

Francis  W.  Platt,  publisher  of  the 
Poughkeepsie  Eagle-News,  has  returned 
home  much  improved  in  health  after  a 
Bonth’s  absence. 

L.  R.  Blackman,  editor  of  the  Moline 
(Ill.)  Dispatch  recently  was  re-elected 
fresident  of  the  Moline  Association  of 
Commerce.  Mr.  Blackman,  who  is  serv¬ 
ing  his  third  term  as  president  of  the 
local  association,  also  has  been  re-elected 
a  director  of  the  Illinois  (Chamber  ot 
Commerce. 

Glenn  Miller,  formerly  owner  of  the 
Dallas  (S.  D.)  News  is  well  on  his  way 
to  recovery  from  injuries  received  in  an 
antomobile  accident  recently  in  Sioux 
Cty,  la.  Following  his  recovery  he 
|rfan>  to  launch  a  new  weekly  newspaper 
m  the  Rosebud  territory  in  South 
Dakota. 

Robert  O.  Ryder,  editor  and  para- 
jrapber  of  the  Columbus  Ohio  State 
lounial,  returned  this  week  from  a  sev¬ 
eral  weeks’  vacation  in  California. 

Mrs.  Fdererick  L.  Ferris,  whose  hus¬ 
band  is  an  editorial  writer  for  the  Tren¬ 
ton  "^imes.  has  been  nominated  for  the 
Trenton  Times  Civic  Cup,  awarded  an- 
nially  to  the  city’s  most  outstanding 
citizen.  She  rescued  a  small  child  from 
drowning  after  a  long  swim  in  icy 
water  last  March. 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  News  and  Age-Herald, 
•poke  over  radio  station  WAPI  at  the 
opening  of  its  Birmingham  studio  on 
Dec.  31  on  “Journalism  and  Radio.” 

Col.  E.  C.  Robbins,  editor  Ihd  pub¬ 
lisher  of  the  Camden  (Me.)  Herald,  has 
been  appointed  a  member  of  the  fact¬ 
finding  committee  by  the  Maine  Develop- 
aent  Commission. 

Harry  E.  Montgomery,  editor  of  the 
Junction  City  (Kan.)  Daily  Union,  Mrs. 
Montgomery  and  their  son  John  Mont- 

Smery,  editor  of  the  Miami  Riznera  of 
ral  Gables,  Fla.,  w'ill  sail  from  New 
York,  Jan.  15  on  a  four  months’  world 
cruise. 

Edward  (ierald  will  be  acting  editor 
of  the  Canyon  (Tex.)  News  during  the 
ibsence  in  Austin  of  C.  W.  Warwick, 
sditor  and  owner,  who  is  a  member  of 
4e  Texas  legislature. 

Carl  MeSherry,  publisher  of  the  Tilla¬ 
mook  (Ore.)  Headlight,  was  recently 
owned  vice-commander  of  the  American 
Legion,  department  of  Oregon. 


IN  THE  BUSINESS  OPHCE 

IT  B.  PALMER,  former  circulation 
manager  of  the  Salem  _  (Ore.) 
Horning  Statesman,  now  with  the 
Tacntna  (Wash.)  Times,  spent  the 
Christmas  holidays  at  the  home  of  his 
wife’s  parents  in  Salem. 

F.  O.  Price,  who  has  been  on  the  ad¬ 
vertising  staff  of  the  Boston  Evening 
Trrmerrip  for  the  past  two  ve--*  has 
gone  to  New  York  City,  to  become  as¬ 
sociated  with  Ciharles  (Dtis,  owner  and 
Pid)lisher  of  the  American  Banker.  Be¬ 
fore  joining  the  Transcript,  he  was  with 
the  Boston  News  Bureau  for  25  years. 


C.  H.  Wastbrook  for  ten  years  with 
the  advertisement  department  of  the 
Newark  (N.  J.)  Star-Eagle  is  now  with 
the  Coming  (N.  Y.)  Evening  Leader  in 
the  advertising  department. 

Albert  J.  F.  Plante,  for  more  than  30 
years  with  L’Independent  Publishing 
Company  of  Fall  River,  Mass.,  publishers 
of  L’Independent,  French  language  daily, 
has  assumed  charge  of  the  paper’s  adver¬ 
tising  department, 

Earl  H.  Smith  has  become  national 
advertising  manager  of  the  San  Fran¬ 
cisco  News.  He  was  formerly  automobile 
editor  of  this  paper,  later  joining  the  ad¬ 
vertising  agency  of  McManus,  Inc.  For 
a  time  lie  reported  financial  news  for  the 
Los  Angeles  Express  then  joined  the  ad¬ 
vertising  department  of  the  S’on  Fran¬ 
cisco  CM,  which  position  he  resigned  to 
take  over  his  new  office. 

Ray  Alton  Johnson,  who  has  been 
with  the  advertising  department  of  the 
Portland  (Me.)  Press  Herald,  Evening 
Express  and  Sunday  Telegram  for  the 
past  year,  has  joined  the  sales  department 
of  the  Burgess-Fobes  Company,  Port¬ 
land,  paint  and  varnish  manufacturers. 

J.  W.  Reynolds  has  resigned  from  the 
advertising  staff  of  the  Amarillo  (Tex.) 
Journal. 

Allen  Hasty  Jones  of  Westbrook, 
Me.,  has  joined  the  classified  advertising 
department  of  the  Portland  (Me.)  Even¬ 
ing  News. 


IN  THE  EDITORIAL  ROOMS 

D  H.  HORST,  managing  editor  of  the 
South  Bend  Tribune,  has  returned 
to  his  desk  after  a  painful  illness. 

Howard  Fuller,  state  editor  and  politi¬ 
cal  writer  on  the  Peoria  (Ill.)  Star,  is 
spending  a  month’s  vacation  in  Lake  City, 
Fla. 

J.  M.  Roberts,  Jr.,  city  editor;  Edwin 
Holmes,  state  editor,  and  Eddie  Brietz, 
sports  editor  of  the  Charlotte  (N.  C.) 
Obserz’er,  were  ill  several  days  recently 
with  influenza. 

Clark  R.  Pace,  formerly  a  financial 
writer  and  columnist  for  the  Chicago 
Journal  of  Commerce,  has  been  named 
advertising  manager  and  director  of  pub¬ 
lic  relations  for  Keane,  Higbie  &  Co.,  a 
Detroit  brokerage  house. 

Ernest  Henderson,  art  editor  of  the 
Birmingham  News  and  Age-Herald,  has 
obtained  a  six  months’  leave  of  absence 
for  study  at  the  Chicago  Art  Academy. 

Oscar  H.  Fernbach,  financial  editor  of 
the  San  Francisco  Examiner,  has  been 
promoted  from  major  to  lieutenant 
colonel  of  the  Military  Intelligence  Di¬ 
vision,  U.  S.  A.  Reserves.  Fernbach 
served  in  France  on  the  staff  of  the 
First  Army  and  in  Germany  on  the  staff 
of  the  Third  Army  during  the  World 
W’ar. 

Orville  Wise  and  Normal.  Agothon 


I  FOLKS  WORTH  KNOWING 

TTARRY  B.  KEKK,  assistant  manag- 
ing  editor  of  the  Akron  (O.)  Beacon 
Journal,  at  17  started  out  in  life  as  car¬ 
riage  painter,  in 

_  his  home  town, 

Urbana,  O. 

A  chance  inci¬ 
dent  caused  him 
to  determine  to 
be  a  newspaper 
man. 

While  passing 
the  Urbana  office 
of  the  SpringfUld 
Press  Republican 
one  day  in  1900, 
Kerr  heard  a 
commotion.  T  wo 
men  were  being 
Haut  b.  Kui  kicked  out  of  the 
newspaper  office 
in  no  gentle  manner,  while  Frank  B. 
Patrick,  editor  of  the  Urbana  edition  of 
the  Springfield  paper,  was  doing  the 
kicking. 

Then  and  there  he  determined  to  be 
an  editor  and  to  do  some  kicking  him¬ 
self  if  he  ever  got  the  chance. 

The  following  Monday  morning  he 
appeared  before  Patrick  and  obtained  a 
job  as  office  boy  and  cub  reporter  at 
M  a  week.  I^ater  he  worked  on  the 
Urbana  Tribune,  Akron  Beacon  Journal, 
Akron  Press  and  C/eiWom/  News.  Later 
he  became  managing  editor  of  the  Akron 
Press.  Kerr  rejoined  the  Beacon  Journal 
in  1922,  taking  charge  of  the  news  room. 

Since  then  he  also  has  been  managing 
editor  of  the  Springfield  (O.)  Sun,  then 
published  by  C.  L.  Knight,  publisher  of 
the  Beacon  Journal.  For  one  year  he 
was  also  managing  editor  of  the  Marion 
(O.)  Star,  returning  two  years  ago  to 
the  Beacon  Journal  as  news  editor. 

have  joined  the  Sioux  City  (la.)  Journal 
succeeding  I^rry  Salter  and  Paul  Mickel 
who  have  resigned  to  join  the  news  staff 
of  the  Dcs  Moines  (la.)  Register. 

Stanley  Walker,  city  editor  of  the  Nezv 
York  Herald  Tribune,  will  spend  his 
vacation  during  the  next  two  weeks  visit¬ 
ing  with  his  family  and  friends  in  his 
home  state,  Texas.  L.  L.  Engelking,  of 
the  night  rewrite  staff  has  just  returned 
from  a  month’s  leave  of  absence  spent  in 
Texas. 

Arthur  Eisner,  graduate  of  Cornell 
University,  is  now  on  the  news  staff  of 
the  Trenton  N.  J.)  Times. 

Mack  Nomburg,  New  York  city  news¬ 
paper  man,  at  different  times  on  the  staffs 
of  the  Nezv  York  Tribune  and  New  York 
Ezening  Telegram,  has  been  appointed 
assistant  secretary  of  the  New  York 
State  Transit  Commission.  He  has  been 
(Continued  on  next  page) 


Doctor  Rockwell 

(Quack,  Quack,  Quack!) 

is  the  latest  acquisition  of 

The  McNaught  Syndicate,  Inc. 

Doctor  Rockwell  is  one  of  the  most  widely  known  humor¬ 
ists  of  the  American  platform  and  stage.  His  sensational  hit 
in  “Greenwich  Village  Follies”  followed  years  of  laugh-produc¬ 
ing  appearances  in  vaudeville. 

Doctor  Rockwell  will  diagnose  the  ills  of  the  world  and  its 
neighbors  in  a  weekly  article  (illustrated  by  Montfort  Amory), 
to  be  released  soon. 

Wire  Now! 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


CaASLts  V.  McAdam 
Vice- President 


The  Actress  He  Married 

Now  Ready  ! 

The 

Latest 

MILDRED 

BARBOUR 

Serial 

The 

Love  Myth 

A  story  of  New  York  and 
Hawaii;  of  society  and  the 
theatre;  of  a  rebellious  wife 
and  a  man  in  love. — Freedom 
and  a  career.  Protection  and 
a  home.  Love  and  lots  of 
money. — Betty  decided  she 
would  have  them  alll 

A  glittering  tale,  told  with 
the  dash,  color  and  verve 
that  have  made  Mildred  Bar¬ 
bour  serials  so  conspicuously 
successful. 

72  Daily  Installments 

— about  1000  words  each 

Daily  2-Column 
Illustrations 

— by  Armstrong  Sperry 

Mimeographed 
Setting  Copy 

— and  mimeographed 
advertising 

Will  you  not  ask  us  to 
send  you  Outline^  Initial 
Chapters,  Promotion 
Suggestions  and  Price? 
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The  Society  Girl  Who  Laved  Him 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associata 

150  Nassau  St.,  New  York  City 
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EDITOR&PUBLISHER 

Fourth  estate 

INCLUDING 

The  JournaliU  Newspaperdom 
Advertising 

rillM  r«teUr«d  la  IkcOaMSt^MPMal^M^ 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER- 
_ TISING  FIELDS _ 

EttabUthti  «a  1884  by  AUmm  Ftnrn* 

THE  EDITOR  &  PUBUSHER  CoZ 
INC,  PROPRIETORS 
Publication  Office: 

Snile  1700  Timet  Building— 42iid  Street 
end  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  S0S6 

President  and  Publisher,  James  W. 
Brown;  Treasurer,  Marlen  E.  Pew;  Sec¬ 
retory  and  business  manager,  Charles  B. 
Groomes;  promotion  manager,  James 
W-  Brown,  Jr.;  circulation  matuiger, 
George  Strate;  dmssified  advertising 
manager,  S.  L.  Dare. _ 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Philip  Schuyler,  Fea¬ 
ture  Editor;  Warren  L.  Bassett,  News 
Editor;  John  F.  Roche,  Associate  Editor, 

London  OflBce:  4  Duke  Street,  Adelphi, 
W.  C.  2.  Misa  Muriel  G.  Atkins,  Man¬ 
ager.  London  Editor:  Allan  Delafont, 
c/o  Newspaper  World,  14  Cross  Street, 
Finsbury,  E.  C.  2. 

Paris  Office:  76  Rue  des  Petits 
Champs,  .Sydney  R.  Clarke,  Monoger. 

Washington  Correspondent:  George 
H.  Manning,  National  Press  Chib  Build¬ 
ing. 

Chicago  Office:  30  North  Dearborn 
Street,  Ben  Kartman,  Correspondent; 
and  Otto  L.  Bruna,  Western  Advertising 
representative. 

San  Francisco  Office:  742  Market 
Street,  R.  J.  Bidwell,  Manager. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first 
Saturday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information 
on  1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Siae  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  at 
follows: 

Ub«  I  i  j  i  u  I  at  ti 
Siu  A«au  I  T^a  |TiMa  TiBaajTiMa  Timm 
1  Paia  ST:  I  tZSO  IZZS  I20S  |1M  IlM 

U  Paga  SM  IM  US  US  ISO  M 

%  Paga  IM  TS  TS  as  M  U 

M  Paga  S4  SS  as  4S  U  W 

A  Paga  42  M  2S  M  17  U 

The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  S2-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time:  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C." 
circulation  as  follows : 


Six  Months 
Ended 

Net 

Paid 

Total  Dis- 
tribntion 

fee  $0,  1928 

8.982 

10J33 

Jane  $0,  1927 

7,955 

9,018 

JoM  so.  1926 

6.796 

7407 

Jane  SO.  1925 

6.190 

6,911 
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associated  with  the  Transit  commission 
for  some  time  past. 

Engagement  of  Richard  K.  Law, 
youngest  son  of  the  late  Andrew  Bonar 
Law  of  England,  to  Miss  Mary  Virginia 
Nellis  of  Rochester,  N.  Y.,  has  been  an¬ 
nounced.  Mr.  Law  is  a  member  of  the 
staff  of  the  New  York  Herald  Tribune, 
and  has  been  in  this  country  for  the  past 
year. 

Thomas  F.  Waldron,  managing  editor 
of  the  Trenton  (N.  J.)  Times,  is  re¬ 
covering  from  serious  eye  trouble,  which 
necessitated  a  stay  in  the  Universit-  of 
Pennsylvania  Hospital,  Philadelphia. 

Mrs.  Helen  Asbury,  crossword  puzzle 
editor  of  the  New  York  Herald  Tribune, 
spent  the  holidays  visiting  with  her 
family  in  Chicago.  Mrs.  Asbury  was  ac¬ 
companied  by  her  husband,  Herbert 
.Asbury,  formerly  of  the  Herald  Tribune 
staff. 

George  Malcolm- Smith,  head  of  the 
art  department  of  the  IVaterbury  (Conn.) 
Republican  and  American,  has  resigned 
to  join  the  publicity  bureau  of  Station 
WTTC,  Traveler  Insurance  Company, 
Hartford,  Conn.  Louis  Mortinson  of  the 
art  staff  succeeds  him. 

J.  R.  Smith,  for  several  months  with 
the  Borger  (Tex.)  Herald,  has  been 
made  editor  of  the  Stinnett  Herald. 

Austin  T.  Rogers,  formerly  with  the 
New  York  American,  Morning  Tele¬ 
graph,  Journal  of  Commerce  and  other 
New  York  newspapers  and  for  the  past 
two  years  head  of  the  publicity  depart¬ 
ment  of  the  Nat  Reiss  Shows,  is  now 
with  the  Charlotte  (N.  C.)  Observer, 
on  the  copy  desk. 

Jimmy  Davant,  sports  writer  and 
cartoonist,  formerly  on  the  Memphis 
Commercial  Appeal  and  the  Chicago 
Herald  &  Examiner,  now  is  writing  and 
illustrating  a  series  of  sports  articles  for 
Memphis  Press-Scimitar  on  Memphis’ 
former  athletes. 

B.  Morton  Havey  of  Augusta,  Me., 
a  former  newspaper  man  has  been  ap¬ 
pointed  private  secretary  to  Governor 
William  Tudor  Gardiner. 

Albert  F.  Phillips,  78-year-old  reporter 
at  the  Utah  State  Capitol  for  the  Salt 
Lake  Telegram,  ^ave  a  Christmas  tree 
party  last  week  in  the  reporters’  room 
at  the  capitol  at  which  State  Officials  and 
employes  and  newspaper  men  were 
guests. 

Eddie  Doherty  of  the  editorial  staff  of 
the  Providence  (R.  I.)  Journal,  is  an¬ 
nouncing  the  daily  news  bulletins  from 
the  office  of  the  paper  over  Station 
VV'EAN,  Providence. 

Edwin  F.  Edgett,  literary  editor  of  the 
Boston  (Mass.)  Evening  Transcript,  gave 
a  half  hour  Christmas  poem  reading 
over  Station  WBET,  the  Boston  Tran¬ 
script,  recently. 

Walter  Nowak  has  been  transferred 
from  the  sports  department  of  the  Buffctlo 
Evening  News  to  its  new  east  side 
branch  office  in  Broadway,  Buffalo. 

C.  K.  Boeschenstein,  formerly  political 
reporter  for  the  Chicago  Daily  Journal, 
has  left  to  join  the  staff  of  the  St.  Louis 
Post-Dispatch. 

Henry  Robert  Surles,  a  member  of  the 
Boston  (Mass.)  Herald  staff,  for  the 
past  11  years,  has  been  re-appointed  by 
the  war  department  at  Washington  a 
major  in  the  army  officers’  reserve 
corps.  Surles  lives  in  Arlington,  Mass. 

Harold  F.  Lutz,  news  editor  of  the 
Baltimore  Evening  Sun  and  Mrs.  Lutz 
are  parents  of  a  daughter,  Dorcas  Jane. 

Ray  Seidle,  formerly  of  the  Associated 
Press  in  Chicago,  has  joined  the  staff  of 
the  Chicago  Doily  Journal  as  rewrite 
man. 

Mr.  and  Mrs.  John  Braig  of  Hillsdale, 
N.  Y..  have  announced  the  engagement 
of  their  daughter.  Miss  A.in,  to  Joseph 
W.  Emsleyj  city  hall  reporter  for  the 
Poughkeepsie  Evening  Star.  No  date 
for  the  wedding  has  been  set. 

Ray  E.  Garrison,  assistant  city  editor 


of  the  Chicago  Daily  Journal,  k  :  taken 
a  two  months’  leave  of  absence  on  ac¬ 
count  of  illness. 

H.  E.  Ciastlebcrry,  former  editor  of 
the  Hutchinson  County  Herald,  pub¬ 
lished  at  Stinnett,  Tex.,  has  been  named 
managing  editor  of  the  Borger  Daily 
Herald.  The  Herald  has  just  obtained 
the  leased  wire  service  of  the  Associated 
Press. 

John  D.  Wright,  former  member  of 
the  Boston  Journal  editorial  staff,  has 
been  appointed  secretary  to  Governor 
Frank  G.  Allen  of  Massachusetts. 

Eric  E.  Tyler,  rewrite  man  for  the 
PlainAeld  (N.  J.)  Courier-News  spent 
last  week  in  Waterbury,  Conn.,  where 
he  formerly  was  a  member  of  the  Morn¬ 
ing  Republican  staff.  While  in  Water¬ 
bury,  he  was  the  house  guest  of  Steve 
Merrill,  Republican  telegraph  editor. 

D.  B.  MacRae,  associate  editor  of  the 
IVinnipeg  Free  Press,  will  be  the  chief 
speaker  at  the  annual  observance  of 
I^luth  Day,  at  Duluth,  Minn.,  Jan.  22. 

Capt.  Michael  Fielding  has  left  the 
reportorial  staff  of  the  Chicago  Daily 
Journal  to  join  Chicago  Tribt^. 

Ted  Tod  of  the  Chicago  Daily  Journal 
has  left  to  join  the  Chicago  Herald  and 
Examiner  where  he  will  be  on  general 
assignment. 

Leonard  F.  Maar,  formerly  courthouse 
reporter  for  the  Poughkeepsie  Eagle- 
News,  on  Jan.  1,  took  over  the  business 
and  editorial  direction  of  the  Mid-Hud¬ 
son  Post,  a  weekly  formerly  The  Truth, 
published  Thursdays  in  Poughkeepsie. 
Charles  Murray,  formerly  sports  editor 
of  the  Eagle-News,  now  is  covering  the 
courthouse  beat  formerly  held  by 
Leonard  F.  Maar.  (ffiarles  Hogan  is 
now  in  charge  of  sports. 

Myron  Townsend,  sports  editor  of  the 
Bridgeport  (Conn.)  Sunday  Herald  has 
been  commissioned  to  write  a  1,500  word 
summary  on  “Gaming  and  Wagering  in 
the  United  States’’  for  the  forthcoming 
revised  edition  of  the  Encyclopedia 
Britannica. 

Milton  Thompson,  and  John  Powell, 
both  of  the  staff  of  the  New  York  Herald 
Tribune,  have  resigned  to  sail  for  Paris. 

Walter  Raymond  Agard,  formerly  a 
book  reviewer  and  literary  critic  with 
the  SbrmgAeld  (Mass.)  Republican,  is 
now  a  department  head  and  professor  at 
the  University  of  Wisconsin. 

Raube  Walters,  formerly  of  Baltimore 
and  Washington,  has  joined  the  repor¬ 
torial  staff  of  the  Trenton  (N.  J.)  State 
Gazette. 

Engagement  of  Miss  Frances  G.  Wat¬ 
son,  of  the  social  department  of  the 
Trenton  J.)  State  Gazette,  to 

Thomas  J.  Owen,  also  of  Trenton,  has 
been  announced.  Another  engagement  is 
that  of  Miss  Jean  Skillman  Ferguson,  of 
the  Times  Newspapers  clipping  bureau 
to  I.  Serrell  Lyster,  Jr.,  of  Lansdowne, 
Pa. 

Michael  J.  Cook,  long  identified  with 
the  news  staff  of  the  Ansonia  (Conn.) 
Sentinel,  correspondent  in  that  section  for 
the  New  Hai’en  Journal-Courier  and 
other  papers,  has  been  inaugurated  for  a 
second  term  as  mayor  of  his  home  city. 

William  C.  (Tarney,  who  is  on  the  New 
York  Times  Paris  bureau  staff,  and  Mrs. 
Carney,  spent  the  holidays  visiting  in 
New  York.  They  sailed  for  home  Jan.  5. 

Edward  Fowler  reporter  on  the  New 
Haven  (Ckinn.)  Jouenal-Courier  has  re¬ 
signed  to  join  the  National  Cjirbon  Com¬ 
pany,  of  New  York.  He  is  succeeded  by 
Frederick  Thoms  of  Waterbury,  Conn., 
graduate  of  (3olby  college  last  June. 

Qarence  M.  Agard,  a  former  city  edi¬ 
tor  of  the  New  Haven  (Conn.)  Journal- 
Courier.  a  night  news  editor  of  the 
Springheld  (Mass.)  Republican  several 
years  and  later  county  editor  of  Uie 
li'orcester  (Mass.)  Tr/rgnm,  is  handling 
a  “string”  of  independent  trade  publica¬ 
tions,  as  special  writer,  throughout 
southern  New  England.  His  home  is  at 
West  Haven,  Conn. 

Charles  E.  Mahoney  of  the  sports  staff, 
Bridgeport  (Ckmn.)  Sunday  Herald,  haa 
been  elected  a  member  of  a  committee  of 
three  to  rewrite  the  constitution  of  the 
Connecticut  Board  of  Football  Officials. 


Fred  H.  Russell,  telegrajffi  editor  of 
the  Danbury  (C!onn.)  News,  has  returned 
from  a  trip  through  southern  New  Eng¬ 
land,  Pennsylvania  and  New  York. 

Oliver  F.  Lincoln,  formerly  on  the  re¬ 
portorial  staff  of  the  New  London 
(Cxjnn.)  Day,  has  joined  the  field  staff 
of  the  Bridgeport  Sunday  Herald. 

H.  J.  R.  Tewksbury,  of  the  Portbmd 
(Me.)  Sunday  Telegram,  ha.s  been  elected 
to  the  board  of  directors.  Pine  State 
Building  &  Loan  Association. 

Joseph  Manley  Mellen,  of  the  Port¬ 
land  (Me.)  Press  Herald,  has  been  trans¬ 
ferred  to  the  Portland  Evening  Express, 
temporarily. 

William  P.  Gaines,  formerly  with  the 
Austin  (Tex.)  Statesman,  has  joined  the 
Texarkana  (Tex.-Ark.)  Gazette  as  night 
telegraph  editor. 

Arthur  C.  Bartlett,  Portland  (Me.) 
Press  Herald;  Oifford  M.  Sommcrville, 
Portland  Evening  Express;  H.  Augustus 
Merrill,  Portland  Evening  News;  Stan¬ 
ley  B.  Attwood,  Lewiston  Daily  Sun; 
Sam  E.  Conner,  Lewiston  Evening  Jour¬ 
nal  and  J.  (Tlement  Murphy,  Associated 
Press,  are  covering  the  sessions  of  the 
Maine  Legislature  at  Augusta. 

C.  J.  Wesch,  telegraph  editor  of  the 
Texarkatta  Gazette,  has  joined  the  Hous¬ 
ton  Post-Dispatch  as  copy  reader. 

Cffiarles  A.  Fell,  managing  editor  of 
the  Birmingham  News,  and  Mrs.  Fell  are 
parents  of  a  son,  (Tharles  Albert,  Jr. 

L.  Barton  Motherwell,  copy  desk, 
Portland  (Me.)  Evening  Express,  has 
been  promoted  to  first  lieutenant  of  Com¬ 
pany  D,  103rd  Infantry,  Main  National 
Guard. 

Wickliffe  Temple,  court  reporter  Tex¬ 
arkana  (Tex.-Ark.)  Gazette,  is  recover¬ 
ing  from  an  operation  for  appendicitis. 

Judge  'Thomas  J.  Molloy,  Derby  cor¬ 
respondent  for  the  Ansonia  (Conn.)  Sen¬ 
tinel,  is  reported  seriously  ill  and  will  be 
off  duty  for  a  number  of  weeks. 

S.  R.  Parke,  formerly  reporter  for  the 
Texarkana  Gazette,  is  now  with  the  Tex¬ 
arkana  Twin  City  News,  a  weekly. 

Carl  F.  Morrison,  private  secretary  to 
Gov.  Ralph  O.  Brewster  of  Maine,  has 
joined  the  Hearst  papers  of  New  Kng- 
lancL  He  was  formerly  on  the  Bangor 
(Me.)  Daily  News,  Portland  (Me.) 
Press  Herald,  Worcester  (Mass.)  Tele¬ 
gram  and  the  Christian  Scietue  Monitor. 

W.  J.  Butler,  former  rewrite  man  for 
the  Chicago  Daily  Journal,  has  joined 
the  Detroit  Times. 

Eugene  Bewley  has  joined  the  Tex¬ 
arkana  (Tex.-Ark.)  Gazette  staff  as  gen¬ 
eral  reporter. 


Science  now  gives  man  an  age  exjiecta- 
tation  of  71  years.  That’s  no  reason  why 
you  shouldn’t  look  at  the  traffic  lights 
before  crossing  the  street.— F/mt  (0.) 
Daily  Journal. 

Who  can  remember  when  the  girl  was 
pretty  well  fitted  out  to  go  away  to 
school  with  a  couple  of  blue  skirts  and 
three  middie  blouses? — Detroit  Ne7vs. 

Add  similes:  As  full  of  bunk  as  a 
cigarette  ad. — Florence  (Ala.)  Herald. 

Nothing  makes  daughter  more  indig¬ 
nant  than  father  not  Ixing  able  to  make 
enough  so  mother  can  dress  as  well  as 
she  does. — Cincinnati  Enquirer. 

1st  Critic:  “How  do  you  like  the 
show?’’ 

2nd  Critic :  “I  asked  you  first.’’—  Lon¬ 
don  Calling. 

And  we  hope  Grover  Whalen  can  ex¬ 
tract  a  promise  from  Henry  Mencken  not 
to  speak  of  New  York’s  Finest  (and, 
indeed.  Only)  as  politzei,  during  1929. 
— Edward  Hope,  New  York  Herald 
Tribune. 


A  woman  may  have  a  face  like  aa 
open  book,  but  a  man  always  finds  it 
difficult  to  read  between  the  nnes.— C'l** 
cinnati  Times-Star. 
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NEWSPAPER  PLANT  BURNS 

Lawrence  Easle  -  Tribune  Suffer* 
Damage  of  $500,000  to  Plant 

Damage  estimated  at  $500,000  was 
caused  by  a  fire  which  broke  out  in  the 
building  housing  the  Lawrence  Eagle- 
Tribune,  Nov.  28. 

The  newspaper’s  mechanical  facillti< - 
were  badly  damaged  and  the  aftern-.... 
edition  was  printed  in  the  plant  of  tin 
Ijncn-cnce  Sunday  News.  The  fire  \va- 
discovered  shortly  after  8  o’clock  in  thc 
basement  of  a  shop  occupying  the  grwu.n! 
floor.  The  flames  spread  to  two  otherJ 
shops  and  then  swept  upward.  j 


/•  "'a.*"- 

Sir; 

°^ation  to 

,  Cf  ;;5f£5Sr 


your  tir„ 


»-''<^3SF55 


A  Z4*Hoiir-A-Day  Serriee  U  Mainfained  by  tha  Hoe  Repair  and  Serrice  Department  and  a 
Telegraph  or  Telephone  Commnnlcatioo  Will  Receire  Immediate  Attention 


RHOE&CQInc 


NEW  YORK 
.iv  LONDON 


NEW  YORK 


BOSTON 
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WEDDING  BELLS 

r'  ROBERT  WOLFF  of  the  St.  Louis 
Advertising  Qub,  to  Miss  Anne 
Pollock  of  New  York  in  New  York 
Dec.  27.  They  left  immediately  after¬ 
ward  for  a  honeymoon  in  Europe. 

Wade  H.  Ison,  of  the  city  staff, 
Charlotte,  (N.  C)  News,  to  Miss  Tirzah 
Messick,  daughter  of  Mr.  and  Mrs.  C. 
K.  Messick,  Dec.  30,  at  the  Presbyterian 
church  at  Rock  Hill,  S.  C.,  by  Rev.  F. 
W,  Gregg.  It  was  a  runaway  match. 

Richard  Davis,  partner  in  the  Mt. 
Sterling  (Ill.)  Democrat-Message,  to 
Miss  Loretta  Smith,  Dec.  26,  in  par¬ 
sonage  of  St.  Mary’s  Catholic  church, 
Mt.  Sterling. 

Louis  C.  Duncan,  long  a  member  of 
the  composing  room  of  the  Salt  Lake 
City  Deseret  News,  to  Mrs.  Aurora 
Hiatt,  recorder  of  Salt  I^ke  County  and 
well  known  local  vocalist.  The  couple 
have  left  for  California  to  spend  their 
honeymoon. 

Announcement  has  just  hero  made  of 
the  secret  marriage  on  July  7  in  Walpole, 
Mass.,  of  Raeburn  S.  Hunt,  author  and 
journalist,  of  Concord,  N.  H.,  to  Miss 
Irene  E.  Williams  of  LowelL  Mass.,  a 
teacher. 


ON  THE  MECHANICAL  SIDE 

"VfARTlN  J.  CASEY  was  re-elected 
president  of  the  Boston  (Mass.) 
Electrotypers’  Union  last  week  for  the 
17th  time. 

.  Ernest  L.  Oldham  of  the  composi^ 
room  of  the  Brockton  (Mass.)  Enterprise 
was  recently  elected  president  of  the 
Brockton  Typographical  Union. 

Chicago  officers  of  the  International 
Printing  Pressmen  and  Assistants’  Union 
of  North  .\mcrica  are  planning  an  elabo¬ 
rate  exhibit  for  the  Chicago  World’s 
Fair  of  1933.  The  pressmen  took  first 
prize  in  Philadelphia  in  1926  for  an  ex¬ 
hibit  displaying  their  humanitarian  insti¬ 
tutions,  development  of  technical  trade 
instruction  and  union  policies,  and  a  simi¬ 
lar  exhibit  will  be  entered  for  the  World’s 
Fair  in  Chicago.  Shuford  B.  Marks, 
Chicago,  is  international  vice-president 
of  the  union. 


lishers  of  the  Monongahela  (Pa.)  Re¬ 
publican.  R.  N.  Freeland  was  publisher 
and  M.  R.  Travis,  editor. 

Conway  (Ark.)  Times,  a  weekly,  was 
recently  purchased  by  L.  S.  Dunaway 
for  $1,100  at  public  auction. 

Burns  Hegler,  owner  and  editor  of  the 
Augusta  (^n.)  Gasette  has  sold  the 
,  paper  to  Chester  K.  Shore  of  Lawrence, 
Kan.  Mr.  Shore  was  formerly  editor  of 
Kansas  Municipalities  and  Public 
Management,  Kansas  League  of  Muni¬ 
cipalities  publications. 

SPECIAL  EDITIONS 

CALT  LAKE  CITY  DESERET 
^  NEWS  annual  Christmas  edition, 
Saturday,  Dec.  22. 

Erie  (Pa.)  Dispatch-Herald  recently 
issued  a  special  edition  marking  100 
years  of  continuous  publication. 

Milwaukee  (Wis.)  Sentinel,  Milwau¬ 
kee  and  Wisconsin  annual  trade  review, 
Saturday,  Dec.  29,  22  pages. 

Boston  (Mass.)  Traveler  issued  its 
annual  Yuletide  book  of  16  pages,  roto¬ 
gravure,  Saturday,  Dec.  22.  The  special 
section  contained  Charles  Dickens’  “A 
Christmas  Carol,”  together  with  many 
pictures  and  eight  of  the  best  known 
Christmas  carols  with  both  words  and 
music. 

Des  Moines  (la.)  Sunday  Register, 
Forward  Iowa  edition,  Dec.  30,  with  12- 
page  tabloid  rotogravure  section. 

Indianapolis  Star  ptAlished  its  annual 
V’ear  End  Review  edition  Monday  morn¬ 
ing,  Dec.  31.  The  five  sections,  totaling 
sixty-four  pages,  contained  comprehen¬ 
sive  reviews  of  activity  in  various  fields 
during  1928,  including  business  and  finan¬ 
cial,  insurance,  educational,  church,  in¬ 
dustrial,  real  estate,  automotive  and  many 
others. 

Fall  River  (Mass.)  Herald  News,  an¬ 
nual  1928  review  edition,  Dec.  31. 

Boston  (Mass.)  Herald,  “Christmas 
Time  in  tlie  Churches’’  edition,  18  pages, 
edited  by  Marion  Gillespie  Perkins, 
Dec.  22. 

Fall  River  (Mass.)  Evening  Globe, 
annual  1928  review  edition,  Dec.  31. 

Portland  (Me.)  Press  Herald  and 
Et>ening  Express,  28-page  Financial  sec¬ 
tion,  Jan.  2. 

Portland  (Me.)  Evening  News,  16- 
page  section.  Annual  1928  Reviews, 
Jan.  1. 


PRESS  ASSOCIATION  NOTES 

WEBSTER  K.  NOLAN,  29,  formerly 
”  staff  correspondent  of  International 
News  Service  at  the  White  House  during 
the  early, part  of  President  Harding’s 
term,  and  until  recently  assistant  financial 
editor  of  the  San  Francisco  Call,  entered 
the  brokerage  firm  of  H.  J.  Barneson  & 
(3o.,  San  Francisco,  Jan.  1.  He  was 
formerly  assistant  city  editor  of  the  Call. 

HOLDING  NEW  POSTS 

WILDA  VEHLOW  from  ^  reporter, 
^  Denver  Post,  to  editorial  staff, 
IVichita  Beacon. 

Frederick  Vanderschmidt,  from  state 
editor,  IVichita  Beacon,  to  Associated 
Press,  Kansas  City,  Mo. 

Ed  Prell,  from  Sunday  editor,  IVichita 
Beacon,  to  night  sport  desk,  Omaha  Bee- 
News. 


ASSOCIATIONS 


(GREATER  BUFFALO  ADVERTIS¬ 
ING  CLUB  will  hold  its  annual 
election  of  directors  Jan.  8. 

Saunders  Norvell,  president  of  the 
Remington  Arms  Company,  New  York 
City,  addressed  the  Advertising  (Ilub  of 
St.  Louis  recently  on  “The  Machine 
Age.” 

Old  Time  Printers’  Association  will 
Uke  up  the  question  of  national  obser¬ 
vance  of  the  birthday  of  Benjamin  Frank¬ 
lin,  Jaa  17,  at  their  forty- fourth  annual 
reunioa  to  be  held  at  the  Stevens  Hotel, 
Chicago,  on  Jan.  19.  Joseph  H.  Ewing 
is  president. 


SUSPENSIONS 


CHANGES  OF  OWNERSHIP 

ADAM  B.  BOYD  has  purchased  the 
Waterford  (Pa.)  I^eadcr  from  Mer¬ 
rill  Merritt.  Mr.  Merritt  will  go  into 
circulation  promotion  work. 

G.  Kopriva,  former  Cody,  Neb.,  news¬ 
paper  man,  has  leased  the  Wall  (S.  D.) 
Courant,  from  E.  S.  Johnston  and  has 
taken  possession  of  the  paper. 

Tecumseh  (Mich.)  Herald  weekly, 
has  been  sold  by  E.  H.  Ahrens  to  ^rl 
Wickwire,  who  is  now  with  the  Monroe 
(Mich.)  Evening  News  and  formerly 
with  the  Adrian  (Mich.)  Telegram. 
The  change  is  effective  Jan.  1. 

Waynesburg  (Pa.)  Democrat-Messc*t- 
ger,  weekly,  has  been  purchased  by  Rob¬ 
ert  H.  Robinson  and  associates,  pub- 


t’*ARRELL  (PA.)  SENTINEL,  week 
ly  has  sus^nded  publication.  Thi 
editor  and  publisher,  C.  C.  Connor,  die< 
Dec.  16.  He  founded  the  publication  ii 
1912. 

Decorah  (la.)  Republican,  establish© 
in  1860  and  published  continuously  since 
suspended  publication  with  the  curren 
issue,  E.  C.  Bailey,  who  has  been  man 
ager  the  last  45  years,  announced.  Fail 
ure  to  secure  a  suitable  location  for  th 
newspaper  caused  the  owner  to  quit  pub 
lication,  it  was  explained. 

NEW  PUBUCA-nONS 
^  A.  GROW  has  started  the  Recor 

V*  '“/T'T'l’r  -  after  publishing  th 

A  iron  (la.)  News  for  some  time. 

Poughkeepsie  (N.  Y.)  Mid-Hudso 
Post,  a.  weekly,  will  start  publicatk) 
.  f^ouard  F.  Maar,  formerly  0 

the  Poughkeepsie  Eagle-News,  is  th 
editor. 


The“Best  Ads 

In  This  Month’s 
Magazines 

Are  the  ones  that  SELL  the 
most  goods;  not  always  the 
ones  your  wife's  friends  choose 


VIEW  advertising  from  any  angle,  literary  or 
artistic,  that  you  will  and  its  fundamental  ob¬ 
ject  will  not  change. 

It  is  designed,  written  and  published  for  the  pur¬ 
pose  of  selling  gcxxis. 

If  It  doesn't  do  that,  it  loses  money.  If  it  does, 
it  makes  money. 

Thus  the  only  fair  judgment  of  advertising  must 
be  based  on  sales. 

The  haphazard  criticism  or  approval  of  people 
not  qualified  to  judge  it  from  that  standpoint  means 
nothing. 

Some  of  the  most  attractive  ads  sell  the  most  goods. 
Others  of  the  most  attractive  sell  the  least. 

Some  of  the  most  superficially  unattractive  ads  are 
the  most  profitable. 

Other  unattractive  ones  are  failures. 

The  answer  always  simmers  down  to  results.  And 
the  only  way  to  get  that  answer  is  to  check  results. 

Gauging  the  merit  of  advertising  by  asking  inex¬ 
perienced  laymen  to  pass  on  it  is  a  mistake. 

Those  people  judge  by  what  appeals  to  their  utterly 
untrained  notions  and  fancies.  And  the  very  ads  that 
may  appeal  most  to  the  liking  of  such  an  individual 
layman  often  appeal  least  ta  the  pocketbook  of  the 
great  average  mass. 

Looking  at  an  ad  to  say  whether  or  not  you  like  it 
is  Wdely  different  from  leaking  at  it  with  a  view  of 
buying  something.  It's  something  of  a  wrench  to 
spend  money;  but  a  joy  to  criticise,  which  costs 
nothing. 

Let  the  man  who  spends  his  money  tell  you  whether 
your  advertising  appeal  is  right  and  let  him  “say  it 
with  purchases.” 

You  can  depend  on  it  that  he  will. 

Common -sense  advertising  principles  embody  that 
as  the  only  fair  test  of  advertising's  value. 


LORD  6?  THOMAS  and  LOGAN 

ADVERTISING 


CHICAGO 

400  North  Michigan  Avenue 

LOS  ANGELES 
1151  South  Broadway 


NEW  YORK 
247  Park  Avenue 

WASHINGTON 
400  Hibbt  Building 


LONIX5N 

Victoria  Embankment 

SAN  FRANCISCO 
225  Buah  Street 


Each  Lord  &.Thomat  and  Logan  eatoNishmem  if  a  complat 
advertutng  agency,  tdf  amtained;  collaborating  unlh  other 
Lord  6l  Thonuu  and  lafgan  units  to  the  client’s  interest. 
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*1400.00 

saved  by  this 
Intertype  user 


An  Intertype  user  bought  two  Intertypes  with  equipment  units 
selected  especially  for  certain  work  which  appeared  to  be  per¬ 
manent.  He  used  these  two  machines,  with  considerable  profit,  for  two  years.  Then  his 
conditions  changed  and  a  different  equipment  unit  was  needed  on  one  of  the  two-year-ohl 
Intertypes.  +  ^  Becauseof  Intertype  standardization,  this  user  was  able  to  convert  one  of 

his  Intertypes  into  the  type  of  machine  which  his  present  work  requires.  He  secured  two 
years’  profitable  use  from  the  first  type  of  equipment,  with  only  normal  cost  of  depreciation, 
and  saved  $1,100.00  cash,  as  compared  with  the  best  possible  trade-in*'  proposition,  by 
converting  his  Intertype  machine  from  one  type  to  another.  This  change  of  equipment  could 
not  have  been  made  on  a  non-standardized  machine.  *  *  It  is  not  unusual  for  Intertype 

standardization  to  make  direct  savings  in  this  way.  New  equipment  units  for  outstanding 
Intertypes  are  being  purchased  constantly.  Single-magazine  Intertypes  are  converted  into 
2-  or  3-magazine  machines,  or  2-magazine  units  into  3-magazine  units.  Side-magazine  equip¬ 
ments  are  added  to  increase  the  range  of  Intertypes  purchased  years  ago.  *  *  Instead 

of  trading  in  perfectly  good  machines,  these  Intertype  users  purchase  additional  equipment. 
Standardization  has  meant  real  money — actual  cash  —  to  a  large  number  of  Intertype  users. 


Write  to  the  nearest  Intertype 
office  for  our  new  booklet 
“How  To  Select  Type  Faces.” 


Standa  rdized 


I  N  T  E  R  T  Y  P,E 


INTJERTYPE  CORPORATION  NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


NEW  orij:ans 


LONDON 


BERLIN 


^  ia  Badani  Bald.  Heading  hand-set  in  Ultra  Badani. 
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C.  C.  GREEN  AGENCY 
ADDS  TO  STAFF 


Clutrlea  W.  Curran  Named  Account 
Executire  and  Mr«.  Janet  Price 
Cop3rwriter  —  Radio  De¬ 
partment  InttaBed 


ing,  176  West  Adams  street.  With  the 
move  the  name  of  the  company  has  been 
changed  to  Hatch-Sattley,  Inc.,  Advertis¬ 
ing.  There  will  be  no  change  in  the 
executive  personnel.  Mr.  Sattley  has 
been  associated  with  Mr.  Hatch  since 
last  May. 


DAILY  TESTS  RADIO 
AS  CLASSmED  AID 


Trust  Fund  for  Staff 


Oakland  Tribune  Puts  on  Piano  Pro¬ 
gram  Filling  in  Between  Selections 
with  Human  Interest  Bits 
About  Want  Ads 


General  exjwnsion  of  the  Charles  C. 
Green  Advertising  .\gency,  New  York, 
was  announced  this  week  by  Charles  C. 


Doremus  &  Co.,  advertising  agency, 
is  starting  a  trust  for  the  benefit  of  its 
employes.  The  trust,  known  officially  as 
the  Dow -Jones  Investment  Trust,  E)ore- 
mus  &  Co.,  being  an  affiliated  organiza¬ 
tion,  is  of  the  discretionary  type.  It 
has  been  started  with  a  capital  of  $iiO,- 
(KK)  and  employes  are  entitled  to  sub¬ 
scribe  to  the  stock  at  $50  a  share.  All 
stock  is  sold  on  the  partial  payment  plan 
and  paid  for  at  the  rate  of  one  dollar 
a  week  per  share. 


Salicon  to  Churcbill-Hall,  Inc. 


Chakles  W.  Ci’UAK  Mks.  Janet  Peice 


Green,  president,  coincident  with  the  ap¬ 
pointment  of  F.  T.  Bowers,  former  vice- 
president,  as  general  manager  of  the 
agency. 

Charles  W.  Curran  has  been  added  to 
the  staff  as  account  executive  and  Mrs. 
Janet  Price  as  copywriter.  A  radio 
program  department  has  l>een  installed 
with  Arthur  Judson  Philips  appointed 
■director.  Dewitt  J.  Hinman,  former 
space  buyer  who  resigned  a  year  ago  to 
join  the  Graphic  Art  Company,  Hart¬ 
ford,  Conn.,  has  returned  as  director  of 
field  laboratory  work. 

Mr.  Curran  comes  to  the  Green  agency 
from  the  Geyer  Advertising  Agency, 
Dayton,  O.,  where  he  handled  the  Frigi- 
■daire  account  among  others.  He  has  also 
been  associated  with  Henri,  Hurst  & 
McDonald,  Chicago,  and  the  old  Charles 
H.  F'uller  Advertising  Company.  Mrs. 
Price  is  a  specialist  on  proprietary  and 
toilet  gfxxls  advertising  copy.  For  a 
number  of  years  site  was  associated  with 
the  Wylie  B.  Jones  Advertising  Agency, 
New  York. 

Mr.  ITiilips,  the  radio  program  direc¬ 
tor  is  well  known  in  musical  circles  and 
will  continue  to  maintain  his  studio  at 
Carnegie  Hall.  He  will  have  super¬ 
vision  of  musical  programs,  while  con¬ 
tinuity  for  clients  will  be  written  by  the 
staff. 


The  K.  A.  Hughes  Company,  Boston, 
Mass.,  have  placed  their  advertising  in 
the  hands  of  Churchill-Hall,  Inc.,  New 
Y’ork  City.  In  addition  to  Salicon, 
which  is  being  extensively  advertised, 
the  K.  A.  Hughes  Company  are  makers 
of  Thalax,  Pyrosan,  and  other  proprie¬ 
tary  pniducts.  Newspapers,  magazines, 
and  farm  papers  are  being  used. 


New  Milwaukee  Agency 

Arthur  E.  Meyerhoff  has  resigned  as 
circulation  manager  of  the  Milwaukee 
IVisconsin  News,  to  enter  the  advertising 
agency  field  with  Walter  R.  Neisser, 
until  recently  advertising  head  of  the 
I.uxite  Silk  Products  Company.  Offices 
of  the  newly  organized  Neisser-Meyer- 
hoff,  Inc.,  were  opened  Dec.  28  in  the 
Commerce  Building  in  Milwaukee. 


Agency  Convention  January  5 

Staff  members  of  Batten,  Barton,  Dur- 
stine  and  Osborn  will  hold  a  business 
convention  at  the  Hotel  Roosevelt,  New 
York,  Jan.  5.  Inside  activities  and  or¬ 
ganization  problems  will  be  discussed,  ac¬ 
cording  to  W.  H.  Johns,  president.  About 
550  members  of  the  firm  will  attend. 


Hai  Remington  Rand  Division 

Krwin,  Wasey  &  Co.,  has  been  ap¬ 
pointed  b>-  the  Remington  Rand  company 
to  direct  its  advertising  for  its  SyTOms 
and  Safe  Cabinet  divisions.  All  trade 
publications  for  all  divisions  will  be 
handled  by  the  .Addison  Vars  Companv, 
Buffalo.  N.  Y. 


The  Oakland  (Cal.)  Tribune  is  experi¬ 
menting  on  its  own  radio  station,  KLX, 
to  determine  how  far  radio  can  be  em¬ 
ployed  in  newspaper  promotion,  par¬ 
ticularly  classified  advertising,  according 
to  Martin  J.  A.  MacDonald,  classified  ad¬ 
vertising  manager.  Mr.  MacDonald  this 
week  explained  how  the  test  was  being 
conducted.  He  said: 

“A  request  program  of  popular  music 
is  released  daily  from  8  to  9  a.  m.  It  is 
considered  that  classified  advertising  has 
a  particular  appeal  to  the  woman  reader. 
She  makes  up  the  list  of  vacant  apart¬ 
ments,  of  houses  for  sale,  of  dining  room 
sets,  and  alone,  or  in  the  company  of 
her  husband,  investigates  them.  Prior 
to  eight  o’clock  she  is  busy  with  the 
breakfast,  subsequently  to  nine  o’clock,  if 
she  is  of  the  apartment  house  world,  she 
is  out.  Later  in  the  morning  she  is  pre¬ 
paring  lunch  and  again  in  the  afternoon, 
we  lose  her. 

“The  program  is  rendered  on  two 
pianos  and  elicits  from  35  to  55  requests 
in  an  hour  on  a  single  telephone  line  and 
gives  opportunity  for  the  playing  of  about 
20  popular  choruses. 

“Between  each  musical  number  and  the 
next  a  paragraph  of  approximately  fifty 
words,  and  centering  on  one  particular 
class  of  advertising,  is  read  by  the  an¬ 
nouncer. 

“Fearing  the  tendency  of  the  auditor  to 
dial  out  an  uninteresting  program,  care 
is  taken  to  make  these  brief  editorials 
of  interest  and  to  keep  them  in  the 
lighter  vein. 

“No  attempt  is  made  to  sell  space 
through  the  broadcast.  Even  in  those 
cases  where  the  text  is  ostensibly  directed 
to  potential  advertisers,  it  is  written  with 
the  purpose  of  creating  additional  readers. 

“The  intensely  personal,  ‘human  inter¬ 
est'  side  of  classified  advertising  is 
stressed  and  the  thought  is  to  preserve 
the  dominan  e  of  an  established  advertis¬ 
ing  medium,  rather  than  to  build  in  a 
new  field. 

“The  experiment  has  now  been  in 
operation  about  a  month.” 


Dailies  Offering  Insurai.ce 

Both  Fall  River,  Mass.,  newspapers « 
now  offering  travel  accident  inb.iraacti 
their  readers.  The  Herald  News  is  ofis 
ing  the  $10,000  National  Casualty 
pany  policy  and  the  Globe  the  Non 
American  Insurance  Company  $10, oj 
policy.  Both  papers  are  charging  ll'jj 
the  service.  liath  offers  are  in  nnectie 
with  carrier  subscriptions,  the  Htri 
News  specifying  six  months  and  ti 
Globe  a  year. 


Gave  Party  for  Carriers 


A  Christmas  party  for  the  60  carrit 
boys  of  the  Columbia  (S.  C.)  Recon 
was  held  in  the  circulation  dciKirtma 
of  the  paper,  Dec.  22.  Clolumtna’s  offi 
cial  Santa  Gaus  visited  the  party  to  dc 
liver  the  paper’s  gifts  to  the  boys.  Neck 
ties  and  leather  airplane  helmets  wn 
given  them.  R.  Charlton  Wriglit,  edito 
and  publisher  of  the  Record,  and  Mn 
\\’ right  were  present  together  with  W 
Allen  Kindel,  business  manager,  and  H 
T.  Buck,  circulation  manager. 


Carriors  Rescue  Child 


Bascomb  Williams,  11,  and  Jaci 
Gardner,  12,  Memphis  Press-ScinMi» 
newsboys,  got  their  pictures  and  namo 
in  their  own  paper  on  Dec.  28,  after  thq 
had  helped  rescue  a  child  from  a  hurni:* 
garage  while  delivering  their  routes  thi 
day  before. 


Entertained  Carrier  Boys 

Carrier  boys  of  the  Meriden  (Conn. 
Record  were  guests  of  E.  E.  Smith,  pul> 
lisher,  at  a  Christmas  dinner  at  ti« 
Cabin  Grill  and  afterwards  at  a  show  a! 
the  Fox-Poli  Palace  Theatre. 


Issuing  Bridge  Book 


"The  Boston  (Mass.)  Evening  Tran¬ 
script  is  issuing  a  127-page  booklet  oa 
the  art  of  playing  bridge  which  it  :i 
distributing  free  to  its  readers. 


Adds  Seven  New  Trucks 


The  Worcester  (Mass.)  Evening  Poe. 
has  just  put  into  service  a  new  fleet  ■:! 
.seven  Chrysler  trucks  for  speedy  dt 
livery. 


Adds  Branch  Office 


Carriers  Honor  W.  L.  Cloney 


GIVES  BANK  BOOKS  TO  STAFF 


Store  Man  With  Agency 


H.  T.  Ewald  Opens  Savings  Accounts 
for  All  Employes 


H.  T.  Ewald,  president  of  the  Camp- 
bell-Ewald  Company,  presented  each  em¬ 
ployee  who  has  been  with  the  company 
for  a  year,  with  a  bank  book  as  a  Christ¬ 
mas  gift.  With  each  bank  book  was  a 
personal  note  explaining  that  the  com¬ 
pany  had  placed  on  deposit  to  his  credit 
an  amount  equal  to  a  certain  percentage 
of  his  salary  and  that  at  the  end  of  each 
six  months  would  add  more,  providing 
the  savings  account  was  maintained. 
'This  additional  amount  was  fixed  at  a 
certain  percentage  of  the  amount  saved 
and  increases  with  the  length  of  employ¬ 
ment. 

A  firm  believer  in  the  “savings  bank 
habit”  himself,  Mr.  Ewald  expressed  the 
hope  that  the  co-operative  savings  plan 
would  encourage  thrift  through  proof 
of  its  benefits. 

Presentation  of  the  bank  books  was  in 
connection  with  the  Christinas  party  of 
the  CeCo  Circle,  social  organization  of 
the  Campbell-Ewald  staff,  staged  in  the 
cafeteria  on  the  15th  floor  of  the  (knenl 
Motors  Building.  More  than  500  were 
present. 


George  Bijur  has  joined  the  copy  de¬ 
partment  of  Erwin,  Wasey  &  Co.,  New 
Y’ork.  Mr.  Bijur  was  formerly  with 
Weber-Heilbroner  and  Brokaw  Bros.,  in 
the  advertising  merchandising  and  sales 
promotion  department. 


Members  of  the  carrier  force  of  the 
Decatur  (111.)  Revino  were  hosts  Dec. 
25  in  the  Orlando  Hotel  to  Walter  L. 
Cloney,  city  circulation  manager  for  the 
Review  the  last  se(ren  years,  at  a  fare¬ 
well  luncheon  in  his  honor.  The  boys 
presented  him  with  a  watch,  the  presenta¬ 
tion  being  made  by  J.  G.  Whittle,  cir¬ 
culation  manager.  Mr.  Goney  leaves 
Jan.  15  to  join  the  circulation  depart¬ 
ment  of  the  Chicago  Herald  and  Ex¬ 
aminer. 


_  The  Buffalo  Times  has  opened  an  easJ 
side*  branch  at  945  Broadway,  Buffalo  I 


Aikls  Thinl  Wire  Service 

The  Mt.  Clemens  (Mich.)  Pan-! 
Leader  on  Jan.  1  added  the  Intt  i  •.  itiona! 
News  Service.  It  also  has  .\'- liatri 
Press  and  United  Press. 


AD  ’nPS 


Carl  Johnson  Recuperetiag 

Carl  Johnson,  a  member  of  the  firm  of 
Benson,  Gamble,  Johnson  and  Read,  ad¬ 
vertising  agency,  is  recui^rating  from  a 
recent  operation.  He  will  take  an  ex¬ 
tended  vacation  before  returning  to  work. 


Starts  Children's  Club 


Insurance  Finn  Names  Agency 

Lincoln  Lloyds,  fire,  automobile  and 
plate  glass  insurance,  Chicago,  has  ap¬ 
pointed  Albert  Frank  &  Co.  to  handle 
its  advertising.  Newspapers  and  direct 
mail  will  be  used. 


The  Salt  Lake  City  Tribune  recently 
inaugurated  a  local  chapter  of  the  Knight¬ 
hood  of  Youth,  a  children’s  club  con¬ 
ducted  under  the  sponsorship  of  the 
National  Child  Welfare  Associatioa 
Herbert  Hoover,  Dr.  John  H.  Finley, 
Mrs.  John  Hays  Hammond,  Otto  Kahn, 
Frank  Vanderlip  and  other  notables  are 
at  the  head  of  the  movement. 


Empire  AdTertising  Servioe,  11  Writ  42ii 
Street.  New  York.  Placing  account  for  tbt  Cm- 
tury  Company.  publlRhera.  I 

Hicka  AdTortiaiag  Agency,  62  TandeiMt 
avenue.  New  York.  Placing  account^  f‘»r  tk 
lloiiae  of  Swanadown,  Inc.,  manufactiirert  d 
womeo*a  coata,  New  York,  and  the  Tolaalal 
Bead  Company,  New  York. 

Homer  McKee  Company,  Ino«,  320  North  Med 
dlan  afreet,  lndlanaiK>nR.  Ind.  Placlnc  acratfl 
for  the  Red  Top  Bteel  Post  Company,  Chica^ 
IlhnolM. 

Jewell  7.  Stevena  Company,  10  South  I.a  3t!k 
utreet,  Chicago.  Placing  acconnts  for  tk 
Louialaaa  Red  Cypreao  Bureau,  New  orlrtk. 
and  the  Northern  Hemlock  A  ^rdwood  MaM’ 
facturera*  Anaoclatlon,  Oahkoah,  WlaconalB. 


Placing  Nash  Copy  Abroad 


The  Dorland  Agency,  Inc.,  has  been 
appointed  to  direct  the  foreign  advertis- 
ing  of  the  Nash  Motors  Company,  Ke¬ 
nosha,  Wis.  A  campaign  will  be  started 
in  foreign  countries  on  Feb.  15. 


.  New  Critchfield  Accounts 

ChamKwe  Pisiog  • 

T'  u  .  u  »  r-  /T.-  J  ^  ,  advertising  accounts  of  the  Dr. 

Talbot  C  Hatch  &  Co.,  ^iMgo  ad-  C.  H.  Berry  Companv,  Oiicago,  and  the 
vertising  agency  Iws  rawed  from  its  Borin  Manufacturing  Comrany  Inc 
old  location  at  30  North  I^^rn  strwt  Chicago,  have  been  placed  with  Critch- 
to  larger  quarters  in  the  Midland  build-  field  &  Co.,  Chicago. 


I  lie  right  pr»>diict  .... 

markets  and  eiimpctition  .... 
sales  methods  .... 

-  and  then  Advert  ising 


DORRANCE,  SULLIVAN  &  COMPANY,  Inc. 

^  n  V  l  H  T  1  S  I  N  t; 

110  U  tvl  4INI)  sIRhU.  M-W  YORK 


I 


iL'J 
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Clean  ana  Clear 


The  amount  of  profit  in  dollars  that  you  can  make  with  your  news¬ 
paper  depends  upon  its  equipment  in  brains  and  machines.  Brains, 
the  smartest  you  can  find  and  hire,  can’t  make  a  newspaper  if  they 
have  to  print  it  on  the  lumbering,  thundering  presses  of  yesterday. 
But,  brains  and  fight  do  make  the  great  profit  papers  of  America 
when  they  can  bring  ne*ws  and  advertising  home  to  a  plant  that  will 
}^x\Titclean  and clear^  at  top  speedy  without  a  hitch.  Advertising  flows 
to  the  paper  the  people  like.  The  people  like  the  paper  where  the 
news  is  printed  firsty  clean  and  clear.  If  you've  a  brainy,  fighting 
staff,  give  them  GOSS  presses  and  they’ll  give  you  profits.  ^  ^  ^ 
GOSS  printing  presses  are  superb  machines.  In  speed,  in  precise 
work,  in  economical  operation  they  are  world  famous.  They’re 
the  finest  we  know  how  to  build.  They  are  rugged,  able, 
competent.  We  believe  that  they  have  not  an  equal  in  the  world. 


H  E  •  G  O  S  S 


PRINTING  •  PRE1SS  -  COMPANY 

Main  Office  and  Facttries,  CHICAGO,  ILLINOIS 


YORK  OFPlCEi  220  WEST  FORTY-SECOND  STREET 


N  T  I  N  C 


PRESS 


COMPANY 


SAN  FRANCISCO  OPFICBi  707  CALL  BUILDINCi 
OF  ENGLAND,  LTD.  •  •  •  LONDON 


The  San  Antonio  Express,  of  San 
Antonio,  have  just  ordered  10  GOSS 
Low  Construction  Units  and  3  pairs 
of  folders. 
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Business  Managers  and  SuperintendentsIf 


ONE  CHEMCO  ALL 

CAMERA  will  make  all  the 


METAL 

line  negatives 


STRIPFILM 

of  Any  Newspaper 


The  operator  places  the  copy  in  the  copy-holder — draws  the  carriage  and  lens 
board  so  that  the  indicators  point  to  the  proper  position  on  the  scale — turns 
down  the  proper  length  of  film  and  makes  his  exposure. 


By  these  operations  he  has  automatically  scaled  and  focused  the  copy  more 
perfectly  than  it  would  be  possible  to  do  on  a  ground  glass. 

The  saving  in  time  and  effort  is  obvious  and  the  production  of  fine  uniform 
negatives  assured. 
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The  Chemco  Stripfilm  All  Metal 
Camera  uses  Chemco  Stripfilm  in  rolls. 
The  film  is  mounted  on  paper  and 
strips  easily  after  developing.  It  drys 
on  glass  almost  instantly.  Rolls  are 
made  of  convenient  widths  to  handle 
all  classes  of  copy. 


CHEMCO  PHOTdp 


OincEs  AND  Works 


G 


WRITE  FOR  DESCRIPTIVE  BOOKLETS 
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F  Newspaper  Photo -Engraving  Plants- 


THE  CHEMCO  PERFECT  ETCHER 


WILL  ETCH  TWICE  AS  MANY  PLATES  TO  THE 
BATH,  ETCH  THEM  BETTER  AND  SAVE  THE 
OPERATOR’S  HANDS  AND  LUNGS  WHILE  DOING  SO 


tiis  is  not  only  possible  but 
being  done  consistently  by 
ose  using  this  improved 
itcher.  One  user  wires, 
Have  etched  25  plates  with- 
)ut  changing  the  bath.” 
Another  states,  “We  change 
be  bath  in  our  Etching  Ma- 
iune  but  once  in  two  days.” 

Hus  remarkable  performance 

SAVES  ACID  - 

W  the  very  feature  that 
^kes  for  the  saving  in 
idd  also  causes  the  machine 
to  produce  better  plates. 


fCS 


^PRODUCTS  INC. 


The  operator  handles  the  plate  hy  means  of  the 
slide,  in  the  side  of  the  machine.  He  does  not  han¬ 
dle,  smell,  or  see  the  acid  during  the  process  of 
etching. 

In  this  way  the  operator  is  protected  against  breath¬ 
ing  the  poisonous  fumes  of  nitric  acid  and  can  keep 
his  hands  free  from  the  effects  of  the  acid. 


GLEN  COVE,  N.  Y 


We  will  be  glad  to  furnish  full  details  regarding  this 
improved  Etching  Machine. 
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JAMES  DURKIN,  NOTED 
COPY  BOY,  DIES 

Sw»e«l  Chicago  Tribune  33  Years  aiul 
Knew  City  Intimately — Once  Sent 
On  an  Errand  to  London 
by  James  Keeley 


The  world’s  most  famous  copy  boy  is 
dead. 

James  A.  Durkin,  of  the  Chicago  Trib¬ 
une,  better  known  as  Jimmy,  died  early 
Sunday  morning,  Dec.  30,  of  heart  failure 
at  his  home.  For  33  years  he  had  been 
head  of  the  staff  of  copy  boys  of  tfK 
Tribune  and  he  numbered  his  friends  in 
the  thousands. 

Durkin  suffered  a  heart  attack  on  his 
way  home  after  his  usual  night’s  work 
Saturday  and  died  shortly  after  readiing 
home.  He  is  survived  by  his  widow  and 
a  brother,  Patrick  Durkin. 

Jimmy  Durkin  came  to  the  Tribune 
in  1895,  and  it  was  not  long  afterward, 
in  the  words  of  £.  S.  Beck,  managing 
editor,  that  he  began  bossing  the  re¬ 
porters.  During  his  long  service  on  the 
Tribune  he  acquired  such  intimate  knowl¬ 
edge  of  Chicago  that  he  knew  the  lo¬ 
cation  of  every  street  and  alley  in  the 
city  and  after  listening  to  a  fire  alarm 
bell  could  tell  the  location  of  the  blaze 
and  something  about  the  vicinity. 

John  Kelley,  veteran  Chicago  police 
reporter,  recalled  his  first  glimpse  of 
Durkin  in  1889. 

“He  must  have  been  about  9  years 
old,’’  said  Mr.  Kelley.  “He  was  a  mem¬ 
ber  of  the  community  known  as  the 
Waifs  Million,  a  diarity  established  by 
Levi  Z.  Leiter  in  State  street  near 
Randolph.  The  boys  in  the  mission  were 
at  the  services  of  business  men  in  need 
of  messengers.  Durkin  was  in  charge 
of  the  telephrme.  When  a  client  calM 
for  a  messenger  Durkin  answered  and 
assigned  a  boy  to  the  task. 

“One  day  in  1892  there  was  a  call  from 
the  Chicago  Times  for  a  boy  to  take  a 
steady  job  as  copy  boy.  ‘What  does  it 
pay?’  Durkin  asked.  ‘Six  dollars  a 
week',  was  the  reply.  ‘I’ll  send  a  boy 
right  over,’  Durkin  said,  and  hanging  up 
the  receiver,  he  went  to  the  Times  office 
himself  for  the  job.’’ 

Not  long  afterward  Durkin  joined  the 
Tribune,  and  in  his  career  there  he  hired 
hundreds  of  copy  boys.  The  Tribune 
numbers  among  its  employes  many 
a  printer,  photographer  and  office  execu¬ 
tive  who  was  hirrf  as  a  copy  boy  by 
Durkin. 

When  James  Keeley  was  managing 
editor  of  the  Tribune,  he  called  Durkin, 
who  had  never  been  out  of  the  city 
limits  of  Chicago,  and  directed  him  to 
deliver  a  note  in  London.  Durkin  went 
off  on  his  errand  without  the  slightest 
ado.  and  returned  the  same  way. 

“It  was  my  hope,”  Mr.  Keeley  said 
later,  “that  Durkin  would  come  home 
filled  with  impressions  of  London  and 
that  his  bursting  enthusiasm  would  sup¬ 
ply  us  with  great  stories.  But  he  was 
no  more  affected  than  if  he  had  been  to 
Oak  Park.” 

In  London  he  met  the  Prince  of  Wales, 
later  King  I\dward  VII. 

Durkin  was  a  mine  of  information  on 
the  routine  of  the  newsroom.  One  of  his 
traditional  duties  was  to  release  the  re¬ 
porters  at  9  ;30  each  evening.  “All  right 
there,  gents!”  he  would  call  out,  adding 
the  admonition,  “if  you’re  clear!” 

When  Durkin  was  married  for  the 
first  time  in  1910,  the  editorial  depart¬ 
ments  of  the  various  Chicago  newspapers 
presented  the  newlyweds  with  the  fur¬ 
nishings  for  their  home,  each  department 
furnishing  a  room.  His  first  wife  died 
four  years  ago.  He  was  married  again  in 
1924  to  Mrs.  Elizabeth  Zuchsworth. 

JAMES  F.  STAHL 

James  F.  Stahl,  79,  who  since  1882 
had  published  the  Madison  (S.  D.) 
Leader,  which  had  been  a  daily  since 
1899,  died  Dec.  23,  following  an  illness 
of  influenza.  His  son,  Herman,  and 
prandson,  Jack,  were  associated  with  him 
in  the  paper,  making  three  generations 
in  charge  of  the  paper.  Mr.  Stahl  was 
bom  in  Mt.  Vernon,  O.,  and  in  1855 
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moved  to  West  Union,  la.,  where  be  : 
learned  the  printing  trade  at  the  age  of  i 
10.  He  worked  in  Sioux  City  from  1869  ] 
to  1878  when  in  association  with  £.  W.  i 
Caldwell  he  established  the  Sioux  Falls  ; 
(S.  D.)  Pantograph,  which  be  continued  < 
four  years  when  he  moved  to  Madison,  i 

w^re  he  acquired  the  Leader.  His 
widow,  a  daughter  and  a  son  survive.  I 

_  I 

ORLANDO  O.  STEALEY  , 

Last  Charter  Member  of  Gridiron  Club 
Dies  in  Chicago 

Orlando  O.  Stealey,  old  time  news¬ 
paper  man  and  last  surviving  charter 
member  of  the  famous  Gridiron  Club  of 
Washington,  D.  C,  died  Saturday,  Dec. 
29,  at  the  home  of  his  son-in-law,  Samuel 
T.  Park,  5006  Dorchester  avenue,  Chi¬ 
cago.  He  would  have  been  87  years  old 
on  Jan.  4.  Burial  was  at  Elizabeth¬ 
town,  Ky.,  his  former  home. 

Mr.  Steidey  was  a  member  of  the  staff 
of  the  LouirvUle  (Ky.)  Courier-Journal 
for  50  years.  In  1885  he  was  sent  to 
Washinf^on  as  correspondent,  remaining 
there  until  his  retirement  in  1910.  He 
made  his  home  in  Chicago  eight  years 
ago.  He  was  prominent  in  Democratic 
imlitics  during  the  two  Qeveland  ad¬ 
ministrations. 

Mr.  Steeley  is  survived  by  his  widow, 
two  daughters,  a  son  and  five 
grandchildren. 

ORIN  E,  FOSTER 

Haad  of  Proprietary  Meificino  Concern 
Diee  in  Buffalo 

Orin  E.  Foster,  president  of  the 
Foster-Milburn  Company,  one  of  the 
large  users  of  daily  newspaper  space  for 
the  past  45  years,  died  D«.  29  in  his  ' 
home  in  Buffalo.  As  a  young  man  Mr. 
Foster  became  head  of  a  pre^ietary 
medicine  company  marketing  “Burdock 
Blood  Bitters”  and  later  Doan’s  Kidney 
Pills,  both  of  which  have  gained  world¬ 
wide  distribution  through  newspaper  ad¬ 
vertising. 

Mr.  Foster  rose  from  a  salaried  worker 
earning  $400  a  year  to  one  of  Buffalo’s 
wealthiest  men.  He  gave  a  new  building 
and  equipment  to  the  University  of 
Buffalo  a  few  years  ago,  and  also  was 
a  donor  of  many  other  noteworthy  gifts 
in  his  city. 

FRANK  A.  DAY 

MmnMota  Publisher  and  Politician 

Dies  After  Paralytic  Stroke 

State  Senator  Frank  A.  Day,  publisher 
of  the  Fairmont  (Minn.)  Sentinel,  died 
Dec.  27  following  a  paralytic  stroke  he 
had  suffered  while  stopping  at  a  hotel  in 
Winona,  Minn.,  Christmas  eve.  He  was 
75  years  of  age.  Although  in  late  years 
he  had  been  relieved  of  the  business  re¬ 
sponsibilities  of  the  Sentinel,  he  wrote 
editorials  up  until  the  time  of  his  death. 

Senator  Day  started  newspaper  work 
in  the  mechanical  plant  of  the  IVebster 
Citv  (la.)  Freeman  while  he  was  in 
school.  In  his  youth  he  was  a  partner 
in  the  publication  of  the  Estherville  (la.) 
Vindicator.  In  1874  he  started  the  Fair¬ 
mont  Sentinel.  He  has  been  prominent 
in  Minnesota  politics  for  many  years  and 
had  acted  at  various  times  as  leader  of 
the  Republican,  Democratic  and  Populist 
parties.  He  was  elected  to  the  State 
Senate  in  1926. 

E.  WELLMAN  BARNARD 

Former  Foreign  Correspondent  Dies 
in  Springfield,  Vt. 

E.  Wellman  Barnard,  76,  former 
foreign  correspondent  for  Boston  and 
New  York  newspapers,  died  in  a  hospital 
at  Springfield,  Vt.,  Dec.  28.  He  had 
l)een  in  the  hospital  since  he  suffered 
a  shock  four  years  ago.  Before  that  he 
had  spent  about  20  years  in  retirement  on 
his  family  property  near  Springfield. 

Mr.  Barnard  was  born  in  Cornish, 
N.  H.  in  1852.  He  matriculated  at 
Dartmouth  College  but  left  before  being 
graduated  to  become  correspondent  for 


a  New  York  paper  and  later  special  cor¬ 
respondent  for  the  Boston  Daily  News. 
From  1873  to  1883  he  was  Vermont 
manager  for  the  Boston  Evening  Star, 
and  frmn  1885  to  1890  he  was  Vermont 
correspondent  for  the  old  New  York 
Evening  Graphic. 

Among  some  of  the  tng  stories  covered 
by  Mr.  Barnard  were  the  Philadelphia 
Centennial  and  the  siege  and  capture  of 
Paris  in  the  war  between  France  and 
Germany  in  1870. 

MRS.  WILUAM  RULE 

Mrs.  William  Rule,  90,  widow  of  Capt. 
W’illiam  Rule,  editor  of  the  Knoxville 
(Tenn.)  Journal  until  July  25,  is  dead. 
Her  husband  was  the  oldek  active  daily 
newspaper  editor  in  the  country  at  the 
time  of  his  death. 

(f^bituary 

pOBERT  O’HEARN,  one  of  the 
founders  and  a  director  of  the  Fall 
River  (Mass.)  Globe  and  president  of 
the  corporation  for  a  time,  died  Dec.  28 
at  his  home  in  Fall  River. 

Harou)  R.  Jones,  36,  managing  editor 
of  the  New  Britain  (Conn.)  Her^d,  died 
Dec.  23  of  pneumonia  following  a  short 
illness. 

Robert  J.  Coons,  77,  editor  of  the 
Orbisonia  (Pa.)  Disp^ch  for  many 
years,  died  at  his  home  there  on  Dec.  26 
of  pneumonia.  His  widow,  two  sons  and 
a  daughter  survive.  He  was  an  appren¬ 
tice  printer  in  the  Greenburg  Tribune  in 
his  early  manhood. 

Harold  J.  Ruse,  31,  of  the  editorial 
staff  of  the  Pittsburgh  Post-Gazette,  died 
at  Mercy  Hospital  there  Dec.  27  after  a 
short  illness.  He  was  editor  and  part 
•owner  of  the  Monessen  (Pa.)  News-Call. 
While  a  student  at  Allegheny  College, 
Meadville,  Pa.,  he  enlisted  in  the  army, 
serving  as  first  sergeant  in  Base  Hospital 
Unit  No.  28.  He  was  at  various  times 
employed  as  a  news  writer  on  the  New 
York  Times,  Albany  Knickerbocker 
Press,  Boston  American  and  Philadelphia 
North  American.  His  wife  and  two 
daughters  survive  as  well  as  his  mother. 
Burial  was  at  Dawson,  Pa. 

Tomo  “Tombstone”  Thompson,  68, 
old-time  Chicago  newspaper  man,  dropped 
dead  of  heart  disease  last  week  on  a 
downtown  street  in  Los  Angeles,  accord¬ 
ing  to  word  received  by  friends  in 
Chicago. 

Daniel  Burr  Conrad,  50,  former  city 
editor  of  the  Winchester  (Va.)  Evening 
Star,  and  lately  engaged  in  advertising 
work  in  New  York,  died  at  Winchester, 
recently. 

Myles  Burke,  former  St.  Louis  sports 


writer,  died  Dec.  25  at  the  City  H  'phtf 
in  St.  Louis  after  a  long  illness.  He  was 
42  years  old.  Burke  started  as  an  office 
boy  in  the  St.  Lxtuis  Globe-Democrat  and 
worked  into  the  sports  deoartment,  after¬ 
ward  serving  on  other  papers. 

Joseph  W.  H.  Cochrane,  75,  head  of 
the  Cochrane  Advertising  Bureau  of 
Pittsburgh,  Pa.,  died  at  his  home  in 
Castle  Shannon,  a  suburb,  on  Doc.  25. 
He  was  a  native  of  Illinois  and  1  cated 
in  Pittsburgh  when  21  years  old.  He 
published  the  South  Hills  News  and  later 
took  up  advertising  work. 

Rev.  a.  J.  Ben ta min,  76,  prominent 
Milwaukee  Methodist  minister  and  for  33 
years  editor  and  publisher  of  the  Wis¬ 
consin  Christian  Advocate,  died  Dec.  zo 
in  Milwaukee. 

James  Dean  Ford,  72,  Canadian  jour¬ 
nalist,  died  at  his  home  in  Toronto,  Dec. 

26,  following  several  months’  illv  He 
was  a  member  of  the  editorial  staff  of 
the  Toronto  Evening  Telegram  for  Ig 
years.  Settling  in  Montreal  when  ^ 
came  to  Canada  from  Bedford,  England, 
he  joined  the  staff  of  the  Montreal  Ga¬ 
zette.  Later  he  was  employed  with  the 
Belleville  Intelligencer,  from  which  paper 
he  went  to  Toronto. 

Chastain  Rogers,  53,  for  18  years 
employed  as  an  artist  and  cartoonist  for 
newspaper  work  by  the  Bluff  City 
graving  Company,  Memphis,  died  Dec 

27,  from  apoplexy. 

Russell  B.  Clapham,  33,  representa¬ 
tive  of  the  Indianapolis  Star  and  Cincin¬ 
nati  Enquirer  in  C^umbia  Cit''  Ind.,  and 
former  reporter  for  the  Columbia  City 
Commercial  Mail,  died  Dec.  28  after  a 
week’s  illness  of  influenza. 

Ralph  W.  Van  Valer,  40,  superin¬ 
tendent  of  the  University  Press  at  Indiana 
University,  Bloomington,  died  of  pneu¬ 
monia,  Dm.  28.  Mr.  Van  Valer  also  had 
conducted  classes  in  printing  and  had 
given  lectures  on  the  subject  in  the  school 
of  journalism. 

Louis  C  McKinnon,  foreman  of  the 
Boston  (Mass.)  Post  proof  room  until 
his  retirement  last  June,  and  formerly  a 
proof  reader  on  the  old  Boston  Advertiser 
and  Record  for  30  years,  died  at  his  home 
in  East  Watertown,  Mass.,  Dec.  28,  at 
the  age  of  68.  He  had  been  with  the 
Post  for  15  years. 

Edward  C.  Brooks,  for  15  years  cor¬ 
respondent  for  the  Salem  (Mass.)  Newt 
and  Newburyport  (Mass.)  News  at 
Ipswich,  Mass.,  died  at  the  Benjamin 
Stickney  Cable  Memorial  Hospital  there, 
Dec.  27,  at  the  age  of  64. 

Joseph  G.  Marshall,  60,  assistant  edi¬ 
tor  of  the  Typographical  Journal  for  the 
last  22  years,  died  last  week  at  his  home 
in  Indianapolis.  A  native  of  Tu.scola, 
(Continued  on  page  46) 


(-"■LINOTYPE—) 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
M  or  too  slow.  Requires  little  attention. 

Ofitt  from  ibt  Uttrtti  Aitncy 

||np|||5jS»  Mergenthaler  Linotype  Co. 

Wiwi  f iSif*  Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
KiPr0tfnistivti  im  fht  Tfinciptl  Citiet  of  tho  World 


P*4S1> — Linotype  Metal  Feeder,  for  all  models  (eicepi 
42  em)  witbont  electric  pot . $40.00 

F-4S14 — Linotype  Metal  Feeder  for  electric  pot.  All  modcli 

encept  42  cin . $40.00 

F<-4>1$ — Linotype  Metal  Feeder,  for  all  42  em  modeli 
vitkout  electric  pot . |$0.0O 

F*4>10 — Linotype  Metal  Feeder  for  electric  pot.  All  42 

em  models . |$0«00 

(AU  >rfcei  imkttcl  to  rhomgt  without  motUt)  ^ 
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BILUONS  OF  CUBIC  FEET 
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E  above  graph  tells  a  most  im- 
pressive  story  —  a  story  that 
furnishes  real  food  for  thought. 


Within  six  short  years,  the  sales  of 
manufactured  gas  in  the  United  States 
for  industrial  and  commercial  purposes 
have  practically  doubled! 

Approximately  135  billion  cubic  feet 
of  manufactured  gas  were  used  indus- 
trially  and  commercially  in  1927 — a 
staggering  figure! 

Today,  industry  is  using  gas  for  60,000 
different  purposes.' 

Such  a  widespread  and  fast'growing 
acceptance  of  gas  for  industrial  uses 


proves  beyond  all  question  the  advan« 
tages  and  economies  inherent  in  this 
superior  fuel. 

Industrial  organizations  which  inveS' 
tigate  and  adopt  gas,  quickly  note  the 
very  real  benefils  which  accrue,  and 
this  has  played  a  large  part  in  the  rapid 
advancement  of  gas  for  industrial  pur* 
poses. 

There  are  very  definite  ways  in  which 
gas  will  aid  production  in  your  plant 
and  bring  increased  profits  to  you. 
Your  local  gas  company  will  be  glad  to 
confer  with  you  and  tell  you  about 
them.  Telephone  or  write  your  gas 
company  today — no  obligation  will  be 
incurred  by  so  doing. 


For  free  copy  of  book,  **lndustrial  Qas  Heat**,  address 

American  Gas  Association 

420  Lexington  Avenue,  New  York  City 

YOU  CAN  DO  IT  BETTER  WITH  GAS 


/ 


dlbituarg 


A*  J  I  A.  A»\  iVl.  MAKSHALL.  O 

(Contmmd  from  page  44)  circulation  manager  of  the 

Ill.,  Mr.  Marshall  came  to  Indianapolis  in  at  his  home 

1888.  He  worked  for  some  time  as  a  31,  after  a  Ion] 

printer  on  the  old  Indtaftapolis  Sentinel  served  three  terms  as  a  o 
and  on  the  Indiaftapolis  News.  In  1906  s>oner  of  Indiana  County  s 
he  became  assistant  editor  of  the  Typo-  ^^st  was  chosen  for  hi 
graphical  Journal.  widow,  a  son  and  a  dai 

Paul  H.  Risloff,  79,  boyhood  play-  Francis  Smith  Reader 
mate  of  former  Kaiser  Wilhelm,  and  Betn^er  1/ alley  (Pa 

former  Indianapolis  advertising  man,  died  home  in  New  Brigli 

Dec.  28,  in  Rochester,  Ind.,  of  injuries  31,  after  a  fall  m  which  hi 
suffered  when  he  was  struck  by  an  He  started  newsp: 

automobile.  Pittsburgh  m  1872.  Two 

Marjorie  \orton  Howard.  28.  wife 
of  Nathaniel  Howard,  city  editor  of  the  T„,^nn  ci.rvi  f  tk 
Cleveland  Plain  Dealer,  died  in  that  .city, 

Dec.  23,  after  an  illness  of  only  a  week. 

She  is  survived  by  Mr.  Howard  and  two 
daughters,  one  aged  seven  and  the  other 

two  and  a  half  years.  P-  H.  Harry  man.  80.  fo 

M.S  S„„,  T«vm.».  56  -Mow  »t  ,£  hoiTI?  hU™ 

nT..  dlJTn  K."-  He  rc.„„»d 
Indianapolis  last  week.  Her  husband  died 
two  years  ago. 

David  Eckenrod,  81,  for  nearly  50 
years  a  printer  on  papers  in  Fort  Wayne, 

Huntington,  Marion  and  Wabash,  Ind.,  Veteran  City 
died  at  the  home  of  a  daughter  in  North 
Manchester.  Ind.,  last  week. 

Albert  Mock,  72,  a  St.  Louis  Globe-  (By  Telegraph 

Democrat  compositor,  died  Dec.  23,  from  p^U  i 

injuries  suffered  in  an  automobile  acci-  t  .  ’  | 

dent.  He  said  he  did  not  care  to  prose- 

the  Herald-Ne\ 

Margaret  Lucile  White,  17,  daughter  known  newspap 
of  Edgar  C.  White  circulation  manager  Xe^  England, 
of  the  Houston  Chronicl ^  and  Mrs.  day  following 
White,  died  at  the  home  of  her  parents,  learned  the  prir 
Dec.  22.  She  had  been  ill  little  more  news  and  serv 
tlian  a  week.  Funeral  services  were  held  news  and  Glob 
at  the  home  Sunday,  Dec.  23.  3/crciwy. 


A  ^Special  ^ 
Edition’’  \ 

for  IVewspaper 
Work 


EDWARD  J.  LEARY 


Oo  many  newspapers  are 
adopting  the  Package  Truck 
for  circulation  and  service 
work  of  all  kinds  that  we  have 
developed  a  special  News' 
paper  Body,  as  shown  above. 

This  model  is  ideal  in  design, 
carrying  capacity,  and  rugged' 
ness  for  your  work— and  the 
body  is  specially  designed  for 
easy  and  speedy  handling  of 
bundles  ....  Faster  and  safer 
through  traffic  than  any  other 
delivery  vehicle,  easy  to  park  in 
crowded  districts,  dependable 
in  all  weathers — the  Package 
Truck  soon  pays  for  itself. 

Let  your  local  Harley' 

Davidson  Dealer  demon' 

strate.  Phone  him  today. 


after  a  long  illness.  He  served  as  registrar  of  voters  for 

Mrs.  Kenneth  McVey,  wife  of  the  member 

publisher  of  the  Riplev  (O.)  Bee,  was  K.  of  C.,  also  a  niem- 

killed  and  several  other  persons  were  of  the  Elks.  His  wife  a  daughter, 
hurt,  when  their  automobile  skidded  off  ^mily  m  the  business  dei^rtment  of  the 

the  road  near  Leesburg,  O.,  several  days  ‘^o  s'sters  and 

e»»  *  brothers  survive  him.  The  funeral 

^  .  .  •  1  ^  Saturday. 

P.  G.  Stafford,  92,  died  at  a  hospital  _ 

in  S^lia,  Mo  I>ec.  22  Mr.  Stafford.  ISLAND  WEEKLY  SOLD 

in  1865.  with  James  (•.  Mangaan,  estab¬ 
lished  one  of  Sedalia’s  earliest  news-  The  estate  of  the  late  Horace  H.  Wil- 
papers.  the  S'’dalia  Times.  liamson  has  sold  the  Riverhead  (L.  I.) 

Mr^  Hattie  D.  FoRrest,  67,  mother  a  weekly  estaWish^  in  1868,  to 

of  Justin  H.  Forrest,  staff  writer  for  the  Lewis  C.  Austin,  who  has  been  ass^iated 
Chicago  Evening  American,  died  Satur-  with  the  newspaper  since  March,  1892,  and 
day,  Dec.  29.  She  had  been  visiting  her  has  act^  as  assistant  editor  for  many 
son  when  she  was  taken  ill  seven  weeks  years  .The  News  will  lie  continued  as  a 
before.  Funeral  services  were  held  in  Republican  organ  It  is  understood  the 
w  •  1  J  consideration  paid  for  the  business,  plant 

and  real  estate  w’as  about  $30,000. 

Mrs.  Francis  Boite  of  Des  Moines,  _ 

la.,  mother  of  Oeorge  C.  Bolte,  publisher  fipf  TUPirATirMc  pi  amt 

of  the  St.  Louis  County  Leader,  a  news-  FIRE  THREATENS  PLANT 

paper  at  Oayton,  Mo.,  collapsed  and  di^  The  new  building  of  the  Shenandoah 
in  a  drug  store  at  Clayton,  Dec.  20.  while  (Pa.)  Evening  Herald  was  threatened 
visiting  her  son.  Death  was  caused  by  with  destniction  early  Monday  morning, 
heart  disease.  Dec.  31,  when  fire  broke  out  in  a  building 

William  J.  Ottaway,  87,  father  of  next  door  from  defective  wiring.  Firc- 
E.  J.  Ottawav,  co-publisher  with  L.  A.  men  battled  to  prevent  the  flames  from 
Weil  of  the  Port  Huron  (Mich.)  Times-  entering  the  Herald  plant  and  were  usc- 
Herald,  died  this  week  in  St.  Petersburg,  cessful.  Charles  T.  Straughn  is  editor 
Fla.,  after  a  brief  illness  with  heart  and  president  of  the  Herald,  and  B.  F. 
disease.  Parrott  is  secretary. 

Mrs.  Rita  Schultz  Davant,  30.  wife 

of  Jimmie  Davant,  Jr.,  sports  writer  and  PLANS  POLICE  NEWS  BUREAU 
cartoonist,  formerly  uJth  the  ^^over  Whalen,  recently  appointed 

Herald-Exarntner  ihe  .Vemi^hts  Com-  commissioner  of  New  York,  an- 

merctal.dppc^,  died  in  a  Memphis  hos-  this  week  that  plans  are  being 

pital  Dec.  29  following  an  o^ration.  establishment  of  a  police 

Mrs.  Davant  formerly  «;as  a  St.  Louis  bureau.  Mr.  Whalen  said  he  was 

newspaper  woman.  \Villiain  A^er,  edi-  tired  of  reading  rumors  in  the  press  aHd 
tonal  writer  fi^the  Memphis  Commer-  ^tart  the  news  bureau  to  insure 

cial  APl^^l,  ai^  Na>lor  Sterne,  sports  accurate  and  reliable  information  for  te- 
editor,  WctnMw  Press-Samxtar,  were  powers.  Christie  R.  Bohnsack,  formerly 
among  the  pallbearers.  ^j£  the  City  News  Association  of  New 

Jo.sEPH  Sharkey,  linotype  machinist  York,  will  be  in  charge  of  the  bureau, 
on  the  Chicago  Herald  emd  Examiner,  Mr.  Whalen  said. 

died  suddenly  on  New  Year’s  day  at  his  - 

home  in  Cicero.  LAWTON  PAPER  APPOINTS 

James  Keelan,  for  the  past  three  years  The  Lawton  (Okla.)  Constitution  has 
night  watchman  at  the  Chicago  Tribune’s  appointed  Fralick,  Bates  &  Alward,  Inc., 
color  press  on  Ontario  street,  died  last  New  York  and  (Chicago,  as  its  national 
Sunday,  December  30,  following  a  para-  advertising  representatives. 


HARLEY'DAVIDSON 

I  capl?tty  1  PauJtaxfelntck 


Mail  the  Coupon 
/or  illustrated  literature. 
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NEW  ENGLAND  W  A 
TEXTILE  SITUATION 

The  general  discussion  of  American  prosperity  in  both  the  daily  press  and  the  special  financial 
reviews  have  constantly  reported  the  textile  industry  as  the  exception  to  the  general  prosperous  condition 
of  our  domestic  industries.  It  is  true  that  the  textile  industry  as  a  whole  has  not  shared  in  this  general 
prosperity,  the  reasons  being  that  there  had  not  been  the  proper  adjustment  of  production  to  current 
demand,  neither  had  there  been  proper  attention  given  to  costs  in  fixing  prices  nor  proper  relations  of 
selling  prices  to  costs. 

The  textile  industry  is  the  oldest  of  the  basic  industries  with  the  exception  of  food  and  it  is  only 
natural  that  it  should  take  a  longer  time  to  adjust  itself  to  modern  conditions,  than  some  of  the  new 
industries  like  automobiles  and  radio. 

It  is  a  long  lane  without  a  turning,  but  last  August  the  turn  was  made  in  the  textile  trade  and 
although  there  is  no  likelihood  of  any  boom  in  the  industry,  reports  show  all  along  the  line  a  far  more 
encouraging  condition  than  for  many  years.  Not  only  has  the  market  improved,  hut  the  demand  is  on  a 
more  intelligent  basis. 

In  the  cotton  industry  the  number  of  spindles  increased  only  22%  from  1909  to  1927.  hut  the 
production  of  cotton  cloth  expanded  49%.  The  textile  industry  today  is  wide  awake  to  its  problem  and 
its  study  of  increased  production  at  lower  cost  without  losing  sight  of  the  importance  of  efficient  distri¬ 
bution.  Textile  machinery  manufacturers  have  noted  a  marked  increase  in  inquiries  and  desire  in  more 
improved  machinery.  Apparently,  the  constant  agitation  for  modern  equipment  is  hearing  fruit. 

1929  will  see  great  strides  in  the  New  England  textile  market.  There  is  every  indication  that 
intelligent  and  aggressive  advertising  and  sales  promotion  will  find  a  responsive  and  profitable  market 
among  the  textile  mills.  With  this  industry  forging  ahead,  prosperity  in  New  England  will  he  more  gen¬ 
eral  and  everybody  will  have  plenty  of  money  to  spend.  Now  is  the  time  for  national  advertisers  to 
concentrate  their  efforts  on  this  market  with  newspaper  advertising. 


KAOSACHTTBETTS— Population.  8.8»>,36e 


Clrou- 

8.600 

latton 

linaa 

-Attleboro  Bun  . 

6,678 

.086 

-Button  Olobe . 

.(MAE) 

899,166 

.60 

-Bolton  Olobe  . 

....{■) 

886,878 

.66 

tBoeton  Tranaoript  .... 

....(E) 

87,640 

.80 

ttBoeten  Poet  . 

,...(M) 

896,607 

.60 

ttBoiton  Poet  . 

....(S) 

847,789 

.66 

-Pitohbnrr  Sentinel  ... 

....(E) 

11,906 

.06 

ntHarerhUl  Oautte  .... 

....(E) 

16,009 

.07 

-Lawrence  Eatle-Tribnne  (MAE) 

84,864 

.09 

-Lynn  Item  . 

....(E) 

17,086 

.066 

tLowell  ConTtar.Citlaen 

and 

Erenlnt  Leader  .... 

.(MAE) 

19,801 

.07 

■New  Bedford  Standard 

Mercury  . 

.(MAE) 

81,868 

.10 

-New  Bedford  Sunday 

Standard  . 

....(S) 

86,666 

.10 

-North  Adame  Tranioript. . .  (E) 

10,414 

.06 

-PitteSeld  Eaole  . 

....(E) 

18.360 

.066 

-Salem  Newt . 

....(*) 

81,470 

.06 

-Tannton  Oasette  . 

....(E) 

9.866 

.06 

-Worcaater  Telecram-Oaiette 

(MAE) 

100,888 

.86 

-Worcettar  Sunday  Telacram 

(S) 

68,668 

.81 

COKNECTICUT— Population,  1.880,681 


10.000 

linet 

.086 

—-Bridgeport  Pott-Telegram 

(EAM) 

Circu. 

lation 

46.646 

8.600 

linet 

.16 

10.000 

linet 

.16 

.60 

---Bridgeport  Poet  . 

....(8) 

88,467 

.10 

.10 

.66 

-Hartford  Oourant  .... 

....(M) 

38.186 

.09 

.09 

.80 

-Hartford  Conrant  . 

....(B) 

69,918 

.18 

.18 

.60 

tHartford  Timet  . 

....(E) 

67,791 

.16 

.16 

.66 

tMiddlatown  Pratt  _ 

....(E) 

8,641 

.06 

.08 

.046 

tNaw  Karen  BagUter., 

.(EAS) 

68,814 

.166 

.146 

.06 

-New  London  Day . 

....(E) 

18.886 

.06 

.046 

.06 

tNorwioh  Bulletin  .... 

....(M) 

18.680 

.07 

.06 

.06 

---Norwalk  Hour  . 

....(E) 

6,709 

.046 

.046 

.07 

tSouth  Norwalk  Sentinel . . .  (E) 

6,638 

.046 

.086 

-Stamford  Adrocate  . . . 

....(E) 

11,640 

.066 

.06 

.10 

-Waterbury  Republican- 
Amarioan  . 

.  (MAE) 

M.788 

.06 

.06 

nlD 

-Waterbury  Republican 

....(S) 

17,476 

.06 

.06 

.M 

MAINE— PopuUtion, 

768.014 

■06 

.07 

-Portland  Preti-Herald  Eapreaa. 
Sunday  Telegram  ...(MAE) 

61,089 

.80 

.16 

.086 

NEW  HAMPSHIRE— PopuUtion.  448.688 

*  Concord  Monitor-Patriot . . .  (E) 

6.876 

.046 

.08 

.86 

ttXeena  Sentinel  . 

....(E) 

4,047 

.036 

.063 

.18 

tManchaatar  Dnion-Laadar 

(MAE) 

81,140 

.16 

.18 

RHODE  ISLAND— Population,  604.397 


Circu- 

8.600 

10.000 

Ution 

linet 

linet 

tPawtuckat  Timet  . . . , 

....(E) 

89,478 

.08 

.08 

*Proiidence  Bulletin  . . 

....(E) 

76,686 

.80 

(B).87 

-Proridance  Journal  ... 

...(M) 

44.060 

.18 

(B).87 

-Proridenoe  Journal  . . , 

....(S) 

79,978 

.80 

.80 

-Proridance  Newt  . 

....(E) 

88,161 

.06 

.08 

-Proridance  Tribune  . . . 

....(E) 

18,340 

.10 

.09 

tWeeterly  Sun  . 

.(EAS) 

6,793 

.04 

.04 

tWoontockat  Call  . 

....(E) 

16,896 

.06 

.06 

VERMONT- 

.Population,  368,488 

Barre  Timet  . 

,...(E) 

7.489 

.04 

.08 

tBrattleboro  Reformer  , 

....(E) 

8.664 

.086 

.08 

-Burlington  Free  Praaa. 

...(M) 

16.009 

.06 

.06 

tRutUnd  Herald  . 

....(M) 

18.336 

.066 

.066 

tSt.  Johntbnry  Caledonian- 

Record  . 

....(E) 

4.809 

08 

.08 

*  A.  B.  C.  Publiihor't  Btatomont,  October  1,  1988. 

***  A.  B.  C.  Publiibar’a  Statement,  March  81,  1968. 
tt  Ooremment  Statement,  March  31,  1988. 
t  Ooremment  Statement,  October  1,  1988. 

(B)  Combination  rate  Daily  Journal  and  Ere.  Bulletin. 
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LABOR  AND  THE  DAILY  NEWSPAPER 


Article  XXXVIII  of  a  Series — Labor  and  the  Press 


By  HAJOR  J.  LOWENSTEIN 
S«cr«tary  St.  Loai*  N«w«p«p«r  PablUh«rs’  Asaociation 

(Copyrickt  192S  by  EoiToa  S  Poblishei) 


greater  di&parhy.  The  annual  report  of  dealing  with  his  employes;  and 
the  Interstate  Commerce  CommissKxi  for  to  the  fact  that  on  account  ot  thb 
1926  for  skilled  workmen  in  the  build'  larity  of  publication  the  ein;iloyci 
ing  trades  employed  by  class  one  rail-  enabled  to  work  312  days  in  a  year, 
roads  proves  that  their  average  wage  no  seasonal  shut-downs.  Such  s 
income  ranged  from  $1,476.00  a  year  for  interruptions  are  common  in  most 
carpenters  to  $2,020.00  a  year  for  elec-  tries;  and,  except  in  the  public 
trical  workers,  and  the  average  annual  held,  such,  for  instance,  as  supply 
earnings  of  building  trades  mechanics  in  trical  current  for  heating  and  li 
99  cities  ranged  from  $1,489.00  a  year  purposes;  water  works,  and  etc., 
for  roofers  to  $2,113.00  for  plasterers,  sional  suspensions  of  operation  need 
The  average  annual  earnings  of  printers  necessvily  result  in  great  monetary 


!l 


i 


^HE  favorite  sport  of  radical  speakers  It  need  not  be  claimed  that  newspa-  during  the  same  period  was  $2,325.00.  Even  in  commercial  printing  slioti 
is  attacking  newspapers,  and  particu-  pers,  in  their  capacity  as  chroniders  of  Yet  the  newspapers  have  at  times  suf-  tions  may  stop  for  a  reasonable 


larly  American  newspapers,  as  a  capi-  events,  do  not  publish  news  stories  that  fered  severely  from  concerted  action  oo  without  great  hardship  to  the  owne 
talistic  press  and  as  being  Iwstile  and  may  put  a  particular  craft  or  pvticular  the  part  of  employes  in  their  mechanical  to  the  buyers  of  printing.  But  a 
unfair  to  labor,  especially  organised  organization  in  an  unenviable  light  be-  departments.  The  strike  inaugurated  by  lost  in  the  newspaper  business  is  lost 
labor.  According  to  these  rapid-fire  agi-  fore  the  public  if  the  facts  justify  it.  the  stereotypers  and  pressmen  in  Chi-  ever. 

tators,  newspapers  arc  in  the  dutches  of  Whenever  violence  accompanies  a  labor  cago  in  1912  compelled  the  stoppage  of  (Next  week  Mr.  Lowenstein  will 
soulless  corporations  whose  main  pur-  controversy  the  newspapers  very  proper-  papers  in  that  city  for  a  number  of  days,  cuss  "Duties  of  the  Newspaper  te 
pose  it  is  to  exploit  the  laboring  classes,  ly  publish  the  stories  and  considerable  and  forced  them  to  issue  a  joint  pub-  Public.’’) 

to  destroy  unionism  and  to  keep  the  space  is  undoubtedly  given  from  time  to  lication  until  such  time  as  they  could  - 

working  man  in  a  state  of  perpetual  time  to  acts  of  vandalism  and  law-  collect  new  workers  to  replace  the  PUBLISHERS  IN  BANK  DEAL 

serfdom.  The  bolshevist,  engaged  in  his  breaking  in  connection  with  labor  dis-  strikers.  The  money  loss  to  the  publishers  _ 

customary  pastime  of  denouncing  Amcri-  putes.  But  comments  on  acts  of  this  was  very  heavy  and  some  of  the  unions  ,  ,  ,  ,  „  r  IJ  n 

can  institutions,  is  not  governed  by  such  ^rt  are  usually  fair  and  reasonable  and  did  not  regain  their  former  sUnding  with  *  t 

useless  handicaps  as  facts,  and  loftily  ig-  justified  by  the  circumstances  of  the  ahe  Chicago  publishers  for  several  years  Two  Memphis  InstitutioiM 


Two  Memphis  InstitutioiM 


nores  the  tremendous  progress  made  by  case,  and  the  mere  fact  that  the  law-  after  the  strike.  Luke  Lea  and  Rogers  Caldwell  • 

American  labor  during  the  past  decade  breaker  may  be  a  union  worker  or  a  The  illegal  strike  of  the  New  York  Ushers  of  the  Memphis  Commereik’ 
in  the  way  of  increased  wages,  shortened  union  organizer,  presents  no  valid  rea-  newspaper  pressmen  in  1923  tied  up  all  peal,  Memphis  Evening  Appeal  the  JChi 

hours  and  improved  working  conditions,  son  why  acts  of  that  character  com-  the  New  \  ork  newspapers  in  much  the  ^,7/^'  Journal  and  tl^  Nashville  Mot 

So  long  as  he  can  spread  the  poison  of  mitted  by  a  union  man  should  not  be  same  way  and  resulted  in  a  very  great  ^nd  Evening’  Tennessean  last  week 

class  hatred  he  is  not  concerned  with  published,  with  a  demand  for  the  punish-  loss  to  the  publishers,  but  the  officers  of  figure*  a  big  M^phis  bade 

the  tangible  evidence  of  prosperity  shown  ment  of  the  perpetrator.  the  International  Printing  Pressmen’s  ^.fiich  when  consummated  will  cm 

by  American  labor  in  the  way  of  com-  Organized  labor  in  some  of  the  crafts  Union  promptly  repudiated  the  action  of  under  separate  manaccmenti 

fortable  homes,  substantial  savings  ac-  is  still  in  its  swaddling  clothes  and  has  the  local  pressmen,  dissolved  their  union,  Manhattan  SaviiKs  Bank  &  Trust  C 
counts,  and  the  possession  of  the  com-  not  outgrown  its  first  concept  of  the  and  entered  into  direct  relations  with  the  *1,,.  iT-inn  A  Plan*..r. 

forts  and  luxuries  which  a  few  years  quickest  and  easiest  way  to  settle  dis-  New  York  publishers.  A  very  satisfac-  Trust  r^mnanv 


forts  and  luxuries  which  a  few  years  quickest  and  easiest  way  to  settle  dis-  New  York  publishers.  A  very  satisfac-  Trust  Company 
ago  would  have  indicated  the  owner  to  putes,  namely:  by  a  resort  to  force.  But,  tory  agreement  for  the  arbitration  of  fu-  -j-fig  assets  of  i 

be  a  man  of  substance.  liappily,  a  more  enlightened  policy  for  tiire  diflFerences  was  entered  into  between  ^  ^  organiratim  r- 

The  bolshevist  probably  serves  a  use-  the  adjustment  of  labor  controversies  is  the  International  Printing  Pressmen’s  $ll  ?oOOOO  *  ' 

ful  purpose  by  unwittingly  emphasizing  being  evolved  and  accepted  by  labor,  and  Union  and  the  New  York  Newspaper  Assnriatwl  with  lea  and  Pald-di 
these  things  when  he  calls  upon  the  the  substitution  of  reason  for  riot  and  Publishers’ Association,  which  it  is  hoped  3,.^.  Edward  Potter  Ir 

proletariat  to  rise  up  and  destroy  the  debate  for  dynamite,  has  made  rapid  will  make  a  repetition  of  the  strike  im-  Va«hvi11p  <;;dn<.v  r,f  v.. 

so-called  bourgeois  and  capitalistic  headway.  Molly  Maguires  no  longer  possible.  j  William  White  and 

classes.  The  average  wage  earner,  being  flourish  during  coal  strikes,  the  steel  These  were  the  two  outstanding  labor  riavH«>n  of  MemnhU  Non.,  of  th*  1-' 

somewhat  Ixnirgeois  himself,  and  in  a  workers  in  the  Pittsburgh  district  no  controversies  between  the  newspapers  /  ^  •  -onnretfS^  wdth  newsna^*^ 

small  way  a  capitalist,  is  in  no  hurry  to  longer  burn  and  destroy  the  railroad  and  their  organized  employes  during  the  -p.  •  t,..  to 

enter  upon  a  campaign  of  that  kind.  He  unions  no  longer  interfere  with  the  past  fifteen  years.  There  have,  of  .jre  stork  of  thf  Union 

has  too  much  intelligence  to  believe  that  operation  of  U.  S.  mails,  and,  in  gen-  course,  been  innumerable  sporadic  and  .  j^so  a  share  and  the  entire  c 

the  entire  control  of  the  affairs  of  the  eral,  conciliation,  negotiation  and  arbitra-  isolated  interferences  with  the  operation  Manhattan  Ra^  ™h.vh  i 


the  entire  control  ot  tne  anairs  01  me  cuncuiaiiuii,  iickoiuwiuh  anu  aiuiua-  isoiaica  imcriercnccs  wiin  me  operauon  -f  .l.  Manhattan  Rank  wh.Vh  I -a  r. 

world  can  be  ^aced  in  the  hands  of  a  tion  are  the  main  reliances  of  labor  for  of  plants  in  individual  cities,  affecting  „  .  vin,:..  already  have  r 

single  autocratic  class  to  the  exclusion  the  adjustment  of  its  controversies  with  usually  only  one  or  two  newspapers,  but  .  .  .  *4^  .hare  ^  ^ 

of  all  others.  the  employer.  none  of  these  was  attended  with  the  vio-  .jV  ,  awaits  the  annrnsd 

The  American  workingman  is  an  om-  Of  course,  there  may  be  less  to  pro-  lence  and  destruction  of  property  that  stn-pc-ij,.-, 

nivorous  reader,  particularly  of  news-  voke  such  outbursts  uii  the  part  of  labor,  characterized  the  more  serious  outbursts.  _  11 

_  1;. . _ I  a...  *h-  _ 1 I t— _ _ w uicn  IS  expccteo  to  DC  tormally 


papers  and  of  current  literature,  and  is  due  to  the  more  intdligent  appreciation  The  international  unions  have,  as  a  rule,  r  «  or  9 
too  well  posted  on  world  affairs  not  to  of  the  duties  and  obligations  of  employ-  exercised  a  restraining  influence  on  their  ^  .j.'.  ' 


’O  institn 

formally 


ooisnevisi-comroiico  worncrs  oi  me  oo-  nuui.  n.  Uiiieieiicvs  ucioic  me  ciuudi  «  Planter*  Rank  gr  Tnt.f  C  mna— 

viet  Union.  Nor  is  he  inclined  to  accept  the  two  parties  understand  each  other  stage  was  reached.  This  was  largely  ^ 


Yict  union.  iNor  is  nt  inciinca  lo  acccpi  me  iwu  ixtiuc^  cacn  uuici  MiiKc  was  rcacncu.  i  nis  was  largciy 

anyone’s  assertion  that  the  press  is  the  better,  have  come  nearer  together,  and  due  to  the  existence  of  the  International  '  .J.  *1..  nr  u  ( 


-enemy  of  labor  or  that  it  is  engaged  in  concede  their  mutual  dependence  on  each  Arbitration  Agreements  in  effect  between  ^ 

any  conspiracy  to  deny  labor  its  jus*  other.  This  being  the  case,  we  may  the  American  Newspaper  Publishers’  As-  ^  lo 

due  or  to  enslave  it  or  oppress  it.  hopefully  assume  that  the  brutalities  that  sociation  and  the  various  international 

Movements  for  the  betterment  of  often  accompanied  strikes  and  lockouts  unions  between  1902  and  1922.  NEW  PLANT  DEDICATED 

workers,  if  genuine  and  sincere,  meet  are  happily  things  of  the  past  and  will  The  comparatiye  freedom  of  the  news-  Open  house  to  citizens  of 
with  the  hiarty  support  of  the  influential  not  again  stain  the  pages  of  American  paper  industry  from  labor  disturbances  marked  the  recent  dedication  of  the : 
American  newspapers,  and  this  support  industry.  may  be  said  to  be  due  in  a  large  measure  $35,000  building  of  the  Salinas  (0 

is  ^ways  at  the  command  of  every  pro-  .\merican  newspapers  are  pretty  gen-  to  two  factors.  First,  the  necessity  for  Index-Journal.  Several  hundred  pe 

jiosal  for  the  improvement  of  the  condi-  erally  unionized  in  their  mechanical  de-  the  regular  uninterrupted  issue  of  the  inspected  the  new  plant  and  cr  nerahi 

tions  of  the  toiling  masses.  Such  for-  partments  and  this  is  particularly  true  publication,  which  causes  the  newspaper  Fred  Weyhret,  owner  and  puhlisher.i 

ward-looking  projects  as  the  abolition  of  of  the  composing  rooms.  Statistics  have  publisher  to  exercise  great  caution  in  Rolin  G.  Watkiiis,  editor, 

child  labor  in  mills  and  factories,  the  been  compiled  showing  union  composing  _ _ 


establishment  of  a  minimum  wage  scale  rooms  in  over  700  cities  of  the  United 
for  women  and  the  limitation  of  their  States,  and  in  the  majority  of  them 
hours  of  work,  the  creation  of  work-  unions  are  recognized  in  other  newspa- 
.men’s  compensation  acts  and  laws  for  per  departments.  At  the  annual  conven- 
<he  establishment  of  factory  inspection,  tion  of  the  American  Newspaper  Pub- 
have  always  commanded  the  support  of  lishers’  Association  in  1927  it  was  shown 
the  press  and  have  freely  been  given  that  fully  one-half  of  the  members  of 
generous  indorsement  in  the  news  and  the  Association  operated  union  compos- 
editorial  columns  of  newspapers.  ing  rooms  and  many  of  these  shops  have 

Class  distinctions  in  the  United  States  been  unionized  for  over  a  quarter  of  a 
are  so  feeble  and  so  lightly  r^rded  century.  So  that  the  attitude  of  news- 
that  the  earnest  support  of  legislation  papers  towards  organized  labor  is  friend- 
•for  the  uplift  of  the  working  classes  is  ly  and  there  is  every  disposition  on  the 
’based  not  so  much  on  the  fact  that  those  part  of  newspapers  to  maintain  such  re- 
to  be  benefited  are  of  the  humbler  types,  lations  with  their  employes  in  the  me- 
but  simply  that  a  large  element  of  so-  chanical  departments  and  to  keep  their 
•  dety  is  to  be  helped.  In  the  absence  of  wages  on  a  par  with  those  of  the  high- 
■  dass  rivalries,  class  hatreds  and  class  est  paid  craftsmen  of  any  of  the  me- 
envies  and  jealousies,  anything  that  is  chanical  unions. 

<rf  value  to  a  considerable  portion  of  the  The  records  of  the  U.  S.  Labor  Bu- 
.  community  is  for  the  good  of  the  entire  reau  .show  that  newspaper  printers  aver- 
community,  and  that  is  the  theory  on  age  a  higher  wage  than  any  of  the  rail- 
which  newspapers  base  their  policies.  road  employes.  The  National  Industrial 
As  showing  the  democratic  manner  of  Conference  Board  shows  that  while  the 
newspaper  management  in  America,  at-  average  weekly  earnings  of  skilled  and 
tention  has  recently  been  called  by  a  semi-skilled  male  workers  in  26  indus- 
writer  in  Editor  &  Pubusher  to  the  tries  in  October,  1927,  was  $30.78,  the 
fact  that  a  large  number  of  newspaper  average  of  the  same  class  of  workers  on 
-executives  have  risen  from  the  ranks  and  newspapers  and  ma^zines  was  $46.83  a 
that  the  door  of  opportunity  is  closed  week.  The  comparison  between  the  on¬ 
to  no  man  in  America,  least  of  all  in  the  nual  earnings  of  printers  and  those  of 
-newspaper  business.  employes  of  railroads  discloses  an  even 


ATTENTION  PUBLISHERS 


Here  is  an  opportunity  to  purchase  mechanical 
equipment 

At  Attractive  Prices 


TIm  merging  of  the  mechenicel  departments  of  the  Rochester 
Democrat  and  Chronick  and  Timee-Union  releases  this  equip¬ 
ment  for  imme<fiate  sale: 


75  eight -column  chsues  in  good  condition 

Six-foot  correction  otone;  six  make-np  trucks 

Oao  Margack  ingot  casting  box  with  six  moulds 

Dolly  truck  for  handling  newsprint  rolls 

Two  trucks  for  kanAing  throe-quartor  siso  aowspriat  rolls 

A  speedamat  addressing  machins  with  bag  rack  far  maOing  raom 

Four  fonts  5%  pt.  Ionic  mats 

Twslvs  fonts  6  Vi  pt.  Ionic  mats 

Four  fonts  SVi  pt.  No.  1  with  Clarendon  No.  1 

Ono  font  5Vi  Pt.  No.  1  with  italic 

Eigkt-ton  atsraotypa  pot,  witb  DC  blowar  motors,  agitator,  throo  pumps, 
throa  curvad  casting  boxts,  practically  new  Partlow  burners 
Hoe  flat  akavsr  and  trimmar 
Hoa  curvad  Hnisking  macbinc 
Hoa  1-tsa  matal  pot  completo 


Addrese:  General  Manager 
Democrat  and  Chronicle,  Rochester,  N.  Y. 
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Don’t  Fail  to  Enlist  this 

i^^:s^\Popular  Salesman 


-A 


If  you  have  a  story  fotelL 

the  Mational^dvertber, 
the  Agency  or 

the  Tuhlisher 


January  26th,  Editor  and  Publisher’s  popular  salesman,  the 
International  Year  Book,  starts  his  annual  trip  to  12,000  friends 
\  among  the  advertising  agencies,  newspaper  publishers,  national 

advertisers — in  fact,  to  everyone  in  the  advertising  and  publishing 
world.  He  will  remain  a  whole  year  rendering  an  indispensable 
service  to  these  busy  executives;  always  at  their  beck  and  call;  for,  he  will  be  placed  in  a  handy  position  on  their  desks 
within  easy  reach. 

This  busy  salesman  will  be  daily  occupied  furnishing  information  on  every  subject  of  value  to  the  newspaper 
world. 

If  you  have  a  product  or  a  service  to  sell  the  publisher — if  you  are  a  publisher  and  have  a  good  story  to  tell  the 
national  advertiser — in  plain  words,  if  you  have  something  useful  for  this  great  advertising  and  publishing  industry, 
your  story  should  be  told  in  the  advertising  pages  of  the  International  Year  Book.  No  medium  in  the  advertising 
world  is  so  eagerly  awaited,  so  earnestly  sought,  and  so  constantly  used. 

It  is  unquestionably  the  recognized  directory  of  advertising  mediums.  Nowhere  can  you  find  so  authentic  a 
medium  that  will  keep  your  sales  story  before  so  great  a  buying  power  as  this  valuable  edition  for  365  days  of  the 
year. 

There  is  still  time  to  reserve  space.  Send  in 
your  reservations  with  copy.  If  you  haven’t 
time  to  prepare  the  copy^  our  sales  promotion 
department  will  gladly  do  so. 


REGULAR  RATES  PREVAIL 


FORMS  CLOSE  JANUARY  16 


A.  B.  C. 
Charter  Member 


EDITOR  8C  PUBLISHER 

THE  FOURTH  ESTATE 

SUITE  1700  TIMES  BUILDING,  NEW  YORK 


A.  B.  P. 
Member 
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UR  OVN  VOR|£> 

‘  or  LetTbRS 


By  JAMES  MELVIN  LEE 

UAS  news-gathering  lost  its  old-time  from  contrib 
glamor  about  wrhich  old-timers  chat  on  any  of  th 
so  fr^uently  at  newspaper  clubs?  That  7— no  matter 
question  is  answered  by  Remsen  Craw-  in  his  opinio: 
ford  in  The  North  American  Review  for  out  of  the  C( 
January  in  his  article  “Aces  of  the  careful.  Ins 
Press.”  pletely  filled 

Immediately  after  his  emphatic  “No”  another  devi 
he  inserts  the  following  observation:  off,  by  repri 

True,  there  comes  waves  or  undercurrents  C  ap’n  John 
of  popular  solicitude  about  the  press,  and,  column  lon| 
particularly  among  hunkerous  old-timers,  one  /  )v<>ru.nrHnD 
sometimes  hears  such  questions  as  these:  .  ,  ® 

“Why  do  modern  newspapers,  especially  of  printed^  by 
the  morning  field,  look  so  much  alike,  with  from  his  chi( 
seemii^ly  the  same  lay-out  of  news,  similarly  followinfi 
placed?”  “Why  do  so  many  crimes  go  un-  ® 

solved?"  "How  did  the  oil  scandal  Humber  Dear  Marqu 

for  months  at  Washington;  disclosed  finally  •"'*  particular 
by  a  Senator  and  not  by  a  sentinel  of  the  please  be  sure 

yress?”  “Why  has  the  Pulitser  School  of  whelming?  G 
ournalism  at  Columbia  University  failed  to  Some  new 

find  some  reportorial  feat  in  the  last  several  ‘  a 

years  worthy  of  the  award  set  aside  for  such  rranK  /s 

distinction?"  "Is  the  press  losing  its  pep?"  second  instal 
The  question  asked  in  the  paragraph  Post  o” 
just  quoted,  he  insists,  usually  come  from  Marqu 

picric  critics  who  recall  how  Nellie  Bly  regular  oflx 
shammed  insanity  to  enter  a  lunatic  columnist.  1 
asylum  in  order  to  expose  inhuman  sense  of  hum 
treatment  of  its  inmates  and  how  David  he  made  to  . 
Ferguson  laid  bare  the  insurance  scandal  That  the 
and  the  evils  of  interlocking  directorates  roses  is  alsc 
in  high  finance.  He  also  calls  attention  tributions  by 
to  the  fact  that  while  the  libel  law  has 
been  gradually  tightening  about  the  press,  yi  DyiCE 
the  enforcement  of  the  criminal  laws  and  given  b 
trial  by  juries  have  grown  more  lax —  the  financial 
to  say  the  least.  Times  in  Tl 

Mr.  Crawford  then  chats  entertainingly  says  that  he 
about  some  of  the  aces  of  the  press,  both  trict  of  New 
past  and  present.  He  recalls  how  unique  in  s 
Thomas  B.  Fielders,  once  a  reporter  on  phere.”  He 
the  Neiv  York  Times,  achieved  fame  the  cemer 
with  his  exclusive  story  about  the  sink-  structures  ol 
ing  in  midocean  of  the  liner  Oregon.  He  small -town 
then  tells  about  the  l»ttle  to  be  first  with  gossip  circul 
the  news  waged  by  Louis  Seibold  of  the  In  a  geni 
New  York  IVorld  and  Hamilton  Peltz  following: 
of  the  Netv  York  Herald  when  the  news  At  iu  dull< 
first  broke  about  the  eruption  of  Mont  ‘j)®"  pobce  r 
Pelee,  on  the  northwestern  coast  of  ^ 
Martinique  in  the  West  Indies.  He  be-  reading,  whi 
lieves  few  instances  of  reportorial  daring  Street  may  v 
in  the  old  days  can  excel  the  feat  of 
William  B.  Miller  of  the  Louisville  applicable  sout 
Courier- Journal,  who  in  1925,  when  With  new 
Floyd  Collins  was  pinned  by  boidders  to 
the  bottom  of  a  natural  cave  in  Kentudey,  j^ood  a  plact 
crawled  dirough  the  treacherous  crev-  elusive  stoi 
ices  and  brought  out  the  first  news  that  either  accep 
the  entrapped  man  was  still  alive  and 
breathing.  For  the  work  of  other  aces  j„g  fn 

see  the  article.  I>earance  of 

Confronted  with  such  recent  feats  as  official 
those  taken  up  in  detail  in  the  article,  Mr.  Street  may  1 
Crawford  concludes  with  the  deduction  gjoj-j 

that  the  press  is  now  as  always,  very  agement  ha 
much  on  the  job.  than  is  f 


from  contributors  that  he  could  not  write 
on  any  of  them.  Too  many  contributors 
— no  matter  how  good  they  arc — can, 
in  his  opinion,  take  the  tone  of  a  column 
out  of  the  conductor’s  hands  if  he  is  not 
careful.  Instead  of  using  a  column  com¬ 
pletely  filled  by  contributions  he  used 
another  device,  when  he  wanted  a  day 
off,  by  reprintii^  “Noah  an’  Jonah  and 
Cap’n  John  Smith,”  a  poem  exactly  one 
coliunn  long— by  request,  of  course. 
Overworking  this  poem  that  was  re¬ 
printed  by  request,  he  once  received 
from  his  chief,  George  Smith  of  the  Sun, 
the  following  note: 

Dear  Marquis:  The  next  time  you  reprint 
tins  particular  poem  by  request,  won't  you 
please  be  sure  that  the  request  is  quite  over¬ 
whelming?  G.M.S. 

•Some  new  and  interesting  sidelights 
on  Frank  A.  Munsey  are  given  in  the 
second  installment  which  appeared  in  the 
Post  on  Dec.  29.  Especially  amusing  is 
how  Marquis  persuaded  Munsey  fhat 
regular  office  hours  were  bad  for  a 
columnist.  That  Munsey  had  a  very  keen 
sense  of  humor  is  shown  by  later  remarks 
he  made  to  Marquis  on  the  subject. 

That  the  life  of  a  columnist  isn’t  all 
roses  is  also  brought  out  in  these  con¬ 
tributions  by  Mr.  Marquis. 


A  DVICE  on  covering  Wall  Street  is 
given  by  L.  B.  N.  Gnaedinger  of 
the  financial  bureau  of  the  New  York 
Times  in  The  Quill  for  December.  He 
says  that  he  has  found  the  financial  dis¬ 
trict  of  New  York  “a  Klondike  for  news 
unique  in  size  and  possibly  in  atmos¬ 
phere.”  He  sees  little  difference  between 
the  cement-encased,  mahogany-lined 
Structures  of  the  Street  and  those  of  a 
small-town  whispering  gallery  in  which 
gossip  circulates. 

In  a  general  .summary  he  gives  the 
following : 

At  its  dullest.  Wall  Street  news  is  duller 
than  police  news.  At  its  best,  it  provides 
that  combination  of  big  names,  big  figures 
and  big  movements  that  makes  front  page 
reading.  While  the  news  prospector  in  Wall 
Street  may  weH  show  exceptional  ability  in 
separating  nuggets  from  sand,  he  may  find 
the  standard  methods  of  police  reporting  quite 
applicable  south  of  the  Woolworth  Building. 

With  news  constantly  being  standard¬ 
ized,  he  believes  that  Wall  Street  is  as 
good  a  place  as  any  for  uncovering  ex¬ 
clusive  stories  “which  the  opposition 
either  accepts  gracefully  or  offsets  next 
day  by  exhuming  some  corpse  and  deck¬ 
ing  it  in  fresh  tinsel  to  give  it  the  ap- 
jiearance  of  news.”  He  mentions  that 
the  official  hangout  for  combers  of  the 
Street  may  be  found  in  the  press  library 
of  the  Stock  Exchange  where  the  man¬ 
agement  has  provided  more  equipment 
than  is  found  in  some  newspaper 
“financial  bureaus.” 

Background  and  contact  are  said  to  be 
the  essentials  for  Wall  Street  reporting. 
The  protection  of  the  source  of  news 
is  mentioned  as  a  traditional  Wall  Street 
policy. 

Three  sources  of  news  in  Wall  Street 
are  mentioned.  The  one  listed  first  is 
handouts ;  second,  news  tickers ;  and 
third,  individual  reportorial  enterprise. 
About  one-half  of  the  editorial  space  in 
the  financial  sections  of  New  York  news¬ 
papers  is  said  to  be  filled  with  hand¬ 
outs.  These,  of  course,  include  “many 
statistical  or  corporate  statements  that 
could  not  be  originated  by  the  news¬ 
papers  themselves.”  About  one-fourth 
is  mentioned  as  coming  from  the  tickers 
which  frequently  overlap  the  handouts. 
Long  waits  and  evasive  answers  make 
the  obtaining  of  the  remainir-^  quarter  a 
full  time  job  for  the  man  who  covers 
the  Street  for  a  metropolitan  daily. 

TO  DISCUSS  CIRCULATION  AUDITS 

Circulation  audits  will  be  a  major 
question  at  the  annual  business  meeting 
of  the  Minnesota  Editorial  Association 
in  St.  Paul.  Minn..  Feb.  IS  and  16. 


"W^HAT’S  what  about  columns  and 
^  their  conductors  is  told  by  Don 
Marquis  in  two  articles  recently  contrib¬ 
uted  to  the  Saturday  Evening  Post.  In 
these  he  gives  the  confessions  of  what  he 
calls  a  reformed  columnist. 

Showmanship,  in  his  opinion,  figures 
even  in  conducting  a  colmnn.  The  dif¬ 
ference  between  failure  and  success,  so  he 
says,  is  frequently  the  difference  between 
nonpareil  type  and  brevier.  “A  column 
must  have  plenty  of  white  space,  a  chal¬ 
lenging  make-up,  constant  variation  in 
t>'pographical  style;  not  only  must  it 
catch  the  eye  but  it  must  have  points 
and  corners  and  barbs  that  prick  and 
stimulate  the  vision,  a  surface  and  a 
texture  that  intrigue  and  cling  to  and 
pull  at  the  sight.”  For  being  a  master 
hand  at  this  sort  of  thing  credit  is  given 
to  Franklin  P.  Adams  of  the  New  York 
IVorld.  Heywood  Broun  of  the  Nerv 
York  Telegram  is  mentioned  as  one  who 
usually  neglects  H. 

Mr.  Marquis  mentions  the  fact  that  he 
once  had  two  desks  at  the  office  of  the 
Sim,  one  at  his  home,  and  three  in  a 
garret  in  Brooklyn,  but  that  all  were 
piled  so  high  with  letters  and  offerings 


If  You  Believe  In  Concentration 

INDIANA 

Is  Your  Market 


Experienced  advertisers  have  found  that  the  concen¬ 
tration  of  advertising  energy  is  not  only  more  econom¬ 
ical  in  cost  per  sale,  but  is  far  more  productive  in  actual 
results. 

Your  greatest  opportunity  today  exists  in  concentrat¬ 
ing  your  selling  energy  on  the  compact  Indiana  market. 
Here  you  have  a  small  area,  thickly  populated  with  a 
class  of  people  who  possesses  great  wealth  and  earning 
power.  Through  Indiana’s  leading  Dailies  you  will  find 
the  Hoosier  easy  to  reach  —  easy  to  sell  and  easy  to 
dominate,  because  these  Dailies  influence  greatly  the 
Hoosier’s  family’s  buying  habits  —  for  long  ago  the 
Hoosier  has  been  educated  to  appreciate  the  value  of 
the  daily  advertising  pages  of  his  favorite  newspaper. 
In  the  advertising  columns  he  knows  he  will  find 
graphically  displayed  the  new  and  modem  products 
that  bring  comfort  and  happiness  to  the  home  which 
he  will  be  able  to  purchase  in  his  favorite  neighbor¬ 
hood  store. 

Concentrate  on  Indiana.  Use  its  great  daily  news¬ 
papers  and  you  will  reach  the  homes  of  the  highest 
earning  and  largest  spending  class  of  people  in  this 
compact  and  unified  market. 


Sata  for 

f 

Ciron. 

6,000 

Utlon 

linsi 

*CoIumbu8  Republican  . 

. (E) 

4,963 

.03 

•Fort  Wayne  Journal-Gazette  . 

. (M) 

42,024 

.09 

•F'ort  Wa>ne  Journal-Gazette  . 

. (S) 

30,779 

.09 

•Fort  Wayne  News-Sentinel  .. 

. (E) 

45,874 

.12 

•Gary  Post-Tribune  . 

. (E) 

18,435 

.07 

tindianapolis  News  . 

. (E) 

135,246 

.25 

flndianapolis  Star  . 

. (M) 

110,798 

.20 

tindianapolis  Star  . . 

. (S) 

146,580 

••Lafayette  Journal  &  Courier. . 

(M)  8,482 1 
(E)  14,664  ) 

23,146 

.06 

fLa  Porte  Herald-Argus  . 

. (E) 

6,855 

.04 

••Marion  Leader  Times  . 

...(M&S) 

9,178 

.04 

•Muncie  Star  . 

. (M) 

24,890 

.08 

•Mnncie  Star  . 

. (S) 

16,265 

.08 

ttShelbyville  Democrat  . 

. (E) 

4,143 

.025 

•South  Bend  News-Times . 

. (E) 

27,452 

.08 

•South  Bend  News-Times . 

. (S) 

25,844 

.08 

•South  Bend  Tribune. ..  (S)  25,179.  ..(E) 

26,620 

.07 

•Terre  Haute  Tribune . 

,...(E&S) 

23,430 

.06 

•Terre  Haute  Star  . 

. (M) 

27,494 

.07 

•Terre  Haute  Star  . 

. (S) 

27,274 

.07 

*  A.  B.  C.  Publishers'  Statement,  October  1,  1928. 
**  A.  B.  C.  Publishers*  Statement,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 
ft  Government  Statement,  March  31,  1928. 
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Sources  of  Income 

The  income  of  a  newspaper  comes  from  four'  sources': 

1.  Circulation 

2.  Classified  advertising 

3.  Local  display  advertising 

4.  National  advertising 

Because  newspaper  expenses  constantly  increase,  it  is  wise  to  survey 
all  the  possibilities  for  increased  income. 


Circulation  Revenue. 
Classified  Advertising. 


Local  Display. 
National  Advertising. 


While  some  papers  have  increased  subscription  prices,  there  is  a 
definite  and  small  limit  to  the  possibilities  in  this  respect. 

In  few  fields  is  classified  strongly  developed  and  while  it  might  be 
incorrect  to  say  that  the  potentialities  are  not  present  in  the  average 
city,  yet  it  is  generally  admitted  that  growth  in  classified  is  a  slow 
process. 

As  most  attention  is  usually  given  this  department,  it  will  frequently 
be  found  true  that  newspapers  are  getting  near  the  maximum  and 
only  in  exceptional  cases  do  they  expect  a  large  percentage  of  gain. 

In  this  division  is  the  big  opportunity  if  approached  with  a  full  grasp 
of  the  possibilities.  Your  prospects  are  scattered  over  the  country 
but  they  are  easily  reached  through  EDITOR  8C  PUBLISHER 
advertising. 

National  advertisers  want  to  sell  to  your  market  if  you  will  furnish 
them  facts  which  will  help  them  connect  with  it.  The  broad 
visioned  executives  does  not  say:  *'Let  the  special  representatives  do 
it.”  Instead,  he  says:  ”Let  us  advertise  and  increase  our  revenue 
just  as  many  other  papers  are  doing  and  just  as  so  many  manufac¬ 
turers  do.” 


Plan  now  for  a  bigger  profit  yeen  in  1929.  Plan  your 
schedule  of  advertising  for  EDITOR  &  PUBLISHER 

Editor  &  Publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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Bf  MARLEN  PEW 


A  hundred  thousand  writing  men 
Bend  the  neck  and  scratch  the  pen. 
Rattle  the  type  and  tap  the  keys. 

Feed  the  press  and  strive  to  please. 


Encomium  and  flattery 
Fulsome  bunk  and  eulogy. 
Blandishment  and  high  laudation. 
Sycophantic  adulation. 


A  hundred  thousand  writing  men 
Bend  the  neck  and  scratch  the  pen. 
Each  humble  subject  must  obey 

The  mandates  of  the  Great  God  They. 


But  one  queer  lad  with  dreamy  eyes 
Boldly  the  yessing  host  defies. 

And  mocks  the  sugared  stuff  they  spin. 
And  spurns  the  dirty  pelf  they  win. 


jfuard.  Another  circumstance  which 
seems  to  disqualify  the  New  Hampshire 
paper  for  the  continuous  performance 
record  is  that  it  was  discontinued  as  the 
New  Hampshire  Gazette  and  for  a  time 
appeared  under  the  title  The  Freeman’s 
Journal.  When  this  change  was  made 
the  editor  plainly  admitted  that  the  New 
ffampshire  Gazette  was  dead,  for  he  put 
Vol.  1  No.  1  in  the  masthead  of  the 
Freeman’s  Journal.  Later,  however,  the 
name  was  again  changed  to  The  New 
Hampshire  Gaselte  and  Historical 
Chronicle.  And  there  was  still  another 
alteration  of  the  title  before  the  paper 
Anally  dropped  back  to  the  original  name, 
which  is  that  used  to  this  day.  It  is 
now  the  weekly  edition  of  the  Ports¬ 
mouth  Daily  Herald. 


“  ‘The  Courant’,  ”  it  says,  “  ‘is  the 
only  newspaper  in  the  United  States  that 
makes  undisputed  declaration  that  it  is 
not  only  the  oldest  newspaj^r  in  the 
country,  but  older  than  the  United  States. 
It  was  founded,  owned,  edited  and  pub¬ 
lished  as  The  Connecticut  Courant. 
Thomas  Green  was  the  name  of  the 
founder  and  editor,  the  Arst  issue  being 
dated  at  Hartford,  Monday,  October  29, 
1764.  And  it  has  been  printed  and  pub¬ 
lished  under  the  same  name  and  in  the 
same  town  ever  since.’ 

"The  Arst  newspaper  published  in 
America  never  got  beyond  Volume  1, 
No.  1.  It  was  called  Public k  Occur¬ 
rences,  and  appeared  in  Boston,  Septem¬ 
ber  25,  1690.  It  contained  a  promise  to 
publish  the  names  of  all  the  liars  in 
Boston  in  its  second  issue  and  the 
authorities  forbade  the  publication. 

“The  Boston  News  Letter  was  the 
Arst  journal  to  be  regularly  published 
on  this  continent.  It  began  publication 
in  1704,  or  two  years  earlier  according 
to  some  authorities.  Where  The  Courant 
‘has  it’  on  these  old-time  publications  is 
that  it  is  still  still  alive. 

“The  names  of  a  few  .\merican  news¬ 
papers  are  given  herewith  with  the  date 
from  which  they  claim  to  be  established: 


The  Great  God  They  now  snarls  and 
spits; 

Would  can’e  the  hellion  to  bits, 
"Young  fool,  conserve  the  status  quo 
Or  direst  penury  thou  shalt  know." 


The  rebel  youth  kept  up  the  storm. 

His  lexicon  lacked  the  word  conform. 
And  riddled  a  thousand  fair  taboos. 

And  punctured  don’ts  by  ones  and  twos. 


He  raked  the  muck  with  fiendish  glee — 
Hateful  words,  profanity. 

Harpoon,  defame,  vituperate 
Roast,  maltreat  and  desecrate. 


Then  up  arose  the  Great  God  They 
This  embryo  Voltaire  fain  to  slay; 
But  sudden  anguish  filled  his  heart. 

He  could  not  harm  the  brave  upstart. 


But  took  him  to  his  breast  and  sighed 
He  was  his  one  and  only  pride, 

He  loved  his  stuff  because  'twos  free 
Of  sycophantic  flattery. 


The  oddish  lad  with  the  dreamy  eyes 
Received  that  year  the  poet's  prise; 
And  Old  King  They  with  joy  observed 
The  hatred  of  the  kid  was  curbed. 


A  hundred  thousand  writing  men 
Bend  the  neck  and  scratch  the  pen. 
But  blest  of  all  of  them  is  he 

Who  now  does  They^s  press  agentry. 


'^HE  paper  that  Mr.  Qark  wrote  after 
;*■  his  investigation  of  the  ancient 
lineage  of  the  early  American  news¬ 
papers  shows  beyond  doubt  the  sound¬ 
ness  of  Hartford  Courant’s  claim  that  it 
is  the  oldest  newspaper  in  .\merica  pub¬ 
lished  continuously  under  the  same  name. 
That  paper  is  herewith  reproduced  for 
^ose  who  are  interested  in  historical 
journalism,  which,  I  must  say,  is  a  sub¬ 
ject  that  has  been  greatly  distorted  in 
various  books  and  papers  I  have  read, 
to  say  nothing  of  wild  claims  occasion¬ 
ally  appearing  in  anniversary  numbers  of 
newspai)ers  coming  to  my  desk.  Mr. 
Clark  wrote  as  follows: 

“The  Hartford  Courant’s  claim  that 
it  is  the  oldest  newspaper  in  America 
published  continuously  under  the  same 
name  and  in  the  same  town  has  not  been 
seriously  disputed.  However,  every  few 
years  there  is  a  claim  that  some  other 
paper  or  papers  now  being  published 
are  older. 

“These  claims  always  are  similar  to 
that  of  the  elderly  man  who  celebrated 
his  Golden  Wedding  .Anniversary  be¬ 
cause,  although  he  had  been  married  to 
three  successive  women,  the  sum  total  of 
his  years  of  married  life  was  Afty. 

“The  Century  Qub  of  American 
Newspapers,  in  1909,  published  biogra¬ 
phies  of  its  members.  At  that  time  82 
newspapers,  which  had  become  eligible 
by  reason  of  having  lived  100  years,  con¬ 
stituted  the  club. 


COME  weeks  ago  in  this  column,  while 
^  discussing  the  165th  birthday  of 
Hartford  Courant,  I  declared  it  to  be 
the  “third  oldest  newspaper  of  con¬ 
tinuous  publication  in  the  United  States.” 
George  B.  .Armstead,  managing  editor  of 
the  Courant,  tells  me  that  his  grand  old 
sheet  is  indisputably  the  oldest  _  news¬ 
paper  of  continuous  publication  in  this 
country  and  proceeds  to  back  up  this 
claim  with  facts  which  were  not  avail¬ 
able  in  the  histories  I  had  consulted. 
I  had  taken  into  consideration  the 
Annapolis  Gasette  and  the  New  Hamp¬ 
shire  Gazette,  the  former  originally  pub¬ 
lished  as  the  Maryland  Gasette  in  1727, 
and  the  latter  Arst  published  in  1756  at 
Portsmouth.  The  Annapolis  Gazette 
and  the  New  Hampshire  Gazette  are 
pid)lished  today  as  weekly  newspapers. 
Hartford  Courant  was  born  as  a 
weekly  on  Oct.  29,  1764.  Mr.  .Armstead 
informs  me  that  an  investigation  of  the 
matter  of  continuous  publication  of  the 
Maryland  and  New  Hampshire  papers 
was  made  by  the  late  Charles  Hopkins 
Qark  when  the  Courant  celebrated  its 
150th  anniversary.  It  appears  that  pub¬ 
lication  of  die  .Annapolis  Gazette,  which 
evolved  from  the  Maryland  Gazette, 
lapsed  in  the  year  1839,  spoiling  the 
record  of  continuous  publication.  The 
New  Hampshire  Gazette  was  also  fouiwl 
to  have  been  irregular  in  publication  in 
1776,  which  to  seem  to  have  been  an  un¬ 
fortunate  time  for  a  newspaper  to  be  off 


The  Evansville  (Ind.)  Courier-Journal  recently  participated  in  the  Graham  Day 
celebration  in  Evansville  in  honor  of  the  Graham  Brothers,  owners  of  the 
Graham-Paige  Motor  Corporation  and  natives  of  Evansville,  by  entering  a  float 
in  the  five  mile  parade  which  was  arranged  for  the  occasion.  Photo  shows  the 

dailies'  float. 


LC 


^^’’HEN  James  Schermerhorii  iorntj 
^  editor  of  Detroit  Times,  w;is  a  oj 
reporter  on  Detroit  News,  he  was  k!». 
an  assignment  to  interview  a  Cat:,  .  4 
priest.  Going  to  his  home,  he  Karr, 
that  the  priest  was  at  the  conf,  ( 

and  followed  him  there.  “Good  mrinv^ 
Father,”  said  the  cub.  “My  -.laiae^ 
Schermerhorn  and  I’m  with  the  News 
“I’ve  been  hearing  confessions  for  n. : 
than  40  years,”  replied  the  priest,  h 
that  is  the  worst  one  I  have  heard." 


lyrR.  SCHERMERHORN  told  tM 
^  ^  story  at  the  expense  of  Lee  Whita 
at  the  recent  meeting  of  the  \  meric. 
.Association  of  Teachers  of  J^  irnalUiJ 
held  at  the  University  of  Michigan.  .\n|] 
he  also  told  this  one:  Years  ago  a  Detroit 
newspaper  had  a  practice  of  printing 
w  arning  on  pay-envelopes  that  the  ann 
of  remuneration  was  a  confidence  i)etw 
employer  and  employe.  A  new  rrjioric, 
on  receiving  his  first  weekly  sti^^ie;- 
noticed  the  warning  and  went  into  t^ 
publisher’s  office.  “I  see,”  said  he,  "thd 
you  do  not  want  me  to  talk  atwut  iw| 
salary.  Don’t  worry,  sir,  I  am  just  aig 
much  ashamed  of  the  amount  as  you 
possibly  be.” 


.tnnapolii  (Md.)  Gasette,  1745.  Traces  its 
lineage  from  The  Maryland  Gasette,  but  that 
gaper  was  discontinued  in  1839. 

Charleston  (S.  C.)  News  and  Courier,  1732. 
An  outgrowth  of  The  South  Carolina  Gasette. 
The  News  and  Courier  celebrated  its  centennial 
in  1903. 

The  New  Hampshire  Gazette.  1756.  Was 
irregular  in  publication  in  1776  on  account 
of  the  war.  In  that  year  the  title  was  changed 
'o  The  Freeman's  /ournal,  or  New  Hampshire 
Gasette,  and  a  new  series  of  numeration  was 
begun.  It  changed  its  name  to  The  New 
H  ampshire. 

Gasette  and  Historical  Chronicle,  and  later  to 
The  New  Hampshire  Gasette  and  the  General 
Advertiser,  and  finally  dropped  back  to  its 
original  title.  The  Portsmouth  Daily  Chronicle 
was  started  in  1852,  and  since  1861  the  Gazette 
hat  been  published  as  a  weekly  edition  of  the 
Chronicle. 

Philadelphia  North  American,  1728.  This 
enterprising  PennsylTania  sheet  lays  claims  to 
being  established  in  1728  but  the  claim  is 
exceedingly  far-fetched.  Benjamin  Franklin 
founded  the  " Pennsylvania  Weekly  Gasette  in 
1728  and  it  passed  through  various  vicistitudet. 
At  one  time  it  had  the  name  The  Saturday 
Evening  Post.  The  Pennsylvania  Packet  arid 
General  Advertiser  was  started  as  a  daily 
newspaper  in  1771,  and  in  1829  the  North 
American,  another  daily,  started  its  career, 
soon  swallowing  the  Packet.  In  1839  the  North 
American  took  over  the  Saturday  Evening  Post, 
too.  Thus,  by  adoption,  it  got  two  good  sound¬ 
ing  titles,  that  of  the  oldest  daily  in  America, 
which  the  Packet  had,  and  the  title  of  the 
oldest  weekly,  which  had  filtered  down  through 
various  names  from  Franklin’s  Gazette. 

The  Saturday  Everting  Post.  1728.  The  maga¬ 
zine  by  this  name  became  the  property  of  the 
Curtis  Publishing  Company  in  1897.  Its  claim 
to  being  the  oldest  journal  of  any  kind  issued 
today  from  an  American  press  is  similar  to 
that  of  the  Philadelphia  North  American,  by 
descent  from  Benjamin  Franklin’s  Gazette  of 
1728.  The  name  SaturrUy  Evening  Post  did 
not  come  into  being  until  1821. 


A  RESOLUTION  was  adopted  at  th 
meeting  of  journalism  teachers  whic! 
will  sound  strange  to  some.  It  urges  i 
administrative  authorities  of  colleges  i 
universities  to  make  sure  that  the  jounai 
istic  experience  of  candidates  for  teach 
ing  positions  in  journalism  shall  be  adc 
quate.  One  would  think  that  the  obvlom 
had  been  stressed,  but  there  was  talk  !r 
the  corridors  that  the  resolution  t 
weak  and  properly  should  call  upon 
authorities  to  make  sure  that  all  si 
candidates  are  literate.  Seems  a  hi 
rough  to  me.  The  journalism  teachers  I 
have  met  appeared  to  know  the  job,  ofte 
much  better  than  some  editors  I  kno*  ^ 
I  would  sympathize,  however,  with  tw  ^ 
discussed  resolution  that  all  camlidaie 
for  teaching  jobs  in  journalism  'chool 
be  practiced  vegetarians.  A  man  wk  I®* 
enjoys  raw  carrots  and  alfalfa  could  livi  ^ 
quite  well  on  the  salary  that  most  of  thd|  " 
colle-es  provide. 


l-oi 


The 


"CyDR  years  we  had  looked  upon  a  cer 
tain  man  as  the  leading  authority  ini. 
America  upon  a  special  subject  having 
to  do  with  health.  We  had  never  doufct;S 
his  superior  intellect.  The  other  night  vrj 
heard  him  deliver  a  lecture.  He  nuci  , 
an  assertion  of  supposed  primary  faeJ'j” 
“Well,  at  least  I  can  state  that  as  truth,  T- 
he  said,  but  instantly  checked  himsci 
with  these  words :  “I  believe  that  that  ii 
true.  It  seems  to  be  the  fact.  I  ha'i 
pondered  over  it  for  years  anci  have  ac-f 
cepted  it.  But  I  know  very  little.  A! 
most  every  day  I  scrap  something  frocA 
my  fund  of  so-called  knowledge.  It  tak. 
years  to  build  up  what  appears  to  be 
scientific  fact,  but  perhaps  a  day  for 
development  to  tear  it  to  shreds.  PrXj 
tically  all  that  I  believed  at  fifty  lies  w 
ruins  at  sixty-five.  Only  your"  or  t 
experienced  men  or  charlatans  may 
in  positive  terms.  I  know  little  or  not 
ing,”  G)nfirming  our  previous  opini'^ 
of  his  superior  intelligence. 


NEW  FLYING  TOUR 


Van  Lear  Black,  Baltimore  Sun,  to  Fh 
From  England  to  Africa 


T1 


Van  Lear  Black,  chairman  of  the  hoar 
of  the  A.  S.  Abell  Company,  pnblislien|p 
of  the  Baltimore  Sun  and  Evening  •?** 
left  New  York  last  week  on  the  S.  S 
Majestic  to  complete  his  unfinished  a' 
plane  flight  from  London  to  Cape  Toss 
and  return. 

He  has  purchased  a  new  Fokker  . 
of  the  same  make  as  the  one  in  whi^,  , 
he  flew  from  Amsterdam  to  the  i 

East  Indies,  via  India,  in  the  C 

of  1927.  the  Associated  Press  repotU  j 
He  will  take  the  same  pilot  who 
his  several  European  and  African  trip® 
in  the  last  few  years,  and  will 
companied  on  the  Cape  Town  trip  w 
Renne  Naccoll  of  London,  formerly  * 
reporter  on  the  Baltimore  Sua 
The  Baltimore  publisher  already  w 
flown  over  more  than  twenty  differ:^ 
nations. 


per 
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COURT  REVERSES 
LOUISIANA  RULING 

I  Conterration  CoBamiMiener  Had 
No  Ri^ht  to  Refuse  Permit 
for  Manufacture  of 
Carbon  Black 


By  Geobge  H.  Manning 

Correspondent,  Editos  4  Pi'SLISheb 

The  Commissioner  of  Conservation  of 
^Joisia'  I  has  no  authority  to  deny  per- 
for  the  manufacture  of  carbon  black 
natural  gas,  the  United  States 
4^171'  Court,  Washington,  held  in  a 
(fflt  decision. 

J,  Smylie  Harkness,  a  Pennsylvanian 
pirn;  natural  gas  wells  in  the  Monroe 
d  in  Louisiana,  was  refused  a  permit 
l  — erect  a  carbon  Mack  factory  on  his 
“fc  following  the  announcement  of  the 
Ummi'-ioiH-r  of  Conservation  that  no 
'Jttier  permits  for  carbon  black  manu- 
Jm^ure  would  be  issued  and  that  the 
of  gas  used  in  already  existing 
nif  would  be  gradually  reduced  as  a 
nsure  of  conservation. 

Harkne.ss  then  sought  an  injunction 
^training  the  Commissioner  of  Conser- 
and  the  State  Attorney  General 
^  interfering  with  the  erection  of  the 
mn  black  factory  on  his  land.  A 
pre  judge  statutory  court  denied  the 
Janctiun,  and  Harkness  appealed  to  the 
^mited  States  Supreme  Court. 

Justice  Brandeis,  in  delivering  the 
inion  of  the  Supreme  Court,  said  that 

t  Louisiana  law  authorizes  the  use  of 
aral  gas  in  the  manufacture  of  car- 
r  black,  which  is  used  in  making 
iiter's  ink,  and  directs  the  Commis- 
«r  of  Conservation  to  determine  what 
rctnlage  of  consumption  of  natural  gas 
xiuced  by  each  gas  well  may  be  used 
jltbe  manufacture  of  carbon  black,  with- 
|Athe  limits  of  not  less  than  15  per  cent 
not  more  than  20  per  cent  of  the 
Afntlal  capacity  of  the  well.  The  com- 
p  d  iin  r  is  also  authorized  to  reduce  the 
^  of  gas  for  this  purpose  below  the 
.iniuiii  of  15  per  cent  after  promulga- 
n  of  an  order  for  60  days,  if  it  is 
Tsvarv  to  do  so  in  obtaining  an  adc- 
i!e  supply  of  natural  gas  for  domes- 
keating  and  lighting  in  Louisiana,  and 
manufacturing  plants,  industries, 
^enterprises  located  and  operated  with- 
the  state,  other  than  those  used  in  the 
^luiai  iure  of  carbon  gas. 

There  was  no  contention  that  a  con- 
^ion  existed  warranting  the  issuance  of 
order  reducing  the  amount  used, 
[.^Btice  Brandeis  said.  In  rendering  the 
tsrt's  opinion.  Justice  Brandeis  said: 

The  conservation  of  natural  resources 
t  been  the  subject  of  much  legislation 
4  Louisiana.  The  possible  wastefulness 
the  use  of  natural  gas  in  the  manufac- 
« of  carbon  black  was  recognized ;  and 
‘  legislature  dealt  fully  with  this  use 
*Act  252  of  1924.  ...  No  law  de- 
•Pirts  such  use  necessarily  wasteful. 
f  has  the  state  purported  to  confer 
"  the  commissioner  power  to  refu.se 
permit  to  new  concerns  and  to  re- 
't  the  use  to  the  persons  already  en- 
•“.M  in  the  manufacture  of  carbon 

T-k. 

“On  the  contrary,  the  use  is  expressly 
i  :  in  the  act  which  declares  ‘that 
gas  may  be  used  in  the  manu- 
ure  of  carbon  black  under  the  con- 
♦iotis  as  fixed  and  imposed  by  the 
g  viMons  of  that  act.  .  .  . 

TTie  legislation  contemplates,  not  re- 
"■’ctif  I-  of  the  use  to  existing  plants, 
_  :  the  further  issue  of  permits  to  all 
will  ‘completely  abide  by  and  com- 
Jb  with  all  the  provisions  of  this  .\ct, 
^  with  ail  the  rules  and  regulations  of 
p  Commissioner  of  Conservation  cstab- 
•‘btd  under  the  provisions  of  the  Act. 

"As  it  is  clear  that  refusal  of  the  Com- 
isionrr  was  not  justified  by  any 
**tntorv  provision,  we  have  no  occasion 
consider  the  limitations  imposed  by 
<  constitution  of  the  State  upon  dis- 
^‘natory  action  and  upon  delegation 
■  legislative  power  to  an  executive  de- 


PLANNING  NEBRASKA  PROGRAM 


Newspaper  Legislation  and  Audits  to 
Be  Featured  Discussion  Topics 

Wright  A.  Patterson,  editor-in-chief  of 
the  Western  Newspaper  Union,  will 
speak  at  the  annual  meeting  of  the 
Nebraska  Press  Association  at  Lincoln, 
Feb.  21,  22,  and  23.  Convention  head¬ 
quarter  will  be  at  Lindell  Hotel. 

Newspaper  legislation  will  be  one  of 
the  chief  topics  for  discussion.  Credits 
will  be  discussed  by  an  authority  on  the 
subject,  not  yet  named.  Circulation 
audits,  trade  territory  surveys  and  adver¬ 
tising  rates  will  receive  much  attention. 
A  committee  recently  formed  to  study 
advertising  rates,  will  report  on  its 
findings. 

The  annual  association  banquet  will 
be  held  the  evening  of  the  21st.  The 
Lincoln  branch  of  Western  Newspaper 
Union  will  entertain  the  editors  at  break¬ 
fast  the  morning  of  the  22n<l. 


N.  E.  DAILIES  ACTIVE  IN 
SANTA  ROLE 


Boston  Post  Raised  $22,400  Fund — 
7,909  Children  Made  Happy  by 
Providence  Journal — Other 
Papers  Aid  Needy 


The  Boston  (Mass.)  Post  raised  $22,- 
400  Christmas  fund.  Henry  Gillen  of  the 
editorial  staff  was  the  Santa  Claus  editor. 

The  Prot<idencc  (K.  1.)  Journal  Santa 
delivered  21,800  toys,  games  and  books 
and  more  than  a  ton  of  candy  to  7,909 
children  in  its  territory.  .Appeals  were 
received  from  11.000  children.  This 
year  contributions  were  received  from 
1,670  individuals  and  firms. 

Through  the  Worcester  (Mass.)  Ftv- 
ning  Post’s  Christmas  club,  more  than 
f>00  children  in  orphanages  and  hospitals 
were  cared  for.  This  was  the  14th  year 


for  the  club  and  nearly  $1,800  was 

rai.sed. 

Many  other  New  England  newspapers 
sponsored  or  gave  endless  publicity  to 
the  neediest  cases  in  their  communities 
as  did  the  Fall  River  (Mass.)  Herald 
Xeivs.  New  Bedford  (Mass.)  Standard, 
Brockton  (Mass.)  Evening  Enterprise, 
Lowell  (Mass.)  Courier-Citisen,  imd 

Lawrence  (Mass.)  Telegram. 

The  Crosscup- Pishon  Post,  Ai.ierican 
Legion,  of  Boston,  Mass.,  composed  of 
Hub  advertising  men,  for  the  fifth  year 
raised  funds  to  provide  (Thristmas 

baskets,  shoes  and  other  necessary  arti¬ 

cles  for  the  needy. 

Again  this  year,  the  .Advertising  Club 
of  Boston,  Mass.,  played  Santa  Claus 
to  hundreds  of  needy  boys  and  girls,  dis¬ 
tributing  a  p;iir  of  shoes  and  delicacies 
and  toys  to  each. 

The  advertising  Gub  of  Worcester, 
Mass.,  had  its  annual  Christmas  party 
Dee.  19  and  a  Christmas  tree  for  the 
needy  children. 


New*  •  • 

Dominatino  •  •  • 

A  powerful  black  type  with  high 
attention  value,  and  of  decided 
interest  to  the  advertiser,  printer 
or  publisher  who  demands  the  very 
latest  in  type  display— 

STYGIAN  BLACK 

It  is  an  exclusive  Ludlow  design. 
Matrix  fonts  for  several  sizes  are 
now  ready  and  the  complete  series 
will  be  available  soon.  Specimen 
showings  sent  upon  request. 

LUDLOW  TYPOGRAPH  COMPANY 
2032  Clybourn  Awenue,  Cbica^« 
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WHAT  OUR  READERS  SAY 


ANDERSON  TO  NOYES 

To  Editor  &  Publisher:  Mr.  Frank 
B.  Noyes’  letter  to  Editor  &  Publisher 
(of  29)  makes  further  debate  with 
him  superfluous.  He  has  revealed  him¬ 
self  with  a  completeness  which  the  most 
astute  critic  could  not  hope  to  equal, 
and  which  the  cruelest  adversary  would 
not  wish  to  duplicate.  I  desire  here  to 
offer  merely  a  few  observations  to  per¬ 
fect  and  close  the  record. 

Mr.  Noyes  reiterates  the  assertion  that 
the  Associated  Press  (in  1926)  sent  out 
a  story  statins  that  the  State  I.)epart- 
ment  was  much  disturbed  over  what  it 
regarded  as  an  attempt  to  establish  a 
I3olshevist  hesemony  over  Central  Amer¬ 
ica.  He  proceeds  to  quote  the  full  text 
of  the  story — which  shows  conclusively 
that  the  Associated  Press  did  no  such 
thing,  but,  on  the  contrary,  presented 
the  “Bolshevist  hegemony’’  tale  on  its 
own  authority,  without  crediting  it  to 
the  State  Department  or  to  anyone  else. 
He  then  points  out  that  the  same  mislead¬ 
ing  assertion  was  previously  made  by 
Mr.  Cooper  and  Mr.  Probert  possibly 
on  the  new  theory  that  a  misstatement 
Ijecomes  true  when  reiieated  three  times, 
and  possibly  on  the  old  superstition  that 
the  third  time  is  a  charm.  The  tjqie  of 
thinking  which  can  produce  sudi  results 
is  worthy  of  study,  but  this  is  not  the 
place  to  conduct  psychological  researches. 

What  Mr.  Noyes  ajiparently  desires 
to  convey  is  that  the  story  attributed  the 
statement  to  the  State  Department  by 
itiferetice.  But  why  .should  it?  If  the 
Associated  Press  wanted  to  tell  the  peo¬ 
ple  of  this  country  that  the  State  De- 
lertmenl  was  disturbed  over  what  it  re¬ 
garded  as  a  Russian-Mexican  conspiracy 
against  Central  America,  why  couldn’t  it 
do  so  in  so  many  words?  The  task  in¬ 
volved  no  great  feat  of  literary  composi¬ 
tion.  Messrs.  Corqxir  and  Probert  were 
able  to  put  it  into  words.  Even  the 
publisher  of  the  IVashittglon  Star,  wliich 
is  celebrated  for  other  virtues  than  the 
vigor  and  clarity  of  its  prose,  had  no 
difliculty  in  phrasing  the  thought  intellig¬ 
ibly.  The  one  place  wdierc  it  was  not 
stated  was  in  the  story  itself.  To  sug¬ 
gest  that  a  reporter  of  Kirke  Simpson’s 
exceptional  gifts  was  unable  to  put  smli 
a  simple  idea  into  words,  and  was  com- 
jielled  to  leave  it  to  be  deduced  by  the 
reading  public,  is  simply  preposterous. 

The  reason  it  was  not  put  into  the 
story,  I  have  already  given.  Assistant 
Secretary  of  State  Olds  had  asked  that 
this  serious  accusation  against  the  Mexi¬ 
can  Government  be  broadcast,  but  had 
absolutely  refused  to  take  the  resixmsi- 
bility  for  making  it,  either  in  his  own 
person  or  for  the  State  Department.  Of 
course,  Mr.  Noyes’  hint  that  the  charge 
was  credited  to  the  Department  by  in¬ 
ference  involves  a  tacit  confession  of  vio¬ 
lation  of  confidence,  and  he  endeavors 
to  escape  the  unpleasant  consequences  of 
such  a  confession  by  declaring  that  Simp¬ 
son  got  the  same  information  from  an¬ 
other  source  before  getting  it  from  Olds. 
If  that  is  true,  why  didn’t  Simpson 
credit  the  story  to  the  other  informant? 
And  why  did  he  permit  Olds  to  bind 
him  in  confidence  on  the  source  of  a 
story  which  lie  had  already  obtained  in¬ 
dependently  of  Olds?  Alas,  I  think  the 
answers  to  all  these  questions  are  only 
too  plain! 

A  form  of  journalism  which  included 
the  transmission  of  facts  by  inference, 
innuendo  or  insinuation,  would  liardly 
commend  itself  to  respectable  news|)aper 
men  if  an  attempt  were  made  to  adopt 
it.  Mr.  Noyes’  intimation  that  it  was 
adopted  in  this  instance  is  not  convincing. 
The  A.P.  story  .stated  on  its  own  author¬ 
ity  that  “the  specter  of  a  Mexican-fos¬ 
tered  Bolhe\-ist  hegemony’’  had  “thrust 
itself  into  American-Mexican  relations.” 
Mr.  Noyes  says  he  assumes  that  most 
readers  know  that  our  foreign  relations 
are  conducted  by  the  State  Department. 
The  transparency  of  such  a  play  on 
words  nee^  no  comment.  I  think  that 
even  Mr.  Noyes  knows  tlw  difference 
between  the  relations  existing  between 
two  nations,  and  the  diplomatic  inter¬ 
course  conducted  by  their  governments. 


It  is  illuminating  to  note  that  he  im¬ 
putes  inaccuracy  to  me  on  the  ground 
that  I  misquoted  or  omitted  a  portion 
of  his  speech  which  was  introductory 
to,  and  had  no  factual  bearing  on,  the 
matter  in  dispute.  Mr.  Noyes  wemders 
whether  I  overlooked  the  circumstance 
tivat  he  alluded  to  the  subject  of  intel¬ 
lectual  honesty.  I  did  not  overlook  it, 
1  thought  it  would  be  kinder  not  to 
mention  it. 

He  seems  to  feel  that  my  recognition 
of  his  personal  amiability  was  given 
reluctantly.  He  is  mistaken.  My  only 
regret  was  that  it  could  not  be  made 
to  cover  a  broader  field.  Tlie  fact  that 
Mr.  Noyes  is  a  generous  employer  and 
a  good  neighbor  can  no  more  justify 
his  course  in  this  matter  titan  a  prisoner 
at  bar  can  be  exculpated  by  the  plea  that 
he  has  always  been  go<xl  to  his  mother. 
Tlie  president  of  the  most  powerful  news- 
gatliering  and  news-disseminating  organ- 
i/ation  in  the  world  has  duties  higher 
than  that  of  being  agreeable. 

Paul  Y.  Anderson. 

VVashington,  1).  C’.,  Jan.  1,  1929. 


RADIO  AND  THE  PRESS 

To  Editor  &  Publisher:  Your  enter- 
jtrise  in  presenting  the  views  of  pub¬ 
lishers  on  the  relations  between  news¬ 
papers  and  radio  broadcasting  stations 
and  your  sound  editorial  comment  on 
the  subject  is  commendable.  You 
may  be  intereste<l  in  our  own 
exjierience. 

When  broadcasting  was  new  we  made 
a  tie-up  with  the  first  local  station 
ojicned  in  San  Pedro  and  furnished 
news  items  daily.  During  the  period 
this  arrangement  continued,  covering  a 
jK-riod  of  several  months,  we  did  not 
get  a  single  applause  card,  as  I  re- 
memlKT  the  returns,  from  local  readers 
of  the  pajK-r,  but  did  get  quite  a  number 
from  radio  fans  outside  our  own  terri¬ 
tory. 

Perhaps  the  fact  that  we  did  not  go  on 
the  air  until  after  the  afternoon  edition 
was  distributed  accounted  for  this.  But 
it  interested  me  and  1  made  inquiry  of  a 
neighboring  radio  editor  who  put  news 
items  on  the  air  just  before  the  paper 
came  off  the  press  and  he  told  me  his 
station  had  the  same  sort  of  a  response. 

However,  I  am  a  radio  fan  myself  and 
listen  to  news  items  frequently  put  on 
the  air  the  night  tK*fore  my  favorite 
morning  paper  brings  them  to  me.  I 
agree  W-ith  tluise  publishers  who  can  see 
no  harm  and  |)erhaps  some  good  in 
whetting  the  api>etitc  for  further  details 
with  brief  btilletins  properly  credited  to 
the  newspaiK-r  furnishing  them.  But 
surely  there  can  be  no  good  reason  for 
telling  a  complete  story  or  putting  any¬ 
thing  on  the  air  that  does  not  give  credit 
to  the  newspajier.  It  seems  to  me  to  be  a 
fallacy  to  give  credit  over  the  air  to  a 
press  association  which  can  only  profit 
indirectly  through  the  sale  of  newspapers 
it  supplies.  The  credit  should  go  to  the 
newspaper  supplying  the  bulletins  to  the 
radio  station  and  no  other  agency  than 
the  newspai)er  holding  a  franchise  in  the 
territory  of  the  station.  Even  then  it 
seems  to  be  a  question  whether  one 
newspaper  should  have  the  right  to  broad¬ 
cast  items  that  are  the  exclusive  property 
of  any  other  newspaper  prior  to  publica¬ 
tion  within  the  territory  covered  by  the 
radio  station. 

On  the  other  question  of  advertising  in 
radio  programs  published  by  the  news¬ 
papers  it  is  amazing  to  me  that  any  pub¬ 
lisher  should  approve  of  printing  the 
names  of  spoasors.  We  have  a  good  ex¬ 
ample  of  just  how  it  works  here  in 
California.  One  of  the  large  oil  com- 
t>anies  sometime  ago  reduced  its  news¬ 
paper  appropriation  and  went  in  quite  ex¬ 
tensively  for  radio  broadcasting.  The 
radio  program  included  the  promotion  of 
a  school  program  and  local  agents  of  the 
company  were  instructed  to  seek  the  co¬ 
operation  of  newspapers  in  getting  pub¬ 
licity  for  these  programs. 

The  result  of  the  chilly  reception  these 
agents  got  caused  a  panic  in  certain  sec¬ 
tions  where  the  school  children  did  not 


turn  out  as  had  been  expected.  The 
result  was  a  conference  between  the  ex¬ 
ecutives  of  the  oil  company  and  the  sec¬ 
retary  of  the  California  Publishers 
.Xssociation  and  the  prompt  appearance 
of  the  radio  programs  in  the  display  ad¬ 
vertising  of  the  oil  company. 

There  may  be  good  news  in  the  fact 
that  the  Two  Black  Crows  can  be  heard 
over  station  XYZ  at  8  o’clock.  But  cer¬ 
tainly  there  is  no  news  in  the  fact  that 
8  o’clock  is  the  A.  K.  hour  over  station 
XYZ.  When  the  publishers  stand  to¬ 
gether  and  demand  that  the  radio  stations 
furnish  news  and  not  advertising  in  their 
radio  programs  better  relations  will  be 
established  between  the  radio  stations  and 
the  newspapers.  We  print  radio  pro¬ 
grams  daily  but  mention  of  any  adver¬ 
tised  product  or  sponsor  is  never  made. 
The  result  is  that  our  radio  program  is 
not  as  complete  as  we  would  like  to  have 
it  liecause  we  cannot  get  the  real  news 
about  programs  in  many  cases. 

KFI,  the  largest  station  of  the  National 
chain  on  the  Pacific  Coast,  puts  out  a 
copyrighted  program  full  of  advertising 
with  instructions  to  use  it  as  is  or  not  at 
all.  Of  course  it  goes  into  our  waste 
Iwsket  unused. 

Clark  F.  Waite,  Manager, 
San  Pedro  fCal.)  News-Pilot. 


A  VERY  BAD  ’HME 

To  Edit<  R  &  PuBi.iSHFJi— It  does  me 
good  to  see  you  put  the  arrogant  and 
glib  so-called  news  magazine  Time  in  its 
place. 

I  particularly  like  that  part  of  your 
editorial  in  the  November  17  issue  of 
Editor  &  Publisher  in  which  you  refer 
to  the  column  in  Time  called  “The  Press.” 

About  a  year  ago  I  took  exception  to 
Time’s  manner  of  “interpreting”  certain 
news  pertaining  to  the  newspaper  field. 

Acting  on  the  theory  that  the  much 
stressed  column  in  Time  devoted  to  let¬ 
ters  from  readers  was  intended  to  afford 
a  medium  for  registering  such  exception, 
I  wrote  Time. 

When  my  letter  was  printed  I  found 
that  it  had  been  edited  to  the  point  where 
I  was  placed  in  a  false  and  embarrassing 
position. 

I  thereupon  wrote  Time  a  second  letter 
pointing  out  the  injustice  done  me  and 
asking  that  it  be  printed  in  order  to  set 
me  right. 

I  particularly  asked  that  I  be  given 
an  opportunity  to  state  that  my  original 
letter  had  been  written  in  the  capacity  of 
an  individual,  as  this  letter  is  written, 
and  not  as  managing  editor  of  the  news¬ 
paper  which  employs  me. 

I  got  back  a  letter,  which  said:  “We 
are  sorry  that  you  have  taken  offense  at 
this  matter,  but  we '  shall  not  be  able  to 
print  your  second  letter,  since  this  whole 
matter  is  somewhat  stale  by  this  time.” 

And  this  from  a  publication  that  boasts 
that  it  prints  stale  news  which  it  cribs 
from  those  who  pay  for  it. 

Sincerely  yours, 

Dick  Smith, 
Kansas  City,  Mo. 


A  HAPPY  FAMILY 

To  Editor  &  Publisher:  Have  read 
“Shop  Talk  at  Thirty”  in  issue  of  Nov, 
10  and  was  more  than  interested  in  the 
debate  between  Robert  Lincoln  O’Brien 
and  Walter  M.  Harrison. 

This  is  for  the  purpose  of  letting  Mr. 
Harrison  know  that  we,  of  the  editorial 
staff  of  the  Arizona  Daily  Star,  Tucson, 
Arizona,  have  approached  quite  closely  to 
that  newspaper  Utopia  of  which  he 
speaks,  the  “paper  which  is  not  run 
through  the  counting  room.” 

Privately  owned,  by  partners,  the  Star 
has  for  its  editor  the  president  of  the 
company,  who  came  to  his  editorship  via 
the  street,  the  rim,  the  slot  and  owner¬ 
ship. 

For  its  business  manager,  the  other 
partner,  who  has  never  been  connected 
with  the  editorial  side  in  any  way  except 
to  sign  our  pay  checks,  which  he  does 
with  admirable  regularity.  The  policy  of 
the  paper,  editorial  and  news,  is  conducted 
through  the  hands  of  the  editor  alone. 
Mr.  Harri.son  is  right — it  helps  the  news- 
toom  staff  in  a  big  way  to  know  this. 

W'e  have  not  yet  reached  that  point 


where  the  editorial  staff  of  the  Star  hat 
attaiiKd  financial  independence  on  hj 
salaries.  What  newsroom  man  has?  B« 
we  have  at  least  gone  much  farther  in 
the  matter  of  editorial  independence  than 
has  been  possible  on  any  other  paper 
with  which  I  have  been  connected  and 
there  is  no  immediate  danger  of  the  Star 
Iteing  designated  as  a  “Chamber  of  Com¬ 
merce  Bulletin”  in  any  respect. 

Publicity  seekers  looking  for  “fret 
space”  do  not  care  for  us ;  politically  vt 
have  been  publicly  and  privately  damned 
a  number  of  times,  but  the  people,  as  a 
whole  read  the  Star.  What  more  could 
an  editor  ask? 

Yours  truly, 

J.  F.  Weadock,  News  Editor. 

Arizona  Daily  Star,  Tucson,  Arizona 


UNDBERGH’S  PRIVACY 

To  Editor  &  Publisher:  I’m  afraid  the 
managing  editor  of  the  Salt  Lake  Tele- 
gratn,  in  his  letter  taking  Lindber^  to 
task  for  “not  playing  square  with  the 
.\merican  press,”  takes  too  much  for 
granted.  It  seems  not  to  have  occurred 
to  him  that  Lindbergh  did  not  seek,  and 
very  likely  did  not  desire,  the  tremendous 
and  beyond  question  embarrassing  ava¬ 
lanche  of  newspaper  publicity  which  over¬ 
whelmed  him  after  he  flew  to  Paris. 

Probably  Lindbergh  would  have  been 
glad  to  become  an  ordinarily  “prominent" 
figure,  whose  enterprises  and  opinions  had 
news  value,  since  that  would  help  him  in 
his  ambition  to  further  aviation.  But  to 
be  robbed  of  all  privacy,  to  have  everjr 
movement  chronicled  in  the  press  as  if  it 
were  important,  to  be  forced  into  the  false 
position  of  a  24-hour-a-day  hero  for 
American  newspaper  readers — is  it  any 
wonder  Lindbergh  dodges  reporters  when¬ 
ever  he  can?  J.  M.  P. 


WHAT  THE  NATION  SAID 

To  Editor  &  Publisher:  That  dig¬ 
nified  conductor  of  your  literary  colunm. 
Doctor  James  Melvin  Lee,  errs  somewhat 
when,  commenting  on  7'he  Nation's  edi¬ 
torial  about  the  anniversary  edition  of 
the  St.  Louis  Post-Dispatch,  he  says  that 
“the  Post-Dispatch,  the  Nexv  York  Tima 
and  the  Baltimore  Sun  are  listed  as  being 
the  three  ‘at  the  forefront  of  the  all  too 
short  list  of  lilieral  dailies.’  ”  The  Nation 
did  not  include  the  Times  as  a  liberal 
paper,  but  deservedly  as  a  great  news¬ 
paper. 

That  is  a  small  matter.  I  do  think 
Doctor  I^e  might  have  taken  space  to 
quote  in  full  what  the  Nation  said  of 
Oliver  K.  Bovard,  managing  editor  of 
the  Post-Dispatch:  “He  is  not  only  a 
born  journalist,  a  rarely  able  news- 
gatherer,  an  inspirer  and  leader  of  his 
fellow-workers,  but  also  a  thorough-go- 
ing  old-fashioned  American  liberal.  Wt 
place  him  first  in  the  list  of  newspapr 
executives  in  this  country.  The  pa^ 
continues  under  his  guidance  to  print 
admirably  revealing  corresponden  e  from 
Washington.  He  keeps  its  news  coluntn- 
as  full  as  they  are  clean.  Best  of  all, 
he  is  as  ready  to  espouse  an  unpopular 
cause  as  a  {wpular  one.” 

I  spent  six  years  under  Mr.  Bovard. 
I  do  not  believe  any  one  could  spend 
even  six  months  in  his  shop  without  sav¬ 
ing  Amen  and  Encore  to  the  Nation's 
just  tribute. 

Silas  Best. 

New  York. 


A  JUST  CRITICISM 

To  Editor  &  Publisher:  May  I 
fer  you  to  page  54  of  your  issue  of 
Dec.  8th  and  beg  you  not  to  refer  to 
San  Francisco  as  ’Frisco?  Now 
wouldn’t  like  to  have  your  most  valuw 
and  excellent  magazine  called  the  “W 
and  Pub”  would  you?  Nor  your  city 
dubbed  “York.” 

No  one  who  has  ever  lived  in  Cali¬ 
fornia  likes  to  hear  its  chief  city  short¬ 
ened  to  ’Frisco;  it  is  usually  the  E^" 
emer’s  well-meaning  ignorance,  but  hard¬ 
ly  to  be  expected  in  Editor  &  Puaust 
ER.  If  you  think  me  carping  ask  any  oi 
the  Fourth  Estate  in  San  Francisco. 

Gborcb  Barnes, 
Bostoft 
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Iclassified  is  best 

USED-CAR  MARKET 

bcGo  vf  rn,  Albany  Knickerbocker  PreM 
•nd  News,  Says  Uniiecessary  to 
PreTent  Trend  Toward  Use 
of  Display  Space 


Ford.  The  old-time  song,  “Sweet  Ade¬ 
line,”  is  being  revived  in  strip  form  by 
Earl  Duvall  and  D.  Miller  for  McClure. 


"SOB  SISTER”  ON  WHEELS 


Holding  that  classified  columns  remain 
outstanding  market  place  for  used 
tiTi.  James  McGovern,  classified  adver- 
ing  manager  of  the  Albany  Knicker- 
,ktr  Press  and  Neu>s,  maintains,  how- 
...rr,  that  nothing  should  be  done  to 
cuiit  the  apparent  trend  toward  use 
display  space  by  this  advertiser. 

In  a  recent  article,  Mr.  McGovern 
ntt'i  out  that  while  display  real  estate 
vcri'sing  has  grown  by  leaps  and 
-tkI-  newspapers  today  are  carrying  a 
ater  volume  of  this  classification 
-  the  want  ads  than  ever  before. 

I  i  rinlv  believe  the  classified  columns 
|iC  the  established  used  car  market  place 
^  nothing  can  supplant  it  as  such; 

if  lack  of  results  because  of  a 
Idiittefl  used  car  market  has  forced  manu- 
kiur<  distributors  and  dealers  to 
f-lurr  display  advertising  to  create 
'.ire  we  are  going  back  on  all  adver- 
ing  principles  if  we  attempt  to  pre- 
nt  them,"  Mr.  McGovern  argued. 
“Price  wars,  combined  with  over-sell- 
-?  the  new  car  field  and  keeping  up 
it  price  on  the  used  car  accepted  at  a 
“gh  trade-in  figure,  has  created  this  con- 
iinti  and  with  everyone  imbued  with  a 
v-irt-  to  own  a  new  car  to  the  detriment 
rf  used  car  sales,  what  else  have  the 
iiliT'  recourse  to  but  display  advertis- 
i  to  create  desire  for  the  used  car? 
“Many  manufacturers  are  not  only 
applying  dealers  and  distributors  with 
iSxe  as  to  the  use  of  display,  but  are 
ivnishing  them  mats  and  cuts  and  text 
lot  display  advertising  with  which  to 
ittempt  to  move  used  cars.  How  such 
i  procedure  will  affect  new  <-ar  sales  re¬ 
gains  to  be  seen  and  whether  or  not  it 
fin  solve  the  used  car  problem  is  a  ques- 
lioB— and  I  maintain  it  cannot  hope  to 
4)  the  latter  without  the  use  of  classifie<l 
nhert.sing  in  conjunction  with  every 
iiplay  campaign  launched.” 


Cosmo*  Signs  Nansen 

Herbert  S.  Houston,  president  of  the 
Cosmos  Newspaper  Syndicate,  lias  signed 
a  contract  with  Fridtjof  Nansen,  arctic 
explorer,  for  a  series  of  articles  on  polar 
explorations  to  start  the  latter  part  of 
this  month.  Dr.  Nansen  is  now  making 
arrangements  to  fly  over  the  North  Pole 
on  the  Graf  Zeppelin  in  1930.  He  will 
arrive  in  this  country  Jan.  22  for  a  lec¬ 
ture  tour  arranged  for  by  Mr.  Houston 
through  the  W.  B.  Feakins  Lecture 
Bureau,  New  York. 


McClure  Start*  House  Organ 

The  McClure  Newspaper  Syndicate 
has  started  publication  of  a  monthly 
house  organ  for  editors.  It  is  called 
Circulation  and  is  made  up  of  features 
handled  by  the  syndicate.  In  the  first 
issue  of  a  new  “Feature-of-the  Month 
Club”  plan  is  announced,  by  which  one 
special  feature  each  month  will  be 
selected  by  the  syndicate  and  sent  to 
editors. 


Has  Auto  Show  Articles 

The  Russell  Service  of  Hartford, 
Conn.,  has  a  new  series  of  special  articles 
by  Frederick  C.  Russell  for  automobile 
show  issues  and  springtime  motor  sec¬ 
tions.  Mr.  Russell  will  lie  in  New  York 
next  week  to  review  the  National  Auto¬ 
mobile  Show. 


Writes  Historical  Booklet 

“Indiana  Coverlets  and  Coverlet 
Weavers,”  a  booklet  by  Mrs.  Kate 
Milner  Rabb,  historical  writer  and 
member  of  the  Indiana/iolts  Star  staff, 
was  issued  last  week  by  the  Indiana 
Historical  Society.  Mrs.  Rabb  conducts 
a  historical  column  in  the  Star. 


Milflred  Lovell  Covers  Assignments  for 
New  York  News  in  Automobile 

One  of  the  few,  if  not  the  only.  New 
York  “sob  sister”  on  wheels  is  Mildre<l 
Lovell,  who  covers  assignments  for  the 
New  York  Daily 
Ne7.cs  in  her 
Willys-Knight. 

“I’m  on  the 
Brooklyn  section 
and  find  the  auto 
handy  when  Clif¬ 
ford  I^ube,  the 
editor,  sends  me 
out  for  stories 
into  the  wilds  of 
Bensonhurst  or 
East  New  York,” 

Miss  Lovell  ex¬ 
plained  this  week. 

Before  joining 
the  staff  of  the 
News,  Miss 

Lovell  was  an  actress  playing  in  stock. 
When  she  is  off  duty  on  the  News  now 
she  takes  jiarts  with  the  Littman  Players, 
a  radio  stock  company,  broadcasting  over 
WHN  from  lajew-'s  State  tlieatre.  Miss 
Lovell  began  as  a  free-lance,  taking  what¬ 
ever  assignments  she  could  get  from  the 
News.  Mr.  Laulie  announced  this  week, 
however,  that  she  was  now  regularly 
on  the  staff. 

Writing  Sunday  Column 

Mrs.  Orline  Shipman,  feature  writer 
for  the  Birminghcmi  Ne7vs,  is  writing  a 
column,  “Dolly’s  Dialogues,”  for  the 
Sunday  society  section.  To  it  she  signs 
her  pen  name,  Dolly  Dalyrymple. 


Mii.drkd  Lovfli 


Sees  Good  Year  Ahead 

K  good  year  for  syndicates  generally 
sinticipated  bv  Fred  S.  Ferguson,  presi- 
i*  of  NE.-\  .Service,  Inc.,  who  returned 
1o  New  York  recently  from  a  business 
trip  to  the  Pacific  Coast.  Mr.  Ferguson 
anounced  “Black  Pigeon”  by  Anne 
■tutin  as  the  new  NEA  fiction  release. 
Other  new  features  include  a  series  on 
South  America  by  Rodney  Dutcher  of 
he  Washington  staff,  and  a  scries  of 
nainiscences  on  Oscar  of  the  Waldorf 
h  Gene  Cohn.  I>con  Siler,  managing 
(dkor  of  NEA  is  on  leave  of  absence, 
ad  Paul  Harrison  is  in  charge.  Don 
Satton  has  been  added  to  the  New  York 
tiff.  Minott  Saunders,  manager  of  the 
iVis  bureau  is  spending  a  month  in  this 
««itry.  M.  J.  Ackerman,  NEA  cam- 
tfiman.  left  New  York  last  week  on  his 
t^ar  trip  to  Florida  to  get  society 
lictures  at  the  various  resorts. 


New  Berbour  Serial 

Mildred  Barbour  has  completed  a  new 
‘rial  for  Metropolitan  Newspaper  Serv- 
<*.  called  “The  Love  Myth.”  It  will 
^  in  72  daily  installments,  each  illus- 
^ed.  Short  stories  by  Warwick  Deep- 
Sophie  Kerr,  Inez  Haynes  Irwin, 
f  B.  .Austin,  S.  M.  Avery,  and  Fannie 
Ub^rne,  and  articles  by  Jesse  Lynch 
'’illiams,  Albert  Payson  Terhune,  Eloro- 
Canfield,  Donald  Ogden  Stewart,  P. 
«■  Wodehouse  and  Sam  Heilman  will 
«  on  Metropolitan’s  January  schedule. 


Writes  Stories  of  Famous  People 

scries  of  anecdotes  about  famous 
Itnons  is  being  written  as  an  editorial 
^  feature  for  McQure  Newspaper 
syndicate  by  Gerald  Miller,  mid-west 
ytor.  The  title  is  "They  Are  Very 
“■nan.”  and  the  persons  written  about 
^>»ge  all  the  way  from  Caesar  to  Henry 


On  the  Air 

with 

Major  White 

A  three-timet-a-week 
five-hundred  word 
radio  feature.  Dis¬ 
tributed  by 

Cvrent  News  Featves,  Inc. 

Washington,  D.  C. 


Publisher’s  Daughter  Join*  Staff 

Miss  Winifred  Weuige,  daughter  of 
H.  A.  Wenige,  publisher  of  the  Jeffer¬ 
sonville  (Ind.)  Evening  News,  has 
joined-  the  staff  of  the  News  and  will 
write  special  features  among  them  a 
Shoppers’  Guide  and  a  column  entitled 
“The  Stroller.” 


Joins  Society  Staff 

Mrs.  Emma  Reid  Ryall  is  editing  a 
daily  column  of  suburban  society  news 
for  the  Birmingham  Age-Uerald. 

Times-Dispatch  Appoint*  Bidwell 

The  Richmond  Times-Dispatch  has 
appointed  the  R.  J.  Bidwell  Company  its 
Pacific  Coast  representatives,  including 
all  territory  west  of  Denver,  effective 
Jan.  1. 


Woman  Is  Office  Manager 

Mrs.  Jessica  Bosworth  Harris,  form-  i 
erly  with  the  office  staff  of  the  Bridge-  \ 
port  (Conn.)  Post-Telegram,  is  now 
office  manager  of  the  Danbury  (Conn.) 
iiz’ening  'Times. 


city 

of  culture 


Daily  Names  "Special” 

The  Ftdton  (Mo.)  Daily  Sun-Gazette 
has  appointed  Fralick,  Bates  &  Alward, 
Inc.,  New  York  and  Chicago,  as  its 
national  advertising  representatives,  ef¬ 
fective  Jan.  1. 


with  high  standards 
of  living  and  buying 

TH  AC  A,  home  of  Cornell 
University!  is  one  of  the  great 
educational  centers  of  the  coun¬ 
try.  It  is  a  city  of  notably  high 
standards  and  distinctive  taste, 
due  to  the  cu'tural  advantages 
of  university  en/ironment.  The 
buying  energy  of  this  splendid 
community  may  be  influenced 
completely  by  the  Journal-News, 
which  hat  more  paid  city  sub¬ 
scriber*  than  there  are  homes. 

Ithaca 

Journal  ^  News 

Ithaca,  New  York 
one  of  the 

GANNETT  NEWSPAPERS 

Rochester  Timee-Union  -  •  Roch¬ 
ester  Democrat  8C  Chronicle  •  * 
Udee  Observer-Oiepetch  •  •  Elmira 
Sur-Gazette-Adverti*er  •  •  Elmira 
Sunday  TsJegram  •  •  Ithaca  Journal- 
News  •  •  Nawburgh-Baacon  New* 
•  .  Olaan  Herald  •  •  Hartford, 
Conn.,  Tima*  •  •  Ogdeiuburg 
Rapublican-Joumal  •  •  Plainfield, 
N.  J.,  Coitrier-Naw*. 

J.  P.  McKinney  A  Scm.  tftlionol 
Reprtsentativei 

New  York  Chicago  San  Francisco 


Atlanta  is  the  business 
capital  of  the  Southeast. 

“A  plant  in  Atlanta  be¬ 
came  not  only  a  possi¬ 
bility,  but  a  necessity.”-; — 
W.S.  Knudsen,  president, 
(dievrolet  Motor  Co. 

®ifp 

Atlanta 

Journal 

ATLANTA,  GA. 

PAID  CIRCULATION 
A.  B.  C.  Statements 

Dtfi/y,  5  cents  a  copy 

Sept.  30, ’25 .  68,490 

Sept.  30, ’26 .  72,604 

Sept.  30, ’27 .  75,280 

Sept.  30, ’28 .  79,341 

Sunday f  10  cents  a  copy 

Sept.  30,  ’25 . 110,372 

Sept.  30,  ’26  . 122,791 

Sept.  30,  ’27 . 131,188 

Sept.  30,  ’28 . 135,180 


Advertising  carried  in  the 
first  nine  months  of  1928 

11,390,869  lines 

Gain  over  same  months 
of  1927 

572,621  lines 


Advertising  in 

The  Journal  Sells  the  Goods 
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DRIVE  AGAINST  SWEETS 
SPREADS  TO  ENGLAND 


SALADA  SALESMEN  MEET 


Wix  &  Co.  Placing  Copy  Recommend¬ 
ing  a  Cigarette  Instead  of  “Strange, 
Soft  Foods” — Some  Papers  Balk 
at  Running  It 


The  battle  of  cigarettes  versus  sweets 
in  the  national  advertising  field  has 
spread  to  England,  as  is  indicated  in 
advertising  of  Kensitas  Cigarettes,  dis¬ 
tributed  by  Wix  &  Co.  said  to  be  a 
British  connection  of  the  American  To¬ 
bacco  Company.  It  was  reported  recently 
by  a  member  of  the  National  Food 
Products  Protective  Company  that  this 
advertising,  criticizing  "strange,  soft 
drinks,”  was  refused  by  some  British 
newspapers  after  the  first  insertion,  ac¬ 
cording  to  a  cable  he  received  from 
England. 

The  advertisement  hitting  rich  foods 
is  written  in  conversational  style.  It  car¬ 
ries  an  illustration  of  a  gentleman  talk¬ 
ing  to  a  waiter,  presumably  in  his  club. 
The  headline  is:  “Hullo,  Jenkynl 
Where  have  you  been?” 

The  butler  replies,  “Lying  low.  Sir — 
and  watching  things!” 

.■\nd  the  conversation  continues ; 

“And  what  in  particular,  Jenkynf” 

“Something  inseparably  connected  with 
my  profession.  Sir — eating.” 

“That’s  intriguing,  Jenkyn — go  on!” 

“Well,  Sir — have  you  noticed  the 
spread  of  the  habit  of  eating  strange, 
soft  foods—” 

“Nibbling — eh,  Jenkyn — c  reant-puffs, 
rich  ntushy  foods  and  so  on.  }'es — I’m 
a  victim  myself." 

“Victim  is  the  right  word.  Sir !  No¬ 
body  can  keep  fit  on  such  stuff." 

“And  u'hat's  the  great  solution, 
Jenkyn?’’ 

“A  very  simple  one.  Sir — a  Kensitas 
every  time  you  feel  like  eating  these 
things.  It’s  so  delightfully  easy  to  say 
‘No,’  Sir,  when  the  alternative  is  a 
Kensitas !” 

“Splendid  idea,  Jenkyn-  I'm  on!" 


Advertising  Manager  Declares  News¬ 
papers  “Greatest  SsJes  Producers” 

The  value  of  newspaper  advertising 
as  the  principal  sales  medium,  was 
stressed  by  Herbert  C.  Qaridge,  adver¬ 
tising  manager,  at  the  annual  convention 
of  the  Salada  Tea  salesmen  held  in  Bos¬ 
ton  recently.  Mr.  Qaridge  also  credited 
the  newspapers  with  being  the  “greatest 
sales  producers.” 

“This  does  not  reflect  on  the  sales¬ 
men,”  he  declared.  “But  they  must  re¬ 
alize  that  it  would  be  of  little  use  their 
selling  to  retailers,  j{rf>bers,  wholesalers 
and  chain  stores  if  the  goods  were  not 
afterward  moved  from  the  shelves  into 
the  consumers’  hands.  It  is  the  consumer 
who  decides  the  sales  of  the  company, 
and  it  is  therefore  to  the  consumer  that 
the  contpany’s  advertising  is  directed. 
For  this  purpose  we  had  found  nothing 
better  than  the  newspapers.” 


ADVERTISING  CLUB 
FORMED  IN  NEWARK 


WINCHELL  TO  BROADCAST 


The  Hudson  Motor  Car  Commmy  has 
itgaged  the  services  of  Walter  \\  inchdl 


E.  W.  Farrell,  Newark  Evening  News, 
Elected  President — W.  M.  Scudder 
Publisher  of  News,  Made 
Honorary  Member 


engaged  the  services  of  Walter  u  inchdl, 
Broadway  columnist  of  the  .Vrtr  York 
Evening  Graphic,  to  broadcast  during  tht 
Hudson-Essex  hour  on  Jan.  11  over  a  net¬ 
work  of  57  stations.  Erwin,  Wasey  & 
Co.,  Inc.,  is  the  agency  handling  the  Hud¬ 
son  account. 


Placing  Test  Campaign 

Newsi>apers  in  Rockford,  Ill.,  South 
Bend.  Ind.,  and  Grand  Rapids,  Mich.,  are 
being  used  by  Collins-Kirk,  Inc.,  in  a 
test  campaign  on  Yer-Mat,  a  new  car¬ 
bonated  drink  manufactured  by  the 
Yerl)a-Mat  Company,  Chicago.  The 
drink  is  made  from  a  root  found  in 
South  .\merica.  The  Collins-Kirk  com¬ 
pany  has  also  been  appointed  to  handle 
the  advertising  of  the  Bell  Chemical 
Comiiany,  Chicago,  manufacturers  of  the 
Bell  cleaning  fluid  and  a  general  line  of 
chemical  supplies.  The  campaign  will 
start  in  February,  in  newspapers  and  gen¬ 
eral  magazines. 


Newark,  N.  J.,  advertising  and  news¬ 
paper  men  organized  the  Newark  Ad¬ 
vertising  Club  at  a  meeting,  Dec.  27,  in 
the  Down  Town  Qub  of  that  city.  It 
will  be  affiliated  with  the  International 
Advertising  Association. 

Officers  selected  were  president,  Eugene 
W.  Farrell,  business  manager  of  the 
Newark  Ez’ening  News;  vice-president, 
Arthur  O.  Price,  advertising  manager  of 
the  Kresge  Department  Store;  treasurer, 
E.  B.  VV’olfe,  United  .Advertising  Corpo¬ 
ration.  and  secretary,  J.  Douglas  Gess- 
ford,  Newark  Suburban  newspapers. 

The  executive  committee  comprises 
R.  W.  Chambless,  Fidelity  Union  Trust 
Company;  Bryant  W.  Griffin,  National 
Newark  &  Essex  Banking  Co. ;  L.  T. 
Russell,  Newark  Ledger;  I^onard  D. 
Dreyfuss,  United  .Advertising  Corjwa- 
tion;  I.  A.  Hirschmann,  advertising 
manager  of  L.  Bamberger  &  Co. ;  Morris 
.Schcck,  Scheck  Agency,  and  Douglas  S. 
Colyer.  Colyer  Printing  Company. 

On  motion  of  Theodore  F.  Fettinger 
of  the  United  Advertising  Agency,  Wal¬ 
lace  M.  Scudder,  publisher  of  the  New¬ 
ark  Evening  News,  was  elected  the  first 
honorary  member. 


Placing  Gasoline  Copy 

The  Atlantic  Refining  Company,  and 
the  .Standard  Oil  Company  have  joined 
the  ranks  of  other  gasoline  producers, 
all  national  advertisers,  who  are  utilizing 
newspai)er  advertisiiHg  space  in  large 
amounts  to  boost  their  gasoline  sales. 
The  (iulf  Refining  Company  and  the 
Tidewater  Compan'’.  makers  of  Tydol, 
are  also  advertising  special  gasoline  for 
winter  use  extensivelv. 


Confer  on  Superflex  Copy 

Norman  E.  Olds,  advertising  manager 
of  the  Perfection  Stove  company,  Cleve¬ 
land,  recently  attended  a  conference  in 
Chicago  with  Erwin,  Wasey  &  Co.,  in 
regard  to  the  1929  campaign  on  Super- 
flex,  a  mechanical  refrigeration  unit.  The 
refrigerator,  one  of  the  Perfection  Stove 
Company’s  newest  products,  uses  an  oil 
flame  in  iilacc  of  elccli  icily  or  gas.  It 
is  designed  jirimarily  for  country  homes 
and  suburban  districts. 


Charle*  Stoddard  III 


Bankers  to  Use  60  Dailies 


The  Mejunkin  .Advertising  Company, 
Chicago,  has  been  appointed  by  H.  M. 
Byllesby  &  Co.,  investment  bankers,  to 
handle  a  special  institutional  investment 
campaign.  Copy  will  appear  in  60  metro¬ 
politan  newspapers  in  cities  where  offices 
are  maintained,  during  the  first  six 
months  of  1929. 


Cadillac  Increases  Budget 

The  Cadillac  Motor  Car  Company,  De¬ 
troit,  has  announced  that  it  would  in¬ 
crease  its  advertising  appropriation  for 
1929  about  10  per  cent,  the  increase  to  be 
divided  equally  for  the  advertising  of  the 
Cadillac  and  the  I-a  Salle.  Newspapers 
will  receive  33.6  per  cent  of  the  adver¬ 
tising  and  magazines  28.5  per  cent. 
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NEW  INSURANCE  DRIVE 


Charles  J.  Stoddard,  veteran  advertis¬ 
ing  man  with  a  record  of  53  years  in 
the  business,  is  ill  at  his  home  in  Chicago 
with  a  severe  case  of  influenza.  Mr. 
Stfxldard  is  manager  of  the  western  divi¬ 
sion  of  the  Frank  A.  Munsey  company 
and  pre.sidcnt  of  the  “Off  the  Street 
Club,”  the  official  advertising  charity  of 
Chicago. 


One  newspaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 


THE 

PITTSBURGH 

PRESS 


Joins  Department  Store 

.A.  McKie  Donnan  has  been  appointed 
advertising  manager  of  the  P'miiorium 
Department  Store  in  San  Francisco. 
Donnan  has  been  on  the  staff  of  Emil 
Brisacher  &  Company,  advertising  agents, 
for  the  last  several  years. 


A  Scripps-H award  Newspaper 

National  Advertising 
Department 

250  Park  Avenue,  New  York  City 
Kew  York  Cbtosgo  Detroit  Atlaata 
San  Francisco  Los  Anceles  Seattls 
Portland  Fhilsdalpbia 


The  Dallas 
Morning  News 


The  News  is  a  conserva¬ 
tive  netvspaper,  constructive 
in  its  policies  and  possessed 
of  an  unusual  degree  of 
reader-confidence,  built  up 
through  43  years  of  leader¬ 
ship  in  Texas.  It  is  pub¬ 
lished  by  the  oldest  business 
institution  in  the  State, 
founded  in  1842  in  the 
Republic  of  Texas. 


The  John  Budd  Company, 
Representativas 


ASK  STOCK  SELLING  PERMIT 


John  Donniell  and  Phillip  Levy  havt 
made  application  to  the  State  Corpora¬ 
tion  Commissioner  for  permission  to  sell 
stock  in  a  new  newspaper  at  Santa  Mon¬ 
ica,  Cal.  Danniell  is  a  former  Venict, 
Cal.,  newspaper  man  and  Levy  was  for¬ 
merly  a  representative  of  the  Kellogg 
newspapers. 


.A  $100,000  co-operative  advertising 
camfioign  will  be  placed  shortly  by  the 
.Association  of  Casualty  and  Surety  Ex¬ 
ecutives.  It  is  to  be  in  the  nature  of  a 
test  and  will  be  conducted  in  newspapers 
and  farm  journals  in  Pennsylvania,  Ohio, 
Michigan,  Indiana,  and  Illinois.  C.  H. 
Holland,  president  of  the  Independence 
Companies,  is  chairman  of  the  advertising 
committee. 
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Nampa  (Idaho)  Leader-Herald: 

••For  clean,  raiult-fettlna  circulation 
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Occi4*nt»l  BuiUuif 


8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 


“Sfort*  The  Day 
in  Detroit" 
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Editor  &  Publisher  and  The  Fourth  Estate  for  January  5 .  1929 


.  LOUIS  DAILY  EXPOSES 
PROPAGANDA  MILL 

(Continued  from  page  7) 


tt  ide  1  of  the  influence  which  is  exerted 
Ilf  th(  Reds  in  this  country.  They  are 
liBsy  everywhere,  scheming  and  working 
to  about  the  rule  of  Communism  in 
iis  country.  Right  now  the  Government 
i  engaged  in  95  different  lines  of  enter- 
jrise  that  bring  it  into  competition  with 
prhate  business. 

•Our  position  is  that  the  Government, 
dK  States  and  the  municipalities  should 
got  undertake  anything  which  can  be  done 
private  business.  That  is  where 
George  Washington  stood,  and  it  is  wdiere 
I  stand.  Every  violation  of  that  rule  is  a 
step  toward  nationalization  of  industry, 
fUch  is  just  short  of  Communism.” 

His  attention  was  invited  to  the  matter 
d  finances.  He  said  he  had  spent  $40,000 
ins  far  in  laying  the  foundation  for  the 
igency,  of  which  $20,000  was  his  own 
■oney.  The  rest  had  been  advanced  by 
apporters.  He  did  not  disclose  his  per- 
■nent  revenue  plan.  That  was  done 
liter  by  Leslie  O’Rear,  “chief  of  the 
Editorial  department.” 

O'Rear  was  introduced  by  his  employer 
u  one  “who  has  made  an  enviable  reputa¬ 
tion  in  the  literary  world.”  Inquiry  dis¬ 
closed  that  O’Rear  had  been  a  reporter  on 
ie  Chicago  Journal  prior  to  joining  Syl- 
lester,  and  prior  to  that  had  been  em¬ 
ployed  in  the  publicity  department  of  the 
Armour  Packing  Co. 

He  described  Sylvester’s  plan  of  raising 
revenue  by  levying  an  annual  quota  upon 
he  Board’s  subscribers,  and  declared  that 
he  promoter  recently  had  refused  a 
proffered  contribution  of  $10,000  from  a 
Milwaukee  magnate,  because  that  mag¬ 
nate’s  proper  quota  would  amount  to  $30,- 
OOO  a  year.  O’Rear  said  he  had  some  ex¬ 
perience  in  introducing  propaganda  into 
die  public  schools  while  employed  by 
Armour.  He  elaborated  upon  Sylvester’s 
scheme  for  “handling”  indejiendent  news¬ 
papers  by  saying  he  “would  reach  them 
through  the  bankers  connected  with  the 
Bwrd  ” 

Among  the  prominent  Chicago  business 
axn  whose  names  appear  on  Sylvester’s 
Slerature  as  members  of  the  "advisory 
hard.”  are  Martin  Insull,  president  of  the 
Middle  West  Utilities  Co.  and  brother  of 
Samuel  Insull,  the  power  magnate  with 
whom  he  is  associated  in  business,  and 
R^rt  W.  Stewart,  head  of  the  Standard 
Oil  Co.  of  Indiana.  Another  is  George 
M.  Reynolds,  chairman  of  the  board  of 
dkectors  of  the  Continental  National 
Bank,  one  of  the  largest  banks  in 
■America. 

At  Insull’s  office  it  was  stated  that  he  is 
J  member  of  the  Advisory  Board  and 
Vill  support  it  all  the  way  as  far  as  it 
■ly  legitimately  function  in  opposing 
lie  further  intrusion  of  government 
■  business.”  He  says,  however,  that  he 
»  unequivocally  opposed  to  any  activitiy 
ikt  aims  at  subsidy  of  the  press  or  in- 
rcking  an  advertising  boycott  against 
newspapers  in  an  effort  to  convert  them 
lo  a  viewpoint  other  than  their  own. 
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Inquiry  by  the  writer  at  Stewart’s 
office,  elicited  the  following  statement: 
“Col.  Stewart  never  saw  Sylvester  but 
once,  at  which  time  he  told  him  he  would 
not  join  the  Industrial  Conservation 
Board,  or  have  anything  to  do  with  it. 
He  never  saw  Bulletin  No.  1  until  it 
was  shown  him  this  morning. 

Reynolds  said  that  he  also  was  a  mem¬ 
ber  of  the  Board,  and  approved  of  the 
purpose  for  which  it  was  organized,  but 
knew  little  about  the  metliods  which  it 
proposed  to  employ.  He  had  never  seen 
Bulletin  No.  1,  and  when  it  was  described 
to  him,  said  he  would  make  an  immediate 
investigation,  with  the  intention  of  with¬ 
drawing  at  once  if  any  form  of  coercion 
or  improper  propaganda  was  proposed. 
He  did  not  say  whether  he  had  advanced 
any  money  to  Sylvester. 

The  others  whose  names  appear  as 
members  of  the  “Advisory  Ikwird”  are: 
J.  Sheppard  Smith,  president  of  the  Miss¬ 
issippi  Valley  Trust  Co.,  of  St.  Louis; 
Harry  Scullin,  president  of  the  Scullin 
Steel  Co.,  of  St.  Ixniis;  Harry  Block, 
president  of  the  Missouri  Portland 
Cement  Co.,  of  St.  Louis,  I’hilip  Stock- 
ton,  president  Old  Colony  Trust  Co., 
Boston :  G.  S.  Brown,  president  Alpha 
Portland  Cement  Co.,  Easton,  Pa. ;  Fred¬ 
erick  L.  Cranford,  past  president  Assoi'i- 
ated  General  Contractors,  Brooklyn ; 
Homer  L.  Ferguson,  president  Newport 
News  Shipbuilding  Co.,  Newport  News, 
Va. :  J.  J.  O'Brien,  president  II.  M.  Byl- 
lesby  &  Co.,  Chicago;  John  A.  Miller, 
president  Penn-Dixie  Cement  Corpora¬ 
tion,  New  York;  B.  B.  Byers,  president 
General  Contracting  Corporation,  Pitts¬ 
burgh,  Pa.;  R.  Floyd  Clinch,  president 
Grerar  Qinch  Coal  Co.,  Chicago;  E. 

St.  John,  president  National  Surety  Co., 
New  York;  George  Walbridge,  president 
Walbridge-Adlinger  Co.,  Detroit,  Mich.; 
Eugene  M.  Stevens,  president  Illinois 
Merchants’  Trust  Co.,  Chicago:  J.  B. 
John,  president  Sandusky  Portland 
Cement  Co..  Geveland ;  \V.  A.  Rogers, 
president  Bates  &  Rogers  Construction 
Co.,  Chicago. 

James  C.  Kennedy,  Central  &  Sorrth- 
west  Utilities  Co.,  Dallas.  Tex. ;  Nathan 
\dams,  president  .American  Exchange 
National  Rank,  Dallas;  Lee  Phillips. 
Pacific  Mutual  Life  Insurance  Co.,  Los 
.\ngefes.  Cal. ;  Russell  H.  Ballard,  pres¬ 
ident  Southern  California  Edison  Co.,  lyis 
.Angeles;  John  Treanor.  president  River¬ 
side  Portland  Cement  Co..  I.os  .Angeles; 
W.  A.  Bechtel,  president  VV.  A.  Bechtel 
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Co.,  San  Francisco;  Frederick  J.  Koster, 
California  Barrel  Co.,  San  Francisco;  J. 
B.  Levison,  president  Firemen’s  Fuml 
Insurance  Co.,  San  Francisco;  J.  J. 
Tynan,  vice  president  Bethlehem  Steel 
Co.,  San  Francisco:  J.  C.  Ainsworth, 
president  United  States  National  Bank, 
Portland,  Ore. ;  Nat  McDougall,  A. 
Guthrie  &  Co.,  Portland;  M.  A.  Arnold, 
president  First  National  Bank,  Seattle, 
Wash. 

J.  A.  O.  Preus,  former  Governor  of 
Minnesota;  J.  J.  Donovan.  Bloedel- 
Donovan  Lumber  Mills,  Seattle;  C  N. 
Reitze,  Superior  Portland  Cement  Co., 
Seattle ;  C.  T.  Jaffray,  president  Soo  Line 
Railway,  Minneapolis,  Minn. ;  Frederick 
B.  Weils,  F.  H.  Peavey  &  Co.,  Minne¬ 
apolis;  E.  W.  Becker,  president  North¬ 
western  National  Bank,  Minneapolis  •  W. 
O.  Washburn,  American  Hoist  &  Derrick 
Co.,  St.  Paul :  Samuel  M.  Hastings, 
Dayton  Scale  Co.,  Chicago;  Charles  F. 
Glore.  Field,  Glore  &  Co.,  Chicago;  S. 
H.  Hedges,  Puget  Sound  Bridge  & 
Dredge  Co.,  Seattle. 

Harris  Creech,  president  Qeveland 
Trust  Co.,  Qeveland;  Felix  M.  Mc- 
Whirter,  president  Peoples  State  Bank, 
Indianapolis ;  Charles  H.  McDowell, 
president  Armour  Fertilizer  Works, 
Chicago;  Walter  Kasten,  president  First 
Wisconsin  National  Bank,  Milwaukee, 
Wis. :  Edward  M.  Backus,  president 
Backus-Brooks  Co.,  Minneapolis;  Philip 
.A.  Koehring,  president  National  Equin- 
ment  Corporation,  Milwaukee;  F.  High¬ 
land  Burns,  president  Maryland  Casualty 
Co.,  Baltimore,  Md. :  D.  A.  Garber,  man¬ 
ager  Associated  (Wneral  Contractors, 
Washington;  F.  Robertson  Jones,  Work¬ 
men’s  Compensation  Publicity  Bureau, 
New  York  City ;  William  Brosmith, 
Travelers’  Insurance  Co.,  Hartford, 
Conn.,  and  R.  C.  Marshall  Jr.,  president 
Sumner  Sollitt  Co.,  Chicago. 

The  United  Chamber  of  Commerce 
issued  a  statement  denying  any  connection 
with  Sylvester’s  Industrial  Conservative 
Board  and  said  it  “had  not  and  cannot 
undertake  any  cooperation  with  it.” 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
workers  receive  their  weekly 
wages. 

A  market  with  no  sags  is  covered 
by  only  the 

BEAUMONT  ENTERPRISE' 
The  BEAUMONT  JOURNAL 

Ask  Beckwith — He  Knows! 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  ^  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newa- 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi.  838  Exchange  Ave 
Chicago,  Ill. 

NO  CHARGE  TO 
EMPLOYERS 


MEADE  REJOINING  NEWS-BEE 

Dick  Meade,  who  jumped  from  the 
sports  desk  of  the  Toledo  News-Bee  lo 
become  president  of  the  Toledo  Mud  Hen 
baseball  club  'in  the  .American  Associa¬ 
tion,  has  signed  a  contract  to  return  to 
the  News-Bee.  During  his  incumbency 
as  ba.seball  magnate,  Meade  brought  the 
first  .A.  A.  pennant  to  Toledo  in  20  years. 
Kenneth  Conn  will  remain  sports  ^itor. 
Meade  will  write  a  daily  column  of  sports 
comment  “Random  Shots.” 


KANSAS  CITY  AGENCIES  COMBINE 

The  Baxter-Davis  Advertising  Com¬ 
pany,  Kansas  City,  Mo.,  recently  look 
over  the  Loomis-Potts  Company  of  the 
same  city  and  the  combined  organiza¬ 
tions  will  continue  under  the  Baxter- 
Davis  insigpiia.  Officers  arc:  Julius  F. 
Baxter,  president  and  treasurer;  Donald 
D.  Davis,  vice-president ;  Frank  E. 
Whalen,  vice-president;  Wesley  H. 
Loomis,  Jr.,  chairman  of  the  board. 


tne  mm 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Daily 
World  —  Evening  Wobld 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 
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Pulitzar  Bufldiag,  N«w  York 
Tribuno  Towor,  ChicaRO 
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IOWA  MAN  INVENTS 
PRESS  CALIPERS 


Instrument  Designed  to  Measure 
Exact  Distance  Between  Plate 
and  Impression 
Cylinders 


Luke  K.  Winn,  foreman  of  the  press¬ 
room  of  the  Sioux  City  (la.)  Journal, 
has  invented  and  patented  a  pair  of  cali- 
Iiers  that  should  be  of  interest  to  all  i>ress- 
men  cnKaged  on  perfecting  presses. 
Primarily,  the  device  is  designed  to  get 
the  exact  distance  between  the  plate  and 
imjtression  cylinders  of  a  press,  which 
it  does  with  a  facility  and  precision. 

Roughly  dcscrilx-d  the  calipers  look 
like  a  |>air  of  shears,  with  the  signiticant 
difference  that  the  .shanks  and  jaws  do 
not  cross,  but  arc  joined  by  a  “lazy  tong,” 
a  detail  that  keeps  the  jaws  always  ex¬ 
actly  parallel. 

t)n  the  shank  side  of  the  joint  is  at¬ 
tached  an  indicator  pointing  to  a  gradu¬ 
ated  scale  in  the  shape  of  an  arc  nearer 
to  the  handles  of  the  calipers.  The  least 
opening  of  the  jaws  sends  the  indicator 
away  from  the  zero  mark,  only  to  stop 
when  the  jaws  are  firmly  set  against  the 
two  cylinders.  The  gauge  is  graduated 
so  that  the  smallest  practicable  fraction 
of  an  inch  can  be  measured.  The  device 
makes  it  possible  to  get  the  exact  distance 
between  the  cylinders  at  any  given  spot, 
removing  the  last  element  of  guess  or 
“feel,”  the  latter  being  the  only  method 
provided  by  some  of  the  devices  now  in 
use. 

While  the  Winn  calipers  are  designed 
primarily  to  measure  distances  apart,  in 
which  use  only  the  outside  of  the  jaws 
figure,  they  also  can  he  used  to  measure 
the  thickness  of  blankets,  as  the  indicator 
would  simply  remain  away  from  zero  as 
the  jaws  are  set  on  any  object  between 
them. 


TO  ANALYZE  FASHION  TRENDS 


SAYRE,  OKLA.,  PAPER  SOLD 


MARKETING  TEACHERS  ELECT 


AIDS  INDUSTRIAL  FUND 


1,022  BROTHERS  BOWL 


Prof.  Fred  E.  Clark  Named  Pre«i<lent 


at  Chicago  Convetition 


IVof.  Fred  F'.  Gark,  instructor  in 
marketing  at  Northwestern  university. 
Kvanston,  111.,  was  elected  president  of 
the  .Association  of  Teachers  of  Market¬ 
ing  and  Advertising  at  the  group's  recent 
annual  meeting  at  the  Stevens  hotel,  Chi¬ 
cago.  Prof.  Paul  T.  0>nverse  of  the 
University  of  Illinois  was  elected  vice- 
president  of  the  general  marketing  di¬ 
vision.  George  B.  Hotchkiss  of  New 
^'ork  university,  author  of  several  ad¬ 
vertising  textbcKiks,  was  elected  vice- 
Iiresident  of  the  advertising  divisimi. 

Prof.  N.  W.  Barnes,  director  of  the 
Bureau  of  Research  and  Education  of 
tlie  International  .Advertising  association, 
as  re-elected  secretary -treasurer,  and 
h"  in  turn  reappointed  Prof.  J.  L.  Palmer 
of  die  University  of  Chicago  as  assistant 
-ecretary-treasurer. 


(jeorge  M.  Rogers,  general  manager 
of  the  Cln'cland  Plain  PeaJcr,  is  one 
of  KXt  prfmiinent  Cleveland  citizens  who 
each  have  pledged  themselves  for  $.s.000, 
or  a  total  of  for  the  city's  in¬ 

dustrial  develo(>ment  during  l'>i*L 

The  stereotyping  department  of  the 
Cler-eland  Press  has  been  placed  on  an 
electrical  basis,  according  to  (ieorge  Ful¬ 
ler,  foreman,  who  says  that  the  electrically 
o|>erated  eiiuijiment  gives  better  idates. 
promotes  working  conditions,  and  does 
away  with  the  disagreeable  fumes  caused 
l.y  using  gas  to  heat  metal  in  th.'  hig 
melting  pots. 


511  Teams  Entered  in  Peoria  Star 
Tournament 


I 


CONVICTED  OF  FRAUD 


CRANE  MEMORIAL  SERVICE 

Memorial  services  for  the  late  Dr. 
Frank  Crane,  who  died  at  Nice.  France, 
in  November,  will  be  at  the  57th  Street 
branch  of  the  Y.  M.  C.  .A.,  New  York, 
at  five  p.  m.,  Jan.  6. 


•Arthur  I^renz,  former  jiartner  of  C. 
■A.  Gichran,  St.  Paul,  in  the  ownership  of 
the  I'nlkszeilung,  a  St.  Paul  German 
language  newspaper,  has  been  found 
guilty  by  a  federal  jury  of  using  the 
mails  to  defraud.  The  jury  deliberated 
55  hours.  Cochran  already  has  been  con¬ 
victed  in  connection  with  the  same  trans¬ 
action,  which  involveil  a  series  of  “gold 
note”  promotion  schemes  which  it  was 
charged  resulted  in  losses  of  more  than 
$1,000,000  to  investors  in  Minnesota  and 
other  Northwest  states. 


More  than  1,0 JO  brothers,  511  teanu 
to  be  exact,  entered  in  the  sixth  annual 
Peoria  Star  Brothers'  Bowling  1  ourna- 
ment,  conducted  by  the  Star,  which 
o[)ened  Dec.  26  and  ended  Jan.  6.  1929. 
l.ast  year  there  were  406  teams  entered! 
in  1926  311,  and  in  1925  160  Tht 
Brothers'  tournament,  originated  six 
years  ago  by  Fred  \\'.  Tuerk,  sports 
editor  of  the  Star,  has  become  one  of 
the  outstanding  sports  events  of  the 
winter  sea.son  in  Peoria  and  a  number  of 
“Brothers''  arrange  their  holiday  visits 
home  so  that  they  may  participate.  It 
is  conducti'd  oti  a  handicap  system. 

In  addition  to  trophies  offered  by  the 
Star,  many  merchandise  prizes  were 
donated  by  local  merchants,  including  one 
offered  to  Brother  rolling  the  highest 
‘Core  while  wearing  a  pair  of  "loud  col¬ 
legiate  susiienders." 


MARKS  59th  YEAR 

The  Butler  (Pa.)  Eagle  celebrated  its 
.59th  birthday  recently.  B.  L.  Wise  is 
jiresident.  John  I..  Wise,  managing  editor, 
and  Vernon  L.  Wise,  business  manager. 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


BLANKETS 


of  all  kinds  for  all  makes  of 


Rotary  Newspaper  Printing 
Machines 


More  Than  100  Stores  to  Be  Repre¬ 
sented  at  Agency’s  Fashion  Clinic 

Department  stores,  specialty  and 
fashion  stores  in  .53  cities  of  the  United 
.States  and  Canada  have  made  reserva¬ 
tions  for  the  Amos  Parrish  Fashion 
•Merchandising  Ginic  to  be  held  in  New 
York,  at  the  Savoy  Plaza  Hotel.  Jan.  14 
to  18.  More  than  100  stores  are  repre¬ 
sented,  including  many  of  the  largest  and 
a  number  of  relatively  small  stores  and 
chain  store  organizations  interested  in 
fashion  merchandising. 

Executives  who  will  attend  include 
store  owners  and  managers,  merchandis¬ 
ing  managers,  stylists,  buyers,  display 
managers,  promeition  managers,  educa¬ 
tional  directors,  fashion  writers  and  pub- 
licitv  directors. 

The  program  includes  a  review  of 
fashion  merchartdising  methods  of  leading 
stores,  fashion  analysis  applied  to  pre¬ 
vailing  fashions,  sources  of  fashion  in¬ 
formation  and  methods  of  charting 
fashion  trends,  fashion  buying  and  selling 
for  the  spring  and  summer  seasons,  how 
to  price  line  fashion  merchandise,  duties 
of  store  stylists  and  types  of  store  fashion 
organizations,  etc. 


Send  for  particulars 


to  your  nearest 


G-E  sales  office 


Automatic  Elfliciency  Felt 
Blankets 

Monocork  Blankets 
OiUproof'face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 


■  ^built  • 


GENERAL  ELECTRIC 


You  can  save  waste  paper,  increase 
production  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufactun 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  ann  thicknesses. 


USED  NEWSPAPER  PRESSES 


New  England  Newspaper 
Supply  Company 


:  PRESSES  I 

l  Bargains  • 
a  in  all  types  ! 

■  tell  US  your  needs  J 
!  and  send  jbr  list  ^ 


^COtt  10>  24 


and  32-page  Pressei 


Worcester,  Mass.,  U.  S.  A. 
Cable  Addreaa  NENSCO 
Worceater,  Maaa. 


GOSS  PRINTING  PRESS  CO 

.  HiCAl'.O  —  NtW  YORK  —  I  ONOON 


GOSS  24-  and  28-pa(c  preaaea  food  for 
blach  or  color  work,  alao  Goaa  Soatuple. 


HOC  Pooy  Quadruple,  Quadrupla,  Seatupir, 
Saxtupio  color  Preaa,  Octuple  and  Double 
Sextuple  Presses. 


DUPLEX  Metropolitan  Quadruple  atereotype 
preaaea— print  up  to  32  pafea. 


Sale  of  the  .9nvrr  (Okla.)  Headlight 
and  Journal  weekly,  to  L^therock  & 
I^therock,  of  Clinton,  and  W,  J.  Bacon, 
of  the  Wooduard  Daily  Press,  was  an¬ 
nounced  this  week.  Bacon,  who  has  been 
with  the  Woodward  paper  for  the  past 
three  years,  will  he  the  resident  manager 
and  editor.  W.  K.  I-eatherock.  new  pub¬ 
lisher,  is  also  publisher  of  the  Clinton 
Daily  Hews,  the  Custer  County  Chronicle 
and  the  Arapaho  Bee. 


Available  for  Early  Delivery 


NEWSPAPER  PRINTING 

PRESSES 


WALTER  SCOTT  8C  COMPANY 


Main  09ca  ft  Factory . Plainfleld,  M.  S. 

Haw  Tark  Oflice.  Brokaw  Bldf.,  1457  Broadway 
Chteafs  OSes . Monadnock  Block 


DUPLEX  BUPBR  DUTY  HIGH  SPEED  UNITS  — 40.eoo  per  ki. 
The  heeeleat  aad  meet  productiee  kifk  speed  salt  press.  Xfaipped  wttk  latest 
quick  lock-ap  plats  clampt.  autematie  sleotrto  brakes,  ate.,  etc.  Autostmt*  aad  drr 
mat  aqaipmsnt.  All  matsriaU.  steala,  bronsss.  ate.,  sf  the  latest  epproeed  meeken 
leal  enftneertaf  praetloa. 


THE  DUPLEX  TUBULAR  slnfU  plats  rotary.  Tha  fall  M.OM  ntaaiag 
tpaad  with  sinfla  plataa.  All  ataraetypa  eoata  (matarial  aad  taker)  sat  la  half. 
Eeonomz  for  tha  frowlof  modsrata  stsad  daily.  Ifalt-daalfaad ;  biilU  ta  I  pf..  11  pd.. 
16  PC..  M  PC.,  ate.  Aad  any  eisa  eaa,  by  addlac  aatts,  ba  inoraaaad  ta  Ita  sapaeity 


CHRISTMAS  GIFTS  FOR  EMPLOYES 


Turkeys  were  distrdxited  as  CThristmas 
gifts  to  the  male  employes  of  the  Pitts¬ 
burgh  Post-Gazette.  Women  and  girls 
were  each  given  a  five  pound  box  of 
candy.  At  the  Pittsburgh  Press,  each 
cmnloye  was  given  a  five  dollar  bill. 
This  applied  to  all  departments. 


Want  to  Sell? 
Want  to  Buy? 
USED  EQUIPMENT 
Try  a  Classified  Ad. 


THE  DUPLEX  FLATBED  WEB  PEESS  for  amallar  dalllae  aad 

waakliea.  Printa  from  tbo  roll  and  mfj,  Md$  and  deffoera  parfaetad  aawspapert 
•,  I.  to.  It,  14  or  16  papas  complata  ta  eaa  operatien.  ftpaad  6.660  te  S.tOO  pet 
hour.  Half  pace  fold  er  quarter  pace  at  eptlaa. 


WfUt  us  sour  ptttt  nreda — Lt!  us  http  pou  aotve  pour  pttsstoom  proMeitis— 
Our  are#  la  er  pour  servltr 


Onplex  Printing  Press  Company 

Bftttift  CrMk,  MlftSIgn,  U.  S.  A. 


/ 
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Employment 

S 

Equipment 

Services 

EDITOR  &  PUBLISHER 
ClaMified  AdvotUing 
Information 
RATES 

SITUATIONS  (Cash  with  Ordsr) 

1  Tlasa  —  ^  par  liaa 
S  Tiasta —  AO  par  Um 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Orasr) 

1  TUna  —  .75  par  Una 
4  Tl»as —  .60  par  liits 
Cauat  sia  words  ta  ths  liaa 
Aits  spaca  eharga  at  sams  rats  par  lias 
pr  lasartloa  as  aaraad  bjr  fraquaacy  si  ia- 
artlaa,  Mlaimum  spaca,  thrsa  Haas.  Ths 
Utar  A  Puhlishsr  rasarras  ths  right  ts 
(hssifri  rsjact  any  espy. 


BUSINESS  OPPORTUNITIES 

Brekars 


Mrable  Weekly  or  Hnnl-Weekly  publlratiuns. 
Iicisalve  fleldit;  good  equipment;  earning  hand- 
mmr  divldeiid«.  iiowl  I'ustomer  desires  to  dls- 
IMT  of  lO.dOU  Interest  In  two  giaxl  weeklies 
•rryinK  the  mansKenient  of  one  weekly  at  good 
alary.  J.  B.  Hliale,  Times  Bldg.,  New  York. 


Mdle  Wsst  Propsrtiaa — Bzcluslre  listings.  No 
aaaglng  pnbllclty.  Personal  serrlre  in  every 
atl.  Krerythlng  confldentlnl.  f'lyde  H.  Knoz, 
61  Board  of  Trade.  Kansaa  City,  Ho. 


Wa  bare  Clients,  ready  to  buy  for  rash,  news- 
aser  properties  from  $50,000  to  $5,000,000:  also 
art  large  or  small  properties  fur  sale.  Louis 
■My.  Wrigley  Bldg.,  Chicago,  Met.  Theatre 
Mz.,  I.OS  Angeles. 


tatenoblla  Onlda  Books,  established,  well 
latsn.  up-to-date,  arallable  for  $10,000.  Pub 
kber  haring  distribution  facilities  could  handle. 
larrla-Ltlbble  Company,  II  West  42nd  Street, 
Itw  Tork  City. 


Intareat  For  Sole 


fir  Sale — Controlling  Interest  In  two  year  old 
tstlonel  Magazine  In  unoccupied  Held,  that 
fits  business  In  sight  should  be  on  paying 
Halt  In  1029  and  pay  three  for  one  within 
dttt  years,  to  someone  who  can  work  Intelll- 
pstly.  has  tome  vision  and  has  or  can  get 
W.OOO  within  a  reasonable  time.  Write  P,  B. 
k,  I6bd  Arcade  Building,  St.  Ij>uls,  Mo. 


Interest  Wanted 


htcitl  Notice 

Ose  who  has  taken  run  down  second  paper 
h  siorDtag  Held,  where  It  was  35  percent 
Mod  In  linage  and  within  20  months  made 
ti  circulation  grow  42  iwrcent  ABC.  Increased 
Mrsrtlalng  26  percent  and  gross  receipts  by 
M.OOO  annually,  desires  opportunity  In  larger 
INwest  Held  where  half  or  controlling  In- 
Mat  may  be  acquired.  In  late  thirties,  16 
’•art  ezperlence.  Character,  ability  and  bank- 
•I  references.  Boz  B-747,  Editor  and  Pub- 
kher. 


Newspapers  for  Sale 

fw  g’le  Keni|.weekl.r  and  Job  ofBce  In  Wlscon- 
•w  dairy  section.  Nets  2."%  rtn  price  ask-'d. 
bslirei  $20.(gl0  caah  to  handle.  11  767.  care 
Nllor  A  Publisher. 


M  established  semi-weekly,  excliisire  held.  In 
laperl.il  Valle.r,  California,  earning  llO.OO't  net 
bar.  Account  partnership  dlsstdiitlon.  Terrl- 
kry  due  for  Immefllate  expansion  under  Boulder 
bin  project.  Will  stand  strictest  Investigation. 
•12,0011  cash  riHiulred.  Write  Itiissell  llennltt, 
leltrllle,  Calif. 


Nowapapert  Wanted 

Till  Pay  Cash  for  going  weekly.  Prefer  Middle 
T*e|  County  seat.  Write  In  conOilence.  No 
kskers  L.  Rumhaugh,  Box  0,3,3.  Itnbuque, 

bus. 


Printing 

Ttsde  Printers  for  17  ypiir*  ^an  another 

NWirstlon  at  reduced  prfnttnir  prleea.  Aet 
B  772.  Eflltor  A  rubll-her. 

editoriai7 


Special  Writer 

aUsrial  Writer,  traveler,  now  otherwise  en 
Bfsd.  win  furnish  editorials  and  paragraph 
■Misl  topica  regularly  to  good  newspaper  at 
■MsBable  rate.  Will  submit  trial  articles,  no 
'at,  to  any  one  really  Interested.  Object, 
amtaally  to  purchase  Interest.  Address  P.  O 
■a  112.  Dea  Moines,  Iowa. 


CIRCULATION 


Promotion 

Ths  World's  Largest  Clroulatlon  Building  Or- 
ianisation--The  only  clrculatloo  building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers' 
aindsvlia  of  the  exact  results  of  Its  every 
campaign  The  Charles  Partlowe  Company. 
Occidental  Building,  Indianapolis. 

W.  B.  Xsndall  Company,  104  N.  Bailey 
avenue,  taiiilsville,  Ky. — Superior  Circulation 
Biilhlers  -Creators  and  sols  owners  of  the 

Kendull  Plan.  _ 

Circulation  Builders  —  Blair  A  Austin,  1515 
Perklomcn  avenue,  Reading,  Penn.  Orl^nators 
of  Hsiesmanship  Club  Campaigns 
Oiroulatlon— When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that  our 
twenty  years  In  this  one  line  of  endeavor  la 
your  proof  against  experimenting.  Write  or 
wire.  O'Dell  Clrculatloo  Service  Bureau.  Bell 
Block.  Cincinnati,  Ohio 

Recent  Diivss  net  4.000  to  16,000  new  subscrib- 
era.  Weeklies  and  dallies.  Former  publisher, 
understands  publishers*  problems.  Hudson  De 
Priest,  Suite  8,  147  B.  Seth  St.,  New  Tork. 


EMPLOYMENT 


H«lp  Wanted 

Advertlsint  Kanaews  -  MicUora— Hli.  For  New 
York,  Philadelphia  and  Plttaburfh  terrltorj. 
ICeniuneratlre  and  eicellent  future.  National 
Newi  Herrlce,  Inc.,  8727  N.  17th  Street.  Phlla* 
tlelphla.  Pa. 

Adrertisinc  —  Leading  eclentlflc'teclinical  pubU* 
•  atlon  waiitM  an  executlre  with  a  ■uccfnafol 
record  In  organisation  work  of  advertlaing  ao- 
llcitatlon.  aiipervlMlon  of  repreaeotatlTea.  cor- 
reitpfindeiice.  etc.  Application  In  own  handwrit¬ 
ing  with  photograph,  stating  experience  and 
Halary  requirements.  B-75r».  f^lttor  A  Publisher. 
Adrertising  Salesman,  with  good  pernonalltj  and 
creative  ability,  wantecl.  Miint  b<‘  good  <H>ntact 
man  with  sblllty  to  make  gfKxl  layout**  and 
write  convincing  copy.  Excellent  opportunity 
with  growing  newapaper  In  H^mthwest  for  man 
who  can  qualify.  Ulve  full  Information  in  first 
letter.  Editor  A  Publisher. 


Advertising— > 

If  you  lire  a  live  wire 

If  .foil  cun  mdl  advertUliig 

If  you  ean  write  copy 

There  Is  a  gcHul  position  0|»eii 

for  you  on  the  advertising  staff 

of  a  faat  growing  New*  England 

new’Hpu  per. 

B  7dIL  Editor  A  Piiblishtr. 


Advertising  Salesmen  Two  outstanding  men. 
cMiUittle  «*f  beiNonlng  heads  of  departments,  2!* 
to  years  of  age.  preferably  married,  who 
have  tH*en  earning  at  lenst  $1(10  per  week.  Ad 
drc'-K  ‘'Metroimlltiin.*’  B  771,  E*lltor  A  Pub- 

Usher. _ _ _ 

Cartoonist  to  draw  feature  for  ayndteate.  Give 
full  details  regarding  experience,  etc.  Also  send 
small  sample  of  work.  Sample  w'ill  not  l>e  re¬ 
turned.  Members  of  our  organisation  are  aware 
of  this  advcrtiH4>n>ent.  Box  B-7?t7,  Rrlltor  A 

PtihlisloT, _ _ 

Canvastor.  Capable,  sober,  reliable,  for  per¬ 
manent  (Nuinectlou.  Gooil  pay.  Salary  or  com- 
mlHslou.  B  Trdl.  Editor  A  I’ublNher, 

Clastiflod  Ad  Solicitor — Experlen«‘ed :  alnuit  2^* 
year**  of  age:  must  lie  particularly  capable  of 
prfMliicliig  dally  linage  contracts.  Evening  paper 
in  eastern  Pennsylvania  city.  Imme<llate  (»pen. 
Ing;  |M*rmanent  jioaltlon.  Give  c(»mplete  qnallfl 
cations  and  salary  desired.  B  Editor  A 

Publisher. 


Sitoatient  Wanted 

Accountant — AaaUtant  Manager,  now  em|>l»yp<t 
liy  large  publication  printer,  ilealre.  Job  with 
ni<i|liim  .lae,!  dnlly,  large  weekly  or  piihllcn- 
Ihai.  Ten  yeara’  experience.  Married,  age  29. 
Have  gtaal  reaaon  for  deairing  change.  Refer 
encea.  Write  K.74.3.  E^lltor  A  Piibllaher. 
Advertliing  Manager  deelrea  change  Would 
like  to  negotiate  with  paper  needing  good 
man.  Married,  capable,  ancceetfiil  and  a 
"aticker.”  Write  fully.  Box  B-744,  Editor  A 

PnMIaber.  _  _  _ 

Advertialng- Iiliplay  «ollcltor  and  copy  writer. 
Record  proven  reaiilta.  Exeellent  refereneea. 
.\ge  26.  married  B  766.  Editor  A  Piihll.her 
Advertliing  Saleaman,  eapnble  of  handling  ad- 
vertlalng  of  any  nature,  now  employed  on  large 
■  billy,  deelrea  the  opportunity  of  going  In  with 
eome  email  dally  or  gooil  weekly  In  North  Caro 
liiia.  Would  pay  for  eharea  from  rereniie  pro- 
diieed.  Can  fiirnleh  lieat  of  refereneea.  If  your 
pp.perty  la  not  (laying  the  right  dividend,  let’, 

get  together  B  770.  Eilltor  A  Piibllaher. _ 

Agency  Executive  would  like  to  connect  with 
aome  national  advertlaer  or  advertlalng  agency. 
Eleven  and  a  half  yeara  with  large  Chicago 
agency  ■■  office  manager  and  aialetant  to  head 
executive  of  agency.  Blx  yearn  with  Ekatern 
agency  whose  office  I  organized.  Have  planned 
campaigna  amounting  to  mllllona,  bought  apace, 
and  have  always  enjoyed  pleasant  and  satlafac 
tory  contacU  with  the  public.  Can  operate  with 
minimum  of  over  bead.  B-756.  Editor  A  Pub- 
I  labor. 


EMPLOYMENT 


Situation*  Wantod 

Cart(K>nUt  — Who  Iihs  msdv  thoussiuls  lauKh  In 
vniKlfvlIlH.  (l«*Hir«*H  iNisltloii  with  newspaper  ur 
<*> lulieale.  tins  original  romlo  slrlfm.  Henry 
M.  Ko-f,  l.lberiy.  N  Y. 

Circulation  Manager  with  l.%  years*  successful 
ex|M*rieme.  wants  place  with  iie\*spa|H*r.  ten  to 
forty  thoiiHsml  i*lr>  iilntioii.  West  preferretl 
A<blres<(  B  7*W.  E<tlt<»r  A  I'ubMsher 

Circulation  Roadman  wltii  strong  liackarouml  of 
ex|>erlence  iitnoiiK  whole-ale  agents.  retallerH 
and  lioys:  who  has  shown  large  circulation  In 
creasew  for  piililb'atlons  he  represente<l.  desires 
|M»sitloh  ns  Eastern  re|)res4>ntatlve  f»»r  out  of- 
town  magnxine  Know'  New  York  (Mty  promo¬ 
tion  thoroughly.  Covered  New  England  States. 
New  York.  .New  Jer-^ey  snd  IVntisylvanla.  Best 
references  fiirnisheil.  Ue*«l<1e  In  New  Y’ork  City. 
B  77N.  Editor  A  rnhllsher. 

Circulation  Manager — Bight  years*  experience, 
now  employed,  desires  change.  Refereni'es. 
Will  buy  circulation,  or  work  on  oalary  and 
commission.  G.  W.  Iloflfer.  Hmyrna.  Ga. 

Circulation  Man.  well  exiierlencfnl.  would  like  to 
le-ir  fnmi  Circulation  Director  of  Magaxlnes  or 
Trade  Journals  bnated  In  New  Y’ork  City  or 
ItrtHiklyn  who  can  use  an  able  asststant.  B  777, 
Editor  A  Piihllsher. 

Circulation — Young  man  thoroughly  exi>eripnce*l 
In  III!  branches  of  rln*ulatlon  desires  oonnet'tlon 
with  New  York  City  iui|>er  In  responsible  rapac¬ 
ity.  F<»rmerly  with  New  Y’ork  News.  Telegram 
and  Screenland  Magaslne  Beat  references. 
B  77d  F>Iltor  A  PiihlMier _ _ _ 

Classified  Manager  Hfimewhere  there  Is  a  pub 
Usher  who  would  like  to  turn  his  classified  de 
partment  over  to  a  thoroughly  ex|H>rtem'e«l  man. 
who  has  made  a  cash  gniii  of  In  H  yi>ars. 

In  city  of  :iO.(kl().  Age  year-;  II  years*  ix 
{>erlence:  married;  sol>er.  Straight  salary  or 
salary  and  commission.  B  701,  Edlt<»r  A  l*uh 
Usher. 


Editorial  Executive  Position  ns  news.  city, 
managing  e<lltor.  offering  opiMirttinlty  for  enter 
prise  and  Initiative,  -ought  hy  news  editor,  'JV; 
11  years'  experience.  Including  .New  Y’ork;  ex 
pert  in  making  live  bs  al  newspai>er;  (Hdleg** 
graduate.  B-702.  Editor  A  Piihllsher 

Editorial  and  Feature  Writer  Ex|>erlenced 
young  man  d«*slr<'M  position  In  Metro>|Mdltan  area 
with  weekly  or  daily.  t>p|Mirtunlty  rather  then 
salar.v  objeetive  B-77fi.  F^lltor  A  PtibllelMY. 

Foreman  or  assistant  In  mailing  room,  news- 
pH|M>r  or  magaslne.  From  carrier  to  foreman  In 
wven  years.  Age  ‘Jit,  married  Best  refer¬ 
ences  li  77.Y.  Editor  A  Publisher  ^ 

Managing  Editor  On  midweet  afternoon  dally, 
271.(1011  to  50.000  circulation;  have  lieeii  manag¬ 
ing  editor  of  fi.OOO-clrculatlon  dally  for  three 
years:  .Y0  years  old:  employed  continuously  18 
y«>ars  In  editorial  departments  of  dailies:  eight 
years  metropolitan  experience.  Including  city 
desk;  covered  two  national  poUUral  conventiona. 
six  aesalona  of  state  leglalaturea.  two  state 
(lolltlcal  campaigns;  now  write  edltoriala  and 
sn|H‘rvlse  news  and  makeup;  desire  permanent 
hH-atlon  In  city  of  .50.000  to  20t).()00  B  753. 
Editor  A  Publisher. 

New  York  City  Circulation  Manager  s(>eks  posl. 
tton.  Available  Immediately.  Highest  refer 
enc«*s.  B  770.  Editor  A  Publisher. 


Publisher  des1r<-s  «'ontact  •with  biislii»*ss  men 
who  need  a  Pommiinlly  I’aiier  for  their  section 
B  7»’i5.  Editor  A  Publisher _  _  _ 

Reporter  Twenty  five,  available  Immediately 
Seven  years  on  small  city  dallies.  Go  any 
where  Now  employed.  B  7H4.  Editor  A  Pub 
Usher.  _ 

Reporter — Metropfdltan  and  small  city  dallies 
experience;  all  phases  of  news  and  features, 
writing:  svsllabie  Jsn  1.  B  745,  Editor  A 
Publisher 

MECHANICAL 


Equipment  for  Solo 

For  Sale  quantity  of  eight  column  rhasea  in 
exeidieiit  condition.  Roy  C  f»<»o»lwln,  (Jeneva. 
New  York. _ 

For  Sale-  -One  Pomblnatlon  Haw  and  Trimmer. 
Mills  Machinery  Co..  (H  West  28rd  Ht.,  New 
Y'ork  Pltv. 

Oots  Press.  5  deck,  single  width  with  extra 
cylinder  on  top  for  color.  Cut-off  28**i‘*.  Uses 
pistes.  Piste  cylinder  with  piste  on  mess- 
ores  15"  over  all.  Blanket  cyllniler  cut  Is  |*||* 
rublier  snd  t*«**  blanket.  This  press  prints  7  or 
H  columns  sml  Is  cr$mplete  with  Cutler  hammer 
Hiitfimstlc  control  eijulpment.  with  large  motor 
of  5B  H  P  B  774.  Eilltor  A  PiiblUher. 


The  Classified  Service  of 
EDITOR  A  PUBLISHER 
can  be  of  definite  value 
to  you 


MECHANICAL 

EquipniAfit  for  Sale 

Hm  W,b  Prn,  with  slerM  wiulpmaat.  llDo 
niutnr,  (irnot  prMavz,  type,  »te.,  of  • 
diiil^  pniivr,  fnr  •hIo.  Borctlno!  B.  8.,  167 
Ka.l  Broailway,  New  Tork. 

Job  Prottoo,  Paper  Cutton,  Wire  Stltchora 
etr.— A  i-omplote  lino.  Overhauled  and  guar 
anteed  niachinea  at  bargain  prlrea.  Eaay  term. 
Ilnffman  T7(>a  A  Engraving  Co.,  114  E.  ISth 
Street,  .New  York  City. 


Pkotoongravlng  equipment  for  oalo.  Coaiplate 
plant  ur  any  part.  Mllaa  Machinery  Co.,  64  Woat 
.■Aril  SI  .  V  V  f 

To  Publlahori  -We  bare  a  battery  uf  aeveii  lino. 
I.t|>e  iiiurlilnea.  two  Ludlow  type  raatera  and 
n.waiiaper  perfe<'tlng  preaa,  with  complete 
.lereolype  tsiulpiiient,  which  we  can  place  at 
the  dl-poaal  of  any  piibllaher  requiring  iiewa 
|ia|HT  prlnlinx.  either  tabloid  or  regular  alaa. 
nvwHpaper  circulara  or  almllar  producta.  We 
are  fully  e<|Ul|>|ietl  to  quote  pricea  that  will 
ciimnianil  conahleralloii.  Addreaa.  The  Htar  Pub 
llHliiiig  Coniiiaiiy,  Wilmington,  Delaware. 


Ilaad  Ooaa  Mat  Roller  for  wet  mata  oaly,  for 
aalo  ebeap.  Tba  Uoaa  Printing  Prana  Oo.,  151 
South  Paulina  Ht.,  Chicago,  111. 

LEGAL 

INTERNATIONAL  PAPER  AND  POWER 
COMPANY 

N«w  York,  December  .Ylh.  I92N. 
Thp  Board  of  Directors  hav«  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  three  quarters 
per  cent  (!%•%)  on  the  (’umiilatlve  7%  I’re 
ferriMl  Stock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent 
un  the  Cumulative  0r«  Preferred  Stock 
of  this  Company,  for  the  current  quarter,  pay 
able  January  15th.  lfi2B,  to  Itolders  of  rei'ord  at 
lie  cloHi*  of  hiisiiies.-  IbH-einber  2lUh.  192^ 
(*hei'ks  to  lie  malle*!.  Transfer  iHsiks  will  not 
close. 

R.«G.  laADD,  Assistant  Treasurer. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Ruiinaaa  Eatabllahad  In  1$99 
350  MacBson  Ave.  N*w  York 
PaolSo  Coait  Repraaantatira; 

M.  C.  Moora,  $$$  Morth  Bavarly  Srlra, 
Ravarly  Hills.  Oallf. 


WE  BUY  NEWSPAPERS  fOR  CLIENTS 
WE  SELL  NEWSPAPERS  fOR  CLIENTS 

Wo  olao  gpociolioo  in  opproloola 
oad  conoolidations. 

And  xrs  aliraya  try  ta  osnduet  oar  ollaots' 
bnatnaos  witbsnt  pnbllolty. 

Bank  of  ns  is  s  rsoard  Of  1$  ysors  sf 
aorrlna  ts  aaUsBad  evatamsra. 

Writs  onr  naarsat  Oflos,  or  bsttar  yot, 
naU  la  parooa  If  poasibla. 

HARWELL  A  ROCKWELL 

Comer  Baltding  Times  Buildlag 

Birmingham,  Ale.  New  York  City 


IN  THE  PIEDMONT 

HAVE  diacoTered  a  faw 
r«al  nawapapar  propoaidoM 
in  tha  rich  and  grotrinc  Ptad- 
mont  none  of  tka  Cnrolinna. 
Rara  opptirtunidea  in  both  dni> 
lies  and  waakliss,  soma  of  tbom 
quiriac  quick  actioa.  Kladly  adwiao 
as  to  capital  avaltaUo.  Pisaaa  ad¬ 
dress  our  Utchflald.  III..  oAca. 
Special  offsr  of  ealy  dally  la  aoeon 
couaties  aad  covara  oaa  of  rickaat 
tarritorlaa  ia  North  Caroliaa.  Oror 
•1,500.000  pay  roll  aad  aoat  of  txra 
collagas.  Pries  oaly  •SS.OOOt  owaora 
buying  larger  property. 

Prop.  No.  1615a. 

Tk«  H.  F.  Henrichs  Agency 

Utebdald,  RI. 


I 


Editor  &  Publisher  and  The  Fourth  Estate  for  January  5, 


DOLLAR  •• 
“  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


OIG  chain  store  organizations  do  sup- 
port  Community  Chests,  Chambers  of 
Commerce,  pay  taxes,  help  build  hospi¬ 
tals,  and  do  their  share,  generally,  in 
community  enterprises.  They  ^y  be 
persuaded  to  capitalize  on  this  civic  en¬ 
terprise  by  a  form  of  third-party  en¬ 
dorsement  of  their  part  in  city  building 
as  they  have  done  at  Toledo,  using  full 
pages  in  all  three  daily  newspapers. — 
G.  W.  H. 


a  year-end  special,  it  is  good  at  any  time. 
— Thora  Eigenmann. 


The  Indianapolis  Star  in  its  last  day  of 
the  year  edition  ran  a  full  page  headed 
Industrial  Indiana  —  Hoosier  Goods  — 
where  made  and  by  whom — which  listed 
the  more  important  goods  manufactured 
in  that  state,  listing  the  towns  alpha¬ 
betically  and  their  products  under  each. 
While  it  was  particularly  appropriate  for 


A  plan  found  useful  on  one  small  city 
daily  and  Sunday  in  promoting  the  lat¬ 
ter  edition  is  to  run  a  box  in  a  promi¬ 
nent  place  every  Monday  featuring 
What  You  Missed  if  You  Didn’t  Read 
THE  Sunday  Papez.  Another  good 
promotional  feature  to  make  Sunday 
subscribers  read  the  paper  is  a  ques¬ 
tion  and  answer  box  on  page  one,  giving 
the  location  of  stories  containing  the  an¬ 
swers. — Roy  Anderson. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


441  low  About  Your  Folks?"  was  the 
title  used  recently  for  the  story 
which  announced  the  “Genealogy  Depart¬ 
ment"  of  the  Des  Moines  (la.)  Sunday 
Register.  The  department  prints  ques¬ 
tions  regarding  the  ancestry  of  persons 
now  residing  in  Iowa  and  when  answers 
are  received  prints  them  also.  No  ques¬ 
tions  regarding  “missing  persons”  are 
used. — L.  G.  M. 


in  the  Boston  (Mass.)  Sunday  Herald 
recently  gave  a  very  interesung  account 
of  some  of  the  ingenious  ruses  tried  on 
ShenifT  John  A.  Kelliher  of  Suffolk 
County.  Interview  your  authorities  and 
see  what  they  can  tell  you  for  a  hu¬ 
man  interest  story. — D. 


What  is  the  attitude  of  the  librarian 
of  your  public  library  on  some  of  the 
new  iMtoks  which  contain  freely  used 
profanity  and  have  been  adversely  dis¬ 
cussed?  A  chat  with  him  is  likely  to 
be  productive  of  one  or  two  stories, 
either  on  his  policy,  or  on  some  of  the 
new  books. — Bob  Sibley. 


Males  up  to  21  and  22,  and  even  more, 
occasionally,  arc  frequently  referred  to 
today  as  “boys,”  both  in  the  public  prints 
and  verbally.  It  is  probable  that  this 
practice  is  responsible  for  some  of  our 
excessive  juvenile  delinquency.  At  just 
what  age  does  a  boy  cease  to  be  a  boy, 
save  to  his  mother,  and  become  a  yfiung 
man  fully  responsible  to  society  for  his 
acts?  Ask  your  readers  what  they  think 
about  this,  possibly  after  getting  a  state¬ 
ment  from  a  psychologist.  A  prominent 
modem  writer 'has  said  that  “A  nation 
of  sloven  and  inaccurate  talkers  is  likely 
to  be  a  nation  of  sloven  and  inaccurate 
thinkers." — Fred  L.  W.  Bennett. 


PAYS  THREE  COMMISSIONS 


Southern  Publisher  Suyt  Three  Com¬ 
missions  Must  Be  Paid  on  Auto  Copy 


Publishers  are  being  forced  to  pay 
three  commissions  on  automobile  adver¬ 
tising  is  the  statement  made  by  a  mem¬ 
ber  of  the  Southern  Newspaper  Pub¬ 
lishers’  .\ssociation  in  a  letter  to  the 
.S".  N.  /’.  A.  Bulletin,  according  to  the 
Dec.  22  issue  of  the  Bulletin.  This  pub¬ 
lisher  calls  attention  to  the  fact  that 
automobile  advertising  originating  in 
New  York  requires  a  commission  to  his 
New  York  representative,  a  commission 
to  the  agency  placing  the  account,  and, 
in  some  instances  a  commission  to  his 
local  staff. 

Some  automobile  manufacturers  de¬ 
mand  that  their  local  dealers  okay  the 
copy  before  it  is  inserted  in  the  paper. 
The  publisher,  writing  to  the  S.  N.  P.  A. 
Bulletin,  says  that  local  staffs  consider 
the  advertising  a  local  account  in  view  of 
this  arrangement  and  demand  a  commis- 


The  Waterloo  (la.)  Tribune  is  running 
Saturday  morning  grocery  advertising  on 
two  or  three  consecutive  pages,  each  with 
a  streamer,  “Grocery  and  Meat  Section.” 
On  one  of  the  pages  a  Homemakers'  Qub 
column,  with  recipes,  is  used. — L.  G.  M. 


PRINTED  COMBINATION  ISSUE 


SPREAD  CHRISTMAS  CHEER 


People  are  always  interested  at  this 
time  of  year  in  a  story  on  what  becomes 
in  winter  of  the  animals  seen  in  your 
public  parks  during  the  summer  months. 
Some  can  stand  the  cold,  but  others  need 
special  care. — L.  D.  Giamberlain. 


‘Today’s  News  Today” 


Run  a  series  of  short  letters  on  “If  I 
Were  Mayor."  Print  six  or  seven  letters 
a  day  and  give  a  couple  of  theater  tickets 
for  each  one  used,  with  a  small  cash 
prize  for  the  best  at  the  close  of  the  con¬ 
test. — Fred  L.  W.  Bennett. 


UNITED-PRESS 


How  many  restaurants  in  your  city 
will  permit  a  newspaper  reporter  to  in¬ 
spect  the  kitchens  and  commissaries  in 
an  unofficial  capaoity  without  pre-arrange¬ 
ment?  There  is  a  good  story  in  condi¬ 
tions  existing  in  public  eating  places  and 
the  ideals  of  sanitation  observed  by  the 
proprietors.  The  story  might  be  elaborated 
by  an  outline  of  the  system  of  restau¬ 
rant  inspection,  etc. — Victor  N.  Vetromile. 


Complete  wire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news¬ 
papers  everywhere 


KAY  FEATURES,  Inc.  Complete  Coverage 


What  arc  some  of  the  nuny  and  va¬ 
ried  stunts  tried  by  people  in  your  com¬ 
munity  to  dodge  the  writs  served  by 
process  servers?  Lowell  Ames  Norris 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
'V  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
X  valuations. 


SEVEN  COMIC  FEATURES 

that  are  unbiatable 
Strips 

THE  LAMBKINS  by  Wal.h 

Great  Family  Humor 
THE  WOWS  by  Zero 

Nothina  else  like  It 

CUDDLES  by  Forbell 
An  American  Flapper  at 
King  Arthur's  Court 

Panels 

DON  KEY  O.  T.  Two  Columns 

DINAH  SAYS  One  Column 

SHAMROCKS  One  Column 


in  the  richest  section  of 
New  York  State 

Columbia  and  Dutchess  Counties 


S.  P.  WESTON,  INC. 


Semspefer  BuiUtugs, 
FreOmetten,  Oprraliau, 
Surotys,  VetueSums. 


Letter  Press 

TOM  SIMS’  LAUGHLINES 

The  best  Humor,  us  Column  in 
America 

For  terms  wire  or  write 


Surveys,  Valuttions. 

420  Lexington  Avenue,  New  York 


KAY  FEATURES,  Inc. 

M.  Koenigsberg,  Pres. 

1650  Broadway,  New  York  City 


The  Post, 

Germantown,  Columbia  and 
Dutchess  County 


The  Register, 


Pine  Plains-Millerton 


The  Advertiser, 

Kinderhook'Valatie 


Combined 


distribution  by  mail  into  the  homea 
of  over  IS.OOO  Readers  who  own 
their  homes,  their  farms,  their  cars. 


Real  Buying  Power 


Write  The  Post 

Germantown,  N.  Y. 

for  combined  rates 


W.  A.  WHITE  TO  LECTURE 


PURCHASES  ORD  JOURNAL 


The  Tort  William  (Ont.)  Times- 
Jonmal  published  its  annual  Industrial 
Review  and  Christmas  Number,  Dec.  19. 
I  he  issue  was  102  pages  and  was  divided 
into  sections  dealing  with  Fort  William’s 
business  district,  religious  and  educational 
centers  and  general  news.  One  section 
was  devoted  to  Christmas  stories  and 
ixiems.  Color  was  used  on  several  pages. 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 


A  (Christmas  party  at  which  $5,000 
worth  of  presents  obtained  by  public 
subscription  were  distributed,  was  given 
to  6,000  children  at  the  armory  in  Tren¬ 
ton,  N.  J.  by  the  Trenton  Times  on 
Christmas  eve.  The  children  received 
1800  dolls.  Times  newsboys  were  enter¬ 
tained  at  a  theatre  party  and  employes 
in  all  departments  received  bonu.scs. 


“DAPHNE'’  by  Hasal  Uviagaton 
"DELUCE”  by  S.  FowUr  Wright 
“ALIAS  THE  SPOOK"  by  Winifr*4 
Van  Duzer 

"HALF-WIVES”  by  Winifred  Van 
Duzar 

“CRIME  IN  THE  CRYPT”  by 
Carolyn  Walla 

"BROADWAY  LOVE”  by  Tbomat 
Edgalow 

“LOVE’S  ECSTASY”  by  May  Cbristia 
“MUSSOLINI — Man  of  Dostiny” 
by  Vittorio  Do  Foori 
“THE  NEWPORT  GIRL”  by  Cllbart 
Rogorz 

And  other  aMured  circulatioa 
buildarg,  wira  or  write 


KING  FEATURES 
SYNDICATE,  INC. 


NEW  TORE  CITY 


America's 

Complete 

Newspaper 


NEW  YORK 


Idetalb 

tribune 


The  welfare  COMMIHEE 
of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gasette  has  be^'n  ao- 
nounced  as  the  next  lecturer  under  the 
E.  T.  Earl  Foundation  of  the  ’’acilt 
.School  of  Religion  at  Berkeley,  Cal.  He 
will  give  a  series  of  three  lectu'et  i, 
Wheeler  Auditorium,  University  of  Cat 
fomia,  in  February.  The  general  thew 
of  his  addresses  will  be  “Moral  .\spca 
in  the  Present  Social  and  Political  More, 
ments.” 


The  Ord  (Neb.)  Journal  was  pur¬ 
chased  Dec.  2f>  by  H.  D.  Leggett,  put 
lisher  of  the  Ord  Quiz,  and  was  con¬ 
solidated  with  that  pai^r,  Jan.  1.  Tfe 
Journal  was  founded  in  1880  and 
Quiz  in  1881.  El.  C.  Leggett,  son  of  ^ 
publisher  is  editor  of  the  combined  p.apert 
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